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Music-video exposure, 
combined witli an EP debut, 
pays off for S-Curve and its 
rising soul star Joss Stone. 




9 Virtuous 'Patience' 
The wait is over for fans, as 
George Michael malces his U.S. 
return after an eiglit-year liiatus 
witii Epic debut "Patience." 
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Tamia figtits bacl< against 
adversity to launch her third 
album almost a year after its 
original scheduled release. 
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Crisis 
Control 

With Album Coming, 
Janet Plots Return 
To The Spotlight 



BYCALMrrCHEU 

Will Janet Jackson's career forever be defined 
by a momentar>' "watxirobe malfunction' 

To a large degree, the ansNwr will be f 
in the consumer response to Jackson's new' 
gin album, "Oamila Jo, " which arrives 
domestically March 30 and intemationaliv 
March 29. 

It has been nearly two months since 
Jackson's infamous boob-tube stunt with 
Justin TImberlake during the CBS tele- 
(Continued on page 72) 
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Legit P2P 
On Road 
To Reality 

Filtering Is The Key; 
Mew Ventures Emerging 



BY BRIAN GARRITY 

.MOW VUKI\— The race is on to legit- 
iniizf peer-to-peer technology. 

.^liisic busine.ss sources predict 
that commercial P2P .•ier\'ices are 
coming by 200.5 — both as startup 
ventures and cleaned-up versions ol' 
existing networks. 

John Krankenheinier. co-chairman 
of Loeb & Loeh. gave the boldest puH- 
P2P prediction to date at the 
recent Billboard Music & .Money 
Symposium, when he said that he 
expects legitimate F2P seA'ices to be 
a reality within the next year. 

Others in the industry are quietly 
seconding the forecast. 

■It's within the realm of possibility'." 
one major-label technology' expert say's 
(Continued on page 71) 




Vintage T'sFltTlie Bill 

Retro Rock Garb Bags Big Bucks For Fashion Firm 



BY CARLA HAY 

They say cNierything old is new again. 
That is certainly true for Think Ltd. The 
Santa Monica. Calif.- 
based fashion company is 
making a name for itself by reissuing 
vintage rock T-shirts. 

launched in December, Trunk is 
projected to do more than $.5 million 
in sales this year, according to parent 



EXCLUSIVE 



company Cinq Group. 

WTiat sets Trunk apart from many 
other fashion brands selling vintage T- 
shirts is tfiat Trunk has been able to get 
the licensing rights for 
such top acts as the Bea- 
tles, the Doors. Madonna, Ozzy Os- 
boume. Kiss and Bruce Springsteen. 

Unlike most music merchandising 
companies, which tend to Iikus on the 
(Continued on page 72) 




SIMPSON: ADORES DOORS SHIRT 




FEATURING -SHE IS" WITH a COOL J, 'ANYTHING-, "MY 1ST LOVE", PRODUCED BY JUS BtAZE. & THE SMASH HPT "PROMISE 

IN STORES MARCH 23^^ 
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song of the year 

"perilanamB mi amr" 

published bg - seg sor mbsIc. ins. 

PUBLISHER OF THE YEAR 

WORLD DEEP MUSIC 

PUBLISHING CORPORATION 



Estamos orgullosos de representar los derechos de 
ejecuci6n de los autores y compositores mas 
talemosos. Fellcltamos a estos grandes creadores 
de la musica latina cuyas canclones han side las 
de mas ixlto v popularidad del ado pasado. 
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of tlie year 










TEaDORO BEllD JfllMES 




LA RE/NA DEL SUR 


A BIOS LE PIDO 


ME FALTA VALOR 


ESPORTI 




MALA GENTE 




lESIER MENDEZ 

PARA QUE LA WDA 
QUIZAS 




KIXESRNTRNDER 

CON ELLA 

ENTRE EL DEURIO Y LA LOCURA 
FOR MAS QUE IKIEim 



JUGO A LA VIDA 
LA CHICA SEXY 



JORGE VIIIHMIZHR 

CARALUNA 

Ml PRIMER MILLON 





Hacemos tribute 



rafaeHiernandez 



Un magistral compositor 
e Inspiracidn universal 




Muchas felicidades a nuestras editoras. 
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Top of the News 

5 Gibson wins its trademark- 
infringement lawsuit against rival 
manufacturer Paul Reed Smith. 
7 Revenue from ring tones ex- 
ceeded that of physical CD sales last 
year in Korea, spurring changes in 
the local music industry. 

Music 

lO In The Spirit: "American 
ldol"flnalist R.I. Heiton's"Real Life- 
debut mixes styles and subjects. 

13 Movie s & Mmlf! New 
documentary "Mayor of Sunset 
Strip" chronicles Rodney Blngen- 
heimer's impact on artists from 
David Bowie to Coldplay. 

14 Classical Score: Armenian 
composer Tlgran Mansurian finds a 
home on the ECM label, with help 
from violist Kim Kashkashian. 
19 Touring: Hip-hop dominates 
radio and retail but has less of a 
presence on the road. 
28 R&B: Nearly a year after its 
planned release date.Tamia's third 
album Is relaunched. 





30 Beats & Rhymes: Cce-Lo 
reaches for a broader audience with 
his sophomore Arista set."Cee-Lo 
Green ... Is the Soul Machine." 
32 Latin Notas: Victor 
Manuclle's"Travesia"is the first 
tropical release to hit No. 1 on the 
Billboard top Latin albums chart 
since Celia Cruz's death last year. 
35 Beat Box: Tommy Boy 
licenses Amund Van Helden's 
"NewYoric A Mix Odyssey"album 
for release in the United States 
and Mexico. 

37 Country: Randy Travis is 
among country stars paying musi- 
cal tribute to the Civil War's legacy. 
44 Songwriters & Publishers: 
Kate Marl^owitz's life experiences fill 
her solo debut "Map of the Worid." 
44 Sliidln Monitor: A^ the 



engineer on Van Morrison's studio 
albums, Micit Clossop captures a 
sense of live performance. 

Retail 

45 Fmm its rnnt<: at I nlla- 
palooza, CameRiot aims to be the 
country's largest traveling video- 
game festival. 

46 The Indies: University of llli - 
nois students form Green Si Rec- 
ords to highlight their campus 
music scene. 

47 Rgfall Trark: Tniwr is set In 

emerge from one of the music 
industry's shortest Chapter 11 
restructurings. 

51 Home Video: The "DVD en 
Espanol" conference reveals Latin 
maritet opportunities for the home 
video industry. 



Glol>al 

53 New talents such as WirSind 
Helden grab the spotlight at the 
annual German music Industry 
Echo Awards. 

55 Global Pulse: [)! Cam 
debuts his Inflamable Records 
label with the release of his own 
"Liquid Hip Hop" and Tassel & 
Naturel's"FilletofSoul." 

Programming 

so Tuned In: Radio: InhnTesh 
offers AC radio an antidote to the 
raging indecency controversy. 

Features 

40 RlllhAarHPIfhs 

42 Thf Bll lhnard RarlilUat 

42 F¥w iitivp Turntable 

54 Hits of the World 
58 aasslfieds 

lil fJiarts 

Bl Chart Rgat 

<i1 MaricetWatrh 

74 The last Worrf 



QUOTE OF THE WEEK 

6 If it's an adults show, gaine on. but not if there's kids in 
the audience. I'd love to whip my apples out onstage, my 
baby bird. But there are kids watching.^ 
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Feargal 
Sharkey chairs 
the Live Music 
Forum, industry 
addresses 
safety 




UpfFortf 




UME's 
Resniliofi 



»* leads new 

Hip-0 Select 
Web offerings 




Stone Exhibits 
Plenty Of 'Soul' 



BY MARCO WHtTMIRE 

Koc Ki-vear-oid newcomer ioss Stone, the 
nilcs don't apply. 

Without the usual push at radio, the .S- 
Curw Records artist's debut ICP. "The Soul 
Sessions." has jumped from the bottom half of 
The Billboard 2(10 to No. M this issue. The 
success is attributed to music video e.\posure 
and a unique marketing straleg)'. 

S-Cua* president Steve Greenben? executK*- 
and co-prnduced the project. He explains that 
releasing an Kl' before a full shidio album opened 
doors tliat are usually closed to new artists. 



"If you put out a regular studio album 
with a single to pop radio, the world is really 
going to judge her based on how the single 
does. " dreenberg says. "With 'Sessions.' we 
made a record that stood on its own, that 
clearly wasn't made for the sole purpose of 
having hit singles." 

The collection of vintage soul cowrs arriwd 
in September 2003. "The Soul Sessions " .serwd 
as an introduction to the Devon. England, 
singer's upcoming album of original material. 

"1 thought itwasjustgoingtobeaword-of- 
mouth thing." Stone recalls. "That was the 
iCimtimicJ on pnuc 



New Era Dawns 
At BMG Distribution 



BY ED CHRISTMAN 

NEW YORK— The appointment of Jordan 
Katz as executive VP/GM of BMG 
Distribution reflects the final 
changing of the guard for U.S. 
music distribution. 

Katz v\'as an intern in the Arista 
sales department in 1987, the year 
that Pete Jones was picked to lead 
BMG Distribution. Jones, who is 
retiring March 31. was the sole 
head of distribution still holding 
sway from the bygone era when 
the "Big Six" distribution presi- 
dents dominated the sales side of 
the music industry. 

"I am inheriting a fantastic 
team from Pete Jones, who built 
the most respected sales and mar- 
keting team in the irxlustry." says Katz. who has 
served as senior VP of sales at .Crista since 1999. 

"With all the challenges facing the industry, 
it's a great time to meet them head-on and help 
bring the |BMC Distribution] organization into 
the future," Katz sa)^. 

Retailers praised Jones' replacement, even as 
they lamented his departure. 




"Incoming, I don't think there is any better 
choice than Jordan. He is probably the most 
retail-savvy executive in any label group — and 
now. distribution group — and 
Musicland is jast thrilled that he 
has this job." says Lew Garrett, 
president of purchasing for Music- 
land Group. 

Russ Sok)mon, chairman em- 
eritus at Tower Records, agrees. 
He says Katz's appointment is 
"absolutely wonderful nexvs. He is 
100% one of the most fonvard- 
thinking record executives I have 
ever met." 

Jones, one of the most re- 
spected executK-es in the industry', 
was originally slated to step down 
at the end of 2003 but stayed on 
through a transitional period. 
"Jones has been a true friend of retail and a 
clear pioneer in helping retail work through all 
of the issues over the years." Garrett .says. "I 
can't imagine this business without Jones." 

Solomon, likewise, calls Jones "one of the 
most stalwart guys in the industry'. He is a real 
as.set to the business, a class guy. and I hate to 
see him go." 



Gibson Wins Suit 

Guitar Maker Defends Its Les Paul Trademark 



BY RAY WADDELL 

and CHRISTOPHER WALSH 

Gib.son Guitar has won an important trade- 
mark-infringement case against instrument 
manufacturer Paul Reed Smith (PRSl. 

The claim involved Gibson's Les Paul .single cut- 
away guitar Gibson attorneys charged PRS with 
using the Les Paul 
body design without 
permission or com- 
pensation. 

Judge William J. 
Haynes in the U.S. 
District Court for the 
Middle District of 
Tennessee ruled tliat 
the Steuben\ille. Md.- 

based PRS infringed upon Gibson's trademark. 

.According to the claim, the PRS "Singlecut" 
model unjustly used the Les Paul design, causing 
confusion in the marketplace and damages to Gib- 
son Guitar The amount of those damages will be 
determined in the next pha.se of the proceedings. 



COURT SAIDTHIS PRS MODEL INFRINGES GIBSON TRADEMARK 



Nashville-based Gibson Guitar has manufac- 
tured guitars and other musical instruments for 
more than 100 years, and its premier product, 
the l^s Paul guitar, has been .sold continuously 
since 1952. 

The Gibson Les Paul is named after the record- 
ing artist of the same name, who has been the 
leading proponent of the electric .solid body gui- 

tar since the early 

1940s. 

Les Paul, the ar- 
tist, and Gibson 
Guitar have a long- 
standing relation- 
ship. Gibson Guitar 
also sells lower- 
priced versions of 
its 1-es Paul guitar 

under the Epiphone brand. 

Gibson's Les Paul single cutaway guitar is tra- 
ditionally shaped with a portion removed from 
the body of the guitar where the lower section of 
the fingerboard meets the body of the guitar. 

(CimlinuL'il on page 59) 
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'Virtual Orchestra' Strikes 
Sour Note With Musicians 



BY CHRISTOPHER WALSH 

NEW YORK — A musician's union and 
a technology' company are in a heated 
battle o\>er the latter's virtual orchestra. 

Realtime Music Systems (RMS) says 
its Sinfonia is intended to supplement 
live musiciaas. Not so. says the union. 

On March 4. RMS filed an unfair 
labor practice charge agaiast Local 802 
of the American Federation of Musicians 
(AFM). It cited the union's agreement 
with the Opera Company of Brooklyn 
(OCB). under which OCB \\'ould ban the 
use of Sinfonia firom future productioas. 

In an August 2003 production of 
Mozart's "The Magic Flute. " OCB used 
Sinfonia. It consists of a computer, 
keyboards and samplers and simu- 
lates orchestral sounds the way a syn- 
thesizer does. 

Last month, the company was to 



stage Mozart's 'Le Nozze di Figaro " 
using Sinfonia in addition to Mve musi- 
cians. But Local 802 representatives 
persuaded the musicians not to play 
with Sinfonia's accompaniment. OCB 
and U)Ci\ 802 then announced the ban. 

VASTIY DIFFERENT OPINIONS 

"I've been living with this pretty 
much since our inception," RMS CEO 
Jeff l^azarus says. "But this is the first 
time we've really taken a stand." 

Sinfonia. Lazarus argues, is not 
meant to replace musiciaas. He .says 
that it .supplements live musician;;, 
allowing the sound of a fiill orchestra. 

"We're not against musicians or try- 
ing to put them out of jobs," he says. 
"We're musicians. 

"There's a musician playing it, like 
any other musical instrument," 
Lazarus emphasizes. "That needs to 



be understood." 

Local 802 president David Lennon 
disagrees. "We're not talking about a 
musical instrument here." Lennon 
says. "Make ttiat distinction very clear 
It is a machine that is operated." 

lennon .says technology' is only bet- 
ter when it improves, not diminishes, 
something. "Live performance iswtiat's 
at stake here," he adds. 

OCB representatives declined to 
comment. 

Controversy over Sinfonia erupted 
during the 2003 contract dispute 
between Ixxal 802 and the League of 
American Theaters and Producers. 
Eighteen Broadway theaters closed for 
four days when negotiations regarding 
the minimum number of musicians 
required for an orchestra — which 
varies by theater — broke down. 

(Continued on page 73) 



SHARKEY: PLEDGED TO EXAMINE 
CROWD-SAFETY ISSUES 



Study: 
Events 
Unsafe 

BY JULIANA KORANTENG 



LONDON — .\ new surv ey of con- 
cert-goers concludes that a 
paucity of crowd-management 
skills threatens the U.K. touring 
business. 

The report, presented at the 
International Live .Music Confer- 
ence (ILMCI March 12-14 in Lon- 
don, warned touring professionals 
that massive improvements are 
needed across the board to ensure 
public .safety at venues. 

.According to the report, the 
industry needs to re-evaluate the 
management of large field sites for 
(Continued on paye 73) 



Menudo Returns 

Hunt For New Members Begins 



BY LEILA COBO 

MIAMI — Boy bands haven't gotten 
much respect since the heyday of 
the Backstreet Boys and 'N Sync. 
But a group of investors is banking 
on a Menudo revival to reawaken the 
preteen market. 

Menudo Entertainment LLC plans to 
launch a series of open calls in the 
United States, Puerto Rico and Latin 
America this summer to look for the 
next incarnation of Latin pop's most 
successful boy band. 

"It will be cutting-edge music with 
live flair," says Jeff Weiner, principal of 
Menudo Entertainment. "There's been 
a void in the preteen market for that 
kind of music. We're looking to go to 



that niche market that we feel has been 
untapped for the past 10 to 15 years." 

Weiner, who was formerly Tito 
Puente's business partner, joined with 
Barry Solomon (formerly with NBC) 
and promoter/marketer Jerry Brenner 
in Menudo Entertainment. 

La.st month, the group secured the 
rights to the Menudo name from Latin 
record e.\ecutive Oscar Llord. 

The new Menudo, Weiner says, will 
be a bilingual, bicultural band made up 
of five members, 10 to 14 years old. A.s 
with the original Menudo, members 
will be steadily rotated to maintain a 
youthful age range. Weiner adds that 
he hopes some solo stars will also 
emerge from the muc 

(Continued on page 73) 




FROM LEn. RENE ARSENAULT, MICHAEUNCELO L ACQUA. AND GRECO RNE; 
THEIR ONDA ENTERTAINMENT WILL SIGN ARTISTS TO PRODUQION DEALS 



Onda Expands 
Production Role 
Beyond TV, Fashion 



BY MICHAEL PAOLETTA 

Onda Productions fully under- 
stands the synergy behveen the worids 
of fashion and music. 

In four short years, the production 
and music supemsion firm has built 
a business creating and remi.xing 
music for T\' ads and fashion shows. 

Us client roster includes Gucci, 
Diani; \'(in Furslenherg, Hugo Boss, 
John Varvatos, Old Navy, Cotton Inc. 
and Ikea. 

Now. the New York-based compa- 
ny is extending its reach with the for- 
mation of Onda Entertiiinment. This 
new division will sign artists to pro- 
duction deals and bring them to the 
record industrv'. 

"Onda Entertainment will handle 
it all. from music production and 
management to getting the artist 
placed with a label," .says Rene .Ar.se- 
ruiult, Onda Productions co-founder. 

Tom Sarig. former VP of A&R at 
.MCA. joins the Onda Entertainment 
team, which consists of co-founders 
and production partners .Michaelange- 
lo L'Acqua. Gregg Fine and /Vrseiiault. 

"We see Onda Entertainment as the 
ne.xt logical step." Arsenault adds. 
"Onda Productioas gave us the oppor- 



tunity to make a real foray into the 
music indu.str\'." 

"We have worked with Onda for 
years." Diane Von Furslenberg direc- 
tor of PR Jennifer Talhott sa\"s. "They 
understand that Diane's personality 
and the collection's theme mast come 
through in the masic. With Onda. we 
gel music that is fresh and modem." 

Daniel Chu, creative director/sen- 
ior copwriter of advertising agenc\' 
TBWA/Chiat Day, concurs. " Unlike 
traditional music production hous- 
es. Onda does not create generic, 
jingly sounding music." he says. 

""They understand new genres of 
masic."' he continues. "".And Ihey know 
how to make it accessible to the world. " 

This is key for such Chu clients as 
Kmart and Embassy Suites, which 
have u.sed Onda-created music in 
recent TV ads. 

Onda. the recording trio, has 
liceased original tracks to such labels 
as Med Kandi. Wave and Naked 
Music/.Astralwerks for dance/elec- 
tronic compilations. 

Recently. Onda executive-pro- 
duced the Isley Brothers remix col- 
lection, ' Takin' It to the Next Phase," 
for Epic/I.egacy. 

(Continued on page 59) 



Blix Street Sues Eva Cassidy Parents 



BY CHRIS MORRIS 

Blix Street Records has sued the parents of late 
viocalist Eva Cassidy and a film producer, alleging that 
they breached rights to die singer's recordings held 
by the label. 

In the .suit, filed March 1,5 in California Superior 
Court in Los Angeles, Blix Street alleges that Hugh 
and Barbara Cassidy have violated a 1997 agreement 
with the label. That agreement gives the label exclu- 
sive rights to release all recordings by their daughter, 
who died of melarroma in November 15H)6. 

Thanks to exteasive radio and TV cowrage, Blix 
Street's 1998 Cassidy album " Songbird" became a 
major international hit The label claims in the suit 



that Cassidy's posthumous recordings have sold more 
than 6 million units woridwide and that the Cassidj's 
have receiwd more than $5 million from Blix Street 

The suit claims that after meeting with a man 
named Allen Gelbard, who wanted to produce a film 
about Cassid^' s life. BILx Street decided not to grant 
synchronization licenses for the film soundtrack. 
Nonetheless, the Cassidys partnered with Gelbard to 
produce the film. 

Thereafter, the action alleges, the Cassidys, Gelbard 
and their company. Eva Cassidy Partners LLC, tried 
to breach Blix Street's contract. In one purported 
instance, the Cassidys insisted that the owners of a 
group of recordings by the act Method Actor (which 
featured Eva Ca.ssidy) be allowed to grant synch 



licenses for the film, in violation of Blix Street's riglits. 

The suit claims that the defendants llirealened to 
secure sj-nch licenses from other third parties to cir- 
cumvent Blw Street's rights and undertixik " a cam- 
paign of harassment " against the label. It also alleges 
that the Cassidys haw denied the exclusK'e nature of 
their contract with the label. 

The suit seeks compensatory, c.xemplao' and puni- 
tive damages to be determined; a judicial determina- 
tion of Blix Street's exclusive rights to the Ca.ssidy 
recordings: and a right to refuse the granting of .synch 
rights for the proposed feature film. 

Neil Fischer, a Los /Xngeles attorney who rep- 
resents the Ca.ssidys, said he had not seen a copy 
of the action. 
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THE WEEK IN BRIEF 



Interscnpe. A&M. Ceffen and DreamWtarig will b«gln using one staff to pro- 
mote all H&B. hip-hop and crossover releases. Interscope senior urban 
cxecutiw Step Johnson heads the new department. The restructuring of 
Geffen's urban promotion operation eliminates eight positions. The recon- 
figured urban team now numbers 35. Among the exiting executives are 
urban music wteran Don Eason and rhythmic crossover head Tom Maffei. 
Sources say another senior Interscope executive. Howard Geiger, has 
segued to UnK^ersal-distributed Blackground Records. Artists on the four 
labels' collectiw roster include Mary J. Blige. Eminem. Dr. Ore. 50 Cent. 
Avant and the Roots. The restructuring follows Geffen's recent absorption of 
DreamWorks and Polly Anthony's appointment as Geffen's co-president 
with Jordan Schur. CAIL MITCHEU. 

Warner Miiska . the U.S. Latin division of Warner Bros. Records, has suffered 
a new wave of layoffs. Sources say approximately eight people were let go 
March 16-17. including Amir Agai. the label's VP of A&R. Warner Musica 
now fias about 15 staffers in the United States and Puerto Rico. The label 
had no comment at press time. LEILA COBO 

The Federal CommunkaBons Commission has levied another large indecency 
fine against Clear Channel. This time, it is a $247,500 penalty against syndi- 
cated modem WWDC (DClOl) Washington, D.C., morning man Elliot SegaJ 
for material broadcast last year on three stations that carry his .show. The 
material in question inwilved a discussion about oral sex and adult-film star 
Ron Jeremy with a female caller, warranting the maximum 527.500 fine per 
incident. The bit aired hvo more times during the day in promos for Segal's 
show. WRXL Richmond. Va., and WOSC Bethany Beach, Del., caro' the pro- 
gram. Clear Channel issued a statement saying that the incident in question 
took place one year before it implemented its Responsible Broadcasting Ini- 
tiatiw and that it has since begun broadcasting Segal's show with a sewn- 
.second delay. The radio group also said it would "investigate the situation 
fully and respond as appropriate." bram teitelman 

Starbucks' Hear Music Coffeehouse, an in-store music-retail ofTering. opened 
lor business March 16 at the company's Sanl^ Monica, Calif., location. Cus- 
tomers can create customized CDs, with a price range of $6.95 to $12.95. 
I Iniversal. EMI, Sony and Warner Bros, are liceasing music to Starbucks. 
Don MacKinnon. Starbucks VP of music and entertainment, says the chain 
is aggressively courting indie labels and expects BMG to be on board soon. 
.About 20,000 songs are available at the Santa Monica store. That number is 
expected to grow to 150.000 in the coming weeks. Interscope Geffen Ac&M 
chairman Jimmy lovine tells Billboard that despite the popularity of dovvTi- 
loading at home, the Starbucks project will attract customers. "When fami- 
lies go on Kazaa and look for Britney (Spears] or Norah IJones], they might 
.see .50% pornography, but Starbucks is a .safe environment to find music." 
About 2.500 stores will be equipped during the next two years. SUSANNE AULT 

Bill Thomas exits ASCAP as assistant VP/chief of staff ASCAP has eliminated 
tlie position. Before he was promoted in 2002, Thoma.s, a 14-year veteran, 
was director of public affairs. He joined ASCAP in April 1990. BILL HOLUND 

The Future of Mtisk Coalition will hold its annual summit conference May 2- 
3 in Washington. D.C., at George Washington University's Lisner auditori- 
um. FMC is involved in issues such as media consolidation, artists' rights, 
low power radio and online music exploration. More than 70 panelists and 
as many as 1,000 attendees are expected. Confirmed keynoters include Sen. 
Norm Coleman, R-Minn.. chairman of the Senate Permanent Subcommit- 
tee on Investigations, and Michael Copps, Democratic commissioner on the 
Federal Communications Commission. Among the lineup of panelists are 
Danny Goldberg. chairman/CEO of Artemis Records: Derek Sivers, presi- 
dent of CD Baby: John Simson, executive director of Sound Exchange: 
Janeane Garofalo, actress and comedian: Seth Hur\\itz, owner of the 9:30 
club: and Dave Meinart, president of the Pacific Northwest chapter of the 
National Academy of Recording Arts and Sciences and owner of Blue Team 
Management. BILL HOLLAND 

Hl(jhllqhts from one of the largest music events in the United States will air as 
a two-hour summer TV special. Nashville's 2004 Country' Music Assn. 
Music Festival, formerly known as Fan Fair and set for June 10-13, will 
provide the highlights for the CBS broadcast. The network also airs the 
annual CMA Music Awards. Robert Deaton of Nashville-based Deaton 
Flanigen Productions will produce the special. BARRY A. lECKELi 

For the latest breaking news, go to hillhoard.hiz. 



Upfront 
Korea Rings In Cash 

Cell Tunes Make More Money Than Recorded-Music Sales 



BY MARK RUSSELL 

SEOUL — South Korea is making 
phones ring to the tune of cash registers. 

In 2003. revenue from mobile- 
phone music serx'ices outstripped 
sales of recorded music, according to 
industry sources. 

The Korea Assn. of Phonograph Pro- 
ducers (KAPP) .says total revenue fi-om 
mobile-related music services was close 
to 400 billion \mn ($336 million) last 
year. In contrast, labels body the Re- 
cording Industr^^\s)i^. of Korea (RIAKI 
says that recorded-music sales totaled 
188 billion won ($158 million) in 2003. 
do\xTi 32% from 2002. 

K.APP statistics indicate that music 
revenue from mobile use reached 
about 110 billion won ($92 million) in 
2002 and 29 billion won ($24 million) 
in 2001. KAPP is a "digital contents 
music a.ssociation" comprising many 
of the same members as the RL\K. 

The huge and rapidly growing ring- 
tone and ring-tune markets have 



caused the ailing music industry' here 
to reconsider its business model eariier 
than anticipated. 

Sony Music Entertainment Korea 
managing director Yang Beom-joon 
describes the emerging transition to a 
digital economy as "difficult" but notes 
that ultimately, consumers determine 
the market's direction. 

"The music industry' must change 
to meet our cu.stomers' behawor." Yang 
says. "All the money being made ft-om 
mobile sea'ices may not compensate 
for all the Internet piracy, but it will 
help us to .see a new opportunity. " 

Government regulatory authorities 
have grouped revenue generated by 
mobile-phone ser\'ices with Internet 
sewices. Alter much lobbying by KAPP 
the RIAK. authors body the Korean 
Music Copyright .Assn. and other indus- 
try organizations, the Ministry' of Cul- 
ture and Tourism assigned responsi- 
bility lor collecting and distributing 
mobile royalties to KAPP beginning 
July 1. 20(13. 



Ring tones cost 200 won to 600 
won (16 cents-50 cents) per clip, 
while "color rings" (the local name 
for ring tunes) cost 700 to 1,200 won 
per clip. Users atso pay a monthly 
900-won subscription fee to their 
telecom provider 

A wide array of ring tones is available 
for downloading, from the latest pop 
hits to favorites of the past. Korean 
music dominates the mobile-music 
market, with more than 90% of reper- 
toire being local, far above the 60% 
level in the recorded-music market. 

In addition to ring tones and ring 
tunes, music streaming and down- 
loading, background music that plays 
during conversations and streaming 
video services are also available to 
mobile phone users. 

South Korea has one of the worid's 
highest mobile usage rates: As of 
October 2003. 33 million mobile 
phones were in use in a country of 48 
million people. 

(Continued on page 59) 




lOWELL'PIRAaTHREATENSTHEVERY NATURE OF CREATIVITT' 



U.K. Forms 
Piracy Forum 

BY EMMANUEL LEGRAND 

LONDON — The British government is sending signals to 
crcaliw industries that it is taking very seriously the threats 
to intellectual property. 

The latest initiative ft'om the government is the creation 
of a multi-industry forum set up to address the key issues 
surrounding intellectual property protection. 

The creation of the forum was announced by culture 
secretary Tcs,sa Jovv'ell during a March 1 5 speech in Mum- 
bai, India. 

The forum will cover a broad array of interests, includ- 
ing film, music, publishing, design, fashion, computer 
games, Internet service providers, telecoms, hardvrare man- 
ufacturers and consumers. 

The group will include government department in the 
discussion of i.ssues ranging fn)m piracy to taxation. Further 
details will be outlined next month. 

Jowell said the forum was part of a government- 
driven plan for "a shared approach in the fight against 
(Continued on page Til 




RESNIKOFF: STILL A YEARNING 
FOR PtHYSiaL PRODUa' 



UME Gets Hip 
To Web Sales 



BY CHRIS MORRIS 

LOS ANGELES— Per- 
ceiving a Web-based 
opening in a shrinking 
retail universe. Universal 
Music Enterprises is 
launching an Internet- 
only catalog imprint, 
Hip-O Select. 

The collector-orient- 
ed label will offer limit- 
ed-edition packages 

that might not be able 

to find a home in the racks. It is similar in inspi- 
ration and intent to Warner Music Group's 5-ycar- 
old Rhino Handmade. 

UME president Bruce Resnikoff notes. "There is 
still a yearning for physical product in a world 
where the business is shifting from a physical 
world to a downloading 
world . . . There's been 
a huge transition from 
the traditional retailer 
to the big-box stores. 
There has been a big 
squeeze on product. 

"It's leaving more and 
more product that has 
no home, " Resnikoff con- 
tinues. "What we're try- 
ing to do is not see that 
product get lost." 

UME senior VP Pat 
(Continued on page 591 
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An Indecent Proposal 



When it comes to American poli- 
tics. Marx had it nailed. No. not 
Karl Marx, who penned the 
Communist Manifesto: Croucho Marx, 
the king of wisecracks. 

"Politics. " he said, "is the art of look- 
ing for trouble, finding it everywhere, 
diagnosing it incorrectly, and applying 
the wrong remedies." 

Leave it to Congress to prove the truth 
In that truism. 

The full House last week voted to hike 
the maximum fine for indecency over the 
ainvaves to $500,000 from $27,500 and 
to extend the reach of the indecency law 
to "nonlicensees." That would include 
guests and callers who may have no con- 
nection with the broadcast outlet. 

The Senate Commerce Committee has 
pas-sed similar legislation, and now the 
full Senate is scheduled to take up the 
measure. President Bush, meanwhile, is 
urging Capitol Hill to act quickly on the 
measure. There's an election going on. 
don't you know. 
And therein lies the problem. 
Politics is once again overruling rea- 
son in the midst of a heated election 
campaign. 



No matter how you examine this 
issue, constitutionally or from a sim- 
ple policy point of view, it adds up to 
bad lawmaking. 

As former Supreme Court Justice 
Thurgood Marshall once said: "If the 
First Amendment means anything, it 
means that a state has no business 
telling a man, sitting alone in his house, 
what books he may read or what films he 
may watch." 



Politics is once again 
overruling reason in the 
midst of a heated 
election campaign. 



Add to that: what radio program he 
may listen to or what television show he 
may watch. 

This kind of legislation represents 
the ultimate in government intrusivc- 
ness. It is clearly an affront to the 
First Amendment. 

But what makes this measure truly 
annoying is that the administration and 
the Republican-controlled Congress are 



so rabidly pushing it. 

Beginning with the Reagan adminis- 
tration in the late '80s, the GOP has been 
a champion of less government and fewer 
regulations. The Bush administration 
has exhibited no qualms about gutting 
clean air standards or deregulating the 
airwaves to allow an unprecedented tide 
of corporate consolidation. Yet on issues 
that pander to its political base, the stan- 
dards seem to be different. 

Unbelievably, House lawmakers are 
blaming media consolidation for the 
rise of indecency. Their bill contains a 
provision declaring a moratorium on 
the Federal Communications Commis- 
sion's plan to loosen the rules even 
more. But here's the final, frightening 
irony. What began as a political outcry 
over singer Janet Jackson's breast- 
baring episode has now turned into a 
real threat against free speech. 

Let's hope cooler heads prevail in 
the Senate and put an end to this bla- 
tant political grandstanding. Then, and 
only then, will we be able to rest 
assured that Courtney Love will stop 
baring her breasts. That surely merits 
bipartisan support. 



Dms something make you jump and shout? Write a letter to the Editor! Mall to Keith Clran). Edltot^hi-Oilcf . Bllllraard. 770 Broadway. 6lh Floor. 
New York. N.Y.. 10003. or e-mail to letters@blllboard.com. Include name, title, address and phone number for verification. Letters should be concise 
and may be edited. Names can be withheld. If requested, at the discretkMi of the editor. All submissions published shall become the sole property of 
BHthoard. which shall own the copyright In whole or pari, for publication. 
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'Amerian 
Idol' finalist 
K.I. Helton 

prepares to ^t.'^" 
make his 'Real 
Life' debut 



1 Music ^ 



19 

The Pixies' 
unexpected 
reunion tour 
creates high 
demand for 
tickets 




TYRELL: ALBUM WILL BE PROMOTED INTV. RADIO AND PRINT ADS. AS WELL AS AT FURNITURE STORES 



Roomful Of Jazz 

Steve Tyrell Teams With Furniture Maker 



BY MARCO WHITMIRE 

With musical acts affiliating themselves 
with everv'thing from soUa to wireless devices, 
it was probably only a matter of time before 
an artist would inspire a furniture line. 

That artist is Grammy .^ward-winning jazz- 
man Steve Tyrell. He has made a career of 
reinterpreting jazz standards for a modern 
audience. Now. Pennsylvania House is look- 
ing to "take cla.ssic shapes and reinvent them 
for a younger consumer." says the furniture 
retailer's VT of marketing. Ron Fuhrman. 

.And the deal will offer Tyrell new exposure 
for his work. 

When executives for the retailer heard 
Tyrell cr(K)ning in the background at a cock- 



tail party, "a light went on." Fuhrman says, 
and New Standards; The Steve Tyrell Collec- 
tion was launched in February'. 

"I kind of went. 'Wow. a furniture line,' " 
T\ rell says. "I couldn't believe someone was 
doing this." 

Columbia Records VP of jazz marketing 
Mark Feldman says the deal was exciting 
because "getting radio to play jazz stan- 
dards is hard, so we're always looking at 
other outlets." 

Showrooms feature displays of Tyrcll's lat- 
est album. "This Guy's in Love." alongside 
the line of more than 75 18th-century- 
inspired pieces. 

The campaign leans heavily on the title 
(Continued (in paue 121 



Strong Interest 
Precedes New 
Michael Album 



BY PAUL SEXTON 

George Michael is beginning to find out whether 
"Patience" is a virtue. 

The title of the English singer/songwriter's new 
album — released March 15 internationally on 
Aegean/Sony Music — could be .Michael's wish lor 
his longtime fans, who haw bided their time for 
nearly eight years since his last studio set of new 
songs, the 1996 release "Older." 

Early signs suggest the waiting will be worth- 
while for both parties. 

"There has been a really strong vibe around 
this album for months now," says Mark Noonan. 
head of music at HMV I'.K, and Ireland. 

Indeed, the single ".Amazing" debuted March 
7 on the U.K. singles chart at No. 4, with opening 
sales of 4 1,000 units. 

That is 10,000 more than the 
total British sales of Michael's 
last single, "Shoot the Dog, 
which was indifferently re- 
ceived in 2002 as the sec- 
ond of two releases in a 
singles deal with Pobxlor, 
(Continued on page 12) 



Michael's first 
album of new songs 
In eight years will 
make its U.S. bow 
in June on Epic. 
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Musici 

Helton Jumps From 'Idol' Finalist To 'Real Life' 



With "American Idol" as a launch 
pad. singer/songwriter RJ. Helton is 
preparing for the March 23 multi- 
forrrmt release of his B-Rite Music 
debut. "Real Life." 

The album is getting a full-throtlle 
puih from three companies: B-Rite. 
the label's Christian market distribu- 
tor Provident Distribution: and 
Jive/BMG. which is handling distri- 
bution and promotion to mainstream 
radio and retail. 

"I vswited to make something that 
different types of people would listen 
to. I love every type of music, from 
country to rock to rap to R&B to hip- 




HELTON: IT'S COINCTO BE FUN' 



hop." says Helton, who co-wrote 
eight of the album's 12 cuts. "1 
wanted to add all of that in one CD. 
Because I do love every type of music, 
it s going to be fun for nje to go to dif- 
ferent markets." 

Helton started gaining a fan base 
when he won a wild-card spot on the 
debut season of "American Idol " and 
became one of the final five contest- 
ants. In 2002. he was a featured per- 
former on the ".American Idol" tour. 
Such opportunities have been much- 
appreciated by Helton, who has long 
wanted a career in music. 

Currently an .Mlanta resident. Hel- 
ton grew up all over the country, as 
his father's job as a VP with Popeye's 
Chicken spurred numerous moves. 
At 16. Helton was recruited for the 
header's Digest tour of schools that 
had been an early vehicle for Paula 
i\Mu[ and Backstreet Boys. /\fter 
graduation, he toured with Soul 
Focus, but when the group dis- 
banded. Helton began looking for 
other options and subsequently land- 
ed on the talent-contest show. 

The 22-year-old describes "Ameri- 
can Idol" as a "boot camp" that 
h<K)stcd his confidence. "I'm very 
strong now. much more outspoken 
than I used to be and I've learned a lot 



about patience. I've learned God's 
timing is perfect." 

TKO Marketing president Linda 
Klosterman. who is vwrking Helton's 
debut, says his experience gives him a 
head start on other new acts. 

"He came to B-Rite so well- 
prepared as an artist," she says. 
"From the Reader's Digest tour to the 
training at 'American Idol' and then 
having a fan base 



Music with the song "My Devotion," 
which became a hit in the United 
Kingdom and is being played in clubs 
in the United States. Helton has also 
had major media visibility through 
appearances on 'Today," "CkxxI Morn- 
ing America," CNN and MTVs "ToUl 
Request Live." 

Gospo Centric/B-Rite president 
Vicki Mack-Lataillade says Helton's 



from the plat- 
form they provid- 
ed has been an 
amazing as.seL 
New artists don't 
usually have that. 
You have to start 
from .scratch, but 
'American Idol' 
gave as a run- 
ning start. " 

"Ewn If is the 
first single going 

to mainstream .^C. Christian AC and 
top 40 radio. Within the next month. 
B-Rite will also work an as-yet-unde- 
termined single to gospel radio. The 
album will receive prime pricing and 
positioning at retail. 

Helton gained additional e.xposure 
last fall on the "C>otta Have Gospel" 
compilation CD released by Integrity 



Inlhe^ 
Spirit F 

By Deborah Evans Price 

dprlce@blllboard.coin ^ 



/ I'^i ;■' fits her goal of expanding her 
successful go.spel venture into con- 
temporao' Christian and other areas. 

"Our big tiling is we are getting rid 
of the color lines." she says. "That's 
going to be a little difficult, but I'm up 
for that challenge. I don't want to feel 
like I have all black music or all white 
music. I don't like any of that (kind of 



labelingl. I don't think it has any place 
with people expres.sing their faith." 

Helton, whose father is Mexican, is 
an artist that Mack-Lataillade sees as 
having broad-based appeal. "RJ. Hel- 
ton |has| chosen to be an inspira- 
tional artist, " she says. "He sings sec- 
ular songs, but he also is singing 
Christian songs. He could have very 
easily done a secular record, but he 
has chosen to speak about his faith." 

Helton says he chose to sign with 
B-Rite, the label responsible for the 
success of Kirk Franklin, because of 
the direction he wanted to go with 
his music. 

" I didn't want to sign with an all- 
maiastream label, because they 
weren't going to allow me to sing 
about my faith and sing about rela- 
tionships. " says Helton, who is man- 
aged by Mitchell Solarek of Mitchell 
Entertainment Group. "[Labels were 
saying. "It's| one or the other. If you 
are going to do love, do love. If you 
are going to do God. do God.' But in 
meeting with B-Rite. I let them 
know my goals and visions, and they 
were behind me 100%, They allowed 
me to be myself. Not many new 
artists get to write as much as I got 
to. It's a very honest record and 
completely from my heart." 





o 



Get up-front cash for 
your royalty payments. Fast Forward 
Financing™ is an innovative royalty 
finance program designed specifically for 
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Michael 

Continued from page 9 



"Amazing" opened at No, I in Italy, 
No, 2 in Denmark and Spain and No, 4 
in Ireland, That helped it enter the 
cumulative Kurochart Hot lUO Singles 
list at No, 4, It also bowed on the Aus- 
tralian chart at No, 8, 

"Patience" — to be released in June 
on Epic in the United States — al.so rep- 
resents a dramatic rapprochement for 
Michael and Sony Music, 

Michael started his career in the 
early SOs as a CBS and later Sony arti-st 
in hit duo Wham! and stayed with the 
company for the launch of his solo 
career with the hugely successful 
album "Faith" in 1987, 



But in 1992. Michael famously and 
unsucces.sfully sued Sony over creative 
ownership. He left the company in 
199,5 and signed with DreamWorks for 
North America and Virgin elsewhere. 

Then, last November, in a dramatic 
twist, Michael re-signed for the world 
with Sony's U,K, division {Rillhnard. 
Nov, 18,2003), 

"George was interested in two 
things." Sony U.K. chairman/CEO Rob 
Stringer .says. What mattered was that 
"he felt comfortable here and that the 
deal was good. Both those things got 
sorted out" 

Stringer points out that he and sev- 
eral members of his team have close 
as.sociations to Michael and his man- 
ager Andy Stephens and worked on the 
1998 Sony compilation "Ladies and 
Gentlemen — The Best of George 
Michael. " That release sold 9 million 



copies worldwide, according to 
Stringer. 

"There weren't fences |to mend] 
with me. it wasn't like George hadn't 
worked on a successful project with 
us." he says. "The fences to be built 
were in America. (Sony U.S. president) 
Don lenner was ver>' positive atx)ut the 
whole project, met with George and 
discussed all the issues that needed to 
be discussed. 

"We definitely had to do thai before 
we could do the signing. It's driven 
from (the United Kingdom], but Don 
and George got on very well this time 
and had an honest conversation." 

As for terms of the deal. Stephens 
says only. "It's not the deal he signed 
as an 18^-year-old. This is a ver\' differ- 
ent time for the industry with many 
different people involved at Sony, and 
the relationship so far feels incredibly 
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comfortable." 

Stephens says tracks from the new 
set were played for all five majors 
before Michael returned to Sony. 

Based on reaction to the material, 
he and Michael "'made our mind up 
pretty much there and then who we 
wanted to be with." Stephens says, 

""On top of that, Sony offered us an 
excellent deal that works for all of us," 

Michael is undertaking press and 
radio interviews in European markets. 
He performed 
three songs from 
the new album 
March 13 on the 
influential "Parkin- 
son" BBCl TV 
show. 

The 40-year-old 
singer has been 
quoted in more 
than one U.K. in- 
terview as saying 
this album would 
be his last major- 
label endeavor. 

But Stringer 
says Sony is already 
planning its next 
release by Michael. 
That project will be 
a duets record featuring four new col- 
laborations to be cut "over the next 
year." according to Stringer, plus 
archive hits with Elton John. Queen, 
Whitney Houston and others. 

STTtONG RETAIL VIBE 

Expectations for "Patience" are 
running high at U.K. retail. HMV's 
Nixman describes the album as ' a real 
return to form." 

Noonan compares the album with 
earlier Michael albums such as "Older " 
and the 1990 Sony release "Listen 
Without Prejudice." 

"As such, it should appeal to 
George's existing fan base and a whole 
new audience, " says Noonan, who pre- 
dicts strong sales all the way through 



'There weren 't 
fences to mend 
with me, it wasn 't 
like George hadn 't 

worked on a 
successful project 
with us. The fences 
to be built were 
in America. ' 



—ROB STMNCER. 
SONYU.K, 



to the Christmas season. 

Stringer acknowledges that mar- 
keting the new album presents a 
unique challenge, considering the 
time that has passed since Michael's 
last major release. 

"We didn't take anything for 
granted, particularly with the reaction 
to I the 2002 singles] not being as pos- 
itiw as he would have liked. 'Amazing' 
wm a really good radio choice, because 
it's a clean-cut radio hit." 

Ceci Kurzman, 
VP of worldwide 
marketing at Epic 
in New York, says 
the new single 
drew the interest 
of U.S. program- 
mers "as soon as it 
was launched in 
Europe." 

The U.S. label 
already is working 
the track at top 40 
and adult top 40 
stations, and Kurz- 
man says Michael 
will conduct "an 
extensive run of TV 
appearances and 
performances" 
around the album's release in June. 

The artist's U.S. album sales total in 
the Nielsen SoundScan era (beginning 
in 1991), including those with Wham!, 
.stands at 4.9 million. But total Record- 
ing Industry Assn. of America certifi- 
cations for all albums by Michael and 
WTiam! show U.S. .shipments of 21 mil- 
lion, led by "Faith." which is certified 
10-times platinum. 

Sony has claimed global sales of 
more than 75 million units during 
Michael's career with the company. 

Michael's most recent album, a 
collection of covers titled "Songs 
From the Last Century." was re- 
leased in 1999 by Virgin and 
scanned 147,000 units in the Unit- 
ed States. 



Tyrell 

Continued Irom page 9 



song and features Tyrell singing in 
TV and radio spots. It al.so includes 
advertising in such print publica- 
tions as Architectural Digest and 
House Beautiful. 

Pennsylvania House is spending 
more than $1 million on media, 
Feldman says, " So for us, the benefits 
are obvious," 

Tyrell says the process of design- 
ing the furniture was "like having a 
bunch of musicians in the room and 
deciding the tempo, and once we got 
on the same page, it just flowed, " 

While Tyrell explores a new fan 
base with the deal, Fuhrman says 
Penn-sylvania House will benefit be- 
cause "we certainly have expanded 
our customer base into a bit younger 
consumer. The line has been getting 
excellent response." 



The pairing makes sense, according 
to Feldman. because " the typical jazz 
consumer has a good amount of dis- 
posable irKome, and you'll be spending 
a few hundred dollars for these pieces." 

As long as the collection continues 
to do well and to resonate with con- 
sumers, Fuhrman says the deal will 
remain, 

"We're looking for a long-term 
relationship with Steve." he says, 

TyreW continues to tour in pro- 
motion of his latest release and is 
due to appear the week of March 29 
on NBC's "Today," 

The serendipitous creation of his 
new furniture line doesn't surprise 
Tyrell, "All my standard albums have 
sort of gone on their way to find their 
own level of things," 



TO OUR READERS 

The Beat is on vacation. It will 
return next week. 
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Tastemaker Bingenheimer Profiled In 'Mayor' Film 



Rodney Bingenheimer has been a 
radio DJ, musician, record-company 
employee, nightclub entrepreneur, 
music journalist and one of the 
most influential music-industry 
tastemakers since the 1960s. 

/\nd now he can add "movie star" 
to thai list. 

Bingenheimer is the subject of the 
First Look Pictures documentary' 
"Mayor of the Suaset Strip." which 
opens March 26 in Los .Angeles. April 
2 in New York and expands to 
theaters in select U.S. cities April 9. 

The movie's title comes from Bin- 
genheimer's nickname as one of the 




leading scenestcrs in LA 

A longtime DJ at Los Angeles mod- 
em rock .station KROQ. Bingen- 
heimer has been credited with help- 
ing launch the careers of such acLs as 
David Bowie, the Ramones. Blondie. 
Van Halen. Beck. Oasis. \o Doubt 
and Coldplay. Bingenheimer was one 
of the first prominent DJs to gK'e air- 
play to many of these acts, and his far- 
reaching influence can still be felt in 
today's music scene. 

The critically acclaimed "Mayor of 
the Sunset Strip ' received an Inde- 
pendent Spirit .Award nomination this 
year for best documentary. Filmed 
over a six-year period. Bingenheimer 
opens up about his personal life, 
including his sometimes volatile rela- 
tionships with family members. 

Bingenheimer considers himself a 
private person, but he tells Hillboard 
he was convinced to do the docu- 
mentary because of an idea inspired 
by a meeting between his friends 
Chris Carter (one of the fdm's pro- 
ducers) and Roiling Stones guitarist 
Ron Wood. 

"Ron \V(xxl wa.s hawng an art 
exhibit," Bingenheimer recalls, "and 
Chris went there to inteniew him 
about a possible book about me. Then 
Chris had the idea that Ron's inter- 



view should be filmed." 

And when Emmy Award-winning 
director George Hickenkmper came 
on board as director of the film, that 
sealed the deal for Bingenheimer. 

Hickenkoper tells Rillhoanl. "I had 
the same rela- 



the Ramones. X. Hole. Chris Martin of 

Coldplay and Bingenheimer. under 
the name Rodney & the Tube Tops. 

Carter. Bingenheimer, Charies 
Raggio and Shawn Amos were the 
soundtrack's producers. Carter says, 



tionship wAh 
Rodney that I had 
with Francis 
Ford Coppola in 
my documentary 
'Hearts of Dark- 
ness.' 1 had to be 
candid and hon- 
est. Rodney was 
very courageous 
in allowing me to 
have access to his 
life in that way." 

What comes through loud and 
clear in the film is that unlike many 
other well-known DJs, Bingenheimer 
has not been motivated by fame and 
fortune. His passion for masic is 
unquestionable, and his reward 
comes from helping artists he thinks 
deserve to be heard. 

The film's .soundtrack, released 
March 16 on Shout Factory, is a col- 
lection of songs tliat e-xempli(\' Bing- 
enheimer's history. It features tracks 
from Brian Wilson, the Byrds. T. Rex, 



Movies & 
Music 



By Carta Hay 

chay@blllboard.com 




"Because of Rodney's friendships and 
loyalties to these bands, we were 
amazed how they gave us these 
amazing breaks (on the licensing 
fees). Rodney and I have similar 
tastes, so it was fairly easy to pick the 
.songs we wanted." 

Led Zeppelin, whose .songs are 
notoriously hard to licease for films, 
offered its music for use in the docu- 
mentary'. The band's "Sick Again " is 
in the movie but not on the sound- 
track album. 



Bingenheimer says that the hard- 
est song to get for the film was "I'm 
Into S<imething Good " by Herman's 
Hermits, which is also in the movie 
but not on the soundtrack. 

The "Mayor " film and soundtrack 
album include an exclusive track 
from Bowie — a live recording of "All 
the Madmen." 

Bingenheimer explains the .story 
behind the song: "We had a party for 
Bowie |in 1971]. and he got to meet 
Gene Vincent Bowie was playing gui- 
tar on the waterbed. and one of the 
songs he did was ".All the Madmen." " 

The documentary is raising Bing- 
enheimer's profile. He is fielding TV 
offers and has not ruled out the pos.si- 
bility of writing a book about his life. 

Currently in development is a big- 
screen feature film about Bingen- 
heimer. The biopic is being produced 
in part by Andrew Lazar of Mad 
Chance FVoductions. Warner Bros. 
Pictures is attached to the project 

Kven with all the corporate 
changes in the music industry. Bing- 
enheimer .says he still loves being in 
the business and will continue to be a 
radio DJ as long as possible. 

'"I tn' to block out all that corpo- 
rate stuff out of my mind and do my 
own thing. " 




I want to be treated like a star, 
even if I'm not one. ..yet. 
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In Armenia, Discovering The Past And Tlie Present 



Armenian composer Tigran 
Mansurian is a man of passion 
,ind intensity. 

Wliether disoussinfi his friend- 
ship with Dmitri Shostakovich, 
describing his childhood in Beirut. 
Lebanon, or recounting the influ- 
ence of William Faulkner's writ- 
ings on his work. Mansurian punc- 
tuates his reflections with 
sweeping hand motions and 
piercing glances. 

Yet the 65-year-olds own 
inusic e.'ceniplifies the power and 
pungency of the small and subtle 
gesture. Renow^ned violist Kim 
Kashkashian — herself .Armen- 
ian-American — explains the ap- 
peal of Mansurian's music this 
way; "His writing is very dis- 
tilled, very concentrated. The 
intensity is extreme." 

Mansurian says his music is 
steeped not just in .Armenian 
music and history but is also influ- 
enced by a Japanese artist he 
observed some 3(1 years ago. 

"I saw an ikehana artist creating 
a composition from flowers." he 
.says, "and the theory behind this 
art is to reveal beauty through 



simplicity. When they cut off 
leaves, you can see the childhood 
of the plant. From that empti- 
ness, you imagine and create life 

yourself." 

Despite his 
renown at 
home and his 
friendships with 
such colleagues 
as Arvo Part. 
Alfred Schnit- 
tke, Sofia 
Gubaidulina, 
Valentin Silvc- 
strov and iplh- 
ers. Mansurian 
is not well- 

knosen internationally. However, 
that is rapidly changing. 

Since their first meeting several 
years ago. Kashkashian has be- 
come a champion of .Mansurian's 
work, and the composer has writ- 
ten several works for her. 
Kashkashian 's advocacy has blos- 
.somed into a long-term commit- 
ment to .Mansurian from producer/ 
ECM label head Manfred Eicher. 

The first fruit of that relation- 
ship arrived last July, when the 



Munich-based ECM released 
"Hayren." a disc that included 
Mansurian's piece "Havik" as well 
as songs by the revered Armenian 



Ciubbicui 

Score 



By Anastasia Tsioulcas 

atsioulcas@billboard.com 




composer/ethnomusicologist 
Komitas (1869-1 gS.-^ I. arranged 
by .Mansurian. 

On March 30. ECM continues 
to explore Mansurian's exception- 
al work with a two-CD set titled 
".Monodia." Two compositions on 
the new disc were written ex- 
pressly for Kashkashian: the 1995 
viola concerto ".And Then I Was in 
Time Again . . ." and "Confessing 
With Faith" for viola and voices 
(in which Ka.shkashian is joined 



by the Milliard Ensemble). 

"Lachrymae," a piece for viola 
and saxophone, is played here by 
its dedicatees. Kashkashian and 
Jan Carbarek (who makes his 
instrument sound remarkably 
like the traditional Armenian 
iluJuk). Rounding out the collec- 
tion is 1981 's Violin Concerto, 
played by Leonidas Kavakos. 

WHO'S FIT TO BE ARIADNE? The 

brouhaha stemming from Covent 
Garden's decision to drop Debo- 
rah Voigt from this June s pro- 
duction of Strauss' .Ariadne auf 
N'axos because of her weight 
shows no signs of abating, 
despite the outpouring of sup- 
port for Voigt. 

You know the opera-sized wars 
have hit the big time when the 
fury elicits outraged comment 
from The New York Times' edito- 
rial board, as it did March 1(1. 

A suggestion for the belea- 
guered Voigt: Perhaps a suitable 
venue in London would be 
pleased to present you in a solo 
recital on the same night that 
Ariadne opens? 
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HayleyWestenra 

Kiwi Star Impresses The World 

BY PAUL SEXTON and CHRISTIE EUEZER 

Jill and Gerard Westenra's daughter is making them proud. Not only for selling 1 million albums 
at 16 years of age. hul also for managing to fly around the world while keeping her feet on the ground. 

Hayley Westenra's voice, as pure as the title of her hit album, is a jewel discovered and devel- 
oped in her native New Zealand and now reaching audiences worldwide. 

On .April fj. "I'ure" will arrive in North America on Decca Records, after selling 
more than 1 million copies worldwide, according to the Decca Music Group. 
The album has received platinum certification in .Australia, with sales of 
70,()(l()-plus units: multiplatinum recognition in New Zealand, with .sales 

topping 1.52.IMH) units: and dou- 
ble platinum recognition in the 
I'nited Kingdom, with sales of 
more than Tno.onn units. 

VVestenra is the fir.st artist to 
receive recognition in the Bill- V. 
board Platinum Stars series 
based on international plat- 
inum status. This series of 
reports profiles .selected new 
artisLs that have achieved plat- 
inum sales for the first time, as 
well as established platinum 



Hayley VVestenra: Fact File 

Age: 16 

Hometown: Auckland. New 

Zealaiid 
Album: "I'ure" 
Libel: Decca Itecords 
Web site: haylewestenra.com 
Distributor: Universal 
International Distribution: 

1 'niver,sal .Music International 



artists who are releasing new albums. 

"Pure " shows Westenra's tluency in classical, operatic and pop reper- 
toire. It gained its international breakthrough through the Decca Music 
Croup, which is part of Universal Classics and Jazz and headquartered 
in London. Costa Pilavachi. president of the Decca Music Group, reptjrts 
to Chris Roberts, chairman of Universal Classics Group (UCC). 

(Cimlinued on yaqc 16) 




In Hailing Distance Of U.S. Debut 



BY ANASTASIA TSIOULCAS 

Nine months will have passed 
between the release of Hayley West- 
enra's album "Pure" in her native 
New Zealand and its April 6 North 
America bow. The extended buildup 
has allowed Decca Records to create 
a very broad campaign for the 16- 
year-old singer. 

For the launch of "Pure " in the 
United States. Westenra and her 
family are moving to New York for 
at least six months, according to 
Marc Johnston, senior VP/GM for 
the Universal Classics Group, which 
includes Decca. 



"Hayley is absolutely dedicated to 
the U.S. full-time," Johnston .says. 
Media exposure around the release 
will come from an appearance by 
Hayley on "Good Morning America. " 
coverage in teen magazines and 
heavy advertising buys on such high- 
profile shows as "Oprah." "Dr. Phil " 
and "Live With Regis and Kelly. " 

Decca also will turn to several 
tried-and-true methods of promot- 
ing a classical crossover artist. 

Mike Lee. cla.ssical music buyer at 
Borders B(K)ks and Music, notes that 
Decca has supplied the store with 
free Westenra samplers to give aw^ay. 
"'April is classical music month, and 



Hayley will be a centerpiece of our 
positioning." Lee says. 

In addition, following in the foot- 
steps of such megastars as Andrea 
Bocelli and Josh Groban. Westenra is 
about to tape her first PBS .special, a 
"Great Performances" program sched- 
uled to air in fourth-quarter 2004. 

"Her singing is so gorgeous." says 
David Horn, the program's producer. 
"It's reminiscent of the great boy-sopra- 
no .sound of .Anglican church choirs." 

But while Decca will target its tra- 
ditional crossover audience of adult 
women, the label is employing a new 
tactic: aggressively promoting West- 
enra to kids and teens. During April 



and May. the young singer will 
appear on a national Radio Disney 
music education tour for middle- 
school students. 

Robin Jones. VP of programming 
for Radio Disney, admits that West- 
enra is a departure. "She doesn't typ- 
ify the Radio Disney sound," Jones 
says, "but presenting her exposes 
kids to a new level of music. And 
since she's so young herself, kids can 
really relate to her" 

Glenn Lajcski, Disney's executive 
VP of music creative and marketing, 
agrees. "Unlike with Charlotte 
Church, for example, there's a pri- 
ority to expose Hayley to a younger 



audience," he says. To that end. 
Westenra's first Disney project is her 
appearance on the soundtrack for 
the direct-to-video " Mulan 2," slat- 
ed for release in February 200.5. 

Another major and innovative 
aspect of Westenra's U.S. debut is 
Decca's effort to gain attention for 
her from the TV and film industries. 

"We hired an independent con- 
sultant. Robin Kayc. who s been an 
amazing member of our team," 
Johnston notes. " She has showcased 
Hayley at most of the major studios. 
1 believe that this is the first time 
anyone's done that systematically. 

(Continued on page 161 
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Platinum St«rs 



Westenra 

Continued from page 15 

Following its release by Decca Sept. 
15 in the United Kingdom. "Pure" 
became the fa-stest-.seiling album in 
the history of the U.K. cla.s.sical chart.s 
and hit the pop top 10. snuggling up 
next to maiastream giants like Daniel 
Bedingfield and David Bowie. 

"It's unbelievable |to hit) a mil- 
lion after just a few months." 
Pilavachi .says. "We're sure we 
haven't fully penetrated (the United 
Kingdom] yet. and we haven't even 
started in the U.S.. Canada (or Con- 
tinental Europe]." 

Bill Holland, divisional director of 
Universal Classics and Jazz U.K. and a 
40-year industr>' wteran. remarks: "In 
some ways, it's the most phenomenal 
iv-sult I've ever .sien for an artist. " 

Itoberls. who is chairman of the 
1 'niver.sal Classics Croup in the Unit- 
ed .Stales and president of (Universal 
Cla.ssics and Jazz for Universal Music 
International, acknowledges the 
e.\tended lead-time fur the release of 
"Pure" in the United States and Cana- 
da. "The timeline for her has been a 
bit elastic. " he says. "We needed to be 
patient in developing an album that 
we wanted, in which the style, voice, 
key and tone were right for us." 

Carol Wright. VP of international 




marketing at Decca Music Group, 
praises Westenra 's professionalism. 
"She acts like a veteran, and she's 
got a strong sense of self. " Wright 
says. "The easiest thing about this 
project is you have 100% belief in 
the artist. You know she's the real 
thing and she's not going away." 

.As for Westenra herself, "These 
sales figures still haven't sunk in." 
she says. "I'd be singing regardless 
|of .sales), but it's humbling that so 
many people appreciate it." 

NATIONAL PRIDE 

Few artists from New Zealand 
receive awards from their prime 
minister. But Feb. 20. the 16-year- 
old Westenra w'as acknowledged by 
Prime Minister Helen Clark as the 
first New Zealand artist to receive an 



award for tenfold platinum status in 
their home market. The album also 
holds the record for most weeks — 
1 8 — at No. 1 by a New Zealand artist. 

"There can be no better promo- 
tion for New Zealand than our artis- 
tic excellence," Clark said at the 
event, "and the success Hayley has 
forged will open new doors for other 
New Zealand musicians." 

.Adam Holt, managing director of 
tlniver.sal Music New Zealand, agrees. 
"It's well beyond any of our wildest 
dreams." I lolt .says. "Her music does- 
n't fit many radio formats here, but 
there is a huge pride in New Zealand 
about her. She's a genuine superstar." 

The young singer has been getting 
used to mixing with musical royalty. 
[jSSt year, her idol Andrea Bocelli told 
her. "You ha\'e the voice of an angel." 
Andrew Lloyd Webber is writing a song 
for her. And she liwd in Ijjndon while 
recording Tore " with producer Giles 
Martin, who co-wrote "Beat of Your 
Heart " with his father, George Martin. 
The venerable producer also adapted 
".Amazing Grace " for the album. 

Giles .Martin says. "1 think her 
success is up to her. as opposed to 
me or the record company. She and 
1 worked one-on-one for six weeks. 
When 1 met her. the first thing she 
asked was jif she] could make me a 
cup of tea, and I thought, "This is 
going to be easy.' " 

A continental European release of 



"Pure " is planned for autumn, 
depending on her U.S. progress. 

"Right now. her positioning varies 
from market to market, "Roberts 
says."ln New Zealand and Australia, 
she's adjusting to life as a real super- 
star. In Japan, she's being marketed 
as a cla.ssical artist, although she's 
not really a classical singer. The 
image [there] of her as a pure, inno- 
cent teenager is ver\' important." 

•THE UHLEST STAR' 

Westenra took her first steps 
onstage a decade ago. 

.At age six, a teacher noticed her 
perfect pitch when she took the title 
role in a school Christmas play, "The 
Littlest Star." Encouraged by her 
teacher to leam the violin, she soon 
added piano and recorder By the time 
she was seven, she was reading music, 
and she had made some 40 musical- 
theater appearances by age 1 1 . 

.A year later. Westenra recorded a 
personal souvenir of her fledgling 
talents. After completing this self- 
recorded di.sc. .she went "busking" — 
street entertaining — as she often did 
with sister Sophie and brother Isaac 
in their hometown of Christchurch. 

.At one point, the crowd that gath- 
ered to watch the trio included a local 
TV journalist. That led to a TV appear- 
ance, the attention of concert promot- 
er Gray Bartlctt and. eN^entually. a deal 
(Continued on vane IS) 



U.S. Debut 

Continued from page 15 

and the re.sponse has been fantastic." 

While singing is Westenra's 
main focus right now. Johnston 
adds that her L.A. showcases had 
a bonus result. "'When she was out 
there, people were giving her 
scripts to read, and she had a few 
rather impromptu auditions. So 
some film and TV roles are cur- 
rently in the works." 

One exec who responded to 
Kaye's initiative was Greg Sill, 
music supervisor for the NBC 
drama "American Dreams." " Robin 
brought her to visit the set and per- 
form for Jonathan Prince, the 
series' executive producer, and 
myself. We just flipped over the 
s<iund other voice — it's so angelic." 
Sill says. Westenra has been booked 
to appear on one of next season's 
episodes of the show. 

"We are also very aggressively 
pursuing marketing deals," John- 
ston says. The label has already 
entered into a partnership with 
Doritos: Between now and De- 
cember, Westenra will be featured 
on 20 million bags of chips, appear- 
ing alongside the artist Raven and 
Nick l^chey, former 98" singer and 
"Newlyweds" star. 



Hayley Westenra 

"A ton ot star quality" (Newsweek) 

• More than 1 million albums sold already... 

• 1 0 X Platinum - New Zealand 

• 2 X Platinum - UK 

• Platinum - Australia 

• Gold - Hong Kong, Singapore 

• 'Amazing Grace' - Best-selling 
International Single 2003, Japan 

• Classical Album of the Year 
2003, Japan 

• U.S. & Canada release -April 6 




ur^Platinum 



www. hayleyv*/estenra,com 

The album 'Pure' out now on Decca 



Introducing the fastest selling 
debut claBfi*^ artist of all time. 
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"The voice of an angel takes flight." 

- The New York Times 




• Good Morning America April 

• Fox and Friends April 

• NBC's American Dreams Fctll 

• Disney's Mulan 2 September 

• PBS TV Special November & December 

• Doritos® will feature Hayley on 20 million bags March-December 

• Radio Disney school tour April-May 

• e-single available on iTunes March 



A Pure Voice. A Pure Talent. A Pure Success. 

- , , aterial 



PACIFIC ENTERTAINMENT LTD 

NEW ZEALAND 

Congratulations to Gray Bartlett and 
Ian Magan of Pacific Entertainment for 
completing 2 sell-out New Zealand tours. 

Congratulations to Hayley Westenra 
for being the FIRST to sell 10 x Platinum 
on her latest album "PURE " and to 
Cray Bartlett who discovered this 
remarkable artist! 
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Hayley Westenra 

'PURE' 




Platinum St«rs 



Westenra 

Continued from peqe 16 

with Universal Music New Zealand. 

"The family used the proceeds 
from busking to make an independ- 
ent record," remembers George Ash, 
then managing director of Universal 
Music New Zealand. "They manu- 
factured |the record] themselves and 
sold it to stores (achieving .sales of 
about 1.0001. They sent out copies 
to record companies, and that's 
when Universal got involved." 



FAMILY MEETING 

When Pilavachi learned of the 
excitement surrounding Westenra in 
New Zealand, he flew from London to 
Wellington to see the teenager sing in 
front of 1 00 people during a corporate 
function at a rural racecourse. 

"I thought I should pop down to 
New Zealand and meet her." he says. 
"I was blown away by her charm and 
her family. 

"Christchurch is very far from 
London and New York, and 1 
thought if she and her family were 
really serious about having a major 
international career, it was impor- 
tant they know who they were deal- 
ing with," Pilavachi says of his meet- 
ing with Westenra and her parents. 



Jill and Gerald Westenra. 

"I wanted them to audition me just 
as much as I wanted to see her in 
action. And, frankly, I wanted to meet 
the family," he continues. "There've 
been so many horror stories of young 
proteges with manipulative parents, 
I'd hate to be part of an exploitation 
like that. But they're lovely people. I 
was really impressed with the whole 
environment [she] came from." 

A three-album deal with Decca fol- 
lowed, which the company reported 
is worth i3 million (S2 million). 

Westenra says of Pilavachi. "He 
gave me more than the opportunity 
to be released internationally: he's 
part of my family." 

In Asia, "Pure" has shipped close to 
20.000 in Hong Kong. .Singapore and 
Taiwan combined, according to Uni- 
versal Music International. But it is in 
the United Kingdom that Westenra 
has proved her global .sales potential. 

The campaign there included "tin- 
kering" with the track listing of "Pure" 
to reduce the perceived pop content 
and ensure the album was eligible for 
the classical chart, according to Dick- 
on Stainer, marketing director for 
Universal Classics & Jazz U.K. 

"Pure" sold 19.068 copies in its 
first week to debut atop the U.K. clas- 
sical chart and at No. 8 on the pop 
chart. Stainer .sa>'s that while the first 
phase of the campaign had been "fan- 



based," this new success gave the label 
a story that attracted major media. 

"What really drove Hayley's success 
|in the United Kingdom] was that she 
was able to be here for a long time," 
Holland notes. By early 2004, sales had 
soared beyond 700,000 in the United 
Kingdom; Stainer says the label is now 
targeting 1 million in sales. 

To hit this target, on March 29, 
Decca will release Westenra's ver- 
sion of Kate Bush's 1978 No. 1 hit 
"Wuthering Heights," rerecorded 
from ' Pure, " as a U.K. single. 

"My mum had Kate's version in 
her record collection and suggested 
it when we were choosing songs for 
the album." Westenra says. 

Westenra will immerse herself in 
her U.S. launch just as she did in the 
United Kingdom. "I'm going to be liv- 
ing in New York with my family for at 
lea.st six months." she says. ""It's a big 
challenge because there's so much 
area to cover, but I'm fine with it." 

George Ash in New Zealand believes 
Westenra's innate adaptability will 
help the young singer embrace the 
U.S. market, and vice versa. "She's as 
at ea.se singing pop as .she is classical, 
which means she can do Oprah one 
day, the Disney channel the next and 
PBS the next with no problem." 

Additional reporting by Anastasia 
Tsioulcas in New York. 



10 X Platinum in New Zealand, 2 x Platinunn in, the UK, Platinum in 
Australia, and "Pure" is still to be released in 80% of the World! With 
such natural talent, a voice that is heaven sent, and a hardworking 
selfless and ego free personality, Hayley is a dream artist. 
Yes, I am the manager, and I might be biased, 
but for once it's ail truth! 




Hayley Westenra 



A BIG THANK YOU to the Decca Music Group and 
Universal Music Group for all your dedication and support. 
, Exclusively represented by Steve "Abbo" Abbott. 
Bedlam Management Ltd. 
HayleyW@bedlammanagement.com 
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Slim Tour Pickings 
For Hip-Hop Fans 

Several Big Acts Choose To Stay Off The Road 



BY RAY WADDELL 

It's a familiar rap in the world of hip- 
hop touring: ticket sales lag miles 
behind the music's success in other 
areas of the business. 

Though dominant at radio and 
retail, rap placed only one artist among 
the top 25 tours of 2003. as 50 Cent 
rang up nearly $23 million in ticket 
sales, much of it co-headlining with 
Jay-Z on the Roc-thc-.Mic tour. 

;\nd. even if certain superstars con- 
firm tours, little improvement is e.v 
pccted this year. 

"I think this year, in terms of hip- 
hop touring, will be only slightly bet- 
ter than 2003 — mediocre," says Phil 
Casey, who heads up the Los Angeles 
office for International Creative Man- 
agement (ICMI. "There'll be more 
shows this year, but Roc-the-Mic was 
an event." 



That said, in terms of packaging, the 
combination of Beyonce. Elliott, Alicia 
Keys and Timia on the Verizon Ladies 
First tour is certainly star-studded, if 
tilted somewhat toward R&B. Sources 
say the Ladies Kirst tour is notching 
sellout business in major markets, and 
tickets are moving slower but satisfac- 
torily in smaller markets. 

Some established hip-hop artists opt 
to tour with acts from other genres, 
like Snoop Dogg on Projekt Revolu- 
tion with the Used, Korn and Linkin 
Park; Cypress Hill with Blink-182: or 
Chingy with Christina .Aguilera. 

A Kanye West/Dilated Peoples tour 
goes out this spring, and other pack- 
ages will doubtless surface. In addition 
to Usher, Ashanti and Joe. Casey and 
ICM are putting together a Dirty South 
Crunk package featuring Lil Jon, the 
Ying Yang IXvins and others. 

"This is the one area of hip-hop 




'A lot of acts 
want to go out 
and chase 
the money, 
and we're out 
there trying to 
build careers. ' 

— STIPHANIE MAHLER. 
MONTEREY PENINSULA ARTISTS 



Theorie.s as to why rap is a touring 
al.so-ran are many and have been well- 
explored in these pages. Bottom line: 
for rap to be successful, history shows 
it must be packaged, as evidenced by 
past multiartist tours ranging from Dr, 
Dre s Up in Smoke to Jay-Z s Hard 
Knock Life tours and the Cash Money 
label's packages. 

Even the top performers in the 
genre — including 50 Cent. Nelly. Dr 
Dre. Snoop Dogg. DMX. Jay-Z. Ja Rule 
and Busta Rhymes — must haw strong 
supporting casts to average 10.000 
people per night. 

Eminem, arguably the genre's top 
star, is no exception, selling out 
Detroit's Ford Field twice to the tune 
of $5.3 million with Mi.s.sy Elliott and 
50 Cent last summer. His Anger Man- 
agement tour in 2002 featured 
Ludacris, Papa Roach, .Xzibit and the 
X-Ecutioners and grossed more than 
$14 million and averaged a healthy 
14,651 per-show attendance. 



right now that seems to be selling 
through across the board." Casey says 
of Southern rap. "The key is to keep all 
these acts off the road until we're ready 
to do a real tour" 

UVEIN 04 

It's even more disappointing for 
rap when its top stars are not on the 
road. A big question in 2004 is. 
WTio's working? 

"What's Nelly gonna dn? What's .50 
gonna do?," wonders Ja.son Miller, who 
programs rap for House of Blues Con- 
certs (HOB) based out of Denver. 

"People are expecting Dr. Dre will 
work when a record comes out, but 
nobody really knows when it's going 
to come out " Miller says. 

And then there's OutKast. quite pos- 
sibly the hottest hip-hop act on the 
planet at the moment. i\s of now. the 
duo has no plans to tour, w^hich is a dis- 
appointment to promoters and rap 
fans alike. Sources say OutKasl's Big 



Boi and Andr^ 3000 want to work on 
separate projects and have turned 
down lucrative offers to tour. 

"I don't know the specific politics 
surrounding this situation, but this 
would be a fantastic time for OutKast 
to tour." Miller says. "The overall 
industry would really embrace this act 
should they decide to go out." 

Likewise Eminem. "We haven't 
heard tliat Eminem will decide to tour 
and if he does it u^ould be the highlight 
of the season." Miller says. Both Out- 
Kast and Eminem are booked by 
William Morris Agenc-y. 

BUILDING CAREERS 

Rap music, like touring in general. 
Is in need of more headlining artists 
that can sustain a touring career. 

"We're not interested in working 
with one-hit wonders." says Stephanie 
Mahler, agent for such acts as Twista 
and Kem at Monterey Peninsula Artists 
in New York. "We're only interested in 
dealing with those acts who get it and 
realize the label won't be around 
forever. We're looking to extend the 
careers of hip-hop and R&B artists." 

Part of the problem in touring 
development for hip-hop is the diffi- 
culty in convincing platinum-lewl acts 
to take the time and effort to build a 
touring base when studio work is so 
much more lucrative and efficient in 
the .short term. 

"That's why we're having this con- 
versation right now about the state of 
hip-hop touring." ICM's Casey says. 
"Sooner or later, these acts will real- 
ize they can't depend on the revenue 
from recording and publishing to pay 
all the bills. Touring will become a 
much more important revenue 
source for them. " 

Mahler agrees. "A lot of acts want 
to go out and chase the money, and 
we're out there trying to build 
careers, " she says. 

Toward that end, TWista has been 
underplaying markets. The artist 
began a run of 1.500- to 2,500-seaters 
April 13 in New York. The tour, which 
will run through ,May, follows a run of 
50n-.seaters in Januar>'/Februar\'. 

"The interest from buyers (on 
TVvistaj is phenomenal," .Mahler says. 
"Ninety percent of the people we're 
working with are mainstream buy- 
ers, like HOB. Clear Channel arid 
AECi Live. " 

Mahler says booking TV'ista into 
theaters is a deliberate strategy to stim- 
ulate demand and increase the buzz. 
'AVe want to sell out and build him as 
a touring entity." she says. "We want 
the places to be packed, with people 
waiting outside." 



I 



Pixies Reunion 
Is Just The Ticket 



BY JONATHAN COHEN 

By the time internal tensions .splin- 
tered the Pixies in 1993. their influence 
on such acts as .\ir\'ana and Radio- 
he;id — iind on alternative rock in gen- 
eral — liad already been cemented. 

.And while the group's upcoming 
reunion tour shocked fans familiar 
with the band's famously feuding 
past the demand for tickets comes 
as no surprise to those inwlved with 
the tour. 

"I don't want to come off as wacky, 
but I expected it." says the group's 
iigent. Marc Geiger. "I firmly thought 
that, like a fine wine, the Pixies only 
appreciated in lemis n(vd\ue." 

Reunion tour plaas began to come 
together alter the group agreed to 
appeiir on tlie fir.st day of the Coachella 
Valley Music & Arts Festival, set for 
May 1-2 in Indio, Calif. 

"They wanted to do warm-up 
diites." .says C*iger. who is senior W at 
W illiam Morris .Agency. "In order to 
allow Coachella to be the first mean- 
ingful U.S. play. we"re playing out-of- 
the-way, nowhere places on purpose. 
"I'his is a low pressure, wami-iip tour." 

Indeed, the 14 pre-Coachella club 
dates, which begin with an April 13 
show at the Fine Line Music Cafe in 
Minneapolis, take in such off-the- 
beaten-path Canadian cities as Win- 
nipeg, Manitoba, and Regina and 
.S,iskatoon. .Saskatchewan, as well as 
Eugene, Ore. Every performance is 
sold out a number of them having 
gone clean within five minutes. The 
Minneapolis .show wvnt on siilc March 
1 1 and .sold out in four minutes. 

"Beforehand, there was no way of 
kill M'ing wliat business tliis would do,"" 
s;iys talent buyer Keith Bucklngliam 
of .^lon Qui. which is promoting the 
April 27-28 Eugene .shows. "But we felt 
confident, because our research 
proved tliere was still a major demand 
for this artLst" 

.\t Prairieland in Sa.skat(Kin, venue 
stiiff adjusted the size of the nxim to 
allow double the original capacity of 



I ,.5l K ) for the .Apri 1 1 7 sh( iw. according 
to events m;inager Carl Schlosser. 

At the Eugene on-sale, promoters 
watched in amazement as fans lined 
up hours ahead of time at the Mc- 
Donald Theatre box office, even 
though the gig was not even adver- 
tised in the local media. 

After the first show sold out in 
minutes, venue staffers wrote down 
the names of fans who were shut out 
and did their best to accommodate 
them once the .second sbcnv went up 
t\eo weeks later. 

"That was a lovely gesture by the 
venue." Buckingham .says. "The only 
reason the second one took 30 min- 
utes to sell out was because we allot- 
ted more tickets to the box office 
this time." 

FUTURE PLANS 

.After Coachella. the Pixies head to 
Europe for 23 headlining and festiral 
appearances ending July 10 at Scot- 
land's T in the Park Festi\al. ;\lthough 
the band has been rumored as a pos- 
sible U)llapal(H)za headliner. Geiger 
iasists plans for the ensuing six weeks 
are undecided, beyond .August stops 
at a Japanese festival and either the 
Reading or the V Festiwl in the Unit- 
ed Kingdom. 

Meanwhile, a "major-market North 
.'\merican tour throughout the whole 
fall into December" is taking shape, 
Geiger re\'eals. ""The size of the wnue 
is going to vary from probably 2.500 
to 10.000. depending on the market. 
It is an embarra,ssment of choices. " 

;\5ked what fans can expect from 
the shows, for which the Pixies have 
been rehearsing in secret in southern 
California. Geiger .says. "It's huge — 
bigger than I thought. The band is 
playing well together. They're going 
to play all the hits. " 

The Pixies, comprising vocalist/ 
guitarist Frank Black, bassist Kim 
Deal, guitarist Joey Santiago and 
drummer David Lovering. are man- 
aged by Ken Goes at Anything Goes 
Management. 
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Buff ett Likely Artist 
At Fenway Concert 



Although Red Sox officials 
couldn't confirm the artist, they did 
tell On the Road that plans were 
moving forward for Sept. 10 and 12 
concerts at Boston's Fenway Park, 
and it's no secret that the planned 
performer will be Jimmy Buffett & 
the Coral Reefer Band. 




Mi 
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BUFFEH: SAILING INTO FENWAY? 



"On the record I can tell you 
that we have applied to have a con- 
cert Sept. 10 and 12, and things 
are moving fonvard. " .says Lany 
Cancro, senior VP of Fenway affairs 
for the Red Sox, owners of the 
beloved downtown ballpark. 

The historic stadium hosted its 
first concerts ever last fall, when 
Bruce Springsteen & the E Street 

Band grossed $5.2 

million from two 
extremely well- 
received sellouts Sept. 
6-7. Cancro and Sox 
officials have always 
said bringing another 
show in was a possi- 
bility. 

"When we do go 
with a concert, we try 
to go with a group 
whose crowd behaves 
a lot like ours, " Can- 
cro explains. So Parrotheads would 
be welcome at area watering holes 
like the Cask 'N Flagon. 

"Surrounding business did very 
well with the Springsteen show," 
Cancro says. "With (the upcoming 
concerts], the Sunday |Sept. 12] 
show might end a little early, 
around 9 p.m." 

Community meetings to air con- 
cerns are .scheduled, and a licens- 
ing hearing will be held March 22. 
The only major issues are noise- 
related. Cancro says, "and beyond 
that we don't foresee anything that 
could be a stumbling block. " 

Like the Springsteen show, the 
Buffett concert at Penway would be 
produced by Clear Channel Enter- 
tainment Boston, where CCE co- 
CKO Don Law holds court. 

AIN7 UFE GRAND? The Grand Die 



Opry will take its well-known 
brand into a live format with the 
Grand Ole Opry American Road 
Show 2004, featuring Opry mem- 
bers Vince Gill, Patty Loveless, the 
Del McCoury Band and frequent 
Opry guest Rebecca Lynn Howard, 
newly signed to Arista Nashville, 
Also on the bill are Grand Ole Opry 
announcer Eddie Stubbs and spe- 
cial guest appearances by other 
Opry performers. 

The tour begins April 23 at the 
Mohegan Sun Casino in Uncasville. 
Conn., and will play a combination 
of arenas, amphitheaters, fairs and 
festivals into October, Stops in- 
clude such large venues as the 
Ohio State Fair in Columbus (Aug. 
14). the Michigan State Fair In 
Detroit (Aug. 17) and the Arizona 
State Fair in Phoenix lOct. 16). 

Production includes a tour ver- 
sion of the Opry's signature barn 
backdrop and microphone stands. 

The tour is produced by Teny 
Elam of Fitzgerald Hartley and 
booked by Paul Moore at the 
William Morris Agency. 

RUniCLE OF TRUTH: Guns 'N Roses 
guitarist Buckethead will tour for the 
first time as a solo artist, opening a 
series of 15 dates for Particle, begin- 
ning March 31 in Milwaukee at the 
Eagles Ballroom and continuing 
through April 15 at the Variety Play- 



On The 
Road 



ByRoyWoddell 

maddell@blilboard.com 




house in .Atlanta. The tour will 
include recorJ-relea.se concerts for 
Particle's debut Or Music relea.se. 
"Launchpad," at Chicago's Park West 
(.April 3). the Paradise in Boston 
(April 81, New York's Irving Plaza 
(April 9) and the TLA in Philadelphia 
(April 10). Particle is booked by 
Jonathan LeNine at Monterey Penin- 
sula Artists. The group will also play 
the Wakarusa Music Festival in 
Lawrence. Kan,, June 18-20. 

MUSHROOMHEAD & SOIL J Records 
act Soil will tour with Mushroom- 
head, beginning April 3 at Starland 
Ballroom in Sayreville, NJ. TWistcd 
.Method and Dope are also on the bill. 
Dates are hooked through .May 8 at 
the Oitit Room in Grand Rapids. 
Mich. Soil is managed by the Firm 
and booked by Michael Arfin at Writ- 
ers & Artists Croup International. 
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S5aats40.» 


njm 

14J91 


Clear Channel 
Ejiteiteinmant 


TOBY KEfTH. BLAKE SHELTON. 
SCOTTY EMERICK 


ContiiMiilel Airiines Arena. 
East Rulberfont, N J. 

Fet) 13 


»47,481 

SS3 7&S35.75 


I2J79 

sellout 


Claaf Channel 
Cnlartsilanaiil 


LUIS MKSUEL 


Arrowhead Pond, 
Anaheim. Calif. 

Maf ch 4 


||2|^/S7IVS55 


11,239 


Hewsa of Bktas Cancans 


TOBY KErrH, BLAKE SHELTON. 
SCOTTY EMERICK 


Mohegan Sun Arene. 
Uncasville, Conn. 


SS23.0S2 

seosss 


ua 

SOlhHIt 


Clear Channel 

Entaiteinmenl 


METALUCA. GODSMACK 


Tucson Convomion Contar, 

Tucson. Ariz. 

Marc h 3 


S7&SS6 


•514 

sallouf 


Clear Cbanaal 
Entartalnmem 


HILARY DUFF 


ARCO Arena. 
Sacra Rienlo, Calif. 

Feb. 28 


tmun 

S41.25/C3.S 


am 

13,130 


EiMMUiniMM 


KID ROCK. PUDDLE OF MUDD 


The PyramM, 
Mamphit 

Matcn 6 


1471.290 

S33.7!i/S3S 


14J30 

selkjut 


Beaver Producttons 


UNKm PARK, P.O.D.. HOOBASTANK. 
STORY OF THE YEAR 


Gaylanl Eaurtaimneni 
Canter. Neahvilla 

Feb. 29 


S4S3,9K 

$34.50 


13,660 

selkiut 


Clear ChaiiMl 
EfiioftaiiMNM 


LINKIN PARK. RO.D., HOOBASTANK. 
STORY OF THE YEAR 


Tlionws & Mack CwMar. 
Las Vegas 


>42Ua3 

08.25 


13,190 

13.500 


Golianwoie* 


SARAH BRIGHTMAN 


KevArana. 
Saacde 

Feb 29 


$tam 

SKoaaaso 


8,238 

8,738 


Glaar Chaanal 
Enlaftainmam 


KID ROCK. GOVT MUU 


AJIstato Arana, 
Rosatnont III. 


(41*110 

SM2S 


11JH 

nloiit 


ilaai PraAmiaHa 


KID ROCK. PUDDLE OF MUDD 


Van Andal Arena, 
Grand Rapids, Mkh. 

Feb 28 


MMEO 


11A0 

sellout 


Clear ChwHwl 

EnteftainmeiM 


GINUWINE. JAGGED EDGE. JOE. 
AVANT 


Beacon Theairo, 
NawVoric 


omns 


S.72S 

twoselkwts 


Clear Channel 
Emertainment 


YANNI 


SBC Center, 
San Antonio 

Mafch 9 


070,336 


6J6S 

sellout 


Danny O'Oonovaa 
Presents. AEG Live 


YANNI 


Don Hasktns CaMar, 
B Paso, Tanas 

March 7 


1367.100 

SS7.!<n32 


ijms 

seNout 


Danny O'Dorwvan 
Presents. AEG Live 


UNKIN PARK. P.O.O., HOOBASTANK. 
STORY OF THE YEAR 


Rupp Arena, 
Lsxirtgton, Ky. 

March I 


t943l9e 

S33.50 


101S30 

stNout 


Clear Chanaal 
Entertainaiel 


INDK30 GIRLS, CORDERO 


Radio Cify Masfe Hall. 
NewVorfc 

March 12)3 


S3«S,SI( 

S4aiS3S«35 


9l003 

1 1.500 iwo shows 


Radio City Enteftaiaawat 


TOM JONES 


Bell Centre. 
MontTBal 

March 14 


030419 

IS4SI,3n Canadisnl 
S4m8/S37.ll 


7.100 

Htm 


Glltetl Entertainnmit 
Group. House of Blues 
Canade 


KID ROCK. PUDDLf OF MUDD 


CenturyTel Center. 
Bossier City. La- 
March 4 


Oosjse 

$33.50/525 


9.218 

10.000 


Baavar Prothicliont 


311 


Kieter UNO Ukefroal Arena. 
New Ofleant 

March 11 


$279,300 

$35 


73m 
salloul 




BARENAKED LADIES, GAVIN 
DaGRAW. BUTTERFLY BOUCHER 


Verizon Wireless Arena, 
ManclMiter. N.H. 

March I 


SaB,496 

$4S«3S 


8,074 


Clear ChantMt 
EntortainmerM 


BOB DYLAN 


Roy Wilkins Auililorieni. 
St. Paul. Minn. 

March ID 


S294J9S 

$45 


5JB1 

sellout 


Jaia HiiBLUuM 


SARAH BRKiHTMAN 


Rose Garden, 
Portland. Ore. 

Ma'ch 1 




4347 

nm 


Clur Channel 


DEEP PURPLE, THIN UZZV 


Beacon Tfisalro, 
ftawYorlt 

feb 29 March 1 


otijoo 

ssoias 


sm 

two seHouts 


Clear ChaniMl 
Emartainawnt 


LYNYRO SKYNYRD 


Wesdiurv Music Fair. 
Westburv. N.V. 

Fob 27-28 


$47^0^ 


i.404 

two sellouts 


Clear Cbannal 
Entertaimneat 


SARAH BRIGHTMAN 


Lewlor Evems Ceatar, 
Reno, Nov. 

March 5 


$1^X40 


3,682 

5.000 


Jack Utsick Presents. 
Touring Pro 


YANNI 


Tingley ColisouM, 
Atliuquorqua. N.M. 

March 4 


$13^910 

$55A29 


4,404 

4.998 


Denny O'Doaovan 
Presents. AEG Uva 


KID ROCK. PUDDLE OF MUDD 


Kiefer UNO Lakefrant Arena. 
New Orleans 

MarcriS 


03I,14S 

$3350 


C4M 

sellout 





! 61532; 9171 Fm: 615 321 0873 Fc n; 



6 615-321-9171 
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Joe Jackson 

For 25 Years, 'Never Part Of Any Movement' 



BY CRAIC ROSEN 

A quarter-cfntur\' has passed since Joe Jackson first hurst onto the scene iVoni Britain with "Look 
Sharp!" It is an album that, after 25 years, still bristles with punk enerjiy and new -wave 
melodicism. 

Back then, and even now. critics grouped Jack.ion with both new-wavers and 
punks. But with a career spanning two-and-a-half decades. Jackson has proved 
impossible to pigeonhole. 

In 1978. his biting .song "Sunday Paper.s" appeared alongside such new- \ 
wave entries as the Police and Squeeze on the A&M Records compilation 
"No Wave." In 2003. Jackson's "Is She Really Going Out With Him?" took 
its place along with tracks by the Clash and the Damned on "No Thanks! t 
The 70s Punk Rebellion." ' a / 

Chronologically, including Jackson on those compilations cer- ^mC^jf 
tainly makes sense, but the musician argues that he was never ^^V^ 
part of either scene. • 

^ "1 never felt a part of any 4^ 
movement." Jackson .says. "It ^ V 

seems pretty obvious to me 
that even my ver\' early stuff 
is not punk. I was influ- 
enced by punk because of \ 
the lime, but I guess peo- 
ple have different per- 
spectives. 

"1 was over-qualified for 
punk." he continues. "I 
fucked up. I had already learned to play. I already became a musi- 
cian before punk happened. 1 could haw saved so much trouble 
if I had known that you didn't need to know how to play. No. actu- 
ally. I'm fortunate that 1 grew up in this ven- provincial, ignorant sit- 
uation where I really learned music. 1 learned to read music when I was 

1 1 years old. I learned a lot before I found out it wasn't hip to do that, and ^ 
I was better off because of it. " 

On .March Ifi. Rykodi.sc relea.sed ".Xftermath." a llS-track album recorded 
during the 20(i:i reunion tour of the Joe Jackson Band. That lour, and the anniver- 
.sary of the 1979 release of "Look Sharp." have prompted many fans to look back. ^| 

While Jackson may have been too accomplished to be a punk, the excitement of ■ 
that .scene led to his signing. David Ker.shenbaum. then-VP of .\&H for A&M Rec- ' 
ords. recalls discovering Jackson. 

'I was over in London during the summer of 197iS looking for this new wave of 
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Spotlight 



'It's Just Been A Series Of hiigh Points' 

Joe Jackson Talks Of Reunions, Recording And The RoadAlnead 



BY CRAIC ROSEN 

As his new album "Afterlife" 
arrives in stores, and in light of the 
25th anniversary of the release of 
"lx)ok Sharp!. " Joe Jackson sat down 
with Billboard to discuss the recent 
reunion of the original Joe Jackson 
Band, his career highlights and his 
future plans. 

Did you ever think you would be 
playing with the same guys 25 
years later? 

No. we're more surprised than 
anyone. But that's one of the things 
that made it great. It was something 
that was never supposed to happen, 
but it turned out to be great fun. 

You recently played at the Sun- 
dance Film Festival. Are you plan- 
ning to work on more film projects? 

I have a couple of po.ssibilities for 
later this year. II would he nice, 
because I haven't done one for a 
while. 1 just had a lot of bad luck on 
that front for quite a few years. I had 
a few offers, but they've always 
come up when I'm in the studio or 
on tour. 

Through the years, several artists 
have covered your songs. You have 
probably heard Sugar Ray's version 
of "Is She Really Going Out With 
Him?" What did you think of that? 

I'm always flattered if someone 
does one of my songs. What I say is. 
"Thanks ... for the royalties." I'm 
.still flattered, even if the version 
sucks. And that one didn't really. I 
thought it was OK. 

It seems that the reunion proj- 
ect has revitalized you. Would 
you agree? 

No. It was not like I was in a coma 
before. |He laughs.] Jesus Christ. 
"Night and Day 11" 1 think is my best 
album. I really do. And the tour on 
that was tremendous. Great band, 



probably the best I've ever had on 
tour. We had a great time, and 1 m 
really proud of that project. 

And now here comes the origi- 
nal Joe Jackson Band: it gives you 
guys something to write about. It 
gives you an angle, and then you 
start saying things like. "Oh. he's 
revitalized." 

You said the Joe Jackson Band 
reunion was a "one-off." Was the 
original idea just to record a new 
album or play a single date? 

No. the idea was to do a new- 
album and a tour. That was that, 
and we're not continuing. We did a 
big lour. We played 104 shows and 
went to a lot of places we never 
played 25 years ago. This hand 
never went to Australia and New- 
Zealand before. The first .American 
show was in New Orleans, where we 
had never played. 

When you got the guys back 
together, did you have any doubts? 

Well. 1 thought that for like 20 
years. IHe laughs.] The whole point 
was to make a new album, and that 
is when I became interested. I had 
about a half-dozen songs that I 
thought would suit the band, and 1 
started to get excited about the idea 
of doing something new. The idea 
was not just to do an exercise in nos- 
talgia. There's an element of that, 
but it's a new album with new songs, 
we wouldn't have done it otherwise. 

It just shows other facets of what 
this band could have done if we had 
stayed together. This is our fourth 
album, the album we would have 
made if we stayed together longer 
and matured. JWe would have] 
bounced back from the third album, 
which is not so great. But "Volume 
4 " is the best album we've done 
together, in terms of the songs and 
the playing and everything. 

I'm really proud of it. I think it's a 
much better album than "Look 




Sharp!. " but there's no way I'm 
going to be able to convince anyone 
of that. There's always that nostal- 
gia element. Something is consid- 
ered important because of when it 
came out. 

On "Volume 4," the song "Thugz 
'R' Us" takes aim at hip-hop. What 
do you think of the genre? 

I'm so bored with it. I'm over it. 
It's like this huge monster that just 
grinds on year after year to subur- 
ban white kids. That's what that 
song is ]about]. it's just making fun. 
It s not an angr\- song or anything 
like that — some people have misin- 
terpreted it a bit — it's supposed to 
be funny. 

1 thought some of the early hip- 
hop was kind of interesting, but 
most of it leaves me cold. I'm a fan 
of Duke Ellington, .\retha Franklin, 
Ray Charles and Stevie Wonder, and 
sometimes look at someone like 
Snoop Dogg and wonder if this is the 



best that black America has to offer. 
I don't think it's ver\' fashionable to 
say that. 

Why did you decide to break 
up the Joe Jackson Band in the 
first place? 

It was very simple. The drummer. 
Dave Houghton, left. He wanted to 
get off the road for personal reasons. 
And I just felt like he w^as such an 
]important] part of the band. There's 
a dynamic and a balance of person- 
alities in every band. 

He's just such a great guy. it was 
almost impossible to imagine con- 
tinuing without him. So 1 
thought, ".Maybe it's a time for a 
change." I decided that rather 
than replace him. I'd take some 
time off and do something a little 
different. I wanted to do some- 
thing featuring keyboards more, 
because I am a keyboard player. 
That turned out to be "Night and 
Day," which has no guitars. 



I don't think any of my music has 
ever been very guitar-oriented. Even 
the stuff that has guitar is quite 
often not your typical guitar stuff, 
because I'm not a guitar player. 

When "Night and Day" came out, 
it was certainly different from 
almost anything else in the mar- 
ketplace. That was a time when 
MTV and Bon Jovi were big. 

1 remember being very ner\'ous 
about "Night and Day. " I thought It 
would be a commercial disaster. But 
I thought. "You know what? I'm 
going to do it anyway. " 

Looking back. I'm still surprised 
how successful that album was. .\ lot 
of it has to do with behind-the- 
scenes stuff — record-company poli- 
tics, timing and all kinds of things. 

It's probably the only album I've 
ever made where a record company 
that was very strong at the time 
decided they wanted it to be a hit 
( Continued on page 26) 



JOE JACKSON 



STILL LOOKING SHARP! AFTER 25 YEARS 

CONGRATULATIONS FROM ALL AT |S55?i?! 
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Jackson Family for 
over 20 years 
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joe iaduon band live 





GRAND MONDE 

Clear Joe, 

25: more than half of 
FORTY YEARS - Congratulations! 

It's been a PRECIOUS TIME and we're 
STILL ALIVE! Unfortunately we're not 
NINETEEN FOREVER, but NIGHT AND DAY 
you're THE MAN with all BODY AND SOUL. 
always STEPPIN' OUT into the BIG WORLD 
and LOOK SHARP! 

Sometimes, it's been 
STRANGER THAN FICTION. 
but we GOT THE TIME and had lots of 
SUMMERS IN THE CITY, not only in 
MEMPHIS or DOWN TO LONDON. 

I hope there will always be 
ONE MORE TIME a HAPPY ENDING! 

Looking forward to the future giving 
THE BEST THAT I CAN DO - let's GO FOR IT! 



Sincerely, PETER RIEGER 

and all at PRK 



PETER KtECER KONZERTACENTUR THE SERIOUS ART OF PROMOTION 




Spotlight 

Jackson 



Continued from page 21 

talent that I saw breaking out of 
there with Elvis Costello and a cou- 
ple of others." he says. Kershenbaum 
met Jackson through John Telfer. 
then a music publisher who later 
became Jackson's manager. 

On a Friday, Kershenbaum received 
a four-song demo tape with "Look 
Sharp!," "Sunday Papers." "Is She 
Really Going Out With Him?" and 
"Got the Time." By the following Mon- 
day. .A&M had signed Jackson to a 
recording contract 

"Within a few days, we were in 
Eden Studios." Kershenbaum 
recalls. "We recorded the album in 
two weeks in the mornings while 
Elvis Costello was recording 'Armed 
Forces' in the afternoons. [The stu- 
dio arrangement was ironic.) partic- 
ularly because of the comparisons. " 

MULTIFACETED TALENT 

On his debut, Jackson's musicali- 
ty may not have been evident to all 
his fans, but a mere three years later, 
with the release of "Night and 
Day" — the best-selling and most 
acclaimed album of his career — 
Jackson made it clear that his talent 
transcended any scene or fad. 

Ever since that first release. Jack- 
son has dabbled in everything from 
reggae-influenced sounds and swing 
to jump blues and film music. He 
even won a Grammy Award for his 
1999 Sony Classical release. "Sym- 
phony No. \. " He has had the kind 
of career thai keeps fans guessing by 
genre-hopping and following his 
muse, drawing inspiration from 



such legends as Costello, Neil Young 
and David Bowie. 

COINC WITH THE FLOW 

The man himself might argue 
that any of his musical moves were 
premeditated. 

"1 don't feel like I ever really 
changed directions," Jackson says. 
"And if I did. I certainly didn't do it 
consciously or deliberately. I didn't 
have an agenda. I don't think any 
true artist has an agenda. You don't 
make this kind of record because of 
this, this and this. It just doesn't 
work that way. It's a much more 
intuitive process and a lot of it is a 
mystery to me, quite frankly. " 

Jackson attributes some of his 
earliest musical swings to whims 
and external forces. For example, he 
says that "Joe Jackson's Jumpin' 
Jive," his 1981 foray into big band 
and swing, was "just supposed to be 
a little vacation. ju.st for a bit of fun. 
'Let's play someone else's music for 
a change.' It started out as. 'Let's do 
a few pub gigs for the fun of it." and 
it kind of snowballed into an album. 
There wa.s no agenda there at all. " 

His subsequent album. 1982's 
"Night and Day." which reached No. 
4 on The Billboard 200 and spawned 
the hit singles "Steppin' Out" and 
"Breaking Us in TU'O," was an indirect 
result of drummer Dave Houghton 
leaving the band. 1 loughton's depar- 
ture inspired Jackson to drop the rock 
quartet format in favor of showcasing 
his piano playing and Latin rhythms. 

Jackson continued to confound 
fans during the next two decades, 
with moves that included a live 
album recorded directly to two-track 
that consisted of entirely new mate- 
rial I1986's "Big World"!, film scores 



(1983's "Mike's Murder" and 1988 s 
"Tucker: The Man and His Dream"), 
albums influenced by jazz (I984's 
"Body and Soul") and classical 
|1987's "Will Power" and 1999's 
"Symphony No. 1"). 

However, his latest career mow may 
haw been the most astounding of all. 

Jackson, never one to wallow in 
nostalgia, decided to regroup the 
original Joe Jackson Band — drum- 
mer Houghton, bassist Graham 
Maby and guitarist Gary Sanford — 
for 2003's "Volume 4, " the group's 
fourth album. 

Like "Volume 4." the new live 
album " Aftermath " is on Rykodisc. 
For Rykodisc president Joe Regis, 
signing Jackson was a "no-brainer." 

In the fall of 2002. Regis traveled to 
Jackson's hometown of Portsmouth. 
England, to catch a performance and 
make his pitch. "I said. 'Ryko's the 
right place for an artist like Joe. He's 
cla.ssy and talented, the perfect artist 
for Ryko.' And to my good fortune he 
agreed. " Regis recalls. 

NOW WHAT? 

Given Jackson's career, exactly 
what his next move will be is any- 
one's guess. 

Michael Maska of Big Ha-ssle, who 
has served as Jackson's manager for 
the past four years, and Jackson 
himself hint that more film scoring 
is in the offing. Another possibility 
is an off-Broadway one-man show, 
based on Jackson's 1999 autobiog- 
raphy. "A Cure for Gravity." 

Jackson says his plans are much 
more modest. "I'm going to take 
some time off and try to get into 
some film scoring, " he says, before 
adding, "and I'm available if anyone 
wants a piano player." 



Joe Jackson's 
Top Album Chart Action 




LOOK SHARP: 
Jackson's 1979 Debut 



Title 


Label 


Debut 


Chart Peak Position 


"Look Sharp" 


A&M 


Apr. 7. 1979 


Top LP's &Tapes 


20 


TmThe Man" 


A&M 


Oct. 27, 1979 


Top LP's &Tapes 


22 


"Beat Crazy" 


A&M 


Nov. 8. 1980 


Top LP's&Tapcs 


41 


"Joe Jackson's Jumpin' Jive" 


A&M 


Aug. 1.1981 


Top LP's&Tapes 


42 


"Night And Day" 


A&M 


Jul. 17. 1982 


Top LP's &Tapcs 


4 


"Mike's Murder" 


A&M 


Sep. 24. 1983 


Top LP's STapes 


64 


"Body And Soul" 


A&M 


Apr. 7. 1984 


Top LP's STapes 


20 


-Big World" 


A&M 


Apr. 19, 1986 


Top Pop Albums 


34 


"Big World" 


A&M 


May 24, 1986 


Top Compact Discs-Pop 


14 


"Will Power" 


A&M 


May 2. 1987 


Top Pop Albums 


131 


"Live 1980/86" 


A&M 


May 21, 1988 


Top ftjp Albums 


91 


"Live 1980/86" 


A&M 


May 28. 1988 


Top Compact Discs-Pop 


26 


"Blaze Of Glory" 


A&M 


May 6, 1989 


Top Pop Albums 


61 


"Blaze Of Glory" 


A&M 


May 13. 1989 


Top Compact Discs-Pop 


20 


"Laughter And Lust" 


Virgin 


May 18, 1991 


Top f%p Albums 


116 


"Heaven & Hell" 


Sony Classical 


Sep. 20. 1997 


Top Classical Crossover 


3 


"Heaven & Hell" 


Sony Classical 


Sep. 20. 1997 


Tlie Billboard Classical 50 


3 


"Symphony No. 1" 


Sony Classical 


Nov. 6. 1999 


Top Classical 


7 


"Symphony No. 1" 


Sony Classical 


Nov. 6, 1999 


The Billboard Classical 50 


18 


"Volume 4" 


Rykodisc/Restless 


Mar 29. 2003 


Top Independent Albums 


8 


"Volume 4" 


Rykodisc/Restless 


Apr 5. 2003 


Top Internet Album Sales 


25 








Cwnptled by Cordon Murray 
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25 years 
of making 
Beautiful Music 




management & media 

157 Chambers St, 12th floor 
New York. NY 
(212) 619-1360 




17 09 02 BRISTOL > 19 09 02 BRIGHTON > 21 09 02 OXFORD > 23 09 02 PORTSMOUTH 

A Jsicie jacksbn 'Band ' iive^,\°«— " 

FRAffliSCO > ^ U tAPOLlb > jO 03 03 

TORONTO > 04 04 C A CTT^DI I 04 03 WASHINGTLl 

'K > 22 04 03 HELL 
. rtxMMvi-URT > 30 04 03 BRl 
Out Now! EILLE > 09 05 03 PRATO > 10 
6 05 03 LISBON > 17 05 03 



jacKISHiimi^ live 

ONTO > 04 04 — I ~"| 



NEW YORK > 12 0^ 
03 HAMBURG > 27 04 03 E 
03 BERN > 05 05 03 LYON 
05 ' 

The original Joe Jackson Band has reunited after 23 years 
to bring you AFTERLIFE, a collection of live trades which OUTH 
includes classic Joe Jackson hits as well as four tracks ^LASG 
from Volume 4, Joe's latest original album. AFTERUFE N S B R U 
documents a stunning live comeback for one of the r > 18 0 
03 Nioc ^ classic bands of the post-punk era ^ ' haNNOV 
BURG - 03 HARTFORD - 

15 f Featuring the tracks: ^T LOUIS > 17 08 03 CHICAGO > 19 0 

Steppin' Out ^ J U VER > Also avaHiOiie: VotoiiM 4 
One More Time 09 03 WEL 
Take It Uke A Man > 15 OS 
Awkward Age qXFOR 
Look Sharp , ^ n? n-- 
Down To London>> ]l 03 0^ 
Beat Crazy 03 03 LOS A 
Fools In Love ' POLIS ^ ^ 
Love At First Light 07 04 ( 



01 06 03 TILBURG > 04 06 03 LOi 
JBON > 06 06 03 PORTSMOUTH > 07 06 03 CAT 
' "PIDGE > 08 06 03 MANCHESTER > 10 06 03 EDll 
RGH > 12 06 03 DUBLIN > 23 06 03 GLASGOW 
16 03 BRISTOL > 02 07 03 AMSTERDAM > 03 C 
.UXEMBOURG > 05 07 03 BASEL > 06 07 0 
SBRUCK > 10 07 03 MUNICH > 11 07 03 BONN 
12 07 03 BRUGES > 15 07 03 MONTREUX > 16 07 C 

joe jacksbn band Inieo 

• • - 27 07 C 



CH 
!TEi 
> 1 



03 SEATTL 
> 31 08 03 
BOURNE > 
19 09 02 Bl 



> 24 09 02 PORTSMOUTH 



TUTTGARi , TARyKIO>20|7-a3 RON 

ipe°]acKsoit)iiaiici>iiiP6' 

iJfcEMBlJT? 03 HANNOVER > 27 07 i 



AFTFR FP 

^T^Jlo u- I 1 1 I 13 I 



)2 08 03 /\ _ J i.> 10 08C 

> BOSTON /-\| L-lll I LJ ATLANT 

( >■ 16 08 Oj si lO JIS ^ 1, 06 Uj CIIILAtiO > 19 ■ ' 
JENVER > 22 08 03 PORTLAND > 23 08 03 SE- 

> 24 08 03 VANCOUVER > 27 08 03 SAN FRANCISCO 

> 28 08 03 LOS ANGELES > 29 08 03 ANAHEIM > 31 
r}8 03 SAN DIEGO > 07 09 03 WELLINGTON > 08 0 

J3 AUCKLAND > 11 09 03 MELBOURNE > 12 09 O: 
■"■'iFI ROURNE > 13 09 03 ADELAIDE > 15 09 0 
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Spotlight 



Q&A 

Continued from page 22 

and really put a lot of money, time 
and effort into it. That's the only 
time in my career that actually hap- 
pened. And that's one of the reasons 
it's still my most successful album. 
I don't think it's because it's my best 
album, although it is a good one. I'd 



put it in the top four or five. 

Last year Universal gave it the 
special-edition treatment. Were you 
involved in that at all? 

I was. They — Universal — allowed 
me to be involved, so I (had) some 
say. I was able to do some fact check- 
ing on the liner notes. And I man- 
aged to stop them from using some 
unreleased live stuff that was really 
bad. It was not even mixed, but they 



were actually going to release it. It 
was in an atrocious raw state. 

Meanwhile, they loverlooked] a 
great live album that came out in 
1986. 1 managed to get them to use 
stuff from that instead. They also 
used some of my original demos for 
"Night and Day. " with me playing 
everything, which are kind of cute. 
But they used a couple that I didn't 
want them to use. It's a mixed bag. 
It was not a complete disaster. 



Some of your albums are out of 
print. Are you lobbying to have 
them rereleased? 

There's nothing I can do about 
that. I've tried, and management 
over the years has tried. They | Uni- 
versal] have no reason to do any- 
thing about it. A couple of those 
records are not my favorites anyway. 
At least one, "Blaze of Glory," is a 
pretty good record, and it should be 
available. 

You said you think "Night and 
Day 11" is your best album. 

If I had to pick one, yeah. That's 
sort of my most complete album. It 
draws a lot of elements together, but 
it really works. It was an ambitious 
project. When you do something 
ambitious and you know you've 
pulled it off. it's like hitting a home 
run. I'm very proud of that album. 

It seems to be on the way to 
becoming my most underrated 
album. It was very badly promoted. 
I think the fact that it was called 
"Night and Day H " put a lot of peo- 
ple off rather than make them inter- 
ested in it. 

Would you consider that album 
and tour the high point of your 
career? 

Oh. I'm not dead yet. 

Well, up to now? 

I couldn't pick a single high point; 
there have been many, many. I would 
say the last two tours I've done have 
been amazing. The ""Night and Day 11" 
band was just incredible. I started put- 
ting that band and road crew togeth- 
er months and months ahead, becaase 
I really wanted that to be a dream 
team. But then this last tour with the 
old guys was such an unexpected 
treat That wa.s another high point. 

Working with Francis [Ford| 
Coppola Ion the score to "Tucker: 
The Man and His Dream" in 1988| 
was a high point. I think it's just 
been a scries of high points and 
hopefully many more to come. 

On the other side of the coin, 
how about the low points? Are there 
any you care to talk about? 

A couple of film projects didn't 
really work out that great. There are 
certain albums that I'm not that 
thrilled with. I think I made too 
many albums. I should have made a 
couple less. 

I don't really feel that way about 
you, but I think Elvis Costello and 
Prince are guilty of that. 

I agree with that. Some people 
don't know where to stop. 1 do find 
that with Elvis: he's brilliant and I'm 
not putting him down, but some- 
times it's just more than you need. I 
think there are a couple albums of 
mine that the world possibly could 
have done without. 

Which ones? 

"Beat Crazy" I'm not crazy about. 
"Body and Soul" is OK. but not as 
good as "Night and Day." "Big World" 



is OK, but not as good as "Blaze of 
Glory." "Will Power" was premature. 
1 have done much better instrumen- 
tal work — my symphony is a million 
miles ahead of that, and it won a 
Grammy. But even Shakespeare and 
Beethoven did a couple of duds. 

It's very easy for a listener or crit- 
ic to sit back and say, "Oh, you lost 
it there," but Christ, you're only 
human. People don't realize how 
hard it is just to be pretty good 
sometimes. I think my track record 
is pretty good. I have my favorites, 
just like anyone else. 

You once said that you prefer 
touring over recording. Do you still 
feel that way? 

Oh yeah, performing for an audi- 
ence is what it's all about. Obviously 
other people feel differently about IL 
When I walk onstage [in front of the 
audiencel I have a feeling like, ""Ah 
yes, now I remember why I'm doing 
this." It all makes sense. 

When you're in the studio, you're 
making music for an audience that 
is out there somewhere, in theory. 
Having the audience there in front 
of you is a hell of a lot more fun. 

Are there any artists that you 
would like to work with? 

I just worked on a very interest- 
ing collaboration with Ben Folds 
and William Shatner. Ben is coordi- 
nating and producing this album 
with Shatner with various musi- 
cians. I spent a few days in Nashville 
hanging out with the Shat, as Ben 
likes to call him, and that was great. 
It was definitely unusual. I think it's 
going to be a great album. 

You have dealt with several dif- 
ferent record companies through 
the years. A&M was co-founded by 
a musician. Did that help convince 
you to go with them? 

Yeah, there used to be impor- 
tant people at record companies 
who were passionate about music 
and were knowledgeable about 
music. I'm not really sure that's 
the case anymore. 

There (used to be| a completely 
different mentality. The idea of devel- 
oping an artist over several albums 
was still considered. There have been 
a lot of changes, and 1 can't think of 
that many for the better. But I Ican't] 
change the way the industry as a 
whole functions. My priority should 
be making good music. 

1 want to work with people that 
are excited to work with me. That's 
why we went with Ryko for this last 
album, because they were so enthu- 
siastic. Even if they don't do a good 
job, even if the album's a flop, at 
least it's going to be a better expe- 
rience. Sometimes that's all you 
can count on. That's why you have 
to make a record you like, put 
together a band you like and do the 
shows you like. You can't count on 
anything else. At least at the end of 
the day you can have fun. That's 
what I want to do. That's why I'm 
doing this. 



Congratulations on 25 years 
of great music ! 



-Bob Epstein 

Epstein, Levinsohn, Bodine, 
Hurwitz & Weinstein, LLP 
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Joe, 

Congratulations on 25 years in the music business. 
It has been a privilege and pleasure to work 
with you for the last 1 □ years. 
We wish you continued success and happiness. 

Andy Woolliscroft 
and everyone at Primary Talent International 





Primary Talent International Ltd, 2-12 Pentonville Road, London N1 9PL. 
tel: +44 [G]20 7833 8998 fax: +44 (0)20 7833 5992 nnail@prinnary.uk.com 

www. primary, uk. com/primary 





JOE JACKSON 

LOOKIN' SHARP FOR 25 YEARS! 

CONGRATULATIONS FROM UNIVERSAL MUSIC ENTERPRISES 



lOOK SHARP! 




I 



I'M THE MAM 



JUMPir JIVE 




KIGHTAHD DAY 



FT 





BODY S SOUL 



SIEPPIN'OUI- 
THE VKV BEST Of 
(2 CDS) 



20TH CENTURY tWSIEliS/ 
MILLEHNIUM COUEOION 






NIGHT AND DAY 
[2 CD DELUXE EDITION] 



LIVE IN TOKYO 
lOVDl 



STEPPIN'OUT; 
THE VIDEOS [DVD] 
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After Setbacks, Tamia Tries Again 



BY GAIL MITCHELL 

Is it possible to regain the momen- 
tum and buzz that may have been lost 
when an album has been pushed back? 
That's the question facing Elektra 
Entertainment and R&B singer T^ia. 

Aided b\' a massive Verizon Wireless 
TV campaign. Elektra revved up the 
marketing wheels for Tamia's third 
album, "Still." last .April {Billboard. 
July 26. 2003). One year later, the 
album — originally slated for Aug. 19, 
2003— is due out April 6. 

"Many acts can never regain what 
they lost in terms of momentum and 
buzz" when an album is pushed back, 
sal's Rico Brooks. Atlanta district man- 
ager for the Peppermint music chain. 
"Other times, pushing an album back 
is the right thing to do. ' 

The latter scenario holds true in 
Tamia's case. First single 'Officially 
Missing You" was released to piggy- 
back the success of her pairing with 
rapper Fabolous on the hit "Into You." 
But Tamia was experiencing fatigue 
and a numb leg. which led to a trou- 
bling diagnosis: multiple .sclerosis. 

"I'm glad the album didn't come out 
then." Tamia says. "1 wasn't healthy 



enough to support it. 

"1 can't put into words hav tired 1 wa.s. 
I was working a lot when 1 was diag- 
nosed, and fatigue just ached in my 
bones. It's a chronic illness but beatable." 

Since the diagnosis and ensuing 
treatment, a lot has happened. Most 
important the larger of two nodules on 
her spine that made doctors nervous has 
disappeared; a "very small one" remains. 

The album also underwent a few 
changes. Retitled "More." it was reUwIed 
to include songs by producers the Track- 
masters and R. Kelly, whose "Questions" 
is the project's second single. Mer six 
weeks, it is No. 4.5 on the Hot R&B/Hip- 
Hop Singles & Tracks chart. 

Then another potential setback 
occurred. The sale of Warner Music 
Group spurred a round of executive 
exits and departmental restructuring 
(Billboard. March 13). Among those 
departing: Elektra chairman/CEO 
Sylvia Rhone. 

WMC's ongoing consolidation of the 
Elektra and Atlantic operations has not 
slowed Tula's promotional activities. 
She is criss-crossing the country as 
part of the Verizon Ladies First tour. 
Featuring Beyonc^. Alicia Keys and 
labclmate Missy Elliott the tour kicked 
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THROUGH THE WIRE 


KanyeWest 'i 
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Peley Pablo 
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I'M STILL IN LOVE WITH YOU 


Sean Paul Featuring SasJia v 
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RUBBER BAND MAN 
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NO BETTER LOVE 


Young Gum Featuring Rail v 
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ALL FALLS DOWN 


Kanye West Featuring Syteena Johnson v 
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THE WAY YOU MOVE 


OMKasl Faataring Sleepy Brown v 
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GAME OVER (FLIP) 


Ul' Flip 1 
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DUDE 


Beenie Man Featuring Ms. Thing 
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I'M REALLY HOT 


Missy Elliott <? 
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IN MY LIFE 


Juvenile Featuring Mannie Fresh ■? 






MY BAND 


D1Z Featuring Eminem 
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Nick Cannon Featuring R. Kelly v 
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Wt ill 


OulKasi 






NEVA EVA 


Trilhrille *i 
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ENCORE 


Jay-Z 




off March 12 in Fort Lauderdale. Fla.. 
and wraps April 21 in ;\naheim. Calif. 

'DIVINE TIMING' 

High-profile appearances with 
Fabolous on BET and MTV2. a month- 
long radio promotion tour and a cus- 



tom voice-ringer deal with Sprint 
helped spread the word about Tamia's 
album last year. As April 6 approaches. 
Elektra has launched several other 
attention-getting strategies to rein- 
force the new release date. 

An advertorial feature with Sunglass 
Hut will appear in the Rolling Stone 
issue hitting stands March 26. The 
singer also appears on the cover of 
Smooth magazine. An exclasiw Timia 
single. ".No Way. " is available through 
Apple's iTUnes store. 

A major TV ad buy runs March 22 
through April 17. That includes one 
week on UPN. Other recent and 
upcoming TV appearances include the 
NBA All-Star game (singing the Cana- 
dian national anthem). "Soul Train " 
and five episodes of BETs "The Center." 

Now that her Darren Grant-directed 
"Questions" video has premiered on 
Launch, a major online campaign is being 



dcwloped. as are possible AOL tie-ins. 

The label has already staged sever- 
al listening parties and dinners with 
major retail buyers, according to 
Michelle Murray Gee, VP of market- 
ing and artist development. ""We're 
also doing a lot of listening posts. 
Many people are going into stores 
trying to figure out when the record 
is available." 

For her part, Timia just wants to 
keep moving for^^'ard after all the ups 
and downs. 

"1 went from 'What's going on?' and 
being upset six months ago to Wow,' " 
.she observes. 'These events have put 
things into perspective. Now I believe 
even more in divine timing. 

"People have put a lot of time and 
energy into this project." she says. 
" The best tribute I can give to those 
still here and those who were let go is 
to ride this out. " 



Stars To Salute The Apollo 

Natalie Cole Among Those Confirmed For An Anniversary Show 
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Natalie Cole. Willie Nelson 
and Oenzel Washington 

comprise the initial talent 
lineup for the Apollo 
Theater's 70th-anniversary 
celebration. It will be taped 
March 28 for an NBC special 
to be broadcast in June. 

As noted here last week, 
the two-hour show will fea- 
ture contemporary artists 
from the realms of music, 
dance, comedy and acting. 
Their performances will be com- 
plemented by clips from the Apollo 
archives. 

MIND GAMES: Producer Dallas 
Austin says Prince's "Dirty Mind" 
album surfaced during chats he had 
with Janet Jackson before recording 
tracks for her latest album, "Damita 
Jo" (see story, page 1 1. 

"She told me she was in a good 
place, having a good time. " Austin 
recalls. "So we wanted to do songs 
that were really fun. sexual. And I 



AUSTIN: BRINGS BACK lACKSON S POP SIDE 



Rhvthm 
8(Blues 



ByGailMHehell 

gmnch«ll@blllboard.com 



wanted to bring back her pop side. " 

T\vo of his songs made the final 
cut: first single "Just a While" ami 
beat-heavy "Sexhibition." 

"Compared to her last album 
|"AI1 for You"]," Austin says, "this 
one is closer to Janet not trying to 
make a record for any one format. 
It's just a good Janet record." 

.Austin's production plate includes 
Cwen Stefani's solo project. "We 
both love '80s music. And with her 
so into reggae and urban culture, 
we make a good combination." 

Also on tap: rock band Dropsonic 
signed to Austin's Rowdy label, and a 
second feature film. '"Jellybeans. " 
which is in preproduction. The 
movie is about the Atlanta skating 
rink where he still hangs out with 
OutKast. TLC's T-Boz and others. It 
is his first collaboration with Will 
Smith's Overbrook Entertainment. 
.Austin's first film, IVventieth Century 
Fox's " Drumline." debuted in 2002. 

INDUSTRY NOTES: Universal/ 
Motown has signed R&B singer 
O'Ryan. He's the 16-year-old 
brother of former B2K lead vocalist 
Omarion and IMx member/solo 



artist Marques Houston 
. . . Cedric the Entertain- 
er joins Lionel Richie as 
co-host of ABC's " Motown 
4.5 " special. The comedi- 
an/actor succeeds Justin 
Timberlake. The tribute 
program will be taped 
April 4 at Los Angeles' 
Shrine Auditorium and 
will air May 3. To date, 

the performer slate 

includes Boyz II Men, the 
Funk Brothers, the Four Tops, 
Gladys Knight and IndiaArie. 

The 2nth annual BUck CoUe^ 
Radio Convention rolls into 
Atlanta's downtown Hilton Hotel 
April 16-17. Keynoting the event are 
American Urban Radio Networks 
president E J. "Jay" Williams and 
lecturer Stedman Graham. Slated to 
conduct a music symposium is Roc- 
a-Pella CEO Damon Dash. 

IN MEMORIAM: The Jacksons 
weren't the only family act chart- 
ing hits in the '70s. There were 
also the Sylvers. Edmund, the lead 
singer of the group, died March 11 
after battling lung cancer diagnosed 
last May. He was 47. 

Edmund's distinctive tenor graced 
the group's first top 10 R&B single, 
"Wish That I Could Taik to You," in 
1972. After signing with Capitol, the 
Sylvers scored several top 10 hits, 
including the 1975 No, 1 R&B/pop 
dance ditty "Boogie Fever. " The Syl- 
vers also recorded for Casablanca 
before Edmund released a .solo album 
on the label in 1980, "Have You 
Heard." He is survived by 11 children, 
his parents and eight siblings. 
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DMX A Rur(R¥iKHSi»FjAMDE33n.>icuwGiiwii» Grand Champ 


1 




63 


62 




ERYKAH BADU • uatuwtimTjrMMnediKCoi WorMWidaUnderground lEPI 


2 




67 


65 




YOUNGBLOODZ* sosoDEFwiu..'AHtsrAiiiwitsa Drankin' Patnaz 


1 




51 


.17 




EN VOGUE (uKKtGiRLfiuiucMNGciinaMisTRainuim Soulflower 


47 




53 


73 




SOUNDTRACK j^rmnuciiRMCSi Ditty Dancing: Havana Nights 


53 




62 


74 




EMINEM A" m&aF)tRMAiH4!iino.^iNi(itscaRf naaiisii The Eminem Show 


1 




56 


39 




ROYCEDAS'9" .noisaioiacDi m Death h CatUin 


39 




73 


72 




VARIOUS ARTISTS A caLuMaiAAiNivHlSMMi«)Mfi.ionasoNTUusicnBn[OCOi Naw14 


11 




81 


67 




DWELE .HniNic'iii-...wcoi|MI Sabject 


20 




76 


B2 




MICHAEL JACKSON • luwcaasMmuuwitiRinin NumberOnes 


6 










CASSIDY Fiit(5tjRrAa'jsii])rmMGii]»)a»i Split Panonality 


74 




72 


5, 




BABY BASH • '.iNivtRsAia]ia.uMRGMi9Baii Tha Snokia' Nephew 


32 


76 






MESSY MARV --f^rEHTAiNuENrtniimcD) Disobayish 


76 




89 


85 




SMOKIE NORFUL tuiGosffLaiDiiRwitwpa INeedYouNow 


26 




7/ 






AMEL LARRIEUX RussufEsantnEncoi Bravebird 


28 




73 


66 




CECE WINANS rEiR(sniii^GSG0SRELiN09nei.<s(MVMiisicttiiit<ingni ThroneRoom 


21 




90 


83 




ANITA BAKER AriAiiTcnw*RRif.0'i7«cD> The Best Of Anita Baker 


29 




85 


92 




VARIOUS ARTISTS swisKA>.ovsEti»»7«coi The Day Hell Broke Loose 2 


75 




80 


89 




CAM'RON PRESENTS THE DIPLOMATS • <iic A><uA«iiAv«s.>'..cj>«;iii>ci> Diplomelic Immiinily 


1 


E J 


93 






WILLIE CLAYTON tr,oiR'aixi.]:sacai Changing Tha Game 


83 




71 


54 




112 BADBOYiDEfSOlAami-AJMRGllWlEMI HotAWOt 


4 




96 






BAD BOY'S DA BAND • BAOBoraiitir.vMRS(ii«cD] TMHotFarT.V. 


1 




87 


71 




VARIOUS ARTISIS maoiniiai Cnnk /M Olsardevty 


25 




79 


57 




VARIOUS ARTISTS • gaAMUvsMzi«wsntAnGK:H*flKETiM]iiM]ui>ii«MCDj 2N4 Grarnmy Nominees 


26 




86 


78 




OBIE TRICE • SKAotniii[e-iiNTEEscoPE«t7HCD> Cheers 


3 




91 


58 




MARYJ. BLIGEA GEFFENOMM'ilflTERSCmilMllIK LOVO & UfO 


1 




83 


80 




DSGB DOWN SOUTH GEORGIA BOYS uNivERsAia.iMrnRwe<irucoi m 11! Death Do Us Part 


42 




69 


76 




ARETHA FRANKLIN Aft'STAUiitimncoi SoOamnHappy 


11 










HILSTSOUL GHAftACR«»u«iiNC[]i Cepaselik & Coal 


92 




84 


93 




GOAPELE »TBlAEE.'CUlUMeiA)7mXIERaiMFERIUM(tlKEQC[r) EVBH ClOSCr 


63 




92 


90 




AL GREEN RiuENonuM-iiasRCOi ICantStop 


9 




82 


77 




SMOKIENORFUL EwGGsptinaiiiiBCDi Smokie Noifiil: Umited Edition lEPI 


24 




99 


88 




FLOETRY • GRrAUnoRKS4>a]ni>.TERSE0PEiH3iCli» Hoetic 


4 




68 


53 




TONYTOUCH TaucHEE.TERTAmuENT«i7'«ocHua«cot The Piecemaker 2 


53 




74 


70 




MR. POOKIE/MR. LUCa »«miSA>vv»»iau.iDi MyLHe 


70 








THE JACKSONS iEGAC*/EcicBS4»^QNyMiisiciii9»toci)i The Essential Jacksons 


99 








DONNIE MCCLURKIN ^EHmA3Tia7aMiuiiii.''AKi Donnie McClurkin... Again 


12 



Billboard TOP R&B/HIP-HOP CATALOG ALBUMS 



Sales data compiled (rom a national subset 

sby 4> N 



panel of core R&B/Hip-Hop stores b 



lelsen 

SounclScan 



3 I ARTIST I'/PPirjT&NdMaER.DISTRIBUTINGLABE'- 



"5 ARTIST iMPRMT A NuWBCR/tMSTRiauTiNG LAKi 



THE NOTORIOUS B.l-G. ♦ 



Lite After Death 



I THE NOTORIOUS B.I. G. *- 



■1 I BOB MARLEY AND THE WAILERS ♦ 



R eady To Dio 
All EyezOnMe 
Ley end 



I 2PAC A ■ ■ . 
LAURYN HILL A n ■ -i-.. -m-v* 
MAKA VELI k' ^ I 

JAY-Z A I ; _„^^ 

AL GREEN a 

JAY-Z A i,^A■JU .MUll>t■.'l:•^'■ ir.-i! 

PRINCE • --•.cHSBps wmniMCOt 

DR. PRE A .irtiiM*TH«wiB'flWHRScn''t t;»nit 



The Miseducation 01 La uryn Hill 



The Don Killuminali: The 7 Day Tlicory 



9 EMINEM A' '.vra AniawaiHJi 



The Marshall Mathers LP 
I'm Serious 



_2PAC * _ 
; MICHAEL JACKSON . 



Reasonable Ooiibl 

Gfcatesi Hits 

Tbe.Bluc^fijit 

The Very Best 01 Prince 



I BONE THUGS-N-HARMONY A' ButnLtssinc wui-.Mm wusicininna'i^t*> 

; KIRK FRANKLIN a i . ..j::.;mMBAsn*i)« 

^SADE A i .".iiiib». 

' R, KELLY A ■■ ^■liaaitm. 

. TWISTA • ..v,-icaj7tr;ftG,inti7Mi|H| 



^e Against The Worlds 

ThriUer 

WOOegreez 



, JAHEIM A 
jSIR CHARLES JONES 
DMX * 



E 1999 Eremal 

The Rebi rth Of Kirk FrankjijL 

The Be st 01 Sad^B 

tp 2 com 

Adrennline Rirsh 

[Ghetto LoveJ 



Love Muchiriii 



It's Dark And Hell Is Hot 



• Albums 
SHI Of An 
albums witti » 



a RocorrtiJiu Induiltv 



>ms witti » (unning lime of 100 fniniiiBi oi mcie. ihe HlAA multiplies ilupmems bv the numb«t o1 ditcs andor lap«s RIAA Inttn •wards C*rt<fici 
CO ofcei tor BUG and WEA labiiiy ate luggeiteJ lisit Tupt uiicti marked Eu. and all oltiet CD prices, ate equivaletm puces, whK'n ara proim 
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Billboard HOTR&B/HIP-HOPAIRPIAY 



Ilast week I 




riTLE 

ARTIST ilMPmNT/PROWOTlON lABELl 


1 




Vealil ^ 


3 




Splash Waterialls ^ 


4 




One Call Away 


7 






2 




Sorry 2004 ^ 


6 




DirlOtf Your Shoulder 


9 




Hotel 


5 




Slow Jamz 


To" 




If 1 Am i Gol YoD^ 


18 




1 Don'1 Wanna Know ^ 


9 




Me. Myself And 1 


12 




Wunnu Get To Know You ^ 


16 




I'm SlilllnLove Witli You 


11 




Salt Shaker 


23 




^ r - ilr 


17 




Rubber Banit Man 


14 




fiJo Bettor Lovo 


13 




Through Tfie Wiie 


20 




1 Can't Wail 


19 




Read Your Mind 


22 




Freek-A-Leek 


15 




You Don't Know My Namo^ 


21 




The Way You Move 


27 




All Falls Down 

' ^ 'Iff jAWDJMSi m 


25 




Game Over jFlipl 

.'li-J«SJMl 





THIS WEEK 


LAST WEEK 1 




TITLE 

ARTIST ,IM:'fl'N"'PRDMQ")Qr. LAQEl 


P 


LAST WEEK 1 




TITLE 

ARI:ST -waS'N- PROMOTION LABEL 




24 




Don't Take Your Love Away 


)■ 


58 




Slow Motion 


€D 


32 




Dude 




52 




The Loneliness^ 
















28 


26 




Step In The Name Of Love 






Hold On 


6> 


35 




1 Want You ^ 








MakD It Up With Love 


30 


30" 




In My Lite 




68 




Mv Band ^ 
















CD 


39 




Oweriiiijtit Celehficy^ 


56 


54 




Luv Me Bflby ^ 


32 


29 




Walked Outta Hnaven^ 




60 




F"k It II Don't Wsnl Voii Backl 


33 


28 




Hey Ya! 


sa 


59 




Round Heie 


34 


31 




Damn! 


G> 


63 




VHamin S 


m 


38 




Neva Eva ^ 




65 




So Sexy 


€D 


41 




What's It Uks ^ 




72 




Move Your Body 


€D 


37 




Think About You 


62 


57 




Wear It Out 


63 


48 




Naughty Girl ^ 









Not Your Average Joe 


39 


33 




Mors & Mori 


© 


70 




Make II Alright 


40 


34 




I'm Really Hot ^ 


65 


64 




Diamond In Da RufI 


41 


40 




Whoknows 








Side Show 


42 


42 




Jesus Walks 


67 


71 




E.I. (Reinvention) 


43 


36 




Encore 


68 


73 




Pull Up 

M' , \i, '1ii'<<.*iM^li'T^4'(RSCrj^* 


CD 


47 




Questions ^ 


69 


69 




Tlism Joans 


(B 


45 




Roses ^^^^^^^ ^ 


G!> 






This Way 

LI _i' ^ J '-i .^''Lf: ;. lAGSOBFfTOll 


€0 


62 




Happy Peopla 


71 


74 




Slow Down 


47 


44 




Ride Wit U 


72 


75 




Baby 1 Love U ^ 


CD 


49 




Gal Yuh Ah Uad 


73 


66 




I'll Be Around 

ai ■■■ - 


49 


43 




Get Low 

.-JlilCtBUT^ iBMlilS'tl 


CD 






Gol It Twisted 

ML-i'j . ■ ..- - jr.l. 




53 


< Slill III Love 

I :!.;h.A\uiHit LASH «CW Ci>SSCi\J*»W 








Poppin' Them Thangs 



TfKh servic*, 140 sHUor^ i-^irar J mon.towd 24 houn ■ diy, 7 dfyt ■ •••« 
ThK (Ma « UMd lo cor^il* in* HM R&B'Hici-Hop Singta I TrKks chart, *indicat«t I 



Scngt ranksd by mm imprnMrw. coniputKl bf cTOvmnvncing fiaci tn 
it)t earned Hlt^Mida' itMus ir^ reiearct> mu prwKleo by PrvnamuM. 



''I'o'bl" R&B/HIP-HOP 
Billbo ard SINGLES SA LES,, 



^^•'^o"^^^ RHYTHMI 
Billboard AIRPLAY,- 



r-MOnON LA9EL: 



Stand Up In It 



Tipsy 



Me. Myself And I 



Ride Wit U 



Game Over IFIipl 



Freek-A-Leek 

Gel Em Gills/Hey Lady 



The Way Vou Move/Hey Ya! 
Rubber Band Man 



I'm Still In Love With Vou 
Slow Jain^ 



Jook Gal iWine Wme» 
Throu gTi The Wi re 



F"k It (I Don't Warn You Back) 



Dip It Low 



All Falls Down 





s 
3 




K Nielsen 

TITLE 

ARTIST (IMPffNT/IWMOTION LABEL 


■ 


1 




Veahl ^ 




2 






3 


3 




One Call Away 


o 


6 




1 Oon'1 Wanna Know 




7 




Splash Waterfalls 


6 


5 




F"klt(IOon-t Want You Back) 


ii 


4 




Slow Jamz 


1 


10 




Dirt Off Your Shoulder 


1 


8 




Salt Shaker 

■r. . -'.V Si .[:(jLllPAfli,TVTI 


I 


9 




Hotel 


1 


11 




Wanna Get To Know You ^ 




19 




Bum ^ 


s 


13 




Froek-A-Leek 


I 


33 




My Band ^ 


0 


16 




Baby t Lovo U ^ 

.it'.Ni'if=i(i^' ifpti:i w 


o 


18 




Toxic 


17 


14 




Gigolo 


(D 


29 




F.URB 


19 


"12" 




Through The Wire 

>:a-,.. . ■■ -. ;:f f,i4Mi[lJMr;i 




24 







Monitor 



i'.. ■TO'»»s»fiSain±ti 
SoudOScan ton J naoiLi' 
• uMKiconpltllvH:' - 



CiKTipiled from ■ nations! sample of data tupptied by Nistun 
BroBdcaU OaU Sylltmi S7 rhyirvnic atrplay naUonl art tlac- 
iTonicaiy monno'ed 2* hours a day. ' days a WMk. Songi rankad 
ttvnumoer ol detections.VSongs srx)wi>g anincnaitindiae- 
Dont ov«r tha pigvioui mN. regardlati ot cFiart nmavnani A 
song ntiich hat ba^n on tli« chart for mors than 10 weskx witi 

Smarvly not i«C«Ni • tullM. awn ir tt c«gi$i«ri an increasa in 
MSCtiant. Tht rrtytfimic airpler chart runs al a Mepar length in 
Airplay Marutor. Billboard InFormaTion Natworli. and 
billboard. earn, ttmdicalai tiQa «ani«d HilPrgdictor tlatui in 
lasearch data providad by Pfomotquad <t) 200*. VNU Buisim 
Medta, Inc. All iighu fuaeiv«d 



NEW REUASES WITH TOP 10 CALLOUT POTENTIAL 


-♦.CASE 

W Shoulda Known Better itu 


84.7 


D12 FEAT EMINEM 
W My Band iMFRSCosf 


B8.3 


RECENTIV TESTED SONGS WITH TOP 10 CAILOUT POTENTIAL 


, JAGGED EDGE 
' WliafsltLike jjjj'.it /. 


97.2 


, SLEEPY BROWN 
^ 1 Cam Wait I'.TER':.;:!^-: 


85.S 


, USHER 

BumAf■■|■^IA 


8S.0 


. ANTHONY HAMILTON 
^ Chatlane ARISTA 


84.9 


c OUTKAST 

Roses ARISTA 


84.4 


. KANYEWEST 
° All Falls Down iDjr^G 


84.2 


, ALICIA KEYS 
' If 1 Ain't Got You i.Ri.lG 


84.1 


NEW RELEASES WITH TOP 10 CALLOUT POTENTIAl 


^ TAMIA 

W Questions lliktrallg 


E9.6 


^ D12 FEAT EMINEM 
Mi My Band '-terscopl 


69.2 


REIXNTLy TESTED SONCS WITH TDP 11 CAUOUT POTENTIAL 


, USHER 

' BurnARis'A 


8E.8 


, ALICIA KEYS 
* IIIAintOotYOUJ.RMG 


82.8 


, JOJO 

' Leave (Get Out) UWBG 


81.3 


, JENNIFER LOPEZ 
^ Baby 1 Love U Til 


78.5 


, G-UNIT FEAT JOE 

Wanna Get To Know You i NTERSCOPE 


76.8 


« KANYEWEST 
" All Falls Down lUjvG 


72.3 


, CHRISTINA MILIAN 
' Dip ItLOW DJVG 


70.7 



Cee-Lo . . . Reaches 
Fbr A Wider Audience 



Before OutKast blessed music fans 
witti its double dose of "Speaker- 
boxxx/The Love Below," Cce-Lo was 
blending a wide airay of musical 
st)'les. The MC/singer made his solo 
debut in 2U02 with the critically 
acclaimed "Cee-Lo Green and his 
Perfect Imperfections." Cee-Lo 
recently returned with Arista sopho- 
more set "Cee-Lo Green ... Is the 
Soul Machine." 

Released 

March 2, the 
album showcases 
the former 
Goodie Mob 
member in all his 
soulfulness. 

"I had the 
option of going 
with a third single 
from 'Perfect 
Imperfections' or 
starting another 
album," Cee-Lo 

says. "I chose to start another album, 
because I low to create. My album 
just came out. and now that it's done 
I don't ever look backwards. I am bet- 
ter right now than I was yesterday. 
I'm ready now to do more music. I'm 
always ready to do music." 

Although "Soul Machine" is a 
continuation of "Perfect Imperfec- 
tions." Cee-Lo is quick to note the 
subtle differences. 



was willing to live and die by it, so I 
was prepared to miss an awfiil lot of 
people with that album." 

The new album features produc- 
tion from Timbaland. the \ep- 
tunes and Jazze Pha. as well as the 
artist himself. 

"I was about reaching a wider 
audience, but I wanted to do so grad- 
ually and moderately," Cee-Lo says. 
"I am a fan as much as I am a peer of 



Beats8( 
Rhymes 



By Rashaun Hall 

rhall@airptaYnnonHor.com 




0 



OOiar radio formau arid hepradicicr wgend tocaM ct^ si 



CEE-LO: ALWAYS READY TO CREATE 



" 'Perfect Imperfections' was a life- 
time of experiences and influences 
fused into one body of work," the 
Atlanta native explains. "It was a 
great deal to swallow. Your average 
person's mood doesn't change that 
often in the course of an album. I 
wasn't considerate of that In all hon- 
esty. I'm not used to selling a whole 
bunch of records. I'm used to going 
with my heart and doing what I do. 

"Whereas that album was just ran- 
dom gunfire, this album is more 
about marksmanship and targeting, " 
he adds. "I was just bListing off— (the 
last album] was revolution to me. 1 



people like Timbaland. T.I.. Uidacris. 

the Neptunes. etc. So the thought 
had crossed my mind — what would I 
sound like over a Timbaland track? 
He's only a name-brand producer 
because of the quality of his work, 
and that's what I chose him for." 

It seems as though Cee-Lo was 
right in his selection. "Cee-Lo Green 
... Is the Soul Machine" earned Hot 
Shot Debut honors on the Top R&B/ 
Hip-Hop Albums chart and The Bill- 
board 200— debuting at No. 2 on the 
former and No. 13 on the latter 

THE RISE OF BASEMENT: Basement 

Records has inked a label deal with 
Sony/RED Distribution. Basement's 
roster includes LA Symphony. 
Freestyle Fellowship, Abstract 
Rude, A-Team, Pigeon John and 
Mikali 9. among others. 

"We want to support indie acts 
who don't necessarily fit into the 
major-label structure but who are 
extremely talented." Basement 
founder and president Robert "Roc" 
Meiaz said in a statement. "We aren't 
looking for name recognition or 
artists who follow trends. We want 
charismatic, skilled MCs who are in 
it for the long haul.'" 

Future Basement releases include 
a debut album from Johnny Five. 
Crown City Rodcers (formerly Mis- 
sion) and Brainwash Projects 
(Pigeon John and bIWicel. 

WE REMEMBER: Last week, hip-hop 
remembered the life of the Notori- 
ous B.I.G. on the anniversary of his 
death (March 9. 1997). For those of 
you looking to learn more at)out 
one of hip-hop's greatest MCs. 
check out Cheo Hodari Coker's 
recently released book. "Unbeliev- 
able: The Life, Death and Afterlife of 
the Notorious B.I.G."' (Vibe/Thret 
Rivers Press I. 
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Nielsen 

S<]i,ndScar. 



TITLE 

PRODUCER ISONGWR(TER) 



Artijt 

IMPRINT a NUMBER/PROMOTION LABEL 



NUMBER 1 



4 Wtjcks At Number 1 
Usher Featuring UIJon& Uidacris ' 



SPLASH WATERFALLS O 



ONE CALL AWAY 



Chingy Featuring J. Weav 



1^- 



J-Kwon V 

O so s& utt "aa:- iPia'A 



DIRT OFF YOUR SHOULDER O 



SORRY 2004 



Jay-Z V 
Ruben Studdard '• 



HOTEL O 
SLOW JAMZ O 



CassidyFeatiifing R. Kelly -'■ 

O' ' ■ - I ' 

Twisia Featuring Kanye West & Jamie Foxx ■ 



IF I AIN'T GOT YOU O 



ME, MYSELF AND I O 



Beyonce v 2 



GREATEST GAINER/AIRPLAY 



I DON'T WANNA KNOW 



Mario Wjnans Featuring Enya & P. Diddy ^ 



52! 50 



56: 60 



TITLE 

P'?ODUCER ■SONGWRITER) 



Artitt 

IMPRINT 6 N'JMSER PROMOTION LABEL 



STILL IN LOVE 



Teena Marie Featuring Baby 



SLOW MOTION 



THE LONELINESS 
HOLD ON 



Babytace 



■ liBCVJVllWSTAGAfimERDMlllSj 



MAKE IT UP WITH LOVE 



Dweie Featuring Kanyv West 
ATI 



F"K IT (I DON'T WANT YOU BACK) O 



MY BAND 

eMWgMIMWTHBKJBASSnmaiSifOiOUCWOr^^UBiCPmtTiflWXWHSCM 



□12 Featuring Eminem 



LUV ME BABY 



Murphy Lee Festdring Jeue Pha & Sleepy Brown v 



ROUND HERE 



MOVE YOUR BODY 



•,r.3 II *4^»oiJi^fl>so{ WILLS L3m.^Bt«Miwimcei 



NtiM Sky Featuring Jabba 



WEAR IT OUT 



44 
■")] 51 



WANNA GET TO KNOW YOU 



G-Unil Featuring Joe - 



HOT SHOT DEBUT .1 



SALT SHAKER O 



Ying Yang Twins Featuring Lil Jon & The East Side Boyz ' 



NOT YOUR AVERAGE JOE 



I'M STILL IN LOVE WITH YOU O 



jowsovcaacwmt' 



RUBBER BAND MAN O 



OiiWASUMijsiuamrftiL* 



Uiber 



NO BETTER LOVE 



SSOft.VAM»)Si.WABntHLnjHi 



Vbung Gunz Featuring Rell ~ 



THROUGH THE WIRE O 



FREEK'A'LEEK O 



Kanye West 
Petey Pahio - 



I CAN'T WAIT 



READ YOUR MINDO 



YOU DON'T KNOW MY NAME O 



THE WAY YOU MOVE i 



S GREATEST GAINER/SALES S 



0:'jc».iF'€C':3.u'.'ej|i& 



Lil' Rip V 



ALL FALLS DOWN O 



Kanye West Featuring Syleena Johnson v 



Bcenie Man Featuring Ms. Thing ^ 



STEP IN THE NAME OF LOVE O 



H. Kelly ■< 



Janet Jackson v 29 



Juvenile Featuring Mannie Fresh v 



OVERNIGHT CELEBRITY O 



Twisia 



Jagged Edge ' 



YoungBloodZ Featuring Lil Jon ' 

OOl.iL [:i.-.;^'--ii>':'/A 



WHAT'S IT LIKE 



THINK ABOUT YOU 



Lulher Vandross 



NAUGHTY GIRL 



Beyonce 



MORE & MORE 



Missy Elliott 



BAKIUiitSKUriC-' 



Musiq ' 



JESUS WALKS 



Kanye West 



Jay-Z 



RIDE WIT U O 



.[inAGtimsffloM*m.i£Min.cj*Ei;MHimflTPflBi^>Wi 



Joe Featuring G-Unit ^ 



HAPPY PEOPLE 



R. Kelly 



GET LOW O 



Lil Jon & The East Side Boyz Featuring Ying Yang Twins 



GAL YUH AH LEAD O 



•.QAVIIHOUAMCUUAAI.imOEKO R : 



TOK 



C CD O O 



MAKE IT ALRIGHT 



Carl Thomas v 64 



Jaheim Featuring Jadakiss & Leh Gum 



Mr. Vagis 



THEM JEANS O 
I'LL BE AROUND O 
POPPIN- THEM THANGS O 



Manor P 40 



Cee-Lo Featuring Timbaland ' 52 



G-Unil ) 66 



Dilated Peoples Featuring Kanye West v 72 



SLOW DOWN 



Jacki-0 



65 



BABY I LOVE U 



Jennifer Lopei " 



55 



Gbostface Featurmg Missy Elliolt ■<;' 75 



GOT IT TWISTED 



Mobb Deep 



SAY AY AY AY O 



Tony Touch Featuring Sean Paul 



VICTORY 2004 O 



P Diddy, Notorious B J.G., SO Cent Lloyd Banks & Busta Rhymes 



BREAKUP 2 MAKEUP REMIX O 



Ashanti Featuring Black Child v 76 
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Obie Trice Featuring Nate Dogg " 



GET -EM GIRLS 



RIGHT HERE FOR U 
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Musici 

Estefano BMI Songwriting Award 




BY LEIU COBO 

The public's penchant for 
strong melodies has helped 
Colombian songwriter/producer 
Estefano snag BMI's Latin song- 
writer of the year award for the 
third consecutive time. 

Estefano. who picked up his 
award March 16 at BMI's Uth an- 
nual Latin Awards in San Juan. 
Puerto Rico, has had a slew of pop 
and tropical songs performed by a 
vast array of acts. 

They include "Es Por Amor " 
(performed by Alexandre Pires). 
"Herida Mortal" and "Vuela Muy 
Alto" (Jerry Rivera) and "No Me 
Ensefiaste" (Thalia). 

Not surprisingly. Eslefano's pub- 
lishing company. World Deep .Music 
Publishing — which is administered 
by Sony/ATV Music Publishing — 
was named publisher of the year, 
having all five of his winning songs. 

Estefano was also named song- 
writer of the year in 2000. 

As on past occasions. BMI hon- 
ored a total of 50 songs, based on 
their performance on radio and TV 
as detected by a BMI sample survey. 



This year's song of the year tro- 
phy, awarded to the most-per- 
formed song on the list, went to 
"Perdoname Ml Amor" (Seg-Son 
Musici. written by Ramon Gonzalez 
Mora and performed by Conjunto 
Primavera. 

Gonzalez Mora has written some 
of Primavera's greatest hits. These 
include "Morir de Amor," which 
earned Gonzalez Mora the BMI Utin 
song of the year award in 2001 . Con- 
junto Primavera is currently a final- 
ist for the Billboard I lot Latin Tracks 
artist of the year award. 

This year marks the first time 
that BMI has held its Latin awards 
in Puerto Rico. Appropriately, the 
evening included a special tribute 
to late Puerto Rican composer 
Rafael Hernandez. It was produced 
by Cucco Pena and featured such 
acts as Andy Montanez, Rafy 
Escuero and Chucho Avellanet. 

BMI also announced the first win- 
ner of the newly created BMI Foun- 
dation/Peermusic Ijtin .Scholarship. 
Established by the BMI Foundation 
and funded by the Peermusic com- 
panies, the new S5.000 scholarship 
will be awarded annually to a Latin 



music student for a song or instru- tion of Latin composers is of great 

mental composition. This year's importance to us and the entire 

winner was Marco .4. Godoy. a Latin community. " Peermusic 

Berklee College of Music student chairman/CEO Ralph Peer II says, 

from Venezuela. For a complete list of winners. 

"Encouraging the next genera- visit billboard.com/awards. 




Manuelle Ends Dry Period For Tropical Music 



For the first time since Celia 
Cruz's deatli last summer, a tropical 
album is No. 1 on the Billhoard Top 
Latin Albums chart. 

Victor Manuelle's "TVavesia " (Sony 
Nortel jumped from No. 3 to No. 1. 
aided no doubt by heav\' expo.sure 
during and following his "reign" as 
king of Carnival .Miami la.st week. 

Granted, this is not a 

week of big scans. 
Manuelle is on top with 
less than 7.000 copies 
.sold, according to 
Nielsen SoundScan (and 
yes. detail-oriented read- 
ers, I am aware that 
many more copies are 
sold than scanned). Still, 
he bested Intocable. 
Paulina Rubio and 
Thali'a. (Additionally. 
Thalia bested Rubio for 
the first time since both artists 
released albums five weeks ago.) 

For tropical music adxwates. 
Manuelle's accomplishment is dou- 
bly significant Aside from Cruz, the 
last tropical artist to top the chart 
was Marc Anthony in December 
2001. with "Libre." VVTiile the genre 
has been convale.scing for the past 
three years, labels are preparing to 
market a string of releases. 

These include Elvis Crespo's 
debut album on Ole Records 
(May). .Vnthony's Spanish-language 



album on Sony Norte/Columbia 
(May or summer). Melina Leon's 
return to straight-ahead merengue 
(this spring on Universal) and a 
series of Sony Norte releases, 
including new albums by Rey Ruiz 
and Grupo Niche. 

Though "Travesia" features two 
ballads (one a version of the single 



Latin 
Notas 



By Leila Cobo 
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"Tengo Ganas"), there's no question 
that this is a tropical album. There is 
no melding of genres — half iwp, half 
tropical — as has been the nKxIe with 
many artists lately, including Jeny 
Rivera and Olga l^fion. 

"The genre was always salsa," 
Manuelle .says. "I wanted to give 
something extra and heiir m>'self in 
other interpretations. But the salsa 
tracks fulfill the expectations of a 
g(K)d.v(/Zst'm." 

In addition to the two ballads. 
Manuelle deviates from salsii in 



songs he describes as "tropical 
fusion, " which can vswk equally well 
on the dancefloor. 

"The younger generation of lis- 
teners is no longer stuck in a sin- 
gle genre. " he explains. "It's a top 
40 generation." 

Manuelle v\Tote or co- 
wrote seven of the 12 tracks 
on the album. He has his 
own publishing company, 
VJVI.R. Publishing. Major 
publishers have made over- 
tures before, he says, but 
they haven't met his e.xpec- 
tations. HcAvever. he adds 
that he is open to proposals. 

INDIES GET'RESPEK': Indie 
labels keep growing, even 
as the majors shed staff 
and acts. 

New on the block is 
Miami-based Respek 
Records, which has 
steadily evolved from a 
talent management com- 
pany to a recording studio 
and onward. 

"Because of the way the record 
industry was going, it wasn't an 
i.ssuc of shopping for a label any- 
more but of opening the doors for 
artists." founder and president 
Mark Eman says. 

His artists, he explaias. all recorded 
at his studio at one time or another. 



"And I just really belitwd in their tal- 
ent and decided to sign them. " 

Respek's roster features Miami- 
ba.sed fasion band Hoja Seca. singer/ 
songwriter Eduardo Osorio and 
newcomer Zayia. 




MANUELLE: ALBUM DELVES (NTO "TROPICAL FUSION" 



Like other up-and-coming labels. 
Kespek offers sewral services under 
one roof, with its owTi management, 
publishing and talent division 
(EmanI and, of course, recording 
studios (Miami Studios). Distribu- 
tion, Ionian says, will be handled 
independently for the time being. 



EVENTFUL AUJES: Vivelo, a joint ven- 
ture between Clear Channel Enter- 
tainment and Televisa, has agreed to 
a strategic alliance with Miami-ba.sed 
Unipro Group. 

llnipro. an entertainment and 
event marketing firm, will help 
Vfvelo implement national programs 
for clients and co-promote concerts 
and e\-enUs. 

" Basically, we are joining efforts in 
the U.S.." Unipro COO Nelson 
AKareda says. 

Unipro's staff of nearly 30 comes 
mostly from a media background, 
including .■Mvaredii, who used to 
work for Unhiigion Radio. 

Unipro owns event properties in 
Miami. Including House of Terror 
Amusement Park and Downtown's 
Holid^ Village. It was also in charge 
of developing the Latin Grammy 
.Awards street parties in 2003 with 
the Latin Academy of Recording 
Alts and Sciences, and it will 
continue to do so this year in several 
major I !.S. markets. 

IN BRIEF: Spanish Broadcasting 
System has made changes in its 
Puerto Rican operations. Ray- 
mond Torres has left his post as 
PDforUTMOD (94.1 FM)and 
WODA(94.7FM). 

.Mso departing is music director 
Edwin Santiago (aka "Heartbreiiker ") 
and Estereotempo DJ Nagel Torres. 



32 



www.blllboard.com • www.blllboard.blz 



BILLBOARD MARCH 27. 2004 



MARCH 27 
2004 



Biiibood HOT LATIN TRACKS 










LATIN POP AIRPLAY 








AirpHi mnniliyt 


K Nielvm 














TITLE 


ARTIST 






TlUE 


ARTIST 


£$ 




IMPRINT PffOMOTION LABEL 


St 




(MPSINT 'PROMOTION LABEL 




1 




It OUtSE MNIO 


PALI ^ABLSIIi 


» 

O 




DUKNTIOUOESOT 




2 

O 




CUtDAHTE EL AIMA 






TUOESWDIUU 


tPlANOFfflHO 


y TDDC QJEDAENMMM 


»«ji>MAHr:i 


23 


— :i- 


COM FID A ENAMOMIIME DC Tl 


LOS two 


o 


-. 


il"IOIil \': lEPUEUVBI 


AtlKUBAfiC 


O 




UN OLA PKWMAl 


JUANES 


O 


QUI .LOKt 




o 


,, 


PQR QUE ND 


muUY A SEORGIMA 




lELLAME 


MisriAS 






L'N TT AMD 


tUlSMIGUB 


? 
B 
9 

10 
II 

o 




OIICADEn 


rHAtIA 


o 




SABANAS miAS 


UAMt ft nuW N BLADES 




MECANSIDfTI QBeeEmtJCEZ 


o 




HSEOS OE COSAS IMPflSIBlES 


lAURUCtf VANC-OGH 


— 


BUUMA 


EAVO BISSAL 


o 


S3 


LUCHAK FOB TU AMOR 


*^.EJ*^c*ofE^^^iA^Dtz 




LAMGA 




30 




DONDECOnitELASANGflE 


SMAIIU 




KOSAS 


LAaCLlAHVAMGOGH 


» 

B 

n 

o 


Zl 


niUVAMMQILO 

awweblahw 






niHrrocFUFU 

Ei'iL 5C'S':i;S:-3! 


GiLDRtAESrL<A>4 


3i 


EN a nEHCW KOra H lA nOCHE 


ALIKANtXV MtS 


13 
14 




MfllS 


MIt lENMUOtZ 


31 


ArUEOOlENTO 


JEHNIHS PW(A 




MIENTUUNnm 


SnBASOEAA 




DLU 


ANABARBAM 


15 


MAS OUETVAMKO 


MAKO APjnjVO SOtlE 


© 




ro«TC 


BHHSEt SPEARS 


O 




AfiUZAM lA VIDA 






ii 


ECHAUUNA 


VICTORIA 


O 




TtNCOGANAS .'rrnouAMFiir 


o 




y n vov A ounoAB 


wjLMCD 'ti^es 


o 




ACLIANTAAHI 




O 




MElflUIVOQUE 

I.A.'.ISU.N 


I,(AA-A>1A 




OOFll VFRTE 




39 

O 


a: 


INDCENTI DETI 

'V-llAIIMr.UTA 


JbA\GABKEL 


a 




A out NO rt VAS 




Ji 


EM 









TROPICAL AIRPLAY 








TITLE " ARTIST 

IMPRINT/PROMOTION LABtL 


fi 




TITLE 

IV PRINT ■ PROMOTION LABEL 


ARTIST 


o 




riMO GANAS 


I'ICTCA MMLJtlLc 


o 




>IAY DIM CAMGUW 


AHUm 


o 




YTODOQUEDAENNAOA 


«OIYlMAfln^ 1 


o 




NAVEnANDOn 




o 




CREO EK EL AMOR 








CUIDARTE (I ALMA 


CHAYANNE 


4 




tlU TltNE fUECO 




o 




POO DUE NO 


TBUBYAGEOFIGIKA 


5 




HEflMilNIT.-i 




o 




DAME LA DROdA 


SCmCAlLLJERO 


fi 




ijl. 'IM r. ..LAflOP* NGI 


o 




ASITEAMO 


ELVIS MARTMZ 


7 




LUCA CI)NM>(iO 


lOSnWSSAHII 


11 




EIREfHAN S( TEOUnOD 


GILBtmOSAKIAtlOSA 


O 




DILI 




a 




AMIGO M'O 

- V, LATISA 


TUNC flOSAMC WI1M tE60 CAIMROS 


O 




PtOUIMSCOSAS 


smevRiup , 


o 




ACUANTA AHI 


ROSARIO 


10 




LAPACA 




30 




ECHAUIHA 

'.^frivii : r M'.vfRSA. lAiiM} 


V»CT1»A 


G> 




NAOAHNAXIA 


FRANK SmS 


o 




PWQUEnAMO 


tF>f»> 


12 




TUFOIDUUnA 


GLORIA ESIEFAS 


o 




NEUSnO UN AMOR .i.V-l< ;Lsr<- 


13 


i; 


VOV A TENEl OUE OUnDAim 

3C«>Pii-:os 


ANDY ANOi 


o 




MIEQUWOQUE 


m;»ava 


O 




ttTUeSTUMtMS 


ins rcMS BAND 


o 


IB 


MLAMJMUVOV 


ZAHUUGM 


15 


M 


SUfNA JOKPCnASUA^lLABANOAGOmA 


o 




NO QUao HA' KCAU-D 

SOW' DISCOS 


DILStinDSAMIAIIQSA 


o 




TEOUtSETAKTD 


nuLiuKufliO 


o 


34 


AEACAAfH .WAmER LAI'SA 


C«A*LC£CRUZ 






ELCAUONOOtVHU 


mOBCUAS 


o 




EPUHIOMMi 

■IAN 


SAHCl*r 


o 




SAfiANASfNIAS 


VUWLftflL«ES BlA£lES 






CERCADETI 




19 




Ml UBEKTAD 


JE«m RMHA 


> 




Mf CANSE DE II 




20 




PUflllOttlCO 

A- .1.^ m- Lii-, 


JEW Rf.TBA 


• 




StMCOLnMTUNOMBIIE 

raiiilEst yaos sm- L';ji;tiS 





Co'npiled trom a naticnal sample ot airplav suppled bv NieUeri Btoadcasi Dais Sysiems' Radio Track stmct A panel a' 101 Mations |A0 Laiin Pop. IB Tropical. S3 
fl»g I onal Mexican) ara electrontcairv moniiared 24 tirs a day. 7 dayi a weak. Songt rankad by Audience Impreisinns. W ftBCordt sAowing an tncreaae in audience 
over ihe pravwug iveek. regardless ol chan rrvavement. A record which has been on Vie chan for more trian 20 weeks will genarally noi receive a bullet even it it leq- 
isters an mcteata in audience. Greaieii Gair^ar indicalet lang wrth largeii auihence groMh. II two records are Had m audience sue, ihe lecord being played an 
more stations is placed first Records below the lop 20 are removed from the chart after 26 weeks, v Videoctip availability. iD20D4, VNU Busmen Media. Inc. All 
fights rs served 





REGIONAL MEXICAN AIRPLAY 








^,pl.,V-.-,-.».. J. 

TITLE 

IMPRINT/PROMOTVON LABEL 


ARTIST 






TITLE 

IMPRINT,' PROMOTION LABEL 


ARTIST 






BARAJAOEORO PA^:iMr< 


II 




YOIttNSINt -iT. ! \Tr i-Mr^.:F« 






COMO PUDE ENAMORAIIME OE Tl i A> iliua ; i 


22 




QUE TE RUEGUE QUIEN Tt OUIEHA i!^-. jm :l HL ..i: j 


] 




HJUME OIVIOAIILA 


COWLftlO l-AMAVfHA 


a 




SE ME HIZDTAIIOtlAVIDA 

r vis 








SOT UN NOVAIO 


■MOCASU 


24 




MIVOYAW ElCCr«OTE 


SUBANCAIIfFaUSASTA 


5 




lACfllMAS DE OUSTAL 


ORL-POMOMETDE OURANOO 


is 




AUOfl OESCARADO 


UK tUUALS C« lUUANA 


S 




MASQUETUAMKO 


uAna]Ar4To*flOsaiS 


S 




LA BOTEILA 


LOS MORROS DE[V3RtE 


o 




DOS LCKOS 


LOS HOHCSCOmS DE OUHAMGD 


27 




CAMARON Pf LA D 


VOCES C*i HANCMQ 


■ 


3 


JOSE PEREZ LEON 


IDS TiGmsatiNWTt 


21t 




DAME POH MUERTO LUPIUU HlvlRA 


o 


OALOPOflHfCW S 


HONCO ElSlGiMECEAMENCA 


o 




CRUZ OE DIVIEIO 




«> 


PARATOOALAVlOA 


BA-JDAELltCOCO 


o 




POR UN KATO 




o 


' '■ IE QU1SE 0LV1DAR 


SRUPOMOSTCDE CUUP4G1] 


o 




Pf RD TU NO ESTAS 

r.r-.i. 


W<IPn BRYSOIS 


1! 


NOMAS Pm 111 CWPA 


lOS HIiRACANES Ofl NGATE 


o 


31 


APIERHASUELTA 


rCPEAGMAR 


o 




ESTOY ENAMOMOA YniAUaAPEnCTAnHOmCHETO 


o 


33 


LAMIIM 


IBS ASTROS DE EURANGO 


o 


:i 


lA MAS DESEADA 




34 




BANDIDO 




o 


30 


VOUE 


lOSAIUClESCCOUKY 


o 


38 


LAWeRATOMASA 






12 


VAMOOSA 

MUSAHI iBAieOA 


WiSIOOS 






OIX ME LIEVE El DIABLO .UIClES JNIAS • Su lOBO NOMTLSO 


V 




ME CAMH K MOM KM ni AMM 

LIS-.ISiOS 


AOANtMAlJNO SANCKZ 


O 




DEJA 


AKABARBAM 


11 




PARA DUE ME HACES lUMU 


MSEYOA 1 LBS WUtHACHOS 


o 


35 


VDICOl 

UNIUlStC'i 


kliM CHAinO SAACHU 


» 




El PALOMnO JlAiO PKCiaiM 


SU BAND* PtNA OB. PAClFlCO 


39 




SOlOtOSTONTtIS 

lASIlf*=A 


EL CHAUNIliO 






JAMtAlAVA 


t:.e<CDElA5IEBlM 


40 


» 


NCOHOHtLASUEQIAl 


A,ClA^lUARRtAl 



BILLBOARD MARCH 27. 2004 



www. billboard. com • www.blllboard.biz 



33 



Billbcxird TOP LATIN ALBUMS 



i 




1 2WKS AGO 1 


n 

p 


Sales data compiled by fL# 

4> Nielsen 
SoundScan 

ARTIST Thla 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


iCE 1 


p; 


3 






VICTOR MANUELLE Travesii 


1 

1 


2 




1 


■ 


INTOCABLE Intimanwnls' En Vivo Livs 

!UI S ^.-KmisMCOI 


1 


3 


2 


4 


i 


THALIA Greatest Kits 

•Ml (.! '.U^>nS3QOafMllATIMII€3tCDI 


2 


4 


4 


2 


■ 


PAULINA RUBIO Pau-Latim 


1 ] 


5 


5 


6 


3 


LOSRIELEROS DEL NORTE ZOAnosOeFuerzaNortena 

'osa.i-^A |H| 


B 


6 


6 


3 


6 


BItONCO/LOS BUKIS Cfonica De Dos GfHides 

FOhOviSA 1 o 


1 


7 


7 


7 


20 


MARCO ANTONIO SOLIS La Historia Continua... 

fOKfrviSA »e!Uiix; ntncut^.'^ 


1 1 


o 




1 


w« HOT SHOT DEBUT iut 

AKWID Hoy. Ayer And Forever 

.*.![■ i.'i-rvtiiATIM 1 ')H| 


8 


9 


10 


13 


6 


VARIOUS ARTISTS 100% Duranguense 

OiSAr»>*i uttCtii 


7 


10 


1 1 


12 


5 


GRUPO MOJADO 20 GreaieM Hits 

uNivisiu'. .■ . in'i),im 


9 1 


11 


8 


5 


& 


VARIOUS ARTISTS Amiris Musical Mexicano 20O4 

UNIViS.J'i - 1- 


2 1 


12 


9 


10 


38 


LA OREJA DE VAN GOGH Lo Qae Te Conta Mieotm Te Hacias La Dormida 

SONTDI';!-:- - ; ,,i ■ -r.|Ht 


9 


13 


12 


' 


5 


DAVID BISBAL Buleria 

Mttmirai u•J^l'lSl^J.LA:l^U'li »Coi (HI 




14 


15 1 8 


24 


GRUPO MONTEZ DE DURANGO Oe Ourango A Chicago 

oiSA utm.iis»co\ 


2 1 


IS 


13 


11 


95 


JUANES m tin Din Mnmul 

£uRcaoiimuNivfnsAi.u0iNo<i«.ttcoi M 


1 1 


It 


16 


14 


16 


LOS TEMERARIOS Tribolo Al Amor 

faNai'isj ■ ■■ ■ ■■= ■ '= 


1 1 


17 


U 


19 


3 


ALEX UBAGO Fantasia 0 ReaHdad 


14 


18 


17 


15 




K-PAZ DE LA SIERRA 20 Exitos Con FiWfza Dorangiensc 


IS 










P1WCAS7? |H| 




19 


20 


20 


47 


JOAN SEBASTIAN Colaccion Da On 

MiJS"^ iMir-BJ-YfUAmwiIWii (HI 


9 1 


20 


18 


17 


21 


SIN BANDERA Da Viaja 

sow Discos nxa 1 1(31 La co>|mi 


6 1 


21 


21 


18 


17 


MANA EdUvw 

WARNED UtIM I1MI III W COt "r^ 


2 1 


22 


24 


22 


3 


RATRULLA 81 Como Puda Enamorarma Da 11 

DI5A iffiH n 'H za 


22 1 


& 


27 






^% GREATEST GAINER 

LOS HURACANES DEL NORTE 20 Narco-Comdos 


23 














24 


19 


16 




A.B. QUINTANILLA 111 & KUMBIA KINGS LaHisloria 


1 




E 




■ 


EZEQUIEL PENA 20 Herraduras Da Oro 


25 


& 






i 


CONTROL Los Raves De La Cumbia 

£MI LATIN MM 'KMCO* 


26 


a> 




I 


■ 


CARDENALES DE NUEVO LEON Historia Musical 

OiSArMiD]'';w!(.'['i 


27 


28 


23 


21 


1 


LOS ANGELES DE CKARLY Carta Do Amor 


21 


29 


29 


31 


i 


GRUPO EXTERMINADOR Narco Corridos De Parranda Con El Diablo Vol. 3 


22 


30 


22 


26 


m 


MAD^n AMTmum cm IC Til Amnr n Til nunrvin 

nnAni_w An i upiiv^ III nmoi u lu uespntcio 


1 


31 


28 


23 


22 


VICENTE Y ALEJANDRO FERNANOCZ En^Rva: Juntas For Uhima Vai 

SON" rnwc'. uijMiiJ'jtC'i r.Oj|H| 


4 


€3 


33 


29 


7 


YOLANDA PEREZ Oaianme Uorar 


29 


33 


m 


27 


14 


VARIOUS ARTISTS Historia Musical Del Pasito Duranguense 


11 


34 


s 


24 


9 


iBuu v>ALLfCKUiii CI EneniY ue los uuasinn 

WHTTElim H]9i«MCLA)ihll&9iCOI fK] 


s 


35 


B 


36 


i 


K1 Nuestro Tumo 
oi£ isiiniHHmiMi 


19 


36 


B 


28 


7 


EL COYOTE Y ^ BANDA TIERRA SANIA Ia Historia 

UA LATIN (MBlUa COI |N1 


19 














37 


B 


25 


40 


AKWID Proyairto Akwid 


7 


38 


B 


38 


29 


CHAYANNE Sincaro 

saKYniscas::t3^ -fi*ibLLDi 


1 


39 


B 


40 


7 


WISIN El SebnvivioMa 

uoEREs tsan llSSi CDt |H| 


20 


40 


B 


30 


19 


111! in im PCIAC tliuArrin 

SaNVOiSr- <.■■'■ ■ -t , r-ii 


9 


41 


Q 


34 


17 


LOS T1GRES DEL NORTE Haroncia Musical: 20 Bolaros Romanticos 

FDWrt'ISA?0»;.ll,^, IHIVMI 


5 


42 


B 


39 


24 


LUIS MKiUEL 33 

WARNER lATMASHnilt-ll CD) 


1 


43 


B 


37 


29 




29 


44 


Q 


33 


19 


PEPE AGUILAR Cm Orgullo Por Herancia 

uMri'c^iDSiKntr.'UGiSanjat INI 


7 


O 


50 




2 


lOI PACESETTER ^1 

JUAN TAVARES Coma Nunca 


45 
















43 




IVY QUEEN Diva Platjnum EdHion 


24 










47 


g 


46 


32 


LOS BUKIS 29J(ivasMiniciles 
raNmtsAKM&vcKifrijMi mi 


3 










LOS TRI-O Canciones Del Alma Oe Marco Antonio Solis 

mnU nwMMNT 01SCVS 1 11 N CO CO) INI 


20 


48 


1 





li 


0 

a 


s 

lA 








UUT1 


1 


1 


ARTIST 

lUPRim a NUMBER/DISTRIBUTING LABEL 


THI* 




ni 


53 


3 


UADIAMA 

UNIVISIOM2iai»lX>(1<»COI 


Safe Una Niaa Buaaa 


42 


1 NE 


w 


1 


LOS REHENES 




SO 




w 


1 


rErc AuUilMt 

MUSAJRI »9< aeAUQft It « CD1 


Colaccion Do Oro Vol. 2 


51 


147 


44 


19 


SOUNDTRACK 

MIAN Mm iim COI 


Onco Upon A Tima la Mexico 




1 55 


50 


82 


UAAJA K 
IVIAnIA ■ 


Revolucion Oe Amor 


1 


NEW 


1 


LOS INVA50RES DE NUEVO LEON 




54 


1 56 


51 




RPTO V cue ^AMARinC 

DCtw ■ VAI^AI%lw9 

o\:,i 5.0311 ■(; ii r.t. 


iwn* irana i>Biiaiiia 


21 


152 


52 


37 


LOS TIGRES DEL NORTE 

I 1', . -.c ■',!!'; .- i-«1jS*i 


norencia Niusicai- £u vomoos inoivtoaDioa 




1 SI 


49 


71 


PAhirHn RADRA7A 

MUSA^ ;iilBALBDAAMCO> IN] 


Las Ronanticas Oe Pancho Bairais 




|62 


- 


33 


DON OMAR 

VIUaHTIM9.C |H| 


Tile Last Don 


2 


I59 


73 




CUISILLOS 


Coteccton De Oro 


__ 

57 








WUSAKT imAALBOAIUaiaH 






1 57 


55 


46 


cuisiaos 

MUSAsr ITIR'GJ^IBnA lE 91 CD! 


Las RomanlicBS De Cuisillos 




1 53 


45 




GRUPO MONTEZ DE DURANGO/CONJUNTO ATARDECER El Pasito De Durango 

iioFBfSiftOMairjitcr/i 


26 


MB 


65 




SELENA 












£Mi LATIN meiiia CD) 






|61 


58 


■ 


CELIACRUZ HhsMiJi 


2 


|69 




■ 


MICHAEL SALGADO 


Entia Copes 


64 


149 


54 




RICARDO ARJONA SanlD Pacado 

1 ■ K-i,,.-'.. ... ■ |H) 


3 


154 


42 


44 


DAVID BISBAL 

■ .^coitHI 


Corazon Latino 




1 72 




15 


EDNITA NAZARIO 

Gr.M. ar,-!T.*,ui J |H1 


PorTi 




1 


1 


64 


10 


PAOUITA LA DEL BARRIO 

MLi^AHI JHN'SAieaA 1 1) M CDi 


GilMCMa De Ore 


54 


1 74 


74 


30 


CONJUNTO PRIMAVERA 

lrj<;i;', ls£nair!.iJG (SWiUSBi IHl 


Decide Ta 


3 


1 65 


63 


17 


MANA Una 

iVAtDJH LAtl^A Gl 1 193! tD' 


13 




57 


37 


RICKY MARTIN _ 

SOV ri.v'HS JWH liTSflFf; COI 


Almas Del Silendo 


1 


168 




16 


TEGO CALDERON 


El Abayarde 


49 




41 


LOS PLAYER'S 


lo Rancharo De Los Player's 


26 




71 


39 


LOS CADETES DE LINARES 

L-,v.:iiu:,3iD'!rj[.iiaanwiIMl 


30 InoMdables 








BANDA MACHOS 


Pure Pastofl 2004 


75 



LATIN POP ALBUMS 



i 'EMISnCIALMAmn^EMILAIISli 



I TROPICAL ALBUMS 



I 0^'*FU^IWJMfD<TIO^ flfAl.'llMVl«SAl iJiriKC 



REGIONAL MEXICAN AlfUMS 



I LOS miEiwsDfiNOfrn 



I BRDNilO.lD^ DUKiS 



I VARMWSUnSTS 



I LUNrTUMSaNONtU 



I VMIOUS unsTs 



I lAOlANDMUl ISLM:aiUNIVtK£Al LAFINOi 



. ilAlMISlim/UGI 



I DtVlAJl [SdNCOISCOSi 



iMiaousMiraTS 



miAB QUWTAMUAnanMBMItNGS 



ITEWCAUIEKIN 



nuASlBiRt WWmiONiSMGlAll'Ji 



I NLfSHWTlJRNO (Olfl 



I i:ilfCD!lNOf CW) iMUSAffT.WiaOAi 



I COUQCJCCCNAMDRARMCOETl 



j.\WMmiir.»ni\umainm wvwai lAimfli ^m uHnuiAObiusof ORO ifDhoviMjwi 



ftriti >.:)HSB«C MIAIMA'CORAZCN iSOW DiSCOi 



31 LACUUHIA IIUILATIS 



I VARIOUS AimiTS 



>A&UE\A HJMVlSliy*UCI 



•AtiLr>sMhthigrHlMiilnjiM«l«aill«Rl»ihw 

k]ntfflssPi3tnM»HIMcaifcaiaitoM*tB»«li)ltnr^ 



I tUAMUND1UIV3PnF£KI 'HINOVISAIJGI 



bimtMihirinnngtinal WOMUvinnAitnUiniltotaii^^ ; C» llkJ lta*tewW*»pwwtii(l[BJ00iWB(Onil J, Canfe*^ 

:>io<3XUXDunBin«nN .l'C»rtMttcniit<tWDi)ne<Mi<&Ptiaroi'J>aMUtrtta^ 



tniKH EQ. im) al odw CD pnc«& n tqimltni crcei tsitcn ve . 
HMiw9i(r ^cttfNMf rtwntfenoiedtiwTiKgaaMkinituiwwLl 



34 



www.billboard.com • www.blllboard.biz 



BILLBOARD MARCH 27, 2004 



AmericaIo//no. . 

NEWS FROM SOUTH OF THE BORDER 



In Colonibia: Popular Colombian mllenato band Los 
Diablitos (the Little Devils) is changing its name. Band- 
leader Omar Geles became a bom-again Christian sev- 
eral years ago. Now a devout e\'angelist, he is uncom- 
fortable leading a band with a satanic name. Ironically, 
Los Diablitos takes its name from Geles' nickname: he 
has long been knmm as "El Diablito" in his native 
Atlantic Coast. The band's new name will be deter- 
mined by popular vote. Los Diablitos' upcoming 
album. "Una Cancion Diferente" (Codiscos). will 
include a request for faas to .suggest names for the 
group. The chosen name will be announced during the 
upcoming Vallenato Legend fetival, the most impor- 
tant vallenato gathering in the countr>'. GUSTAVO GOMEZ 

In ftuiama: In the midst of Panama's presidential cam- 
paign, many acts have recorded politically minded 
songs. One is "La Dofia, " performed by publicist Pedro 
Allamiranda, who alleges that authorities haw asked 
radio stations not to play his anti-government song. 
Panamanian star Ruben Blades has penned and 
recorded "Si Se Puede, " a song supporting presiden- 
tial candidate Martin Torrijos, son of the late general 
Omar Torrijos. Finally, district attorney Augusto 
"Yuto " Herrera recorded the song "2 de Mayo " (May 
2), whose title refers to election day in Panama. The 
song criticizes politicians. Most local radio stations 
have embraced the tracks, except for "U Dona," 
which is absent from several stations. 

ANASTAOO PUERTAS CAICHX) 

In Mexico: Tele\nsa, the largest entertainment company 
in l.atin America, has launched a new film division 
ba-sed in Ijos .Angeles, Televisa Cine will produce and 



distribute Hispanic films in the United States. The 
company will be headed by CEO Eckenhardt Von 
Damn and director Mike Doban, who say they will 
release three films in 2004. The first, "Un Dia Sin Mcxi- 
canos," is due May 14. In 2005, Televisa Cine plans to 
relea.se eight nim.s. TERESA AGUILERA 

In Puerto Rko: Puerto Kican balladeer Ednita Nazario 
celebrated the success other new album, "Por Tf 
(Sony Nortel, with four sold-out shows at Roberto 
Clemente Coliseum March 13-1.5, including two March 
14 performances. The singer was supported by 15 back- 
up musicians. Although Nazario could haw easily filled 
a couple more nights, the National Basketball League 
had already b<H)ked the venue. .As a result, Nazario will 
perform a fifth show May 22, opening the new Jose 
Miguel ;\grelot Coliseum, which has a capacity of nearly 
20,000. Before then, Nazario will tour .Mexico: Miami: 
Los Angeles: New York; Orlando, Fla.: and Panama. 

RAHWUm 



K Mexican supergroup Mana placed a half-page 
ad in the Spanish national press March 13 to express its 
grief over tlie train bombings that left more than 200 
people dead and I ,()00 injured in Madrid. The rock 
group, which has toured Spain several times and sold 
nearly 3 million CDs in its third-largest market after 
Mexico and the United States, wrote: "From Mexico we 
share your grief. We condemn violence, especially ter- 
rorism. We repudiate the cowardly murderers who 
planted the bombs. Spain is in our hearts alwaj'S. For 
the pain that today swamps us, we are certain that the 
solidarity and kind action of others will impo.se itself . . . 
and justice will be the result." HOWEIL ILEWEmrN 



BY RAMIRO BURR 

SAN ANTONIO— Despite a continu- 
ing downturn in the Tejano music 
market, spirits were high at the 2004 
Tejano Music Awards. 

The familiar faces of Jimmy Gon- 
zalez y Mazz. Jay Perez and Shelly 
Lares dominated the awards, held 
March 1 1 at Graham Central Station 
nightclub, 

Gonzalez won for best song with 
"Te Llevo en Mi Alma" and best 
album for "Live en el Valle. " He won 
a Grammy Award last month for best 
Tejano album for "Si Me Faltas Tu" 
(Freddie Records). 

Perez won male entertainer, male 
vocalist and crossover song for 
"Together" and vocal duo honors for 
his duet with Ramiro Herrera, "No Me 
Volvere Enamorar," 

"Just to be recognized and to be 
nominated is a pleasure." Perez said. 
"San Antonio is still the capital of 
Tejano music, and the greatest bands 
in the world are here." 

As the Tejano market continues 
its steady decline, nightclubs have 
closed, CD sales are down and 
Tejano radio stations have switched 



to other formats. 

This year, for the first time, the 
awards were held at a nightclub. In its 
heyday, the ceremony was held at the 
Alamodome, 

As part of the 2004 TMA festivities, 
the TMA Fanfair was held March 12- 
14 at Market Square. More than 100 
bands performed on six stages. 

The mood of the event was upbeat, 
despite the current market's malaise. 

""That there arc still 100 bands play- 
ing at the Fanfair means there is hope 
for the future," MLK Marketing pres- 
ident Mark Lambert said. ""At least 
with the showcases full, it means 
there's young bands out there that 
want to get into the business." 

Bobby Iisquivel, bandleader of top 
40/Tejano group Liberty Band, was 
also sanguine. 

"In this smaller place, now you can 
see all the artists and mingle with the 
people," Esquivel said. ""At the dome, 
all the artists were always backstage, 
and you couldn't see them walking 
around like you do here." 

Other honorees were Ia)s Desper- 
adoz. which won best amjunlo album 
for ""Lucky 13,"' Michael Salgado for 
best conjunto norteno album for "TU 



Despite Downturn, Tejano 
Awards Remain Upbeat 



Music 



C0NZALE2: BEST SONG AND ALBUM 



Musica Sin Fronteras" and Marcos 
Orozco for most promising artist. 

"I want to thank God for all the 
blessings and especially my group, 
which has been with me in the lows 
and the highs," Orozco said. 



Tommy Boy Takes 
A 'Mix Odysse/ 



After partaking in all that was 
Miami 2004— the 19th annual 
Winter Music Conference, the 
inaugural M3 Summit, the third 
annual DanceStar Awards and the 
numerous showcases/parties [Bill- 
board. Beat Box, March 20) — we 
are back in the office, musing on 
the week that was and sifting 
through much new music. 

In Miami, Tommy 

Boy Records president 
Tom Silverman men- 
tioned that his label 
was close to licensing 
Armand Van Helden's 
new compilation. "New 
York: A Mix Odyssey." 
from U.K. label' South- 
ern Fried for the Unit- 
ed States and Mexico. 
Well, the deal is now 
complete. 

Scheduled for a 
simultaneous worldwide release in 
May. the musically feisty DJ-mix 
(Ram Jam's "Black Betty. " Yazoo's 
"Don't Go," Company B's "Fasci- 
nated" and others) features new 
tracks from Van Helden (including 
""Hear My Name"' and ""My My My") 
and AB/bc ("This Feeling"). The 
latter is a collaboration between 
Arthur Baker and Dave Clarke. 

The label is due to deliver the 
set's lead single, "Hear My 
Name"" — which is poised to be as 
popular as Van Helden's late-'90s 
anthem "U Don't Know Me" — to 
club DJs next month. A commer- 
cial release will follow May 18. 
("Hear My Name" was one of a 
handful of songs heard at 
numerous parties in Miami.) 

Also forthcoming from 
Tommy Boy is a new full-length 
from Afrika Bambaataa. In the 
TV soundtrack department, 
expect the label to issue "Queer 
As Folk 4" and "The L Word" in 
the near future. 

ON HIS OWN: Stealth Recordings. 

the label owned by international 
DJ/producer and Grammy Award 
winner Roger Sanchez, has ended 
its joint-venture deal with hot U.K. 
label Defected. Regarding the ami- 
cable split, Sanchez says he wanted 
more control of his own label. 

The first release for the stand- 
alone Stealth is the single 
"Mysteriosa " by TVance Atlatins 
(aka DJ Oliver and Sanchez). 

Upcoming Stealth releases 
include the third volume in the 
Release Yourself compilation 
series and a new artist album from 
Sanchez. The latter may feature 
guest turns from Jill Scott, Kelis 
and Jamiroquai's Jay Kay, 
Sanchez notes. 

.Additionally, Sanchez says that 
a couple of tracks he produced for 



Dannii Ninogue that did not 
make it onto her " Neon Nights" 
album just might see the light of 
day on his own set — with vocals 
re-cut by Minogue. 

Sanchez says his new album is 
heavily influenced by rock and 
soul music. '"It showcases my 
musical evolution," he explains. 
"Mv last album ["'First Contact") 



Beat 
Box 



By Michael Paoletta 

mpaoletta@blllboard.com 
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was a reflection of my life up to 
that point. The new one focuses 
on where I'm currently at and 
where I'm headed." 

FINALDf: Days after returning from 
Miami, we find ourselves pondering 
the "whiteness" of the DanceStar 
Awards ceremony (billboard, biz, 
March 10), 

No disrespect to any of the per- 
formers — who included the 
Crystal Method, JC Chasez, Audio 
Bullys, Moby, Paul Van Dyk and 
Perry Farrell — but the powerful 
black female vocalist as live per- 
former was missing in action. 

Grammy-winning DJ/producer 
Prankie Knuckles, among others, 
concurs. ""That element was defi- 
nitely missing," he says. ""The .show 
was a bit homogenized, focusing 
more on the commercial and 
mainstream side of dance music." 

Let's hope this situation will be 
corrected next year For a com- 
plete list of DanceStar winners, 
visit dancestarcom. 
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Trinity FeoAiiring Ren 




32 


38 




FIND MYSELF n»Biim 


Preata + Stakey 


o 


|~9" 


15 


■ 


FREE (S.A.F. & NEMO MIXES) NEUDSTiciD>raui.>nai 


Sarah Brightman 


Q 


36 


44 




SEX BOMB (THE REMIXES) oiccapboiuvtv 


ToaJoMt 


6 


rr 


6 


■ 


BORN TOO SLOW (L MORILLO, DEEPSKY, t NUBREED MDCES) nsBuuimsi 


nuMu The Cfystsl Method -9 { 


32 


24 


16 




ME, MYSELF AND 1 (JUNIOR MIXES) coujwnow 


Beywic«9 


o 


12 


18 




TRULY NFTTWBKnni 


Miriim FMturing Neriu Pillot ] 




41 






NEVER LET ME DOWN smtMietT 


Richard Humpty" Vissioo 9 


8 








FACE TO FACE vmuNPnoMo 


Daft Punk 




[43 






BROKEN WINGS uupbomu 


Tliea Aastia 


9 






i 


BURNING BtrtzsTTcnjtPTSooEisiwAMo Robbie RiverB ft Axvrrell Feat Suzan Britten | 


35 


[34 


30 n 


GET YOURSELF HK«H Ffltrsmf DuSTonr.AsiBAiwmu ThaChamh 


cal Bnitban Featiirinf K-OS ■? 


10 


1 1 






LOVE'S DIVINE (DEEPSKY, MURK, ft PASSENGERZ MIXES) » 


MRSEHBRDS IHe& Soal 9 






■■ 


-r. HOT SHOT DEBUT 




11 




7 




ALL THINGS (JUST KEEP GETTING BETTER) CAnroisxsi 


Widelile With Simone Denny v 


36. 


H 




YOU MAKE ME FEEL BRAND NEW (REMIXES) sxptmc ecu PBOMQKB i« 


K Simply Red 


<D 


[16 


20 




SIGNED, SEALED, DELIVERED onuupbowi 


Cotton Ford And Pepper Mashay 


37 


[33 


29 




INTO THE LIGHT (DAVE AUDE REMIXES) uQixrACTxnpaoMo 


Cause And Effect 


CD 


M9 


23 




GOOD BOYS SANCTTjAmne 


Biondttsr 


38 


31 


22 


15 


GIVE IT UP nesmsTaai 


Kevin Avianca 


14 


8 


4 




SLIPPIN' AWAY NDSTAUllCmBT 


Sweet Riim 


39 


35 


27 


14 


JUST A LITTIE MORE LOVE AOTWwxscsB OmMe 


mtm Fntaring Chris Wllii 9 


15 


1 M 






POWERLESS (SAY WHAT YOU WANT) IWIOEUFE, JUNKIR, ft CHAS MD(ES| 


HbwMWumwD NeHy Fiatado V 


40 


45 




2 


U UKE THIS (MEGAMIX) auMeansia 


HvMCmv 


16 


17 






IT'S MY LIFE (REMIXES) iNTmscgprpino 


No Doibtv 


41 


44 


42 


Jik 


AS THE RUSH COMES um,m 


Motorcycle 




[26 






SAVE MY SOUL iLMr/y6QTSiL.'[P:>Te.[L:(&T0MMVB0r 


KriitinaW 


42 


40 


43 




GIA UITIUTIB7 


Despine Vsndi 9 


18 


M3 


13 




WHERE DID LOVE GO pupbouc 


Sen 


43 


[37 


"35 


7 


PASS THAT DUTCH (SCUMFROG REMDQ TweeuiMKnsswnaBa 


Miny Elliott 9 




27 


36 




AMAZING (FULL INTENTION MIXES) smwisciMpon 


George Michael 


44 


39 


24 




FAKE SIMPirRfDCOMIPIIQMOillEDAK 




20 


15 


8 




JANET MEGAMIX 04 (CHRIS COX REMIX) vsiaamMO 


Janet Jeckson v 










1 UKE LOVE (1 LOVE LOVE) •wansraai 


Solitaire 


Q 


22 


26 




MAKE ME DANCE ALL NIGHT FAsmruii 


3 Speaker High 








PERSONAL JESUS ipiptixsisnusicpiANi 


Oba' Frank Lords 


m 


23 


25 


17 


1 TRY (RAUHOFER, PILIAVIN ft ZIMBARDO MIXES) rTuais Ma 


da By Meekeyi Featuring Maria Matio 








GET BETTER mssMUxm 


KJW.C Featuring Sandy 


@ 


25 


28 


S 


FRIDAY MARSHMALLOW viioi sni. i>iv.isic hair 


Samba La Cesa 


.43. 






CHANGES (FEUX DA HOUSECAT REMIX) SAKrwnPKMo Kelly 


Osboume & Oizy Osboume 9 










* POWER PICK « 




49 




il 




NOTHING FAILS (REMIXES) MPMicxanwiniaiBas 


Mndonea 




28 


39 


3 


HOLE IN TME HEAD [FULL INTENTION ft QRAVITAS MIXES) liUKC 


Sugababes | 


SO 


48 


40 




GET IT OFF (THAT KID CHRIS REMIX) jPBOwim Mmjca 


25 




14 


12 


HARU (WIDELIFE, J. VASOUEZ, ft DEMARKO MIXES) pouuwu 







Ki-tmgls. or CO maii'im^. □( CD tmgia 'vtpic- 



36 



www.blilboarfl.coin • www.billboanl.blz 



BILLBOARD MARCH 27. 2004 



mm Music 



Time-Life Launches Civil War Contender 



BY IIM BESSMAN 

The Civil War has inspired its fair 
share of contemporary song sets, 
such as Frank Wildhorn's Broadway 
musical "The Civil War" and the 
1978 country disc "White Man- 
sions." But "America Will Always 
Stand" is poised to outperform pre- 
vious attempts at fashioning new 
material from America's epic and 
enduring struggle. 

The 14-track Time-Life Music 
album is the first original music 
release from a company known for 
its heavily TV-promoted, genre- 
themed song compilations. It is 
available through the label's Web 
site and will be released to retail 
June 22. It will also spawn Time- 
Life's first radio single. 

Michael Curtis and Michael Pyle 
primarily produced and co-wrote 
"America Will Always Stand" under 
the historical guidance of "Gods and 
Generals" and " Gettysburg" film- 
maker Ron Maxwell. 

The title comes from Randy 
Travis' post-Sept. 11. 2001, single. 
It is the album's closing cut and is 
the only song that was not specifi- 
cally written for the set. 

Ricky Skaggs, Darryl Worley, the 
Whites. I^e Ann Womack and Collin 
Raye are some of the established acts 
that sing the remaining songs. New- 
comers Josh Turner, the Wilsons and 
the Michaels (Curtis and Pyle) also 
turn in performances. 

The songs are frequently fact-based 



and almost always relevant for 
today's listeners. 

Maxwell points to "All the Dad- 
dies." which his daughter Olivia 
Maxwell co-wrote with Curtis and 
sings on "America Will Always Stand." 

The song is based on a real con- 
versation that occurred between 
Stonewall Jackson and a 5-year-old 
girl who asked the general when all 
the daddies were coming home. 
"Gods and Generals" depicts the 
exchange in one of its scenes. 

"It's an evocative song that has 
resonance today, because we want 
all the daddies to come home from 
Iraq and Afghanistan. " Maxwell 
says. "It's representative of the 
whole album [in that) while it s 
anchored in the Civil War, it speaks 
to today as well." 

The album title was chosen be- 
cause of the kinship betw'een Civil 
War-era Americans who "survived 
that great ordeal" and the current 
generation, which Ma.well says has 
"come together to withstand inter- 
national terrorism." 

SIMIUR CONNEQION 

As for the title track. Travis clearly 
sensed a similar connection when 
he co-wrote the song with Curtis. 

"I had to stop and think about the 
Civil War as opposed to us being 
attacked by fanatics, which is what 
the song was written about." Travis 
says. "But when you think about the 
patriotic feeling that we experienced 
[after Sept. 1 1 1, that in itself would 



hold true in either case. So a lot of 
lyrics in the song worked for this 
particular project. " 

Curtis conceived the idea for the 
album shortly after completing the 
song with Travis. He was then intro- 
duced to Maxwell, who had wanted 
to compile an album from the diverse 
songs that had been written and con- 
sidered for his Civil War films. 



Iniprcsstd with Curtis, .'^la.xwell 
put off his compilation idea in favor 
of Curtis' original, historically 
inspired songs. 

When Time-Life Music received 
the project, executive producer 
Gene Zacharewicz recalls being 
"blown away." 

"I listened to every song on the 
record, and it was solid throughout. " 



Zacharewicz says. "They were all 
really well-written and incredibly 
performed — and really moving." 

Zacharewicz singles out "One 
Letter." sung by Alabama-based sis- 
ter trio the Wilsons. "It knocked me 
off my feet." he says, "so we're going 
to see if we can break it as a single 
to the country format." 

Maxwell notes that the song 
brings to mind any number of 
scenes in Civil War films — or Ken 
Bums' landmark "The Civil War" TV 
series — where an anguished wife is 
clutching the one letter her hus- 
band sent her. 

COURTING RADIO 

Curtis feels that radio pro- 
grammers won't see "One Letter" 
as a major-label single but for 
what it is. which is representative 
of "the mood of the masses. It can 
bring healing and hope for fami- 
lies who arc waiting for the return 
of loved ones." 

Bob Moody. VP of programming 
for radio chain Regent Communi- 
cations, lauds "America Will Always 
Stand " as a " masterful album |that| 
for those of us interested in that his- 
tory is a must-have and the best 
album of its type." 

Moody adds, ""The guys who wrote 
the songs did a spectacular job, and 
some of the artists' performances 
equal anything they've ever done. 
But whether you can take them out 
of the album's context and put them 
on radio is the question. " 



Zacharewicz notes that Time- 
Life did a big push for the product 
at the recent Country Radio Semi- 
nar in Nashville. "America Will 
Always Stand" was inserted into 
registration bags distributed to all 
CRS attendees. 

Plus, he says, the company, "in 
typical Time-Life fashion," will 
commence a direct-response TV 
campaign at the end of the month. 
He expects heav7 retail promotion 
in Wal-Mart and Kmart outlets, as 
well as at Civil War battlefield site 
stores and events. 

"I look at this as an oppor- 
tunity," Zacharewicz says. "The 
business has changed so much in 
the last few years that, as an industry, 
we need to make events out of 
things like this, where the material 
is so rich. 

"Even though it's outside the box 
[in terms of] what we typically do. 
it really fits well with what the 
Time-Life brand stands for |in| 
being curators of American history 
and offering a historical context to 
a body of music. " 

Maxwell says that " America Will 
Always Stand" follow-up albums are 
being prepared. They will include 
such artists as Ali.son Krauss. Trace 
Adkins and Kenny Rogers. 

Ma.xwell is also planning to pro- 
duce 14 one-hour TV shows, each 
tying into a song on the album. 
Plans call for the artists who per- 
form the songs to be featured in the 
TV programs. 



CRS Discusses Indecency Onstage, On Air 



With all the talk about inde- 
cency and broadcasting, it was a 
surprise that the recent Country 
Radio Seminar in Nashville only 
devoted one panel to the subject. 

And ironically, the March 4 "How 
Far Is Too Far " panel got a bit raw 

itself, thanks to 

Trick Pony's Ira 
Dean, who cho.se 
to repeatedly use 
a sophomoric 
slang word for 
his favorite 
female body part. 

During a dis- 
cussion about 
pushing the 
envelope at live 
shows and on 
the air. Dean 

unleashed his most memorable 
line. While he said he's "all about 
shock value" in his live .show. Dean 
noted that he is more cautious 
when younger fans are present. 

"If it's an adults show, game on," 
he said. "But not if there's kids in 
the audience. I'd love to whip my 
apples out onstage, my baby bird. 



But there are kids watching. " 

On the radio side, WKDF 
Nashville morning host Eddie 
Foxx said that if you know your 
audience, you know what you can 
get away with on the air. 

"The soccer mom driving to work 



Nashville 
Scene 



By Phyllis stark 

pstark@blllboard.com 




doesn't want to hear a couple having 
sex in a church, " he said. Foxx's refer- 
ence was to the infamous stunt that 
got former WNEW New York morn- 
ing ho.sts Opie & Anthony fired. 

As for the music, moderator Ed 
Hill, who is PD of KUBL Salt Uke 
City, thinks country has become 
almost too sterile. "We need songs 



with real adult human longing 
[and! slightly sexually overt con- 
tent." he said. ""We lack sex appeal." 

Dean agreed, noting that he has 
" quit listening to country radio. It 
sounds like had Richard Marx records. 
We sound like we're making music for 
13-year-olds." 

SIGNINGS: Former 
Mercury artist Jamie 
O'Neal has signed a 
new recording con- 
tract with Capitol 
Records. She is in 
the studio finishing 
her first album for 
the label with pro- 
ducer Keith Stegall. 
The album is due in 
early 2005, with a 
single expected in 
mid- to late-summer of this year. 

O'Neal's gold-certified debut 
album. ""Shiver." arrived in 2000 and 
peaked at No. 14 on the Hillhoard 
Top CountrN' Albums chart. Her first 
two singles. "There Is No Arizona" 
and ""When I Think About Angels," 
hit No. 1 . but her four sub.sequent 




singles were all mid-charters. Mer- 
cury released her last year. 

Songwriter Craig Wiseman has 
inked an exclusive copyright 
administration deal with Nashville- 
based Integrated Copyright Croup 
(ICG) to represent his new publish- 
ing venture. Big 
Loud Shirt En- 
terprises. 

Bluegra.ss star 
Rhonda Vincent has 
signed with 
Nashville-based 
Upper Management. 
Herb Sandker heads 
Upper Management. 

Little Big Town 
and Kevin Fowler 
join the Equity 
Records roster, 
which also includes 
previously announced acts Clint 
Black. Shannon Lawson and Car- 
olina Rain. Little Big Town previ- 
ously recorded one self-titled album 
for Sony's Monument Records. The 
title peaked at No. 40 on the Top 
Country Albums chart in 2002. 
Brian McComas has signed with 



Buddy Lee Attractions for booking. 

Sammy Sadler has signed a 
management deal with Serenity 
Career Direction. Sadler has a 
recording deal with TH-Records. 

Singer/songwriter Jay Teter has 
signed with Nashville independent 
label Quarterback Records. His 
debut album is due this summer. 

ON THE ROW: Former Broken Bow 
Records artist J. Michael Harter has 
formed Big Al Records with 
Phoenix business executives Steven 
Dick and Joan HeiL Veteran 
Nashville pn)ducer/publisher/song- 
writer Blake Mevis is president/CEO 
of the Tempe. Ariz.-based label. 

Big Al has formed an alliance 
with Nashville-based independent 
label Lofton Creek Records, which 
will promote Harter"s new album, 
"Unexpected Change. " Select-0- 
Hits will distribute it. 

With ASCAP and BMI hosting 
competing countr)' awards on the 
same night Nov. 9 (Nashville Scene, 
Billboard. March 20), SESAC has 
selected Wednesday, Nov. 10, for its 
annual awards soiree. 
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OP COUNTRY ALBUMS 





1 LAST WE 1 ' 


1 2WKS Ai 




Sales data compiled by 

ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


K 


Nielsen 

SoundScan . . 

riti« 


PEAK 
POSITION 










e NUMBER 1 / GREATEST GAINER s WMksAiN„mb.ri 






1 


1 




KENNY CHESNEY i.' 




When The Sun Goes Down 


1 




2 


2 




TOBY KEITH 




Sheck'n Veil 


1 




















4 


3 




ALAN JACKSON a' 

ABISI* VftSK.'lllE S4fBl niG 11 « CDI 




eremoHiuVolimell 


2 




5 


4 




JOSH TURNER • 

MCA MUmilLf OORH^MGN l< atW |H] 




Ung Black Train 


4 










HOT SHOT DEBUT " 












CROSS CANADIAN RAGWEED 




Soul Gravy 


5 


4 


4 


5 




KEITH URBAN A 

UPiTOLxaBiia»-itsai 




Golden Road 


3 




3 






CUNT BLACK 

EdumxaiiuwiDi 




Spend My Ihne 


3 




7 


6 




MARTINA MCBRIDE A 

RCAM»T1llGttm'1IW 




Maitiaa 


1 




8 


10 




KENNY CHESNEY A 




No Sboas, No SNit. No Pntlaan 






10 


8 




GARY ALLAN • 

I.T.A Si'.t VI.;; X(J' ll,ltM&Nl8»«I«l 




SeaHICan 


2 




9 


7 




TOBY KEITH A* UnltailMd 

L ■,i;,M,\ '-,:iMmIWSCO*nil wwie 


1 




11 


9 




SHANIA TWAIN 4° 

MEDCUHV ITUMtMSN lU 9 CO) 




Up] 


1 


13 


15 


16 




TIM MCGRAW A 




Tim McGraw And The Dincehall Doctofa 


2 




12 


14 




RASCAL FLATTS A* Melt 

LTWc smti iKmiiMiiVwooD nzwiiw 


1 




16 


15 




TRACE AOKINS • 

CAI>n(]LUSITI1Z»1B9>l 




Comin' On Strong 


3 










m PACESETTER 




1 


21 


20 




LEANN RIMES • 

CUM if-i f -Hi:. 




Greatest Hits 


3 




13 


12 




DIXIE chk:ks • 

MDtjuMErircuuMeiA aimsiwr Music niVEQ cm 




Top 01 The World Tour U«e 


3 




14 


13 




BROOKS a DUNN • 

(WIST* ■.J'.-, .F 1 ■■7.;ki . ■;*.:!* 




Red Din Road 


1 




17 


17 




BRAD PAISLEY • 

UIISTA NASH VlUf UKfrHlG < I } K'lAW 




MudOnTlMliras 


1 




22 


28 




ALISON KRAUSS -i- UNION STATION A 




Uva 


9 




19 


18 




ALAN JACKSON A' 

AAISU NASHVLIL U»( RLG tUtt'llW 




Greatest Hits Volume II And Some Other ShjII 


1 




20 


19 




DIERKS BENTLEY • 




Oierks Bentley 


4 




24 


22 




ELVIS PRESLEY A' 

WAIIO?fiWGn?M'itHl 




EI»1s:X«1H« 


1 




18 


11 




RODNEY CARRINGTON 




Greatest Hits 


11 




26 


33 




BUDDY JEWELL* 

CnUIMflMWiJiiSONT MUSIC illlBEO/IISI) 




Buddy Jawell 


1 




23 


23 




GEORGE STRAIT • 

MCAMASMVILLiCOIIIA^MCN Jji : 'if 




Hoakytonkville 


1 




25 


27 




JIMMY WAYNE 

□ nEAMWUWS «SQ9VNIinsC0ft (t; n COI 




Jinaiiy Wayne 


7 




27 


24 




SOUNDTRACK 

WARNER BnOS WWUMIItaCOl 




BhiB Collar Comedy Tour The Movie 


16 




33 


32 




RON WHITE 

PAAAlLELWP-OtDlSKl'UM lUBCDI |M] 




Drunk In Pahlic 


29 




29 


25 




MONTGOMERY GENTRY A 




RtyTown 


3 




30 


30 




LONESTAR A 




From There To Here; Greatest Hits 


1 




28 


21 




JOHNNY CASH A 

AMtRiCAA cbmjMOST wcmvAT Ilia col 




Aoierican IVt The Man Comes Around 


2~ 




34 


34 




REBA MCENTIRE • 

MCA MASMVIIU MIMSI;UMGN «»1iai 




Room To Breadie 


4 




32 


26 




JOE NICHOLS • 

UNWERSAiSOUIH !-:;jF |M] 




Man With A Memory 


9 




35 


34 




GEORGE STRAIT • Tta Bm « fiMigt SmiC 2 

WCA SfiSm'llL! IIUMITJWGN i9« CW 


IMi Cantary Masters The Millennium Collection 


8 




Tf 


"29 




RANDY TRAVIS 




Worship &Fai1h 


9 
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36 


31 




CHRIS CAGLE • Chris Cafla 

CAPITOl KBIB " - F 


1 


38 


37 




SARA EVANS Rsattasa 

Bi:Annirini -, .1 ^.iiiii 


3 


37 


35 




TRACE ADKINS • Giatfeal Hita Collection. Voluaw 1 

CAPIlaLS15iI ■ 


1 


39 


38 




MIHCUK in<%l'LUGN<tinCOI 


5 


40 


39 




JO DEE MESSINA Gnattst Hits 

CURE m?SCII9 5l 1^ 


1 


42 


41 




PAT GREEN* WavaOnWkva 

RtflJBL : WCftM'S VEftSAL SOUTH lUeilSe 


2 


44 


44 




CLAY WALKER A Few OuesUaos 

flCASIUjARir. ' *■ 


3 


41 


40 




TRACY BYRO The Truth About Men 


5 


Tf 


55 




GEORGE STRAIT* For The Last Tane: Live From The Astrodonie 

wzAUASKviui 1 :i/Gtii\;M laaii 


2 

^44~ 
34~ 


47 


47 




VARIOUS ARTISTS Uvin' Levin' Lesin': Songs Of The louvin Brothers 

UNIVtRSAI COUTH [OMV-IIBaCOl 


43 


42 




KEITH URBAN Keith Urban In The Bench 

CAPiTn a7HTi9»iisei 


46 


46 




VARIOUS ARTISTS Totally Country Vol 3 

WARNER RROS .«MG CURSiSOVr MUSIC T3«W«IMRSTflAII6IC UAIWTING HUB CO) 


2 


45 


43 




RANDY TRAVIS* Rise And Sklna 

WGAO CJRBffiTXViARStR DAJS i1T.»1tKI 


8 


'so 


48 




ALABAMA The Amencan FareweH Tear 

RCAM3T RLC tmCOl 


6 


53 


SO 




WYNONNA What The Worid Needs Now Is Love 

CURB n«ii ■ .1 


1 


49 


51 




LYLE LOVETT My Bshy Oont TolecMe 

CURB m iW LOST RiGKtVAYIlMGCDI 


7 


48 


45 




VARIOUS ARTISTS JustBecaasarnAWomaKSangsOIOollyPaitoil 

SUGAR iiiunniiracDi 


6 


52 


49 




TERRI CLARK PalaTeKIII 

MCRCURY l?]T?S'LVKN T1«TI» 


5 


54 


53 




JEFF FOXWORTHY The Best Of Ml Foswortfly: Douhle Wide. Single Mindad 


10 


56 


57 




JOHN MICHAEL MOI^GOMERY The Very Best Of John Michael MontgoaiaiY 

Wfifi'.ER BRIT'. :j):B'ARN<l*aC0l 


11 


55 


56 




DIXIE CHICKS A' Heme 

iMNLUiNT cuuMBlAHRO-.'SaNYMUSKIIZMtaiiam 


1 






BRS49 Tangled In The Pines 

OElAUONtOHISIlTaCGI 


58 


57 


52 




VARIOUS ARTISTS Bill Gaither Preseats: A Gospel Bluegrass Homecoming Volume Oae 

GAJTHCR MUSin GRDllP iTMt - - 


37 


58 


61 




BlUY RAY CYRUS The Other SMa 

WCfO :jRBMJv*V.AK«R BMS illKCCi 


18 






JAMES OTTO Days Of Out Uvea 

WERCuR< luiiiaTW.Ei Aasvai 


61 


65 






CUNT BLACK UKimate CliM Black 

RCAEIUI'HlGTIitCO 


39 


71 


67 




EMMYLOU HARRIS Sumble Inn Grace 

NOVESUCM T9KSAB i ; li 1 C 


6 


60 


S8 




BILL ENGVALL Hera's Your Siga: Reloaded 

Wtflf.FR RflnF liK-;l.'/.RN«l|ttCOI 


37 


62 


60 




BILLY CURRINGTON Billy Cafriagtaa 

MERCuRi UKlM'LWN 'lMBni 1H| 


17 


68 


66 




WILUE NELSON The Eaaeadal Willie IMaaa 

LlGACYiCOLLWBlAnWSBNY MJSlCIBHtQCOl 


24 


74 


74 




BRIAN MCCOMAS Brian McComae 

LVMILi-^.iH IS!i.1HUU.YWO0Olll3STBaai (HI 


21 


67 


70 




DOLLY PARTON UHntate Dolly Panea 


20 


59 


54 




THE FLATLANOERS Wheals 0) FuMia 

NF.Vrt!3T [H] 


35 


64 


59 




VARIOUS ARTISTS CMT Presents: Most Waaled. VotanM 1 


11 


61 


65 




NICKEL CREEK ■ This Side 

sijcarrilljhi ^' ■ 


2 






OLD CROW MEDICINE SHOW O CM^S. 

NETrwtni3]3IRll79tCD 


72 






HANK WILLIAMS JR. raiOnaOfYoa 

CURB 


24 


72 






VARIOUS ARTISTS Classic Country: Hard To Hod Hits 

BMC SPtClA. fHUDJCTS 1 WT^TIME LVf IIISI CO) 


72 


70 


75 




BILLY RAY CYRUS The Best Of Billy Ray Cyrus: 20th Century Masters The Millennium Collectioa 

P.KRCURT L'.^jf. ;jlLC'i 


59 



• Albumt mtli thegrt!a»ma>e9 9aini [Mi weeli • Recording Indusirv Assn Of AjnencB <RIAAI cert'-licatmn tot net shitynsni Df MO..OX album units (Gold). AF1IAA cenrficidon fotnst sNpmem d I miHian unli iPlstrnum) 4R1AA ccrfliciMn tot n«l ihipment of lOnitllionuniKlDiiinandl. NumtrsiFolloovitiD FMnnuin or OiiiTwnd ivm- 
ftoJandicfltei albums fnuni-p^itmum leval. Foi twied sets, and double albvjmi witti » tumiino titnc ol lOOtrnnutes of tig'*, the RIAA muttiplif s shiptntnw bylh« fiumb»i ot discs ind'ortapus RIAA Lalin ivirKds '■'Cttiificaiiofi tiK ntl ihtptntnt ol 100,000 unmlOtol l. CirtificBtionot 200.000 uni»(P1ittno) .:l'C«ttttic«lioii of 400.000 uniti 
(Mutti-Plauio). 'Asterisk indicates LP is available. Most tape pnces. atid CO prices lor BMG and WEA labsU. are su^geslsii lisli. Tape p<icBi mgited EQ. and all oirin CD pncas, ir« cquwaktii pncot. whicti ir* p(oi<c[«d trom wholeuli p'icas. Gtialvst Ga>n«i shows chartt latgvst uM iticraau. Pacmttat indicates bggest p»rc*ni- 
•ll*BrowVi Hutte*kar Imfiact tfiomalbuirorsnKivw) front HMtsBflkBraili»wt«lL[H]indlcBtBS past w ptBsafflHaitiMh^ G20IM.VNUBuiinauMadu, Inc. iiMtNivlian SoundScan. ItK. AIngMi ttMtved. 
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SAttdaii complied by 
ARTIST IMPftlNT & NUMtSEB/DISTBIBiniNG LABEL 




Nielsen 

SoundScan 

Title 


TOTAL 
CHART WKS 




1 lASTWEEK 


ARTIST IMPWNT&NUMBERDtSTRIBUTING LABEL 


Title 


TOTAl 
CHAHTWKS 






m NUMBER 






1."! ■.VL-..k.sAtN-iibi.- ' 






13 


TOBY KEfFH A' wfs-l^B>s*«:MM^,^ [twtmn 


Greatest Hits Volume One 


276 




1 


KENNY CHESNEY a' 






Grf alest Hits 


181 




16 


TOBY KEITH »■ snn:;„ns,yanHUKzmn 


Pull My Chain 


133 






MARTINA MCBRIDE a -.iiAMi 






GrealBst Nils 


130 




15 


HANK WILLIAMS JR. t' cinnat %-^,mi 


Greal«slHits.Vol 1 


497 




"T 


SHANIA TWAIN ♦ : - . r«:j«. 






Come On Over 


332 




20 


GARTH BROOKS * luvaivrnmi^xm, 


Double Live 


229 




J 


TIM MCGRAW A ^ . -a.t m (« 






Greatest Hiu 






18, 


ROY OR6ISON vsnlviestsijmsov mu 


r vwFDiMi 16 Biggest Hits 


78 






JOHNNY CASH a rr.uiyiCoiuMButsjrKsatJt music iTWEa'n »' 






16 Bigqest Hits 


258 




17 


SOUNDTRACK i' rjRi n.'=in«u»i 


Coyote Ugly 


183 




6 


LARRY THE CABLE GUY «i<:ui£07itia9icD 






Lonl, 1 Apoloqize 


39 






GEORGE JONES • iiu:vFpic6*2issDVFMi,'sir 


;3iFaii«i 16 Biaoest Hits 


145 




7 


BROOKS & DUNN misunaskvui rimmLG uw-mi 






The Greatest Hits Collection 






19 


JOHNNY CASH A i.;«:.c.iiuue.»«i7iso«>u 


usic.iHEa^Mi Super Hits 


165 






ALAN JACKSON A -wsi* viS"viiaiw:i •iiGii;»i8«i 






The Grefilest Hits CollecKon 








JOHN DENVER A >™«:.^ »:'«i» 


The Best Of John Denver 


285 




9^ 


SOUNDTRACK a l .:,tMiGMrt'*i'W(«ei.iBtiWB»uMGM»«';i»i 






0 Brother, Where An Thou^ 


1 / : 






TIM MCGRAW 4' -im ri«-i». 


Set This Circus Down 


130 




■ Ci 


WILLIE NELSON a .[:;.ir<.':oiuMBuvf93jz'S.iNvmsic irseEa'n mi 






16 Biauesi Hits 




25 


ALISON KRAUSS a' nmatimn- isr« 


INI Now That I've Found You: A Coltecttnn 


296 




: 1 


DIXIE CHICKS ♦ "ij-.JM(Miei»3iA'Wi,sciTa«t!ii?w|M| 






Wide Open Spaces 


319 




22 , PATSY CUNE » ..i;,vii.i r»!u i ...r 


.iitn^s 1? Rreatrjst Hits 


821 




12 


RASCAL FLATTS A : ^mtr ,.r.ii.-,vr.-ir,,.«.i^»i,|MI 




Rascal Flans 

n '■^iRjIhiiini'' TTr-/ 'BUxijHi lit ■.ivi ^^l.m^ li-l.il rtiAi* '/ 


197 




24 


THE JUDDS • . I . 


Number One Hits 


166 


Oolfll AWAAcetlfaMonfoirwjtt-enWdloU mi'i ■■ . r loi lel ihtiy^f 10 
nd>:>i«il^tfMBUMe UasiLi;« pi>:«s. and CO . .^i!gtt isu. Tape Qiceiin 


tlion.,r.|si[)dir 

lieil £0. siJ all 


onfll 'Jiit>»'al'plortrq ^annum :r [)ijT«r 
(fet CD yi[es, jretijjva-i'tcr ies nfltc'i 






IMI 


'i litiwc' 1W -iniilei CI n< RIAA rvllipi.s ili<;r.«nn trvt|i« numhsi cl dilci m^dipci 'Amntt 
Menu, Irtt. anJ'WiMS:rf»JSt»^ \iK Mr>ffsjarriv<l 
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1 UST WEEK 


o 

a 
< 

1 




•■""""'""»""'' K Nielsen 

Broadcast Data 

TITLE Svstems Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 




t 
3 


2 WHS AGO 




TTTLE Artist 
PRODUCER (SOMGWRITER) IMPRINT ft NUMBER/PROMOTION LABEL 


PEAK 
POSITION 










-V NUMRPR 1 

^-i 1 ^ \,/ ivi 1^ r\ 1 




2 WflflksAt Numbof 1 






31 


34 




IT ONLY HURTS WHEN I'M BREATHING 

R J IA.SGE IS TVIAA.R.J lAMGEl 


Shania Twain v 

WfRCUflY ALBUM CUT 


31 




1 


3 




WATCH THE WIND BLOW BY 

BSALtlMOftt.T WCGlUy< 0 SMITH lA CSSOtlM.D MUMi 




Tm McGraw 

CIA8ALJUMCUI 


1 


32 


32 


33 




LAST ONE STANDING 

R MARX |R MUa.FMArBIU.1 


Emerson Driva 


32 




2 


1 




AMERICAN SOLDIER 

J STBOUO I>;EII« ITW IIM.C CfWHONI 




Toby Keilfe « 

O OfttAMtVONKS XSME 


1 


33 


33 


32 




GUY LIKE ME 

D MORRIS r BROWN FGOEEN Jl N[UHAUSIR.IME MT SHHH BAND) 


PatGraan 

REPUeilC ALBUM CI/TAJMrVtHSAL SOl/TH 


32 




3 


2 




UTTLE MOMENTS 

fWMBS IC DLifiCiiSSPAISLEVi 




Brad Paislty 

Hit. Jlfl WSHVILl* ALSLW CUT 


2 


34 


42 


48 




REDNECK WOMAN 

MMmCHT.j SCAIFI H) WLSOfil.J WCMI 


Gretdien Wilson V 

EPIC ALBUM CylTMN 


34 


4 


9 


11 




WHEN THE SUN GOES DOWN 

eCANHSNACHESNtT^e JAMES) 


Kenny Chunay & Uncis Kracfcar 's 

BtlA AlBLM CUT 


4 


35 


34 


37 




1 GOT A FEELIN' 

CCHAUBfRLklNieCURftiSiGTaN.CCllAMBERlAmCBUTKAnOI 


Billy Currington 

O MUCURTWIIO 


34 


*^ 

5 


6 


8 




P£RFECT 

StVAMSfWOBUY«SIViWS,IS»*PIRaTMAm«) 




San Evan 

KAALfllMCUT 


5 


36 


35 


38 




1 WANNA MAKE YOU CRY 

K BtdKia MAUDT jK BtARO J BAIESI 


Jafl BalBS 

RCA ALBUM CUT 


35 




5 


7 




HOT MAMA 

SIIENimiC(S,rBfluCt ICBEArHAnDTSHAnMI 




IVaoa Adkins v 

CAnnHAuuMcuT 


5 


37 


36 


40 




FUES ON TH£ BUTTER (YOU CAN'T GO HOME AGAIN) 

[» HUFT.WVNDKNA IC CAMONA SHAMBLINACUNNINOHAMI 


Wynonna With Naomi JwM 

ASYLUM Cune ALBUM CUT 


36 


7 


10 


10 




SWEET SOUTHERN COMFORT 

C BLACK IK CIAWSM.B CR.-£«.tni 




BuiMy JvwtM 

CDIUMBIA ALBLM CUT 


7 


33 


37 


39 




TOUGHER THAN NAILS 

LlV^SOftjDIfFIE^PQ DOMVILUI.MARVEU.MUAIMSI 


Joa Diflia 

lAOKEN BOW ALBUM CUT 


37 




7 


4 




REMEMBER WHEN 

KSHGAUiA JACCSOVi 




Alan Jackson *? 

ARISTA UASKJIU ALeUM* CuT 


1 


•r- 


38 


43 




THE WRONG GIRL 

B [lAUIMUK a naSE.PMCLOiJGHllNI 


Lae Ana Womack 

MCA PWSmiE ALBUM CUT 


38 


9 


11 


9 




YOU'LL THINK OF ME 

D HUFf K URKAn '.D BftOkVS.I LACr D MATKOSKVI 




tfavth llrfiBn O 
llBiUI Uruan ■ 

CAf-rOl ALBUM cui 


9 




39 


42 




MEN DON'T CHANGE 

IMIllERIADAtlFf I IMIIlfR) 


Amy Dallay 

CURB ALBUM CUT 


39 




4 


5 




IN MY DAUGHTER'S EYES 

M MCBAIDE PWanJV <J I SlATERl 




HlflnllNi l¥l(rDf1DV ' 

RCA ALfiUW CUT 


4 


41 


45 


54 




SHE THINKS SHE NEEDS ME 

n SCRKGGS 15 LEMAIRE.C MILLS 5 MINDRt 


Aady Griggs 

RCA ALBUM cur 


41 




8 


6 




1 LOVE YOO THIS MUCH 

i: UND5r>.J STHCWO IJ WAYMC.C DOBOISO SAMPSCNI 




JtminV Wayna v 

O DAEAUtS'ORKSHtJM 




42 


43 


46 




THANK GOO I'M A COUNTRY BOY 

L WHIIE.B OlAH Q M SUMMERS) 


Billy Dtan 

VIEW Z ALBUM CUTitQE 


42 


12 


12 


13 




MAYBERRY 

M eNCHT,M WIUIAMS USUL fUTTS lA SUntil 




noKai nans 

t'ftC STREET ALBUM CUT 


12 


43 


40 


44 




I'D BE LYING 

Z CAG1E R WRIGHT iC CAGIE.D BANNIMGI 


Chris Cagle 

UmOL ALAUHCUT 


40 


13 


15 


20 




LETTERS FROM HOME 

BHAaiMCWniAnEALtEt 




Jodfl Michaal Montgonaiy 

VHARWERBROS AlBUMCUI'VW 


13 


44 


48i 52 




BREAK DOWN HERE 

B ROWAM IJ BRCrAN.PJ MATTHEWS) 


Jdie Roberts 

UEICURT ALBUM CUT 


44 




14 


15 




SONGS ABOUT RAIN 

M WfKMT.G AtlAN IL(KISE.PMCtAUGW]N| 




Gaiy Allan v 

MCA SLASKl'llU AieUU CUT 


14 


45 


50' 57 




1 WANT TO LIVE 

M MiUIAAU IR RUTHEWMD.B JAMESI 


Josh Gracin 

LYRIC STflET ALBUM CUT 


45 




13 


14 




LONG BLACK TRAIN 

M WRlBHt FROGtRS U tlXtSCR) 




Josh Tiiniar v 

4B O UCAN*3HVI1IE«D»E 


13 




47 


50 




SICK AND TIRED 

M MCCLURE CfWSS CAMAIMPJ MGWED K UNAflA) 


Cross Canadian Ragweed 

UNIVERSAL SOU'M AL£UM CUT 


46 


16 


16 


17 




DESPERATELY 

1 BKTiim.G STRAIT <B noaiSOMMWAUXN) 




Gaorpa Strait 

O IKA UtSMVILLI OOlin 


16 


47 


54 


59 




ME AND EMILY 

C UNDSE'r (R PBOCIORC lOMMUMS] 


Racbal Proctor 

B/W ALBUM CUT 


47 




17 


16 




SPEND MY TIME 

C OLACK IC aLli:»,.H NID- JLASI 




uiin BiacK V 

O tau[iv«a 


16 




49 


51 




1 WON'T GO ON AND ON 

M WRM1HT.S ntCCFR^CPRATHERIIODNFn 


CottPradwr 

EPIC ALBUM CUT/MN 


48 


18 


18 


18 




GOOD UrrTLE GIRLS 




ASniMCUTOAieLWCUT 


18 




46 


45 




WE ALL FAU DOWN 

M 0 CIUTE.DIAMOSORIO tAAlBRinm.SO JONESi 


DianoMl Rio 

AfllSTA NASMVIll£ ALBUM CUT 


45 


19 


19 


21 




SIMPLE LIFE 

D HUff.C 0 JOHNSON >C USOSOH lINDSEVAMAYO.T VIKESI 




Carolyn Dawn Johnson "9 

OMSTA NASKVIUl ALBLM CU1 


19 


50 


53 


47 




THE COAST IS CLEAR 

J STROUO T KEITH (S EMEHICII.H lAWl 


Scotty Efflarick v 

OHEAAmOniiS ALBUM CUT 


47 




21 


23 




PAINT ME A BIRMINGHAM ^ AIRPOWER ► 

JSrROUDlBMUOnE.GOUHVI 


Tracy Lawrsnca v 

□WAWinRKS ALBLV CUT 


20 










"Z HOT ^HriT HFRl IT 






?1 


20 


22 




MY LAST NAME 

BBEAVERSIHAIUNOMNTIPO 




Diertis Bantley v 

CAPnOLALBlWCUT 


20 










BLAME IT ON MAMA 

RCHDWEU INJFNICmS.CWAlKEH.niOSOMI 


The Jenkins 

CAPITOL ALBUM CUT 


51 


22 


22 


24 




IF YOU EVER STOP LOVING ME 

fl RUTHCfif nflD iB OICtEflC I SWVPlflO « mjTMf«fC«01 




Moatgonwfy 6«ntty s> 

COLUUBUAIAUMCUT 


22 




52 


53 




IF HEARTACHES HAD WINGS 

D VINCf NTJt mCENT U ASWtETI 


Rhonda Vincent v 

<B ROiWOFR fi>461S 


48 


?3 


23 


27 




THAT'S WHAT SHE GETS FOR LOVING ME 

(tSmiXi K DUf N.U WRiCHT <R DDNt4 T MCBHIH) 




Brooks & Dann 

MSTAWUHVIUiAlBUlMCUT 


23 




44 


41 




THIS LOVE 

D HUH 11 nuES.M BEESDN.J COUINS) 


LaAm Rimes 

ASnUM CURB ALBUM Cl/T 


37 


24 


24 


25 




WILD WEST SHOW 

BMNNYJ RICHPWORLET iB KIW<.S HICHBXIAtir) 




Big & Rich 
9 O WARNEKMOS. miimm 


24 


54 






HOW'D 1 WIND UP IN JAMAICA 

S J WAIAER JH .T BYRD ICB£ATHARI1.U PHEfNEVt 


Tracy Byril 

WA ALBUM CUT 


54 


25 


26 


28 




MESSENGER SEAT 

OHUFI,SHtDAISY iKOSBORN.CHAWUMSIOm 




SbaDmy '9 

UIPCSIKn ALBUM oil 


25 




51 






DRIVIN' INTO THE SUN 

W HAMBUUI (S AUSTirt.C MtPOlIMAMI 


Sherrle Aualtn v 

BROKEN BOW AISUW CUT 


51 


26 


27 


26 




YOU'RE IN MY HEAD 

L BEWItDS ISMWORJ STEEU.C VKAUWI 




Briaa McComas 9 

inK STREET ALBUM on 


26 




55 


58 




1 CAN ONLY IMAGINE 

PtlPlIYIBIUiaARD^ 


MercyMe'9 

9 (NO nm'ASYlUM OIRB 


52 


27 


30 


35 




LETS BE US AGAIN 

DHUFT m wai[>SALDM DERfTI T L JAMESI 




Lonastar 

BFIAAUUMCUI 


27 








LETS Kia SATURDAY NIGHT 

M BM0HT.P1MMONKEV IR FUUSI 


Pinmonkey 

B««AAia<MCUT 


57 


28 


25 


29 




SOMEBODY 

H MCfNT(RE.B CASAOHA WltSWIO BEW.STAnA TATII 




Raba McEnlirev 

O ucANAjfiviiti xmi 


25 


58 


59 






WHISKEY GIRL 

J stuouo.i Mim nMiiKS emuksi 


TobyKehh 

OHEAAMORKS ALBUM CUT 


56 


29 


28 


30 




1 CANT SLEEP 

J RITCMaX WALKER tC WAiXfl^CMMGKI) 




ClayWalkar-p 

nZA 1U.BUU CUT 


26 


59 


58 






WHY CAN'T WE ALL JUST GET A LONG NECK? 

□ JCHNSm.M WILUAMS JK IH UGAN.C CLARt^M SMOIHEmiAN) 


HankWillianaJr. 

Am.UH CUM ALBUM CUT 


53 


30 


29 


31 




LOCO 

OLMUIIPtrU-TIIIBSlE iDxMUHPMYJirRlBBllI 




David Lee Murphy 

AUHJM ALi)LMCUl.x3CH 


29 








IF NOBODY BELIEVED IN YOU 

BTOtVAMIHALLEM 


Joe Nichois 

UNIVERSAL SOUTH ALBUM GUI 


60 



V Records itwmg an 
powei awinlHl la songs 
gfeavBilabls. OCDMii 



mcrsasa in dBtrctions Dv«r thg pwoutwtBt, reganjlest o< chtrt movimtni Coinpiled f(0(n a national saniftlB airptgysupplKd by Ni>4ten Broadctst Daia Syslams' 
appeannginD'AlopSan boChtfie BOSAiipU/arij Aud«<iCB charts for ihefrst time wnh increases in boOidBteciens and audience T0»i below Che lop ISare removed (ram tt« 
lU'Sinflle na^aUe O CsueileSingliaviilablt. O VnvlMaxi Singleiva'aM O Vinyt Single aviilabi* O CauituMw-SinQlvavailitile.'&lW.VNUfttitinnsUtdit, 



lio Hack tarvice 127 (kiunirv Stsiions art alaclronically (norMOied 24 houtj b day. 7 dayi t 
chart altet 20 wnti. v Wtoclc ivadabriitv Catalog nuiter is lor CO Single, ot Vin^ Single il CO Smoli 
tnc.Alr«ins rtMivtd. 



weak. Songs rankBd by numb«r of decactMns, Ait- 
■sunavailaWi <9 CD Single available <*> OVD Sin- 



MARCH 27 
2004 



Billboard 



TOP BLUEGRASS 
ALBUMS. 



MARCH 27 
2004 



Billboard 





s 
% 

3 




Sales data compiled bv 4^* 

i> Nielsen 

SoundScan 

ARTIST IMPRINT 4 NUMBER'DISTR BLTiNG LABEL Title 




I 




NUMBFR ■ 68 WeeksAINumDe- ■ 
ALISON KRAUSS + UNION STATION 1 ■il^ius . live 




2 




VARIOUS ARTISTS i:aiT-t[BM^i<: G<oupi:i^ Bill Gailher Presents: A Gospel Bluegrass Hontecoming Volume One 


3 




NICKEL CREEK • ii imii s»i ThisSido 


5 




OLD CROW MEDICINE SHOW ■cir.vn, jiiu, O CM.S, 


4 




VARIOUS ARTISTS . Bill Gaither Presents: A Gospel Bluegrass Homecominq Volimio Two 


6 




VARIOUS ARTISTS v ' !.\v<tw.aKi Best Of Bluegrass Gospel 


9 




RHONDA VINCENT •ji'.JL«i'mi IHI One Step Ahead 


VARIOUS ARTISTS Pickin' On Tobv Keith Volume II 


7 




EARL SCRUGGS/DOC WATSON/RICKY SKAGGS mi«[iii':ej< The Three Pickers 


10 




THE DEL rUCCOURV BAND • ; muusicxot so;««hiii INI It's Just Tho Night 


1 1 
12 
14 




VARIOUS ARTISTS "i 'i Heaven Bound: The Best 01 Bluegrass Gospel 




JUNE CARTER CASH Wildviood Hower 


RICKY SKAGGS & KENTUCKY THUNDER -v.asHWL- lyBcs-nrETK jH^^^i-ivnooIHl Live At Tllo Charloslon Music Hall 


13 




STEVE IVEY ■ .1 20 Best Of Blueqrass Gospel 




VARIOUS ARTISTS »i ,, ',! - ,s,,,.t vf ,j, Bluegrass Today 
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Sales dm canpiied fi* 

i> Nielsen 
SoundScan 






a 




TITLE IMPRINT a NLIMMavT>ISTRIftU'tNG L*BEl 


Artist 




1 




NUMBER 1 

HURT a' *VLftC6N0Wff?',VDSrillC.MLV»T 


n Wr,..^ AI i,,ir-tlCI 1 

Johnny Cash 




2 




WILD WEST SHOW .v»rvi«mds i.iii»«s 


Big & Rich 




4 




1 CAN'T TAKE YOU ANYWHERE owunvmiisiciui luiiucori 


Scotty Emerick With Toby Keith 




3 




PICTURE •..,/.,.,A, '.iiiiw 


Kid Hock Faaluring Allison Moorer 




5 




IF HEARTACHES HAD WINGS midnDM>i«i> 


Rhonda Vincent 




6 




LAST ONE STANDING rjRtAwwoBKStoimiNTfBseopf 


Emerson Driva 




8 




THE IMPOSSIBLE .i»ivf«sai smu im<i 


Joo Nichols 




9 




STAY GONE ;iiiE.wAo««s9»»MNTtRscn« 


Jimnly Wayne 




7 




BROKENHEARTSVILLE uwraui soimmin 


Joe Nichols 








YOU'RE STILL HERE .v«.i.,(»b.., ,„j,v. % 


Faith Hill 



) APtM coiv'iciliiink' nri ihipmric' 1 nbon unti cv SQjnODVD iin|)ltunni I Plan n urn), will mJTimrilKn miet imJeiMbv a numnril loKnHng Oiu tyntd. |H] indicaltt pati w iireMM 
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ESSENTIAL REVIEWS 



Edtted by Michael Paoletta 

POP 

^ BRIDES OF DESTRUaiON 
Here Come the Brides 

PRODUCER: Steve Bruno 
Sanctuary SANSP-84674-2 
RELEASE DATL March 9 
What a bridal party. Motley Criie 
bassist Nikki Sixx and L.A. Guns gui- 
tarist Tracii Guns have hooked up with 
drummer Scot Coogan (Sinead O'Con- 
nor, Pete Yorn) and vocalist l^ndon 
LeCrand in his first big-time gig. It's a 
messy punk-metal marriage marred by 
uneven commercial ambitions that 
begs Ihe question; How long can it 
last? To be fair. "Shut the F**k Up" 
gives good rant, and individually, each 
member has laudable chops: UGrand 
has enough of a garage growl to wail 
with these cats. But then there is "Nat- 
ural Born Killers." A title that brutal 
should not have an annoying, bee-bop 
"na na na na na na" chorus like this 
one does. As for "I Got a Gun." it 
would be perfect if it weren't for the 
incomprehensible lyrics that actually 
read. "I got a gun/And nothing to sav." 
Exaclly.-ar 

★ FRANZ FERDINAND 
Franz Ferdinand 

PRODUCERS; Tore Johansson. Franz Ferdinand 
Domino Recording DN027 
RELEASE DATE: March 9 

The latest product of the U.K. hype 
machine. Franz Ferdinand's self- 
titled debut fuses virtually every 
indie rock trend of recent years. The 
New York post-punk sound popular- 
ized by the Strokes is here, complete 
with Julian Casablancas-esque vocals 
from frontman Alex Kapranos: so. 
too. is the A Certain Ratio-inspired 
dance-rock influence popularized by 
the Rapture, !!I and Radio 4. Throw 
in the fact that the members are 
Glasgow art students who tout their 
own venue/arl-space scene called "The 
Chateau" and it becomes tempting to 
dismiss the band as too precious for 
its own good. But don't hate before 
hearing. Breathless buzz aside. Franz 
Ferdinand actually delivers the goods. 
The album is quick, breezy and fun. 
The herky-jerky rhythms on such 
tracks as "Take Me Out." "40" and 
"Michael" make for hip-shaking, 
head-nodding winners. — BC 

■k KERI NOBLE 
Fearless 

PRODUCERS: Jeff Anjndel, Rob Arthur 
Manhattan 7243 5 95829 0 0 

RELEASE DATE: March 9 

The ne.xt Norah Jones? Not so fast. 
True, this is a sparkling, beautifully 
recorded debut by a young pianist/ 
singer/songwriter. True. Arif Mardin 
serves as co-executive producer, also 
arranging and conducting strings. 
But from there the artists diverge. 
Where Jones' superb recordings are 
unerringly smooth, organic and mel- 
low. Noble mixes sounds and delivery. 
She supplements her fine piano 
skills with drum loops on three of 




GODSMACK 
The Other Side 

PRODUCER: Sully Erna 
Republic/Universal B0001539 
RELEASE DATE: March 16 

The title of Godsmack's latest release 
refers to the fact that it is an acoustic 
recording. That's no surprise, given 
Godsmack's open worship of Alice in 
Chains, a band that never shied away 
from acoustic settings. Three out of 
seven songs here are new, including 
first single "Running Blind." The 
track's vocal harmonies and layers of 
guitar deviate the most from God- 
smack's formula, but not that far 
from Alice's. "Touche" features a col- 
laboration with Dropbox. the first 
signing to singer Sully Krna's label. 
Hardcore fans will appreciate the 
acoustic renditions of classic God- 
smack songs like "Re-Align," 'Keep 
Away" and "Awake" (here refitted 
"Asleep"). Unfortunately, stripping 
down the guitars and drums has the 
tendency to draw attention to Erna's 
often dull lyrics. WTiile an acoustic 
collection might break the band's 
platinum streak, this spring's tour 
with Metallica should keep God- 
smack top of mind. — BT 



the album's 12 songs, for example. 
She's also unafraid — this is "Fear- 
less," after all — to let loose, as on the 
rocker "Let It Rain." Here, as else- 
where, Noble delivers an angrier, 
throaty approach more akin to Joan 
Osborne. But this hook-laden album 
is also full of sweeter moments: the 
lap steel fading in and out of the 
wistful "Piece of My Heart." which is 
another standout and Is by itself 
worth repeated listens. Fortunately, 
there are many such moments on 
this impressive debut. — CW 

•k ESZTER BAUNT 
Mud 

PRODUCER: J.D. Foster 
Bar/None 152 
RELEASE DATE: March 9 

Combining the scronk of the New 
York avant downtown scene, rootsy 
Nashville grit and unconventional 
pop instrumentation (including 
glockenspiel, vibes and French horn), 
Eszter Balint delivers "Mud," a small 
gem of mystery and allure. With her 
unaffected, blue-hued vocals and an 
uncanny sensibility in crafting indeli- 
ble songs. Balint has succeeded in 
recording the young year's most 
quirky and compelling album. Exult- 



USHDt 
Confessions 

PRODUCERS: various 
Arista 82876 52141 
RELEASE DATE: March 23 

Usher is on a roil. His 2001 multi- 
platinum album "8701" spawned 
three major hits. Now he's poised to 
repeat that feal with "Confessions." 
The set's lead single, "Yeah!," has 
already topped several Billboard charts, 
and its equally strong follow-up, 
"Burn." is on the rise. "Confessions" 
finds Usher, once again, working 
with an ail-star cast of producers — 
i Jimmy Jam & Terry Lewis, Lil Jon. 
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Jermaine Dupri, Rich Harrison 
(Beyonce) and Dre & Vidal (Alicia 
Keys), among others. On display is a 
more emotionally raw Usher, who 
gets personal on the title track. 
"Superstar" and "Truth Hurts." Still, 
he knows how to get booties 
bumpin' {"Red Light," "Bad Girl"). 
And he is not afraid to intertwine 
elements of R&B/hip-hop. crunk, 
pop and rock. Like "8701," "Confes- 
sions" will surely be around for 
quite some time. — CM 



ing in jagged edges and impenetrable 
shadows, she is a poet who sees the 
moon as a lollipop as well as "a big 
wet sponge" and ruminates on sub- 
jects like the "nightmare of gravity" 
and the haunting power of a paper- 
weight. "Mud" opens with "Pebbles & 
Stones," which starts off with twangy 
banjo-picking, then jars with electric 
guitar lightning. It .sets the mood for 
the rest of the 10-song collection. 
Other highlights include the loping 
"Here We .-Xre," the thumping "If," the 
bluesy rocker "Your God," the 
sprightly bouncing "Weeds" and the 
wistful ballad "Who Are You Now." 
The CD may be short in running time 
(just shy of 36 minutes), but it's long 
in pleasure. — DO 

R&B/HIP-HOP 

^ VARIOUS ARTISTS 

Bad Boy's 10th Anniversaiy ... Hie Hits 

PRODUCERS: various 

Bad Boy/Unhrersal B0002112 

RELEASE DATE: March 9 

If anyone knows how to celebrate a 
milestone, it's Sean "P. Diddy"' 
Combs. The music mogul marks the 
10th anniversary of his Bad Boy label 




THE VINES 
Winning Days 

PRODUCER: Rob Schnapf 
Capitol 84338 
RELEASE DATE: March 23 

On this follow-up to their well- 
received 2002 debut. "Highly 
Evolved," the Vines have lost 
absolutely no momentum. The Aus- 
tralian rockers effectively alternate 
between swirling wall-ot-sound fur>' 
and crisp, punchy power chords. 
This results in an intoxicating mix. 
"Ride " is pure, pounding, retro 
garage funk, while cuts like "Animal 
.Machine" offer a false sen.se of secu- 
rity before delivering a sucker 
punch. Trippier fare like "TV Pro." 
the hypnotic "Amnesia" and 
"Autumn Shade 2" .showcase the 
band's more melodic side, with gui- 
tarist Craig Nicholls and bassist 
Patrick Matthews harmonizing well. 
"She's Got Something to Say to Me" 
recalls the edgy power-pop of the 
Smithereens, while acoustic guitar 
drives well-rendered ballads "Rain- 
fall" and "Sunchild." The Vines wrap 
things up with the visceral "Fuck the 
World." an intense coda to a diverse 
and highly enjoyable ride. — RW 



with this hits collection and accom- 
panying DVD. Such classics as the 
Notorious B.LC.'s "Big Poppa," "It's 
All About the Benjamins" and Craig 
Mack's star-studded "Flava in Ya Ear 
Remix" still sound fresh. As an added 
bonus, the collection includes a new 
version of P. Diddy's "Victory." Reti- 
tled "Victory 2004" here, the apoca- 
lyptic song features new verses by P. 
Diddy, 50 Cent and Lloyd Banks. In 
the end. this set confirms that Combs 
has affected not only hip-hop but 
music in general. — RH 

★ a-p 

High Water 

PRODUCER: EI-P 
Thirsty Ear 57143 
RELEASE DATE: March 9 

Definitive Jux founder and independ- 
ent hip-hop star El-P has already 
established himself as one of the 
genre's more experimental producers. 
His 2002 album "Fantastic Damage" 
was bleak and abrasive, yet an innova- 
tive, almost psychedelic hip-hop 
record. For "High Water," released as 
part of Thirsty Ear's Blue series. El-P 
takes a backseat to a crew of avant- 
garde jazzmen. With pianist Matthew 
Shipp, horn player Daniel Carter, 



percussionist Guillermo E. Brown, 
trombonist Steve Swell, trumpeter 
Roy Campbell and bassist William 
Carter among the invitees, El-P's 
compositions are given a free jazz 
makeover. The result is a collection of 
nourishing soundscapes, all of which 
are just as jagged and defiant as El-P's 
hip-hop work. Beats are intertwined 
so slyly that songs swap genres long 
before the listener will notice, and the 
album should confound and compel 
fans of both worlds.— IM 

DANCE/ELECTRONIC 

k LOUIE VEGA 
Elements of Ufe 

PRODUCER: Louie Vega 
Vega/MAW Records VRCD.OOl 
RELEASE DATE: March 9 

DJ/producer Louie Vega is a lumi- 
nous figure in the global dance music 
market. Along with his Masters at 
Work production partner Kenny 
"Dope" Gonzalez. Vega is responsible 
for numerous chart-topping remixes 
and the concept album "Nuyorican 
Soul" ( 1997). For ■ Elements of Life." 
Vega — on hiatus from his collabora- 
tions with Gonzalez — mines an 
uplifting musical terrain that owes 
much to jazz. soca. samba, salsa, 
bossa nova and soulful house music. 
Throughout, the beat-s martyr hythm- 
rich Vega surrounds himself with 
talented singers and musicians, 
including his wife Anane ("Nos 
Vida"), Blaze ("Brand New Day"), 
Raul Midon ("Cerca de Mi"), Dimilri 
From Paris ("Mon Amor") and 
Domingo Quinones ("Quimbombo"). 
The album opens with a scintillating 
and faithful cover of the Chakachas' 
early-70s top 10 hit "Jungle Fever." 
By breaking down cultures. Vega cel- 
ebrates life.— MP 

COUNTRY 

JAMES McMURTRY AND THE 
HEARTLESS BASTARDS 
Live in Aught-Three 
PRODUCER: lames McMurtry 
Compadre 925682 
RELEASE DATE: March 23 
On his studio efforts. Texas-based 
singer/.songwriter James McMurtry 
comes off as a sort of country folkie 
with a barely contained mean streak. 
But onstage, with his scruffy Heartless 
Bastards, the junkyard dog tendencies 
take center stage, as on the pulsing, 
surly "Red Dress." This band swings 
mightily behind McMurlr>''s droll 
vocals, giving such finely drawn songs 
as "Saint Mary of the Woods," 
"Fraulein O" and panoramic "Level- 
land" a framework they deserve. As a 
songwriter. McMurtry has a knack for 
conveying sentiments both great and 
small. Witness the rollicking "I'm Not 
From Here" and the wry "Out Here in 
the Middle." Ultimately, it's the band 
that surprisingly steals the show here, 
whether it's on the rowdy commen- 
tary "60 Acres," a swaggering take on 
"Rex's Blues" or the blistering version 
of "Too Long in the Wasteland." In all, 
"Live" is a perfect showcase for an 
impressive catalog of material. — KW 
(Continued on next page) 
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LUTHER VANDROSS Buy Me a 
Rose (3:48) 
PRODUCER: Shep Crawford 
WRITERS: J. Funk. E. Hickenlooper 
PUBLISHERS: Rex Benson Music/Stone 
Forest Music/Tripp Tunes, Blue Plate 
Music Publishing, BMl 
J Records JlDJ-59157-2 (CD promo) 
Velvet-voiced Luther Vandross has 
never met a ballad he couldn't make 
his own. "Buy Me a Rose" is no 
exception. This time around, the 
multi-Grammy Award winner teams 
with producer Shep Crawford, who is 
also no slouch in the ballad depart- 
ment. (He crafted Deborah Cox's 
"Nobody's Supposed to Be Here."} 
Crawford's sparse, guitar-laced 
arrangement is the perfect accompa- 
niment to Vandross" sweet tenor. 
Both bring to life lyrics about a rela- 
tionship disconnect that can be 
solved by simple things. "Buy me a 
rose/Call me from work/Open a door 
for meAV^at would it hurt/Show me 
you love me by the look in your eyes/ 
These are the little things I need the 
most in my life," Vandross sings in 
the chorus. In light of the artist's 
current condition, the song takes on 
even more poignancy. — CM 




TEENA MARIE Still In Love (4:17) 
PRODUCERS: Mannie Fresh. Teena Marie 
WRPFERS: T Marie, B. Ttiomas, A. Green 
PUBLISHERS: Allarose Musk, Irving 
Music/ Al Green Music, BMl 
Cash Money Classics/Universal UNIR 
21178-2 (CD promo) 
It has been 13 years since Teena 
Marie appeared on the Billboard Hot 
R&B/Hip-Hop Singles & Tracks 
chart. In that time, much has 
changed in the sonic landscape of 
the chart. Hip-hop tracks have 
replaced R&B songs. But the tide 
appears to be changing, with new- 
school artists like Alicia Keys 
repaying the way for veterans like 
Marie to emerge (again). The ster- 
ling "Still in Love" marks Marie's 
Cash Money Classics debut. Co- 
produced by the artist and Cash 
Money in-house producer Mannie 
Fresh, "Still in I^ve" recalls "Irons 
in the Fire"-era Marie yet maintains 
a freshness that is ver>' 2004. With- 
out question. Marie possesses a voice 
that has been missing-in-action for 
way too long. Fortunately, a new 
album, "La Dona." is being readied 
for a late-spring/early-summer 
release. Ooh la la la.— MP 
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★ SERGENT GARQA 
La Semilla Escondlda 

PRODUCERS: Tyrone Downle. Bruno (iarcla, 
Ivan Darroman Montoya 
Shaktl 72435-98356 
RELEASE DATE: March 9 
Pari.sian Bruno Garcia, a former indie 
rocker ILudwig Von 88), has released 
three albums in Europe as Sergent 
Garcia. "La Semilla Escondida" is his 
U.S. debut, and with it comes music 
that he has coined "salsamuffm." That 
catchy name nicely references two of 
Garcia's major passions: Cuban music 
and Jamaican reggae. The album 
exudes a whopping Caribbean vibe, but. 
individually, songs travel to reggae, 
salsa and beyond. "Revolucion" is a 
track that truly blends salsa and reggae, 
while "Mi Ultima Voluntad (Tonite)" is 
more straight-ahead reggae. Mean- 
while. "El Regreso" is a sultry cha-cha. 
Sergent Garcia borrows from son. 
ragga, rumba and ska to shape a 14- 
track celebration of everything that is 
irresistible about Cuban and Jamaican 
music. The beauty of "La Semilla 
E.scondida" is that it"s wildly rhythmic 
and unfailingly hot-blooded. These 
songs would drive the sternest of stoics 
onto the dancefloor. — PW 

JAZZ 

★ CLAUDIA AOJNA 
Luna 

PRODUCERS: Claudia Acuna, Jason Lindner 

MaxJazz 117 

RELEASE DATE: March 16 

It s startling to listen to Claudia Acufia's 
marvelous performance on "Luna" with 
the awareness that it is only her third 
album (and her debut for MaxJazz). 
Acuiia has developed into a first-rate jazz 
vocalist with such alacrity that one has 
to conclude that we're witnessing the 
opening rounds of what will become a 
world-class career. "Luna" finds Acuna 
working with a quintet of choice plaj-ers 
and singing most of the tunes in Span- 
ish. She's a native of Chile, and this 
return to her native tongue seems to 
have been especially inspirational. .Acuiia 
embraces her Spanish lyrics with a par- 
ticular warmth, and from song to song, 
her vocal tone has a beautiful resonance. 
The emotive quality of her performance 
on such songs as ".Arrimate Mi Amor" 
and "Oceano" is sheer jazz romanticism. 
Also take note of "Vo No Llevo Ui Raz('>n" 
and "Lilas." tunes with a percussive 
Latin heartbeat on which Acuna swings 
with a quiet flair. — PW 

CHRISTIAN 

^ AVALON 

The Creed 

PRODUCERS: Brown Bannister, Charlie 
Peacock, TeddT 
Sparrow SPD 84901 
RELEASE DATE: Feb. 24 

.Avalon s sixth studio album is the first 
with new member Greg Long, who 
joined last year when original memt>er 
Michael Passons exited the foursome. 
Long, who is also continuing his solo 
career with a new album, joins his wife, 
Janna Long, as well as Jody McBrayer 
and Melissa Greene on this .solid collec- 
tion of Christian pop tunes. The album 
features the strong lead vocals and 



impressive harmonies that have become 
the group's calling card. The R&B-fla- 
vored "Oerjoyed" celebrates the happi- 
ness found in knowing God; "All" is the 
kind of vibrant uptempo that the Dove 
Award-winning group is known for: the 
title cut is a powerful anthem with a 
lyric that is vulnerable and empowering. 
After nine years and two recent person- 
nel changes, this album showcases a 
group whose future is poised to be as 
bright as its successful past.— D£P 

VITAL REISSUES 

FLEETWOOD MAC 
Rumours — Deluxe Edition 

REISSUE PRODUCERS: Fleetwood Mac, 
David McLees, Gary Peterson 
ORIGINAL PRODUCERS: Fleetwood Mac. 
Richard Dashut, Ken Caillat 
Warner Bros. 73822 
RELEASE DATE: March 23 
Fleetwood Mac's most commercially and 
critically successful album, "Rumours." 
has been remastered and reissued in 
deluxe packaging with a second CD of 
bonus material. Disc two has 18 addi- 
tional rough wrsions, outtakes, demos 
and jam sessions. TVo of the bonus 
tracks. "Ttiink About It" and "Planets of 
the Universe," later appeared in different 
incarnations on solo albums by Stevie 
Nicks. Additionally, one of rock music's 
most famous B-sides, "Silver Springs," 
has been restored to the "Rumours" line- 
up. The Nicks-penned track was removed 
from the original release because of 
vinyl-album space constraints. The 
remastering sounds stunning; this ster- 
ling set can safely replace the old single- 
CD version, which, frankly, sounds 
murk>' in comparison. Along with 
■Rumours," two other Mac albums — the 
group's self-titled 1975 album and 
"TUsk" — are also being reissued, with 
bonus material. — KC 

KIM BURRELL 
Try Me Again 

PRODUCER: James Brown 
Shanachle 5751 
RELEASE DATE: March 9 

"Tr>' Me Again" was gospel diva Kim 
Burrell's first independent recording. 
Originally i.ssued. and largely oveHooked. 
in 1997. the set preceded the artist's two 
top 10 major-label outings in 1998 and 
2001. Listening to "Try Me /\gain." it is 
easy to hear why Burrell was only a year 
away from gospel stardom: At every turn, 
she delivers with power and finesse. 
Graced with the thunder of a gospel 
shouter and the sophistication of a classv' 
jazz cfianteuse, Burrell is a one-of-a-kind 
singer who shines throughout this set. 
"Prayer Changes Things" and the title 
track are smooth and soulful. The 
chorally backed "Home" adds a healthy 
touch of Sunday morning to the mix 
while fwrfectly displaying Burrell's innate 
sense of when to hold back and when lo 
cut loose. "Ti^' Me Again" is an inspiring 
peak of one of modem music's great 
singers who is still, but ju.st barely, wait- 
ing in the wings.— C£ 
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★ MRNORTH Speak No Evil (3:11) 
PRODUCER: Jerry Harrison 
WRITER: MrNorth 

PUBLISHER: Warner/Chappell Music 
UnlnhlbRed UNH10033 (CD promo) 

Since forming in Dublin in the late 
'90s. MrNorth has spent much time 
trekking throughout Italy. Last year, 
the quartet spent ample time in the 
United States, touring with Liz Phair. 
Puddle of Mudd, Evanescence and oth- 
ers. MrNorth also found its way to the 
I^llapalooza 2003 stage. Now, along 
comes "Speak No Evil," the lead single 
from the bands just -issued debut al- 
bum ("Lifesize"). Produced by Jerry 
Harrison (formerly of Talking Heads!, 
the powerful and energetic "Speak No 
Evil" is a pop-kissed rock anthem. Lead 
singer Colin Smith delivers of-the-day 
lyrics that are surely bringing a bitter- 
sweet smile to the face of Howard 
Stern; "Bad news today/Sorr>' to say/ 
You've been declined an open mind so 
you can shut your mouth/Shut it 
down." Of course, in today's cultural 
climate, the powers that be at radio 
may simply take it upon themselves to 
shut this dynamic, angst-filled track 
out. Surely. Madison .Avenue has a 
more open mind. — MP 

R&B/HlP-HOP 

^ PATH UBELLC New Day (3:24) 
PRODUCERS: Jason Rome, the Corner Boys 
WRITERS: various 
PUBLISHER: BMl 

Def Soul Classics 16040 (CD promo) 

"Diva." It is an overused term, granted, 
but there are certain singers for whom 
no other title is more appropriate. 
Patti LaBeile is one such artist. With a 
career that spans more than four 
decades, the songstress is one of R&B's 
most distinct and powerful voices. 
LaBeile enters the next phase of her 
career with the aptly titled "New Day," 
the lead track from her forthcoming 
Def Soul CIa.s.sics album debul. "Time- 
less Journey" (due May 4). "New Day" 
is a smooth, midtempo jam that is 
classic LaBeile. .And the song's — yes. 
'New Day ■ is a song — lyrics are uni- 
versally relatable. LaBeile could be 
singing about a new label, a new love 
or a new lease on life. This should be a 
no-hrainer at adult R&B and AC, two 
formats where LaBeile is a fan favorite 
and critical darling.— ffW 

^ SLUM VILLAGE FEATURING KANYE 
WEST & lOHN LEGEND Selfish (3:46) 
PRODUCER: Kanye West 
WRITERS: R.L. Altman, J. Powers, K. West, 
A. Franklin 

PUBLISHERS: Donut Boy Music/EMI Pub- 
lishing, ZHIFI Music, ASCAP; Gimmle My 
Publishing/Ml and Springtime Music, BMl 
Capitol 7087 6 18385 (CD promo) 

With Slum Village going through yet 
another personnel change — with the 
recent departure of member Baatin — 
fans may worn,' that the quality of its 
music may suffer. That's not the case 
with the lead single from the act's 
forthcoming set, "Detroit Deli (A Taste 
of Detroit)." The midtempo. R&B- 
inflected "Selfish" is somewhat remi- 



niscent of Slum's previous single. 
"Tainted." However, where "Ttkinted" 
talked about how relationships can be 
negatively influenced by ouLside forces, 
"Selfish" serves more as an open letter 
to the ladies. The group's remaining 
members, T3 and Elzhi. trade verses 
with the track's producer Kanye West 
about the women in their lives. West 
protege John Legend provides the 
song's melodicaliy lackadaisical hook, 
which complements the track's laid- 
back, piano-looped vibe. R&B program- 
mers should not sleep on this one. — RH 

COUNTRY 

^ BRAD PAISLEY FEATURING ALISON 
KRAUSS Whiskey Lullaby (3:46) 
PRODUCER: Frank Rogers 
WRITERS: B. Anderson, J. Randall 
PUBLISHERS: Sony/ATVTree Publishing, 
Mr. Bubba Music. Reynsong Publishing, 
WhaYaSay Music, BMl 
Arista 8287660134-2 (CD promo) 
Paisley is rapidly looking like the 
countr>' format's next superstar. A 
triple threat (singer, songwriter and 
guitar player), he consistently delivers 
quality songs and great performances. 
He mesmerizes on this haunting bal- 
lad. Penned by Bill Anderson and Jon 
Randall, the lyric oozes with the pain 
of a heartbroken man who "put that 
bottle to his head and pulled the trigger, 
and finally drank away her memor\'." 
Paisley's performance captures the 



bitter sadness of such utter despair. The 
second verse is home to the angelic 
vocals of Alison Krauss, who serves up 
the story from the guilt-ridden 
woman's point of view. Masterful song- 
writing combined with excellent 
performances make this a record sure 
to be added to the pantheon of great 
countr>' drinking songs. Thus far, sin- 
gles from Paisley's "Mud on the Tires" 
album have demonstrated his abilit>' to 
deliver tongue-in-cheek satire 
("Celebrity"), tender romance ("Little 
Moments") and now, the darker side of 
love. — DEP 

DANCE/ELECTRONIC 

^ ZERO 7 Home (3:32) 
PRODUCER: Zero 7 

WRITERS: H. Blnns, S. Hardaker.T DIckow, 
D. Madden 

PUBLISHERS: Kojam Music. Universal Musk 
Elektra 1978 (CD promo) 

An absolute high point from Zero 7's 
sophomore disc ( 'WTien It Falls "). 
"Home"' — featuring the sublime vocals 
of newcomer Tina Dico. who sounds a 
lot like "l-adies of the Canyon '-era Joni 
Mitchell — is aural nourishment for the 
mind, body and soul. Wonderfully laid- 
back in its original version. "Home " is 
given sonic makeovers by Stereolab 
and Ever>'thing but the Girl s Ben 
Watt, who inject the track with, respec- 
tively, twitchy electro beiits and soui- 
smacked house rhythms. — MP 
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People/Places/Events 



EXECUTIVE 
TURNTABLE. • 



PEOPLE ON THE MOVE 




RECORD COMPANIES: Compendia 
Music Croup in Nashville prcj- 
motes Ric Pepin to VP/GM. Ht 
was VP of marketing and promo- 
tions. 

Also at Compendia. Jeff Loper 
is named director of bu.sines.s 
development. He was head of 
specialty marketing at Light 
Records. 

PUBUSHING: Harry Fox Agency 

in New York promotes R. Wayne 
Martin to VP of Index and client 
relations. He was senior director 
of inde.\ and client relations. 

RADIO: Infinity Broadcasting in 
New York appoints Peggy Panosh 
senior VP of marketing. She was 
senior VP of marketing and com- 
munications at Westwood One. 

Entercom Communication.s 
Corp. in Bala Cynwyd. Pa., names 
Bill Pasha VT of programming. 
He was VP of research and audi- 
ence measurement at Infinity 
Broadcasting. 

Univision Radio in Los Angeles 
names Brian Reed VP/director of 
sales for its I..A. radio cluster He 
was VP of sales and marketing for 



L nivision Television Group. 

.Adult top 4(iKBIGinLos 
Angeles appoints Dave "Chachi" 
Denes PD. He adds those duties 
to his title of KBIG operations 
manager. 

MUSIC VIDEO: MTV Networks in 
New York appoints Carolyn Ever- 
son mh'U director of advertising 
.sales. She was VI' of classified 
sales at Primedia. 

PRO AUDIO: Community Profes- 
sional Loudspeakers in Glasgow. 
Scotland, names Stuart Thom- 
son regional market manager I le 
was a Sides executive at Tannoy 
Ltd. 

HOME VIDEO: Mirama.\ Home 
Entertainment in Los .Angeles 
appoints Jeffrey Fink .senior 
executive VP. He was president of 
sales and marketing at Artisan 
Home Entertainment. 

REUTED FIELDS: Macrovision 
Corp. in Santa Clara. Calil'.. 
names Jim Wickett executive VP 
of corporate development. He 
was an independent consultant. 




Image Boost 

Adding another award to her growing 
collection, Beyonci accepts the prize of 
entertainer of the year at the 35th annual 
NAACP Image Awards.Tlie awards show 
took place March 6 at the Universal 
Amphlttieatre in Universal Qty, Calif., 
and Fox aired the program March 11. 
Other honorecs at the NAACP Image 
Awards were Luther Vandross (who won 
four awards), OutKast, Alicia Keys, 
Ramsey Lewis. Ruben Studdard, Don- 
nie McClurkin, T.D. Jakes, Queen Lati- 
fah, the Dave Matthews Band and hall 
of fame inductee Ray Charles. 



t f 9^ 
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Artists to Watch 



vanguard Records' new Americana atlist Mindy Smith 
has already made her mark on Billboard's charts: Her 
debut albuna,"One Moment More," released Jan. 27, 
bowed In the Feb. 14 issue at No. 6 on theTop Indepen- 
dent Albums chart and at No. 143 on The Billboard 200. 
The New York-bom, Nashvllle-based singer/songwriter 
was featured on Vanguard's all-star 2003 Dolly Parton 
tribute album, "Just Because I'm a Woman." After opening 
for John HIatt in early March, Smith made a Welk 
Music Group showcase appearance at the South by 
Southwest Music Conference in Austin, Texas. Smith 
opens several major-market shows in March and April for 
Sugar Hill Records bluegrass act Nickel Creek, with 
concurrent in-store appearances along the tour route.The 
video for her cover of Parton's classic "iolene" hit the top 
20 countdown on CMT. Next up for Smith is a video lor 
"Come to Jesus," directed by Sophie Muller. SmI 
also logged feature coverage in the 
magazines No Depression, Harp, 
Paste andTracks, and she was Jj^^i^' 
named one of Esquire's best ^^^^^ 
new acts of 2004. /V^^^B ' 

CHRIS NIORRIS ALV^^^^V 



Billboard 
Honors Sting 

When Sting performed March 3 at New York's Beacon 
Theatre, he was presented with a commemorative 
plaque as the recipient of the 2003 Billboard Century 
Award. Sting accepted the award — Billboard's highest 
honor for distinguished career achievement — last 
December at the 13th annual Billboard Music Awards. 
Pictured backstage at the BeaconTheatre. from left 
are, Billboard editor-in-chief Keith Girard, Sting and 
Billboard president/publisher John Kilcullen. 




Hef's Smooth 
Jazz Moves 

Playboy magazine founder Hugh Hefner, center, 
greets jazz artists Gerald Wilson, left, and Herble 
Hancock March 3 at the Playboy Mansion in Los 
Angeles to announce the artist lineup for the 26th 
annual Playboy lazz Festival, for which Hefner serves 
as executive producer The festival, to be held lune 
19-20 at the Hollywood Bowl in Los Angeles, will 
include perforTnances from Hancock, Wilson, Wayne 
Shorter, the Wynton Marsalls Septet. Etta lames 
& the Roots Band. Bela Fleck & the Hecktones 
and Robert Randolph & the Family Band. (Photo: 
Lcroy Hamilton) 
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Hall Of Rime 
Inducis New Class 

Prince rocked, Traffic reunited and Bruce Springsteen gave one of the 
best speeches of the night at the 19th annual Rock i Roll Hall of Fame 
induction ceremony. At the black-tic event, held March 15 at the Waldorf 
Astoria Hotel in New York, the music industry's elite gathered to honor the Hall 
of Fame inductees. Jackson Browne, tlie Dells, George Harrison. Bob 
Seger, PrInce.Traffic, )ann Wenner and ZZ Top received the honor 

Introducing Browne, Springsteen had the crowd roaring with laughter 
when joking about competing with Browne to attract more women to their 
concerts. Backstage. Seger said he expects his next studio album to be 
released later this year. Prince joined Tom Petty. Jeff Lynne and other musi- 
cians to play a scorching version of "While My Guitar Gently Weeps" in an 
emotional tribute to Harrison. And the Dells joincdTratfic onstage to perform 
Traffic's'Fcelin' Alright."VHl will begin airing the Hall of Fame show March 
21. (Ail photos by Kevin Mazur/Wirelmage.com unless otherwise indicated.) 

CARLAHAY 



a' ' M 



Gathered in the audience, from left, arc Bruce Springsteen, Sony Music 
Entertainment (SME) U.S. president Don lenner. SME executive VP Michele 
Anthony. Patti Scialfa and Sony Corp. of America chairman/CEO and 
Sony Corp. vice chairman Howard Stringer 



I a iiiiL' Mick Jagger. center, and Atlantic Records co-founder/Atlantic 
Croup co-chairman Ahmet Ertegun, right, congratulate Hall of Fame in- 
ductee Jann Wenner, editor-in-chicf/publisher of Rolling Stone magazine. 
(Photo: Dimitrios Kambouris/Wirelmage.com) 




Musicians who played dunng the <ill-st,ir lom ,il Ihf enrl ot the show gather tor a plioto Piclured. 'ram left, are Traffic's Jim Capaldi 
and Dave Mason. Kid Rock Jackson Browne. Keith Richards, Traffic's Steve Winwood Tom Petty 





Tile members ol ZZTop accept Iheir Hall of Fame trophies. Pictured, from left, 
are Billy Gibbons, Dusty Hill and Frank Beard. 



Prince was on fire during his performance. 




Bob Seger captivates the house with his songs 
"Old Time Rock & Roll" and "Turn the Rage." 



IIOtFa!illiOD...oowtiiucMii[vi; 

At the Rock & Roll Hall of Fame ceremony, presenters OutKast and Alicia 
Keys, who all introduced Prince, stayed on the cutting edge of fashion 
instead of donning stodgy formalwear. OutKast's Big Boi. left, stuck to 
informal street gear. Keys, center, wore a butterfly-motif gown. And Out- 
Kast's Andre 3000, right, sported a pageboy look. In other music-meets- 
fashion news. Britney Spears has inked a deal to develop her own line of 
Elizabeth Arden products, while Jewel has signed on as a spokesmodel for 
L'Oreal's Feria hair color products. 
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Markowitz Maps Solo Career 
With Dad As Inspiration 



Kate Markowitz has done hun- 
dreds of shows in New York, singing 
backup for the likes of Shawn 
Colvin and. for 13 years. James Tiy- 
lor. Still, she was admittedly uptight 
at her first show as a solo performer 
in New York recently at the Cutting 
Room. There, she showcased her 
new solo debut album. "Map of the 
World" (Compass Records), on 
which Colvin and Taylor guest. 

But Markowitz 

was comfortable 
indeed in joining 
me at the bar 
right aftenvard 
for an a cappella 
duet of "The 
Rebel — Johnny 
Yuma," the 
theme to 1950s 
TV series "The 
Rebel" and one 
of my favorite 
Johnny Cash 

songs, and then a solo scatting of 
the theme to "The Wild, Wild West." 

Both themes and music for other 
shows, including "Hawaii Five-0," 
"Bamaby Jones" and "Murder She 
Wrote." as well as movie scores like 
"Cry of Battle." were composed by 
her late father. Richard Markowitz. 

"He always .said that when you 
heard a [background music) version 
of a song, you could really tell if it was 
good or not — though 1 found that 
not always to be true!" Markowitz 
says of her father, who also served 
as composer/arranger for the 
BBC and the Katharine Dunham 
Ballet Company. 



up with a composer whom I admired 
as a dad. We were incredibly clo.se. 
but it took a long time to feel thai I'd 
gotten his approval." 

Markowitz remembers being a 
kid when family friend Johnny Man- 
del, who "lived up the street in Lau- 
rel Canyon," was writing his classic 
"The Shadow of Your Smile." 

She herself has been writing 
since she was a teen — "really bad 



Words8( 
Music 



By Jim Bessman 

jl>essman@billboard.coin 




songs" then, she says. 

In 1991, however, she had a No. 1 
hit in Germany with "Summer 
Dreaming." using rewritten lyrics to 
a popular Bacardi jingle. "It's known 
as 'the Bacardi song' — and I became 
'the Bacardi girl.' " says Markowitz. 
who released it using the name Kate 
Yanai — and was primed for a suc- 
cessful European career. 

"To have a solo career there and 
a backup career here would be 
nice, but I didn't pursue it over 
there because they wanted me to 
continue as a current-day Carmen 
Miranda." Markowitz continues. 
"But 1 was singing with James Tay- 




RICHARD AND KATE MARKOWITZ. CIRM 1991: HIS HIGH STANDARDS TAUGHT HER A LOT 



"But Still he had a big influence 
on me: If I played a song or idea, he 
would stress the importance of 
melody and song structure. He was 
also not an easy audience — he was 
critical of himself and others. 

"Though loving and supportive, he 
had high standards and taught me a 
lot about ethics and hard work," she 
continues. "So it was hard growing 



lor. so I wasn't desperate — and 
would rather do music I loved 
than hated, .^nd that's what 
pushed me to write in a more per- 
sonal way about things that mean 
something to me." 

She credits fellow Los Angeles 
singer/songwriter David Batteau. 
with whom she co-wrote three 
.songs on "Map of the World, " with 



encouraging her to write about her 
past. One cut. "My LA. " resulted 
from "sitting around the living 
room and getting inspired by pic- 
tures of my father leading a big 
band In high school at the Holly- 
wood Canteen In the '40s before a 
bunch of G.I.s." 

The album ends with a lovely ver- 
sion of Richard Markowitz's "Who 
Needs the Spring?" for which her 
mother, Haru. wrote the lyrics. "He 
got an honorable discharge at the 
end of World War II, so he went to 
Paris to study." Markowitz recounts. 
"He played jazz clubs in a trio, and 
Mother was a painter from London 
who went to Paris on weekends to 
see jazz — and met Dad. 'Who Needs 
the Spring?' was never recorded by 
anybody, as far as I know." 

Markowitz's mother did more 
than supply the lyrics to her 
daughter's album-closing song. 
She also gave her the name for 
her Haru Music (ASCAP) publish- 
ing company. 

SIGNINGS AND RE-SIGNINGS: BMG 

Songs (the North American division 
of BMG Music Publishing World- 
wide) has signed rising hardcore 
band Thrice to a worldwide music 
co-publishing agreement. 

Carnival Music, meanwhile, has 
re-signed Bruce Robison to an 
exclusive songwriter agreement. 
The Texas singer/songwriter respon- 
sible for such country chart-toppers 
as "Angry All the Time" by Tim 
McGraw and Faith HUl and "Trav- 
elin' Soldier " by the Dixie Chicks, 
most recently penned George 
Strait's current hit "Desperately. " 

He's also the very first writer 
ever signed by Carnival, also the 
Nashville-based publishing home 
of Phillip Coleman, Sam & 
Annie Tate. Dan Colehour and 
Don Schlitz. 

'"Bruce has been a keystone of the 
Carnival organization from its 
inception. " Carnival's Brad Kennard 
says. "I couldn't be more excited 
alMUt the opportunity to continue 
working with him as we embark on 
a new chapter in the chronicle of 
Carnival .Music." 

AKso in Nashville. Bluewater 
Music Services has re-signed Tim 
Krekel to an exclusive songwriter 
deal, making this the 12th straight 
year that the pubbery and song- 
writer have been paired. 

But Bluewater has also brought 
singer/songwriter Dean Miller into 
its fold in the role of creative direc- 
tor. Son of the late, great Roger 
Miller, he is now charged with 
responsibility for all creative activi- 
ties including developing and pro- 
ducing writers and artists. 




Morrison Remixed 
In Surround Sound 



As on St. Patrick's Days past. I 
made sure this year to listen to 
Van Morrison's outstanding 
1988 collaboration with the 
Chieftains, "Irish Heartbeat. " 

Morrison was on my mind for 
another reason: a recent conver- 
sation with engineer/producer 
Mick Clossop. who has served as 
recording and mix engineer on 
15 of the artist's albums. 

Morrison remains an active, 
vital artist. Glossop's extensive 
involvement with his recording 
.sessions, dating to 1978's "Wave- 
length" album, continue with 
Morrison's recent Blue Note 
debut, " What's Wrong With This 
Picture?." and a 5.1-channel mix 
of the artist's 2002 Universal 
release. " Down the Road." 

Glossop created the 5.1- 
channel mix on the Solid State 
Logic XL 9072 K Series console 
in Studio E at Metropolis Stu- 
dios in London. 

using the con- 
sole's surround 
panning fea- 
tures and a 
Lexicon 960 
Multichannel 
Digital Effects 
System. 

"Van Morri- 
son's albums 
are very per- 
formance- 
oriented." 

Glossop says, "and 1 wanted to 
convey a sense of the realism of 
a group of musicians performing 
in front of the listener, as at a 
club gig. 1 placed all the instru- 
ment sources to the front of the 
listener, with a little expansion 
into the room by bringing the 
left and right instruments for- 
ward along the sides. 



source mics across the front. 
Thus the overall philosophy was 
to create essentially a stereo 
image, but with some expansion 
into the room to create the 
extra dimensional depth that 
would be impossible with two- 
channel stereo." 

Morrison's 1970 classic, 
"Moondance. " was also remixed 
in surround sound. That remix, 
created by original mix engineer 
Elliot Scheiner in 2001. is slated 
for release on the DVD-Audio 
format, though Warner Music 
Group has not yet set a date. 

Morrison generally records to 
RADAR hard disk multitrack 
recorders. Glossop says, though 
his priorities are performance 
and spontaneity rather than 
technical issues. Not 
surprisingly. Glossop, who has 
also worked with acts including 
Frank Zappa, Lloyd Cole. Suede 



Studio 
Monitor 

By Christopher Walsh 

cwalsh@blllboard.com 





"The only exception to this," 
Glossop notes, ""was the placing 
of the string-section room 
microphones entirely in the rear 
speakers, with their individual 



and the Saw Doctors, among 
others, uses Digidesign's Pro 
Tools to varying degrees on all 
current projects. 

If Pro Tools has been used for 
the whole production process. 
Glossop likes to record the final 
mix to half-inch analog tape. 

"It's important to go through 
one analog generation at some 
point in the recording chain," he 
says. "These days, that is usually 
the medium of the final mix." 

ON A MISSION: San Francisco 
Bay Area-based mastering engi- 
neer Paul Stubblebine has 
moved his studio. Paul Stub- 
blebine Mastering & DVD, to a 
new. expanded facility. Among 
the reasons cited for the expan- 
sion are the growing acceptance 
of the DVD-Audio and Super 
Audio CD formats. 

The new facility's two studios 
are built to accommodate sur- 
round-sound mastering. DVD- 
related services include video 
editing and Dolby 5.1 encoding 
and authoring. 

The new studio is located at 
1340 Mission St. in San Fran- 
cisco. 
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Rob Perkins' 
Value Music 
acquires two 
Manifest Discs 
& Tapes stores 



Retail 



MERCHANTS / MARKETING / HOME VIDEO / E-COMMERCE / DISTRIBUTION 




Universal 
Studios' Ken 




Graffeo 
sees video 
opportunities 
in Latin market 




Expanded GameRiot Takes 
Videogames On The Road 



BY SUSANNE AULT 

LOS ANGELES— Powered by electronic headliners 
and information-technolog)' roadies. GameRiot wants 
til establish itself as the country's largest traveling 
videogame festival. 

After debuting as a tent at Lollapalooza 20fl.'i. 
GameRiot has morphed into a sland-alone. 36-dale 
dub lour. Hilling primao' and secondary cities March 
through May. the ftst showcases videogames that 
attendees can play on state-of-the-art plasma TV 
screens and PCs. 

■■|.<illapalooza was a great place to launch. A lot of 



the music promoters who came to the event re- 
commended that this is a fabulous attraction [for 
other locations|. It is different from anything they 
have gotten before." says Matthew Ringel. GameRi- 
ot's executive producer at Came Media Properties. The 
William .Morris Agency is one of Game Media Proper- 
ties' investors. 

Shows kick olT March 13 at the Pan American Cen- 
ter in Las Cruces. N.M.. and wrap May 13 at the Aval- 
on in Los Angeles. 

Videogames are turning concert organizers' heads. 
Ringel says, because "they have been the big stor\' 
(VonlimieJ on yaiie IHl 



Educators Add 
Music To Mix 
At Biennial Meet 



BY CHRISTOPHER WALSH 

The National ;\ssn. for Music Edu- 
cation (MENC)'s .Sgth National Bien- 
nial In-Service Conference will fea- 
ture, for the first time, the Music and 
Sound Expo. 

The Music and Sound Expo, pro- 
duced by N'AMM. the International 
Music Products .Assn.. will include 
some 250 exhibitors, from musical 
instrument and soft\rare manufactur- 
ers to educators, publishers, whole- 
.salers and retailers. 

Tfie .MENC confab 
is slated for .April 14- 
18 at the Minneapolis 
Convention Center, 

NAMM holds bian- 
nual trade shov^. The 
winter N.\MM show, 
held Jan. 1.5-18 in 
.Anaheim. Calif., lirew 
74.23fi registrants 
and 1 .340 exiiibitors 
millboard. ]m. 31). 

The Music and 
Sound Expo will he 
open to the public. 
Conference attendees 
will have exclusive 
access to the expo 
.April l6fromn(K)nto 
3 p.m. The public can 
join them April 17 
from 3 p,m. to H p.m. 
and 10 a.m. to 6 p.m.. 
as well as 10 a.m. to. 'i 
p.m. on /\pril 18. 

Michael McDon- 
ald will headline the 
April 16 Music and 
Sound Expo Con- 
cert, produced by 
Yamaha and benefit- 
ing music-education charities. Edwin 
McCain will also perform. 

INCREASING EDUCATION 

"We've ahvays known and partnered 
with music educators." N.AMM presi- 
dent/CEO Joe Lamond says. "|but| 
ahvaj's on very surface lewis of agreeing 
to promote music and music nviking. 

"NAMM has been talking to the 
music products industr>' for many 
years." l>amond continues. "We hope 
to educate the general public on music 
music making and audio. There's a real 




'We hope to 
educate the 
general public 
on music, music 
making and 
audio. There's 
a real mix of 
things going on. ' 



lOE LAMOND. 
NAMM 



mix of things going on that will ener- 
gize and allow us to have a voice direct- 
ly to the real consumer, the end user." 

NA.MM's winter and summer ses- 
•sioas— the latter will be held July 23-25 
at tlie Nashville Convention Center — 
feature several hundred manufacturer 
exhibits. Many exiiibitors v\'ill tailor their 
presence to the MENC conference. 

Por Pender Musical Instrument 
Corp.. a smaller, education-specific 
exhibit will appear in place of the full 
array of instruments and amplifiers typ- 
ically displayed at a 
N.AMM show, spokes- 
man .Morgan Ring- 
wald says. 

"Our education 
department will be 
there. " Ringwald ex- 
plains. "[Director of 
education] Bob Mor- 
ris, a fomier educator, 
will work with school 
bcwrds and teachers 
to get them started 
with a program on 
hoiv to teach guitar. If 
you're an accredited 
music teacher, it's 
ver>' eas\' to pick up. 
At that point, we pair 
the school board and 
administrators with 
retailers in their 
area." 

Pender's Squire 
line features inexpen- 
sive versions of the 
company's revered 
Stratfxaster and Tele- 
caster electric guitars 
and its Precision and 
Jazz electric basses, 
among others. 
Lamond hints that the Music and 
Sound Expo may indicate an expand- 
ed program of Nj\MM shows open to 
the public, 

"There are boat shows, auto shmvs. 
hunting and fishing shows." lamond 
sas's. "There's a template out there that 
the music products industo' has not 
been thinking about. It really influ- 
ences demand for products and tends 
to energize a market, and that's why 
those other categories of consumer 
spending do so well. They lake advan- 
tage of that; I think we should." 
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New Label Green St. Celebrates Champaign Scene 



Plenty of inUie labels get started 
because their operators love their 
local music scene. 

However, not many labels get 
started in a Big Ten university 
dormitory. 

"We were in our dorm room one 

night, thinking up 

crazy stuff." says Josh 
Morton, who co-found- 
ed Green St. Records 
with Jason Drucker. 
his roommate at the 
University of Illinois in 
Champaign-Urbana. 

Morton. Drucker 
and friends Aaron 
Rosenthal and Jon 
Rozen — all of whom 

are musicians who 

attended high school 
together in the Chicago suburb of 
Lincolnshire — formed Green St. 
late last year to promote Cham- 
paign's local scene. 

.Morton had learned that 
Boston's Berklee College of Music 
had a student-run label. He re- 
calls thinking. "Why can't we do 
that here?" 

Green St. was set up with 12 
volunteer staffers as a registered 
student organization on the 



Champaign-Urbana campus. 

The label's first release. 
"Emergence, " is a compilation of 
13 campus-based acts. 

"The talent here is so amazing. " 
Morton .says. "It's such an un- 
tapped area. " 



The 
Indies 



By Chris Morris 

cmorris@blllboard.com 



The label partners reviewed 
submissions from bands. The one 
proviso for inclusion on the proj- 
ect is that at least one-quarter of a 
group's membership must be U of 
I students. 

Green St.'s partners recused 
themselves from appearing on the 
compilation. "We made it a rule 
that if you're on staff, a band 
you're in can't be on the album," 
Morton says. 




Unusually enough, the school's 
student fund board provided 60% 
of the financing for "Emergence." 

"The total cost of the project is 
about S4.000," Morton says. "They 
gave us a large amount of the 
money, and we funded the rest 
with a couple of benefit concerts." 

"Emergence" is being launched 
with a concert by seven of the 
album s featured acts on .April 10 
at the mini Union on campus. 

No one's making any money 
from the project: The university 
made its contribution with the 
understanding that the album 
would be given away. 

But the experience has proved 
valuable for Green St.'s founders, 
since the U of I does not have a 
music-business program. 

"I was trying to figure out how 
to start my own major here," 
Morton says. 

CUTS AT ADA: As part of the 
widespread manpower parings 
following the ownership change 



at Warner Music Group, Warner 
indie distribution arm Alterna- 
tive Distribution Alliance let 

five staffers go the week of 
March I. 

\Di\ VP of sales Bill Kennedy and 
three other staffers in Los Angeles 
were laid off, and Minneapolis-based 
Midwest .sales manager Noele 
Sutherland was also cut loose. 

.■\DA president Andy Allen could 
not be reached for comment. 

ARTSY: Ryko Distribution has 

added another left-of-center 
imprint to its growing list of 
video lines. 

Ryko has picked up North 
American distribution rights to 
artsmagicdvd.com. a U.K.-based 
home-video imprint specializing in 
eclectic Japanese film. 

Ryko will share Canadian distri- 
bution with VidCanada. 

The deal commences in May 
with the release of the feature 
"Full Metal Yakuza" by eccentric 
Japanese director Takashi Miike 



("Dead or Alive," "Ichi the 
Killer"). Releases of Miike's films 
"Sabu," "Young Thugs 1 & 2" 
and the "Black Society" trilogy 
will follow. 

WIRING UP: Atlanta-based LiveWire 
Entertainment Sales & Marketing 

has established a new sales team, 
with the addition of several indus- 
try vets. 

LiveWire principal Alexis 
Kelley has brought on Clay 
Pastemack. formerly with M.S. 
Distribution and Action Music 
Sales: Ron Barnes, previously 
w^ith M.S. and Southwest Whole- 
sale: and Ric Curtice, an alumnus 
of MCA who is currently a free- 
lance indie sales rep. 

Pasternack is servicing Mid- 
western and Northeastern ac- 
counts, Barnes will handle the 
major Minneapolis-based chains 
and Curtice will cover the West 
Coast. Kelley will function as 
the Southeastern and South- 
western rep. 



GameRiot 

Continued from page 45 



over the last year. There's been a 
real maturity in the business. It's 
gone from straight package goods 
to films to TV shows |such as UPN's 
"Came Ch'er") to live events." 

UPPINCTHE ANTE 

In its second incarnation. 
GameRiot has expanded. It has 
attracted additional game pub- 
lishers to provide titles for the 
fest. including Atari and Tecmo. 
Also on board is hardware maker 
AMD. which has lent its high-end 
Athlon 64 FX microchip to fuel 
PC gameplay. 

A total of 31 new and unreleased 
videogames at 60 different playing 
stations will star on the tour, an 
increase from the 24 games pre- 
sented at GameRiot 2003. 

DJs will also spin tunes at the 
shows. Comprehensive lights, sound 
effects and Game Riot dancers will 
keep the party vibe going each night. 

"This is a real touring operation. 
Two trucks, a bus . . . but instead of 
a guitar crew, we have game techs," 
Ringel says. 

Game Media Properties and 
club promoters will split revenue 
from the tickets, which cost $15 
to $20 apiece. 

Videogame participants, which 
also include XBox. ESPN and Elec- 
tronic Arts, see GameRiot as a valu- 
able promotional tool for their 
products. 

ESPN senior VP of marketing 
Steve Raab says that specifically 




upping the ante with GameRiot this 
year is having the tour wind 
through venues that normally 
present rock shows. ESPN has 
selected GameRiot as the platform 
to premiere its "Major League Base- 
ball 2004" title. 

"It not only gives us the oppor- 
tunity to have our game sampled, 
but it gives |usl the opportunity to 
be cool by association," Raab says. 

One advantage over the Lolla- 
palooza atmosphere, videogame 
publishers note, is that the club 
tour facilitates longer play. 

Although it varies per market, 
GameRiot lasts two to three hours. 
The average time a fest-goer spent 
at Lollapalooza's GameRiot was 30 
minutes. 

Plus, many of the clubs also fea- 
ture one early-evening all-ages 



show and one late-night 2I-and- 
over show. The potential to double 
audiences from a typical once-a- 
night concert crowd is enticing to 
venue executives. 

Ticket sales have been so strong 
for the April 13 show at House of 
Blues in Chicago that the club 
added a third show running from 10 
p.m. to 12:30 a.m. 

"Gaming is a huge thing with 
younger audiences," which are clubs' 
target demographic, says Michael 
Yerke, a talent buyer for HOB. 

And gaming is just as hot with 
musicians, he notes. Yerke recalls a 
John Mayer concert a couple of 
years ago where, instead of heading 
to an after-show party, "he and his 
friends played videogames until 3 
a.m. on |the HOB Chicago stage 
(Continued on page 47) 



B.AKER&TAYLOR www.btol.com 



46 



www.biMboard.com • www.biliboard.blz 



BILLBOARD MARCH 27, 2004 



Retail 



Tower's Ch. 11 Restructuring Nears Completion 



With the good news that a Wilm- 
ington, Del., bankruptcy court 
approved Tower Records' reorgani- 
zation plan March 15, the industry' 
i.s wondering what comes next. 

Will the new ownership struc- 
ture now in place as part of the 
reorganization hold on to Tower for 
a while, or will it sell the chain 
immediately? That's the key ques- 
tion, and we may gel an answer as 
soon as the emergence is complete. 



Retail 
Track 



By Ed Christman 

echristman@billboard.com 




.According to a lawyer who was at 
the proceedings, "The plan was con- 
firmed, but the effective date for the 
emergence should come within the 
next 10 days. The timing is depend- 
ent on |Tower's| decision to assume 
or reject contracts and leases." 

That day could have already 
arrived by the time you read this. 
But whichever day it turns out to 
be. it will make Tower's Chapter 1 1 
tenure the shortest for a music 
company in more than a decade. In 
a prepackaged plan, Tower filed for 
Chapter 11 protection Feb. 9. 

The last prepackaged Chapter 1 1 
that the home-entertainment soft- 
ware industry witnessed was that of 
Live Entertainment in the early 
1990s. (By the way, I wouldn't mind 



a phone call from any credit man- 
ager who was involved in that 
process and remembers the details.) 

With the plan confirmed. Tower is 
now 85%-owned by former bond- 
holders, who received $30 million in 
new notes and had their debentures 
converted to equity. Tower founder 
Russ Solomon and his family trust 
retain a 15% stake in the chain. 

While Tower operated under Chap- 
ter 1 1, management noted that the 

debt-to-equity conversion 

would provide the chain 
with a stronger balance 
sheet. This would enable 
the new owners to sell 
Tower when a better value 
could be realized instead of 
at the fire-sale prices that 
suitors offered when Greif 
& Co. was shopping iL 
Tower CEO Allen 
Rodriguez says the 

judge's confirmation of 

the Tower reorganiza- 
tion plan reflects "how good our 
operations are and how solid our 
capital structure is. " 

According to Rodriguez, one factor 
that helped Tower quickly navigate its 
Chapter 1 1 filing was the support of 
suppliers. Another was "the sacrifices 
that the Solomons made and Russ 
(Solomon's] desire to do right by the 
company and employees. " 

MANIFEST DESTINY: Value Music 
Concepts acquired two Manifest 
Discs & l^ipes locations that were 
to be shuttered as part of owner Carl 
Singmaster's exit from music retail. 

Singmaster announced in Janu- 
ary that he planned to close his 
five-store chain. At that time, he 
said, "This is not a bankruptcy. It 



GameRiot 

Continued from page 46 



screen! ... So what the hell? We'll 
give ICameRiot] a shot. " 

Another game bowing at GameRi- 
ot is Electronic Arts' "Fight Night 
2004." Though not set to hit stores 
until June, Xbox's "RalliSport 
Challenge 2" will also be available. 
Players can either test games individ- 
ually or enter contests where up to 60 
people can compete at once. 

"Kids would normally have to pay 
$1,600 to buy all the games [that 
will be provided]," Ringel says. He 
adds that each fest-goerwill receive 
a gift bag filled with electronics 
coupons and T-shirts to increase the 
event's allure. 

SAMPUNG WORKS 

None of the featured games will 
be on sale at GameRiot, which is 
envisioned as strictly a publicity 



campaign. But GameRiot will like- 
ly produce tangible sales results, 
Ringel says. 

In polling kids after they left 
the GameRiot tent at Lolla- 
palooza last year, 74% said they 
would be "highly likely" to buy a 
title that they sampled, Ringel 
says. "The intent was there." 

Predicting heavy walk-up buy- 
ing, he declined to say how ticket 
sales are currently tracking. How- 
ever during an experimental five- 
date club tour in New Orleans last 
fall, GameRiot pulled in 1.000 peo- 
ple per show, which roughly 
matches clubs' capacities. 

Already, Ringel is planning a 
summer batch of GameRiot shows 
at state fairs and weekend-long 
festivals. 

"Thinking rosily about the 
future," Ringel says, "I would love a 
year or two from now |to have] a 
Game-apalooza tour, where video- 
games are on the road and there are 
a couple of musical acts to ac- 
company them." 



is a business decision to not fur- 
ther invest in music retail." 

Value Music CEO Rob Perkins 
says the Marietta. Ga.-based 
company is acquiring the Charlotte, 
N.C.. and Columbia, S.C., stores. The 




PERKINS: RETAINING MANIFEST STAFF 



current staff will remain. Randy 
Dunn, Manifest's director of store 
operations, was hired as a regional 
manager to oversee the two stores. 

The acquisition gives Value 
Music 69 stores. Value Music 
emerged from Chapter 11 protec- 
tion last November 



Perkins says that Manifest's 
closing was big news in the Caroli- 
nas. because Singmaster and his 
staff had built "a tremendous rela- 
tionship with his customers." 

Value Music hopes to capitalize 
on that relationship by retaining 
the employees in both stores. They 
will be augmented by the Value 
Music Staff — which, in the words 
of Perkins, "has the same love of 
music" as Singmaster 

Both stores already are prof- 
itable, and Perkins says Value 
Music will boost that by expanding 
product mix to bring in DVD. 
videogames and other entertain- 
ment-related accessories. 

Singmaster previously sold one 
store to the Music City chain in 
Nashville, which means he is clos- 
ing two stores. 

DAY IN COURT: A former Handleman 
Co. employee has been charged with 
possession of stolen goods and 
embezzlement, according to the 
Daily Oakland Press in Michigan. 

Jim James, a longtime buyer 
for Handleman. is facing two 
felony charges, each carr>'ing 10- 
year sentences, because each 
charge involves CDs valued at 



more than $20,000. 

Before the case goes to trial 
there will be a preliminary hear- 
ing, w^here the prosecutors will 
have to show probable cause. A 
date has not yet been set. 

The police confiscated 12.000 
CDs from James' garage and anoth- 
er 1.005 from the Dixieland Flea 
Market in Pontiac. Mich., according 
to chief deputy Oakland County 
prosecutor Deborah Carley. 

"James had a good racket going on 
there for himself," she says. Carley 
notes that Handleman hired private 
detectim to uncover the alleged theft. 

Sources say James was fired a 
month ago. Sales executives say 
that James regularly requested a 
boxlot or two of popular titles, 
claiming he wanted to distribute 
them to Handleman employees. 

"My position is (that James] did- 
n't do anything inappropriate." 
says James' lawyer Mitchell 
Ribitwer of Ribitwer & Sabbota in 
Bloomfield, Mich. "These items 
were sent to him for promotional 
purposes, and he used them for 
that. In many cases, they were 
given to people at Handleman, 
including his supen'isors." 

Handleman declined to comment. 
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WIRELESS MUSIC 



King Tones Set 
To Hit High Note 

U.S. To Capitalize 
On Mobiie-Music 
Revenue Potential 



BY BRIAN GARRITY 

The U.S. wireless masic market is poi.sed to take 
oli' in the coming war. thanks to more-.sophisticateil 
cell phone netNrorks and ;in increase in consumer 
use of next-generation hand.'iets. 

Ring tones topped the list of wireless data ser\'- 
ice offerings from U.S. carriers last year and 
promise to play an even bigger role in the com- 
ing year, e.xperts say. 

The potential for the ring tone business, along 
with all other a.spects of the mobile phone industry', 
will be discussed at CTU Wireless 2004. March T> 
24 in Atlanta, the annual conference of the Cellular 
Telecommunications & Internet .Association (CTI.A). 

Consecl. a research firm that specializes in 
tracking wireless music, estimates that ring tone 
sales totaled more than $1 10 million last year — 
double the total for 201)2. .-\nd the firm is e.\pecling 
ring tone revenue to double or even triple in the 
United States in 2004. 

The scope of the worldwide market, meanwhile, dwarfs 
tho.se U.S. numbers. Global ring tone .sales totaled an esti- 
mated $3 billion la.st year, according to Consect. However, 
music- and wireless-industr>' executives see promise in the 
U.S market trends. 

"It's just getting off the ground." Consect CEO Mark 
Frieser says. "It's a very exciting time for cwryDne in the ralue 
chain to take a serious look at the revenue potential for artists 
and publishers and labels." 

Driving much of the excitement in the United States — 
and catching the attention of the major labels — is the emer- 
gence of new high-quality ring tones known as ring tunes, 
which are original artist recordings adapted to a format that 
can be used for a mobile phone ringer. (Suppliers also have 

(Contmued on page 5(1) 



Owners of select Sprint phones can already purchase ring 
tunes from top artists such as, clocltwise from top, 
Black Eyed Peas, Sheiyl Crow and Sting. 
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Zingy would like to thank all the music publishers, record labels, artist 
managers and media companies who have teamed up with us to deliver 
over 20 million ringtones in the Americas. We are dedicated to creating the 
best experience for our customers and generating outstanding revenues for 
our partners in the entertainment industry. All of us at Zingy look forward to 
developing our current friendships - and to making new ones. 
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Wireless Musis 



IVIobile IVIarlcet Soars in Europe 



BY JULIANA KORANTENG 

This year in Europe, as in the United States, 
business opportunities for wireless music are set 
to soar. 

"The year 2004 is the turning point for mobile 
music." says Patrick Parodi. GM of PacketVideo 
Network Solutions Europe, a subsidiary of hand- 
set-maker Alcatel. "Previously, mobile services 
were seen (solely as a way] to promote music. 
No^s', they are a revenue generator for all the links 
in the mobile-music value chain." 

Major and independent record labels, mobile- 
phone manufacturers and service providers and 
mobile-entertainment-content companies are 
increasingly developing business deals together. 

The latest phone models in Europe can pro- 
vide access to entertainment content including 
music streams, downloadable files, ring tones, 
ring tunes, text messages, multimedia messages, 
screensavers and more. 

The scope of opportunities available in the 
mobile-music business will be among the key top- 
ics discussed at MILIA. the 10-year-old interna- 
tional trade market for interactive content busi- 
ness. MILIA is now part of MIPT\'. the annual 
television-programming marketplace. 

The two events will take place simultaneously 
March 29-April 2 in Cannes. Vodafone Live, the 



entertainment arm of Europe's biggest cell-phone 
operator, will sponsor MILIA's flagship conference 
alx)ut the global mobile business. 

"We have been talking about convergence at 
MILIA for a decade, and convergence is becoming 
a reality," MILIA executive director taurine 
Garaude says. "It means bringing these different 
communities [mobile content, interactive TV and 
broadband delivery] together" 

PacketVideo's Parodi. who is 
also a vice chairman of the Mobile 
Entertainment Forum Americas 
IMEF), a global trade group for 
the mobile entertainment busi- 
ness, is encouraged by 
researchers' forecasts. 

By one estimate from the ARC 
Group, a research firm based in 
the United Kingdom, the global 
mobile-entertainment business 
will grow to $25 billion by 2007 
and 3 billion handsets by 2008. 

"Mobile isn't just about the 
consumption of music; it Is about adapting the 
music experience to what the mobile phone can 
do for the user, ' Parodi says. 

The decline in global sales of CDs during the 
past three years has helped spur the development 
of new mobile-music technologies, as copyright 




owners seek alternative sources of revenue. At the 
same time, mobile-phone manufacturers and 
service providers need entertainment content to 
drive their business. 

MEF chairman Ralph Simon says his organi- 
zation is helping manufacturers and operators 
find their way around the new music industry 
landscape. And the recent addition of EMI 
Recorded Music and Universal 
Music International to MEF's 
membership has added sub- 
stance to its role. 

■What MEF has been doing is 
providing a crystal ball that 
shows members how to con- 
struct revenue-generating path- 
ways," Simon says. "MEF can 
help unravel the thicket of copy- 
. right confijsion." 

|[\^ ^ T0P20T0NES 

Among the projects spear- 
headed by MEF is Europe's first 
official ring tones chart in the United Kingdom. 
Called the MEF U.K. Ringtones Top 20, it is a 
biweekly chart compiled by coasulting company 
KPMG and scheduled to debut this month. 

The data, collected confidentially, will be com- 
piled from sue of the United Kingdom's largest 



ring tone suppliers. However, the chart compil- 
ers have not identified the specific suppliers par- 
ticipating in the chart. 

Simon has also noticed the growing interests 
of artists' managers. "The difference from last j^ear 
is that there's been a greater awareness by key 
managers," he says. "It was no coincidence that 
Paul McGuinness. U2's manager, was at |MIDEM 
20O4'sl Mobile Forum." 

For Cedric Ponsot. CEO of Universal Mobile, a 
division of Uniwrsal Music Group, the future lies 
in communicating directly with operators and 
device manufacturers. 

"It's a full partnership with the hand.'iet man- 
ufacturers, the operators and the content oim- 
ers." he saj's. "We. the labels, don't want to use a 
middleman. We need to have this direct dialog 
with the operators who don't understand the 
music industry, and vice versa." Ponsot asserts. 

As a former director at French mobile network 
SFR, Ponsot understands both worlds. "My mes- 
sage to both is that we're no li >nger in the record- 
ing industry; we are in the music industry. " he 
notes. "Consumers are no lunger bu>ing just CDs: 
they are also buying ring tones. Now artists have 
to be coached by the labels that, for instance, you 
can create a buzz with the [ring tune] wrsion of 
a track before the album is released. We need to 
make the operator understand this." 



Ring Tones 

Contimed from me 4S 



marketed these music files as Mastertones, TVuetones and 

Realtones.l 

"I think the market for (ring tune) content is going to 
increase dramatically this year with the new handsets that 
are hitting the market." says Phil Wiser, chief technology 
officer at Sony Masic Entertainment. 

The sound quality of music on cell phones is an increa.s- 
ing area of focus for record labels, wireless carriers and ring 
tone specialists. 

"It's like moving from black and white television to color 
television. " says Ralph Simon, a music industr>' wteran who 
currently serves as chairman of the 
Mobile Entertainment Forum y\mericas. 
a global trade group representing the 
wireless entertainment industry. 

Ted Cohen, senior VP of digital devel- 
opment and distribution for EMI .Music, 
describes the appeal of the ring tune more 
plainly "Do you want to hear a wrsion of 
'Smoke on the Water' that .sounds like it 
was played on an organ, or do you want to hear the real 
thing? " he asks. 

Simon adds. "You don't hive to settle with ring tunes. 
You get the real deal. Ring tunes sound like rock'n'roll." 

Indeed. Frie,ser .says that Consect research indicates that 
improvements in technology and ring tone quality drK* ring 
tone consumption higher 

.Analysts estimate that cell phone carriers saw as much as 
a 10-fold increase in consumption in the shift h'om mono- 
phonic ring tones to polyphonic tones. 

Frieser is calling for ring tone consumption in the Unit- 
ed States to double in the shift from polyphonic to higher- 
qualitv' ring tuneis. 

That's music to the ears of record labels. To date, they 
have been shut out of the ring tone market because older 
ring tones do not make use of the master recording. 

Typical polyphonic ring tones and monophonic ring 
tones are instrumental rerecordings of songs, represent- 
ing an opportunity geared more toward the publisher By 



'Ring tunes sound 
like rock 'n ' roll. ' 

—RALPH SIMON. MOBILE 
ENTERTAINMENT FORUM AMERICAS 



contrast, ring tunes require licensing of clips fi-om actu- 
al recordings. 

GETTING STARTHD 

Label executives are quickly becoming enthusiastic about 
the incremental revenue opportunities represented by ring 
tones and wireless services. 

Owners of select Sprint phones can already purchase ring 
tunes for use in place of less sophisticated ring tones. 

Significant sales have followed. In January. Sprint 
announced that it had sold more than 500.000 ring tunes of 
Beyonce's "Crazy in Love " and "Baby Boy" since they became 
available late last year. 

Frieser .says that thase numbers hint at a much larger 
opportunity for ring tones. He estimates that the figure only 
represents a quarter of the subscribers to Sprint's wireless 
data services. 

Ring tunes cost about SI. 50 to $2.50 
per song, which is considerably higher 
than the 99-cents-per-song dovvnloads 
available through such services as Apple's 
iTunes. 

Sprint says it sold 20 million ringers 
and screensavers through PCS Vision in 
2003— the company had 2.7 million PCS 
Vision customers at the end of third-quar- 
ter 2003. However, not all of that business was ring tunes. 

Polyphonic ring tones still account for the bulk of the 
ring tones business in the United States, because those are 
the ringers that most current handsets will play But that's 
quickly changing. 

EMI's Cohen says. "Polyphonic will maintain its position 
in the short term, but the number of handsets that are ring 
tune-compatible is really growing." 

Indeed, the major labels are in the midst of a deal-mak- 
ing fi'enzy to make ring tunes available to consumers. 

All these factors lead to bullish expectations for the wire- 
less market in 20O4 and beyond. 

In a study published last summer, research firm IDC fore- 
cast that the U.S. ring tone business would be worth $1 bil- 
lion by 2007 — driven in large part by ring tunes. 

IDC estimates that polyphonic ring tone content will 
dominate until late this year or early next year. At that 
point, consumers will begin to embrace ring tunes in 
greater numbers. 



Wealth Of Opportunities 

BY BRIAN GARRITY 

Ring tones are jast the beginning. 

Wireless companies and major labels see revenue opportunities for cell 
phones far beyond sales of ringers. 

"All this upgrading on the handset side and on the network side means 
aUowing for a plethora of new applications and .semces that are based around 
mobile music. " Mark Frieser CEO of re.search firm Consect. says. 

Ted Cohen, senior VT of digital development and distribution for EMI Music, 
adds. "In the long term, there are going to be more involved artist-driven 
products that are going to be about more than jast the ring tone, they're going 
to be about the screeasaver the wallpaper and games." 

Indeed, phone services and labels are already- experimenting with such prod- 
ucts as dtftvnloadable games that incorporate masic from major labels, pictures 
lhat can be used iis v«illpaper on phone screens, mobile fiin dubs and .subscrip- 
tion-based .sheaming music .services for phones. 

.Sprint PCS began offering its customers access to full songs from Warner 
.Music Group artists through a streaming music service last year. The offer is an 
expansion of an e.xisting subscription service WMC currently offers to Sprint 
customers: acce.ss to 30-second .sound cl ips irom VVMG acts for S3.99 per month. 

In addition, labels and cell phone carriers are offering "animated ringers" — 
polyphonic ring tones synchronized with animated graphics. 

Major label executives note that wireless services are interested in doing 
deals with record companies because music plays into the sweet spot of new 
data senices they are trying to sell over next-generation networks. 

.At the .same time, mobile phone customers are liKiking for .such quick enter- 
tainment programming features as music and games. And labels are re.spond- 
ing by gearing offerings toward current hits and material that has not yet been 
released in stores. 

'The music market is a hit-driven market. " notes Phil Wiser, chief tech- 
nology officer at Sony .^liisic Entertainment. "VMien we have a hit. we don't 
want to just limit ourselves to one type of content around that hit. " 

A growing trend is music companies collaborating with wireless phone 
companies to promote certain songs and timing an album s pn)motion around 
its release date or when the song is serviced to radio. 

The goal, label executives .say. is to line up the mobile music experience 
against the traditional marketing promotion cycle for jiew albums. 

'This year you're going to sec the windows change on tile ring tones." Wiser 
riotes. "Just as in the digital space, where you have prerelea.se radio windows 
for digital singles, you'll also have a similar window for ring tones. Because it 
drives awareness, it raises visibility for the content and the artist. " 
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Billboad HEALTH & FITNESS, 



Sales dau compiled by Nieisen 
v«)eo5cai 



PROGRAM SUPPUER & NUMBER 



NUMBER 1 



HILLY BLANKS TflL BO CAROlO 



10 W«nl>« AtNunthe- I 
GOODTIMtS VGHO 0?MS 



TH( MtTHODPIlAIES TARGH SPfCIHCS _ 

^RL/NCH lAr BURNING PILATt S 

PILATES FOH QUMMILS 

US'Uf SANSONE "WAIK AW AV f HE POUNDS 

WALXINC AWAY THE POUND EXPRESS 

lESliE SAHSOHL GET UP & GET STARTED 



ANCHOR 6-V»INr|irAIN'M[M 



THE RWM - COMPLETE AaOBICS h WBSff TRAJMMG 'im 



BASK V06AKW DUMMIES 



RB» BODY SCOIPTING SYSTEM (g 



CRUNCH PICK VOUR SPOT PtLATES 

J5-MINUTE WORKOUTS FOR DUMMIES 
f AT BLASIING VOGfl 21 OftVS 10 A HEALTHV BODV 
PIUTES BEGINNING MAT WORKOUT 
TAt BO fLEX 



PILATTS fnn aR<; 

"USUESANSOP.L HIliHCALORIt BUflN 
Lisiif !.a\r:%- ■.vaj: a,'.,iv ■ - .".I'Si-^'ii:; 



Latin Market 
Set To Boom 



BY JILL KIPNIS 

LOS ANGELE.S— For ever>' dollar that 
consumers in the general U.S. popu- 
lation spend on entertainment. Lati- 
nos spend %r>. 

That assertion by Edward James 
Olmos. a keynote speaker at the "DVD 
en Espanol" conference held March 9 
at the Wyndham Bel Age Hotel here, 
highlights the immense financial 
opportunities awaiting the video 
industry in the Latino market 

According to the 2()00 census, there 
are 40 million latinos in the United 
States. Studio and marketing execu- 
tives at the event discussed effectively 
promoting films to that group. 

KnovNing which types of films appeal 
to Latinos is key. Data presented by 
Video Store market research director 
Judith McCourt revealed that 49% of 
Latinos say the genre they purchase 
most on DVD is children's titles, vs. 
39% of the general population. 

Other partiLipanLs noted tlie popular- 
ity of action films in the Latino commu- 
nity. Uniwrsal Sludi(js Home Video exec- 
utK* W of marketing Ken Graffeo said 
that "8 Mile" and "Scarface ' were hits. 
"Films that are underdogs might also do 
well in this mar- 




dte HW 

iMSOrSm 



'.'.^.ived Erngnima SlOXI i^iB itkI SI miiofi « nigBHiid 
.1 r»asr MliimecfSIBmJIixMetMailn ilieatficalii iHiinwil MiOfl i ai m . or HUH 



ket," he added. 
" Bring It On' 
had a huge His- 
panic audience." 

Uniwrsal con- 
ducts research to 
^ J determine if a 
video will appeal 

^^HLnji!^^! market and will 

^^MalSil^^^^ mount separate 
general-market and l.atino marketing 
campaigns if a large Latino audience is 
expected. Hic liitino campaign typical- 
ly includes Spanish-language commer- 
cials, as well as local radio ads. 

Many participants said radio promo- 
tii ins should be pla>\.'J up in Latino-ori- 
ented marketing campaigns. "I.atinos 
spend 21 hours listening to radio per 
week vs. 16 hours for the general pop- 
ulation. " said Rita Boradjian. co-presi- 
dent of j\ltemali\'e .Marketing Solutions. 

Attendees agreed tliat in addition to 
tailored marketing campaigns, retail- 
ers must give more attention to Span- 
ish-language customers. 

"The biggest single obstacle we face 
is placing Spani.sh-language prcxluct at 
retail." .said Peter Staddon. senior VP of 
marketing for Twentieth Centun,' Fox 
Home Entertainment. Getting retail- 
ers to test the product is an important 
f(«)l in the dE»r. he .said. 

For DVIJ releases of .American films. 
Staddon said, it is important to include 
the Spanish audio on the mainstream 
relea.se. because "retailers don l want 
separate SKUs." 

The conference was produced by 
Video Store in cooperation with Digi- 
tal Entertainment Group and The 
I iollywood Reporter. 
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BiObood TOP MUSIC VIDEOS .. 








Sales 4818 comp,l.db» J{ 

SoundScsn 

TTTl^ Principal 
LABEL / DISTRlBirriNG LABEL & NUMBER PerfOfmefs 


TAPEi'DVO 
PBICE 


1 




S NUMBER 1 13 WemAl Numbed 
liRA IN IC^AS wwnsHMjsicviIKDtnti UnKIn P3fk 


zijscomD 




AU11ME FAVORITIHOM€COMING_ V0UJME1 iiA.T.E^vusGvcio*vtf Bin GaiVief 


14.96 DVD 






MI nWHIhunikHQME COMING- V0UIME2 uiiMfD musk vocd 44507 BillGailtier 


14.98 DVO 




2 




RMITII lYrwcoftOSomi bl Jod & Th6 ESSI Si<te Boy2 


lljtCOIOVD 






ROAD CASE vtAiiMGvoEowTai Kenny Cliesney 


69tDVD 




3 




WHEN THE SUN GOES DOWN mxo sum Kenny Oiesney 


6.98 DVO 




4 




LfDZEPPElM a" <i.ANt.cvioLa3n)>ii ledZepiMlin 


29.98 DVD 




5 




PAST, FffiSENTft HJTURE aFimMMMxau)NB54iuisci«(»ntT biki Rob Zombie 


l!9!C0/IIVO 




8 




CONCERTFORGEORGE miNOHowEvnconMi Various Artists 


29 98 DVO 




7 




THEREELME* EncMusiciiiKasmMuscmTERtAnMEMinTij Jennifer Lnpez 


i3sovaito 




9 




liKUVNUBkWKiniKBBIflUlinDMKn IttEMNB simwtwKow Pantera 


liscimn) 




10 




C0U)PlAVUVE2n(B A'CAfiTOLMOCOMit CoMplay 


Maovitai 




ONmEROAOWTHTHEOROnCRXMURPHYS trtmmDBw Dropkick Mwpllys 


19.96 DVO 


6 




RRST U.S. VISIT a 'mpitoi ,010 M3« TtieBeabes 


24 96 DVD 




11 




DIECOHPIETIMASIEIMIORKS A ^EKiucwanntucEwwHMWTsn Tenacious D 


19.96 DVD 




14 

12 




INTIMAMENTE: EN Vivo LIVE euiuumnp lirtocable 


19.96 DVD 




G3: LIVE IN DENVER tPiciAisicvioEaisam music imfRiuNMENTsnn G3 


14.96 DVD 




20 




UVEATD0NM6T0N A'EncMuscMxa^owMusicENTBirMMwmnKi AC/DC 


14J8DVD 




DERNniVE JUX PRESENTS 3 DWMTivTjuxn Various Artists 


laSBCQIDVD 


13 




TH)SL£FTFS1SRNjHTUVE isi>fcviKimMKi4MLisCftMXootST(eNi BonJovl 


lejBDVO 




16 




lAHISTDRlACONTINIlA- KN»s4,v«u«uiiuneiM(aOBtmi Marco AlMonloSolis 


IS n com 


19 




NUMBER ONES* EncwuscwEowwjsiCEhiixiuNOAMi Mctiael iadtson 


1498 DVD 

use COM 


IB 
17 




20GREA1ESTHIT5 uwAHSuuaihAimfiiuiMiiictvttDDaTtiozB Gni|)0 Mojado 


RaCATCCT UlTCUni IIUCI IUCI'9 1 I.I II Alan lajLe.m 

uHuuur riiia vulijwz . uiMiA usanKSflosncMSMOEQEGin AianjacKson 


&98DVD 


15 




WCOIISMUSKALMG0CAN02W .«<^t.irMiiMau«ut.iK^rci! Various Artists 


ttgecDiUvo 




23 




tipl LJVE IN CHICAGO * MBcwwsfttU'oeaMi'MuiiAaciuuiiniicim Sbania Twain 


19.98 DVO 




26 




UVEINCONCERT'AlDYEARCELfBRATlON fiiNCMMCAAiwu Michael W. Smttll 


16.98 DVD 






QNE FFir....'Si :ii::r3;^nN,Mi.3CiMEmAJNMENT!a»i MIChaelJackSOn 


9.98 DVD 




22 




GREATTSTHITS197ll-19S7«axiA«uuusi:tioEas[WtM5CEvri«wiwMaB Journey 


14 98 DVD 




27 




RUSKINRtO A 'A>,Tvtcu70{VISllWMXaUNMR&UMU3ICAvnE0KI43lM RuStt 


29.98 DVD 




24 




THE CENTRAL PAIU CONCERT Buuw&KAWkioi^snii Dave Matthews Band 


24.98 DVD 




28 




TRIBUTOALAMOR iMviiisiiiArMMMvuuiiAj»cAvixoD«t»iin LosTemerarios 


WJBCDIDVD 




31 




RjOACISMUVP DituMAinu.t]ffiAMwi]nKSHiM£EtirEiiuiiMmwi49 FloetTV 


lUOMM) 


18 
N 

1 


36 




jaSKGR0BANINC0NCBtTA*t4iflmaNusc)Sl»uMiuuscv<nwi JoshCroban 


2;»CDi1IVII 


32 




THEVIDEDS* AHisiAttEcoAosmcsuGvrxosttu OulKasI 


19.98 DVD 


34 




iKBUioiJmitinniRiiitniMciHtsiiiUHBai *««w«EiTn jenroxwonny 


is»cm 


37 




AUACCESSntSS A ' •*~i.*m.mK^*.VLifiBAje*if^i<tMvmtmifm» Hilary Dull 


9.98 DVO 


29 




lAlfSOFAUBRAnAN ATORIAMOSCOUfCTMlN 4u<it.noi» ToriAmos 


139! CD/DVD 


30 




iKiman'KiuniDniim" • ..>i.>9kx lusimiBiiiMSiiri^sj 


Tssecomo 


UvmtHtdlMOOUIIPItlUllTlliUl.r ,. ■,.>.■ !,■..•...,■,- Base AgarelTue Marine 


14 98 DVD 



: • RIAA galiJ cei. % wtn ol WOOD una fw ai vdaav FdM tMmur c«n Iin 

< cDtlwiMiaf ICIlDOOmUfcrSrixiFvdKH RIAA jcM crrt *or SJSO) inti ler 5f er If 
i-r- cert lor SOaOOiiniSVrSF o Uvtlm i:aRifK)dpna(1a^l I, t»l T »M VNUBuwiBU 
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Biiibcx^d TOP DVD SALES 



1 






Sales data compiled by ... , 

4> Nielsen 

Video Scan 














TITLE 

LAeEL/OISTRlBUTING LABEL & NUMBER 


Performers 


RATING 










S NUMBER 1 


2 Weeks At Number ) 












SPY KIDS 3: GAME OVER 

iV.tiT Ct^HFr .(OME (ST[ftU: WC'.r BUtW k'iS'A MUMt tN!tM'*l WtM 12WS 


Antonio Banderas 
Syivesler Stallone 


PG 

1 


29,98 






SCHOOL OF ROCK (WIDESCREEN SPEOAL EDmON) 

i-wAuuLM MjMHMiHtairivnM»i^ 


Jack Black 
Joan Cusack 


PG-H 


29 98 






SCHOOL OF ROCK (PAN & SCAN SPECIAL EOmON) 

PARAWliM KJW (NTf HlajfiMfNT 9« 


Jack Black 
Joan Cusack 


PG-I3 


29.98 






COLD CREEK MANOR 


Dennis Quaid 
Sharon Slone 


R 


29 98 


1 




GOOD BOY (SPECIAL EDITION) 

MGM HCMt tMtHIUNMLM ma 


Uam Aiken 
Molly Shannon 


PG 


26.98 


1 


2 




THE UON KING 1 1/2 

VtW DQNFI HEME EN^EfnAJNMf SimNA WStt, HOME ENrERTAMWNTim 


Animated 


G 


29.98 






DUPLEX 

■ ■ ■.! ■ »r»« mT(fnAJNMF\TWJ(KA VIST* HOME tWPtlAlMWVrnMa 


Ben Stiller 
Drew Bairymore 


PG-l] 


29 98 


m 




LOONEY TUNES: BACK IN ACTION (PAN ft SCAN) 


Brendan Fraser 
Jenna Eirman 


PG 


27 98 




3 




MISSING (WIDESCREEN SPECIAL EDITION) 


Tommy Lee Jones 
Cafe Blanchett 


fl 


29 98 






CHAPPELLE'S SHOW SEASON ONE 


Dave Chappelle 


NR 


26 98 






STARGATE SG-1 (SEASON 6) 

•MM HOME tNTERTAJNMEVT OtM 


Richard Dean Anderson 


NR 


E9.98 


a 






RUNAWAY JURY (WIDESCREEN) 


JflhnCuuck 
GmHackman 


PG-13 


27.98 


9 






RESERVOIR DOGS: SPECIAL EDITION 

*RIISM tOME tUrERTAIMMf Ml iIM 


HarvnKeitel 
Tun Roth 


R 


14.98 


m 


4 




MISSING (PAN ft SCAN SPEK>L EDmON) 

CO.UMBiA !■( StAR waMt EMiFTA'SWEM OWtB 


Tommy Lee Jones 
Cafe Blanchett 


H 


28.98 






LOONEY TUNES: BACK IN ACTION (WIDESCREEN) 

A^wn HHUF uinir mcm 


Brendan Fraser 
Jenna EKman 


PG 


27.98 




11 




LOST IN TRANSLATION (WIDESCREEN) 

lArvfRSAI STUDIOS HOME VOfOaeU 


m Murray 
Scarlett Joliansson 


R 


26.98 




21 




BARBERSHOP 

MOM KMI ENTIframMEMT lOMIM 


IceCutw 


PG-13 


K.98 




15 




nNDMG NEMO 

lAWOISNCYHOWtNIIFtTAmPMMTrfiUflAVlSUHONCEmnUirMfNI 0\» 


Animated 


G 


29.98 




20 




PIRATES OF THE CARIBBEAN: THE CURSE Of THE BLACK PEARL Johnny Depp 

wur oisWYWME iNnmwMVT'SuEKA visu Hcwc twinvntrnw OtIandO BlOOm 


PG-13 


29 96 


m 


5 




MATCHSnCK MEN (fVW ft SCAN) 

MARNtn how( vihd tm> 


Nicolas Cage 
Sam Rockwell 


PG-13 


27.96 






LEGALLY BLONDE 

WGU HOME EsnRTAnMENi mita 


Reese WIttlefspoon 










PG-13 


14.96 


M 


12 




RADIO 

COIUMBM TRIStAn HOME EVTWAXMNT tOIX 


Cutn Gooding, Jr. 
Ed Harris 


PG 


28.98 




6 




imatchstk:k men (widescreen) 

MAHNf R t>C*W VKHD HC7T 


Nicolas Cage 
Sam Rockwell 


PG13 


27 96 




13 




SECONDHAND UONS 

SEW LJW HOME E>jrFmAIMUEM WARMER MOMC ^HOMKH 


Michael Caine 
Rottert Duvall 


PG 


27.96 




10 




RUNAWAY JURY (PAN ft SCAN) 

KlxuKIEUJim 


John Cusack 
Geneitackmin 


PGI3 


2798 




14 




0PENIIAN6E 

will BISNEVHIIMCeimni)MNT<8UE*M VISTA HOME f NTEKTAMMEhT jm 


Kevin Cosmer 
Robert Duvall 


R 


29196 






QUIET MAN (COLLECTOR'S EDmON) 


John Wayne 
Maureen O'iwa 


NR 


14.96 






WHEN HAIWY MET SAUY 


Billy CrvstaJ 
Meg Ryan 












R 


14.98 




















UNDER THE TUSCAN SUN (PAN & SCAN) 

WAIT nSNFi HOME ENTEHUINUENTBUEM V1S1A HCM EMEniAINMENT 3383 


Diane Lane 


PG-13 


2998 






CASTAWAY 


Tom Hanks 
Helen ikint 


PG-13 










14.98 








NATIONAL LAMPOON'S VAN WILDER (RATED) 


RyanReynoWs 
Tara Reid 










R 


19^98 






MOUUN ROUGE 

miafmmimam 


Nk»le Kidman 
Ewan McGregor 


PG-13 


14-98 






YOURS, MINE AND OURS 

MOM HOAC ENIERUiNMENT Pim 


Lucille Ban 
lienry Fonda 


NR 


14.98 




9 




NFL SUPER BOWL XXXVIll 

AWMflKIMI v'i:.t3.«lJ: 


NolUsted 


NR 


24.98 






THE LORD OF THE IWKjS: THE TWO TOWERS EXTENDED EOfTKM (WIDESCREEN} Eliiah Wood 

N!W ItNt M3V1I (MfRTiUHMtSI 'AAWlEI »OVl VA-^ tlrtM (311 MCKellen 










PG-13 


39.98 




22 




ONCE UPON A TIME IN MEXICO 

CUgUBIA TnsIAK HOM EXnHTAINMEm OP'} 


Antonk) Banderas 
Johnny Depp 


R 


26.98 




27 




TITANIC 

PARAMOUNT HOMt ENTERUlNUfNT \W1 


Laonardo DiCaprlo 
KateWinslet 


PG-13 


14.96 




24 




INTOLERABLE CRUELTY (WIDESCREEN) 

uMMssAi sTuoos mm vioto h»i* 


George Qooney 
Catherine Zeta-Jones 


PO-13 


26.98 






STARSKY ft HUTCH: COMPLETE FIRST SEASON 

caiiMB* msTM nam emirtaoiMEVt tarn 


Paul Michael Claser 
Davtd Soul 


NR 


49,98 








RAMBO: RRST BLOOD 


Syhrester Stallone 
Ricnard Crenna 


R 


14.98 
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Sales data compiled bv 

*» Nielsen 






a 




THISl 


LAST 




TITLE VideoScan 

LABEUDiSTRIBUTING LABEL & NUMBER 


Per+ormtn 


s| 


z 


S 


■ 






NUMBER 1 


4 Weeks Ai Nunber 1 










1 




THE UON KING 1 1/2 

IVAVr D1S«.E> HOW- FTJTTfrrAJTiMPlTHI.OiA WtSI* WMt tNTWTMlWNt 3IMJ 


Aramated 


20CM 


G 


24.98 


■ 




SPY KIDS 3: GAME OVER 

MMrDlSSr<HCME£NI( RIAjrMtMTfluCMft VISTA WMt INTIItTIWlMCMt VKl 


AniDtiio Banbems 
Sylvester Staitone 


2003 


PG 


24.98 






GOOD BOY 

MOW KiMt fliTERlWNMIM mH 


Liam Aiken 

li^olly SS^WKKin 


2003 


PG 


24.98 




2, 




DORA'S EGG HUNT 

fWWMtU',- Hll'/t t'J-tl-illiMitnTWn 


DoraTTieExpknr 


2004 


NR 


9.98 






LOONEY TUNES: BACK IN ACTION 

WWVltR K^Mr I'lOlO W9 


Brendan Fraser 
Jenrra Elfman 


2003 


PG 


19.98 


■ 


3 




DORA THE EXPLORER-DORA'S PIRATE ADVENTURC a„i~M 


2004 


NR 


9.98 




5 




FINDING NEMO ItMml 


2003 


G 


24.98 




— 
4 


' 


UNDER THE TUSCAN SUN 

^TDl:^E< t<C^■^ tN'fil'ai>lU[M1li;EWV1STAI«M(tNT(RTAlNMEKTai]N 


Diane Lane 


2003 


PG-13 


2498 




6 




SECONDHAND UONS 

NtWl.^E IF' lEttu 


MK^naelCame 
Robert Duvall 


2003 


PG 


22.98 




8 




SPONGEBOB SQUARERANTS - THE SEASCAPE CAPERS 

cABwj.-.-"L-.-.;h.i'rij':Mf-,i ---.^ flnmatta 


2004 


NR 


9.98 




11 




PIRATES OF THE CARIBBEAN; 'fHE CURSE OF THE BLACK PEARL Johnny Depp 

A'A.Trt,'.-,F- , .1 VISTA HIM EEETERTAinMENTjlMO OnifTEk) Bl0E)m 


2003 


PG-13 


24.98 




7 




OPEN RANGE 

;VA.[[ji$-,t< H»<EIEIEnUIMk«tlT,«lj0tAV1SUl|[MIErm)ITAlNMENT[ma2 


Kevin Coslner 
Rotert Dirrall 


2003 




24.98 




9 




SHREK 

DitWAaWliS rtJME LMEATAiV^V s»,'r 


Mike Myer^ 
Eddie Mutphv 


2001 


PG 


14.98 

1 




18 




DORA THE EXPLORER ■ RHYMES AND RIDDLES 

PARAAWLNT "OWE EnnHTAjEEMEPiT Wffil 


AnimalBd 


2003 


NR 


998 




13 




SEABISCUIT 

UMVFE<<-Al ^LOnSHOUf viofunw 


Jeft Bridges 
TobevMcGuire 


2003 


PG-13 


22.98 






COYOTE UGIY 

TUtCH^rCNE F43ME VIEICIliBEJIFlA VISFA HOIAE ESTEmAAMEI^I 


Piper PefatM 
Aaam Garcia 


2000 


PG-13 


998 




10 




EVER AFTER: A ONDERELLA STORY (REPACKAGED EDmON) 


Drew Barrymofe 
Anjetica Huston 


1998 


PG 


6.98 




16 




FREAKY FRIDAY 

A'A-roif.ti FH-'.^:iV.iU F^SNEVHDMVIKOIIIIID 


Jamie Lee Cutts 
Lindsay Lotian 


2003 


PG-13 


24.98 




14 




BILLY BLANKS' TAE-BO CARDK} 

OOOCFIMESKlWIivOEO CPMS 


BltyBlaf*s 


2003 


NR 


19.98 








TOMBSTONE 

HOUTWOCO PICTURES hCME V-£ia«UfW VISUHORM EHIEilTAirtlAEKT B« 


KurtRussel 

Val Kilmer 














1993 


R 


9.98 




REMEMBER THE TTTANS 

^■JA.FOlS>.E*K>U[ Ell FFRTairEMEVfil^ia VISTA NOME ENTBtTMlMMTim 


Denzel Washington 


2000 


PG 


9.98 




19 




CITY OF LOST TOYS 


Dora The Explorer 


2003 


NR 


12.98 




17 




THE LION KING (PLATINUM EDCTION) AniimlBd 

IVA.' 1 ', , , V^SIAF^FMEEnTtRIAnMENTDUi nUETiaWE 


1994 


G 


24.98 




24 




THE METHOD PILATES: TARGET SPGOFICS 

CUWNl .vtuFiEjj WMC 


NotUsted 


1999 


NR 


12.98 




20 




RUGRATS GO WILD 


Animated 


2003 


PG 


19.98 



• RIAAyold curt, lo' itkt olSa.ODOi^ftii ot SI mibon in xaI» hi luggexliKl ir.<»i A HlAA pLftimum ctrt lor Miuot KKLOOOuncsorSZmflKin <^ a\ iuggnnwi nai. 

♦ IRMA go*) cortjricelton 'oi a rrinmiKtf cil 125,000 unili tx » iJolHi »Ot(inn o1 S3 tthIioi nl 'clnil (ir lTio»lr<i)1ly r«ttBHd programs 0' ot « tuR 25JI10 urjH *nri V mitnn U 
wygmud retail lor nonthaaCiical tiUii. iflMA platinum carlriicUmn tor a nrriDum >«« ol nO.OOO imils c • doilc votunis of SllmMton (t riUil tor th«at>ic*tv relaisad pro- 
gram*, ■no erf •! IsML 50030 ureu mdCmNion at tuBgastad ratail tor nomhaatncal Wi» 200*. VNU BusrwH Meita. kic and Mtan VliMoScar AI nglits retatvwi. 
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SCHOOL OF ROCK 



MATCHSTICK MEN 



RUNAWAY JURY 




yU^g Cto'.'ded b'l HoTie Vidw Eiientisb 'C 20Q4. Rertrak Corporaiion An fijhti fle&efvefl principal 

L&BEL'DISTRIBUTING LABEL & NUMBER CbWIWK' (^SsThTULS Pcrfori 



NUMBER 



I Week Al Nomcer I 

Jack Black 
Joan Cusack 



Tommy Lee Jorres 
Cafe Blanchett 



Nicolas Cage 
Sam Rockwell 



John Cusack 
Gene Hackman 



COLD CREEK MANOR 



B1.HNA VIS'A «C« Et;TEBT(iltA1(M SOI J 



Dennis Quaid 
Sharon Stone 



Ben Sbller 
Drew Barrymore 



Liam Aiken 
MoJIy Shannon 



Cuba Goodrng, Jr 
Ed Harris 



SECONDHAND LIONS 



Michael Caine 
Robert Duvall 



LOONEY TUNES: BACK IN ACTION 



Brendan Fraser 
Jenna Elfman 



PG-13 



R 

PG 13 
PG-13 
R 

PG-13 
PG 
PG 



PG 
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Billboad TOP VIDEO GAME RENTALS 


U 


B 






P- ii.i'-n] hv Mui.e Video tswntirtis ITO* Fienrj. Ciirr 
TITLE lb 


^raiijr All tig'iri fteierveJ 

HmMr Q^SrilTULS Minufacturar 


1 


2 




-S NUMBER 1 '■■ 

PS2-JAMES BOND 007 
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Ireland's Cathy 
Davey is ready 
to take her first 
solo steps 




Global 




Canadian duo 
Taima reaches 



lor a global 
audience with 
its debut 



album 
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Newcomer Claims Lion's 
Share At Echo Awards 



BY WOLFGANG SPAHR 
and EMMANUEL LEGRAND 

liEUI.lN — Gtmian labels are seeing cuttlng- 
edge A&\i pay otY in a eountiT.' where musical 
coascrvatism often appears to bt- the norni. 

Mien rock act VVir Sinil l lclden triumphed 
in Uiree calcgories at tJie annual German music 
indiLstri' Kcho Awards March (i in Berlin lor its 
dehut UiheLvlCMI album. ' Die Reklamation." 
the label saw it as vindication of a risk-taking 
X&H polio,'. 

"Originality and greatne.ss asually don't get 
recognition |in Clermanyl. " .says Berlin-based 
Christof Kllinghaus. managing director of the 
German arm of EMI's Libels division. Ubels 
specializes in Icft-of-center repertoire, mostly 
from indie imprints. 



"A&R here is Igenerallyl driven either b\' the 
desire to reach the mainstream or by TV' shows." 
Ellingliaus claims. "It is not artist-driven .A&R. " 

FROM OUTSIDER TO WINNER'S QROf 

Wir Sind Helden won in the new talent, 
national radio new talent and best video (for tlie 
single ".Miissen Nur Wollen") categories. 
labeLs/ICMI al.so won the Echo tor best market- 
ing campaign for its work on the band. The 
group was nominated in the best national 
rocfc'pop band category but lost to Pur lEMI). 

Ellinghaus suggests that Wir Sind Helden 
stands out hecaase "they are the 'civil cats' who 
did not want to play the ma.ss-media game and 
conlbnn to the rules of the mainstream. " 

Oespile such "outsider" .status, the album hits 
(Cimliiiucil (111 page nH) 



SNEP Digital Delivery 
Choice Causes Stir 

Joint Venture To Service Tracks To Radio 



BY JAMES MARTIN 

Pj\RIS— French labels body SNEP has chosen a 
company with no track record in the field to 
digitally deliver its members' promotional titles 
to radio stations. 

The decision has been met with 
surprise by the other contenders 
lor the contract. 

.At the end of 2(K)3. SNEP request- 
ed bids for a single "promo-to-radio" 
service that could be used by all its 
members. Three companies sub- 
mitted propo.sals. 

SNEP's board has now picked Live 
Network, a joint venture between 
Paris-ba.sed chart compi ler TITE Live 
and technology firm (\pach Network, 
to run the new service, Mediadi.sque. 
The service will digitally deliver SNEP 
members' music direct to broadcast- 
ers at a set group price. It will be SNEP's sole rec- 
ommended deliver^' ser\'ice for promotional titles. 

Peter Murray is CEO of one of the unsuccess- 
ful contenders. Lu.\embourg-based Grandlink 
Media. He describes the SNEP decision as "dubi- 




ous" and "a massive step back\vard " in techno- 
logical terms. SNEP declined to commenL 

Liw Ne^^'ork currently handles the digitization 
and management of .streamed musical extracts for 
ebay.fr and amazon.fr. Hmvex'er, it has yet to fiilly 
develop the Mediadisque system, 
and no date has yet been set for the 
launch of the new service. 

TITE Live collects and manages 
data on all tjpes of cultural prod- 
ucts and compiles the official 
music sales charts in France for 
SNEP in tandem with market re- 
search company IFOR 

Grandlink specializes in supply- 
ing media companies with content 
via satellite. Murray .says he consid- 
ers the Internet-based transmission 
proposed by Live Network to be less 
secure and efficient than Grand- 
link's system. 
"Over 50 French radio stations," including lead- 
ing top 40 netwirk NIll. haw "openly declared 
their total satisfaction with Grandlink Media, " 
according to Murray. 

(Continued on page 571 



Sanremo Future Unclear 

Italian Festival Still In Flux ^er Most Controversial Year Yet 



BYMARKWOROEN 

.MILA.N — The two sides involved in the bitter 
divorce that cast a cloud over the 2004 Sanre- 
mo Festival might yet kiss and make up in time 
for next year's edition. 

For more than 50 
years, Sanremo has 
been the key event in 
the Italian music in- 
dustry' calendar. 

Universal Music 
Italy president/CEO 
Piero 1^ Fake says that 
the major offered "lim- 
ited cooperation" to 
the festival organizers 
this year, despite a boy- 
cott by labels body 
FIMI— of which Uni- 
versal is a member — after a dispute about out- 
standing expenses. 

""We don't think it's in anybody's interests to 
bury the festival," La Falce says, ""especially with 
the market in its current state. I also wanted to 




LA FALCE: FIMI WILL 
"UNDOUBTEDLY" RETURN 



keep a line of communication open for the future." 

Veteran Italian singer/.songwriter Tony Renis 
was appointed artistic director of the 2004 event 
in October 2003. He suggests that the decision to 
stay away by the majors may yet "boomerang" 
upon the labels concerned. 

"Nevertheless, " Renis 
says, "I hope the quar- 
rels will end quickly, so 
that whomever has to 
organize next year's fes- 
tival will have more 
time to do so." 

Sanremo has regular- 
ly made newspaper 
headlines here in recent 
years, hut the 54th edi- 
tion (March 2-6) was the 
most controversial yet 
FIMI's withdrawal was 
motivated by wliat it said was RAI and the City of 
Sanremo's failure to reimburse labels for expens- 
es from previous years {BilUxxml. July 19, 2003). 
FlMl's members represent an estimated 90% 
IConlinued on paye 57) 
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Funk, Soul Float 
DJ Cam's Boat 



French hip-hop specialist DJ Cam 
(aka Laurent Daumaill is back with 
two contrasting records. "Liquid Hip 

Hop." his fifth studio 

album, marks a 
return to experi- 
mental tumtablLsm 
after the adventures 
in soul of last album 
"Soul.shine." "For 
me. it's modem 
funk." Cam saw. 
"I'm not into rock 
and pop." The 
album marks his 

departure from 

Sony France and is 
relea.sed on his own InHamable 
Records, distributed by Nocturne. 
Cam's second project is "Fillet of 
Soul." a jazz/.soul album by Tassel & 
Natural, for which he was an execu- 
tive producer. "Liquid I lip 1 lop" was 
released in February in France and 
will be available throughout Europe 
in .^pril. JVC Vlctorwill distribute 
the album in Japan, while Studio 
Distribution will handle the U.S. 
release in May. JAMES MARTIN 

STARTING OVER: Ireland's Cathy 
Davey came to attention last year 
singing on "Grace Under Pressure." 
the sophomore set on V2 from British 
prog-rockers Elbow. Niw. \2 is set to 
issue the debut solo release fi'om the 
25-year-old. whose songs reference PJ 
Haniey. Bjiiric and a young Kate 
Bush. The EP 'Come Over " appears 



the biggest names in British rap. have 
teamed for a bruising new version of 
Uie track "Oh U Want More?" first 



Global 
Pulse. 



Nigel Williamson, Editor 

nvvilliamson@blllboard.com 




DAVEY: EP WILL PREVIEW FULL ALBUM 



in .April as a prelude to her first full 
album in May. recorded with Blur' 
Elbow producer Ben Hillier during a 
seven-week stay at Rocktlcld Studios 
in Wales during the heatwave of sum- 
mer 2(K).3. Davey made the most of 
Hillier's selection of ancient analog 
equipment, including old Russian 
microphones and antique synths. "It 
was pretty unorthodox,"' Davey says. 
""We'd put the mic in the middle of 
the courtyard and record with the 
doors open, so we got a lowly, deep, 
faraway sixind." MACAU WIID 

TITANICTWOSOME: It's been billed as 
"the clash of South London s hip-hop 
titans." TV and Roots Manuva. two of 



heard on Ty's album ""L'pu'ards" (Big 
Dada Records). "My fatlier used to 
say. 'Son. you"re not supposed to 
win." "" Ty sa\'s. ""When wu understand 
that, you understand ewr^lhing." I le 
has become a winner iinyway: 
"Upivards " was wiled album of the 
year in 2003 by DJ m;igazine as well 
as album of the year by listeners of 
Gilles Peterson's "Woridwide" radio 
shmv on HBC Kadio 1. "Oh U Want 
More?" is issued as a single in .April. 

KWAKU 

RADICAL HIT: It's proving to be a good 
year for the Modena Ctfy Ramblers, a 

vibrant eight-piece that resembles an 
Italian version of Chumbawamba. The 
act's radical protest songs haw been a 
feature of Italy's altematiw scene for a 
deaide. iLs album "Viva la \ldal Vl\a la 
Muertel " (Black Out/Universal) is cur- 
rently on the charts, while the band 
gained attention for its appearance at 
the first edition of the Mantua Festival 
March 2-6. an "anti-festival" organ- 
ized by left-wing politician Nando 
Dalla Chiesa to compete mth the 
more famous Sanremo Festival. I^oio 
D'Alessandro. Umversal Music Italy's 
recently appointed divisional director, 
is delighted that the album has been 
in the Italian top 30 for two months: 
"This is an encouraging sign that 
shows that if you put quality music 
out there, people will buy it. " 

MARKWOROEN 

TURKISH HERO DIES: Turkey is mourn- 
ing tlie death of ttie country's biggest 
rock phenomenon. Cem Kataca. 
whose career spanned almost four 
decades. Singing with 1970s bands 
such as Apaslar. Kanlaslar. Mogoliar 
and Dervidan. he vx-as dubbed a ""Turk- 
ish Bob E)ylan"" for hLs radical left-wing 
songs and was forced into exile in 
1979. immediately before the Tbrkish 
militars' seized power Karaca was 
ordered to return to face a trial but 
remained in Crf;rmany until 1987, 
when he returned under a new govern- 
ment In recent j'ears. Kaiaca used his 
music to campaign for a peaceful coex- 
istence between Turkey's secularists 
and Islamists. He died of a heart attack 
Feb. 8 at age 58. The fimeial was 
shcMTi on Turkish TV. TAUP OCUR 
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Canadian Duo Taima Draws 
On Inuit, French Culture 



BY LARRY LeBLANC 

TORONTO— Canadian folk duo Taima 
wants to share the passion of its cul- 
tures with a global audience. 

Inuk singer/cinematographer Elis- 
apie Isaac and French-speaking gui- 
tarist/film composer Alain Auger 
released their self-titled album Feb. 24 
on Montreal-ba-sed indie label Full.spin 
Music, distributed in Canada by Dis- 
tribution Fusion HI. 

"Our goal is to travel ail over the 
world and to present our music to 
other cultures." .iiays Auger. .33. 

EXCEPTIONAL START 

Strikingly, the album — with songs 
in English. French and Inuktitut — 
has scanned 3.300 units within two 
weeks of release, according to 
Nielsen SoundScan. 

Taima was also profiled nationally 
in a 13-minute dtK'umentan' on CBC- 
T\"s "The National" March 12. 

"1 can't remember anything quite 
like this." Distribution Fusion III 
president Jim West says. "I'm so 
happy the group is catching on. It's a 
gorgeous album. " 

Since 2002. Taima (pronounced 
"tie-ma ") has performed extensively in 
Canada and will tour nationally here 
this summer. The duo recently ap- 
peared at the Festival les Deferlantes 
Hiwmales de Pralognan-La-Vanoise in 
France. It will perform at the C.la.ston- 
bury Festival in England in June. 

Auger says. "I'm not surprised with 
what's happening, because we had 
such a vision with this album." 



Produced by Michel Pepin at Studio 
Frisson in Montreal, the album was 
greatly inspired by the atmospheric 
productions of fellow Canadians Daniel 
Unois and Pierre Marchand. 

Auger and Isaac wrote all but one 
of the album's 1 1 tracks: celcbrat- 




TAIMA: GLOBAL COALS 



ed French Canadian storyteller 
Fred Pellerin collaborated with 
them on "Silence." 

The Inuktitut expression from 
which Lsaac and Auger tmik their name 
l(K)sely translates as "Enough. It's o\*r. 
Let's move on." Their song "Inuu- 
sivunga" speaks about the will to live 
and the revival that spring can bring. 

"Remaining for You" com'eys a mes- 
sage from a woman to her father on 
the day he dies, and "Les Voyages," 
iaspired by the migration of wild geese 
to the north, reflects Isaac's ovm per- 
sonal explorations. 

" Audiences have been touched by 
our songs." 27-year-old Isaac claims. 
" Even when they don't understand the 
Inuit lyrics, people will cry listening to 
IIunnuL' " (The title translates as "Into 



your flesh.") 

"It's not a roots album. Of course, 
there's a touch of folk there," says 
Isaac, an admitted fan of Cowboy 
Junkies' Margo Timmins. 

Isaac and Auger were introduced by a 
mutual friend at a photo exhibit in 2000. 
When .Auger later heard Isaac's sLx-song 
demo, he realized he had found the 
singer he had been seeking. Isaac was 
equally impressed by .f^uger's music 

Auger was born in Rouyn-Noran- 
da. in the Abitibiti region of north- 
ern Quebec. 

He moved to .Montreal in 1989 to 
study jazz guitar and Latin percussion. 
Mer his studies, he played in various 
bands, performing in jazz, blues and 
Latin styles. 

He has composed more than a 
dozen movie .scores, as well as music 
for T\' and theatrical productions. 

The child of an Inuk mother and a 
father from Newfoundland, Isaac was 
adopted at birth by an Inuit family 
and rai.sed in Salllut, Nunavik, which 
is Quebec's Inuit territorj'. She left 
Nunavik in 1999 to study communi- 
cations in Montreal. 

Two years later, she won the Nation- 
al Film Board of Canada's First Nations 
Filmmaker ,Award. The honor includ- 
ed a one-year National Film Board 
internship and a grant of $200,000 
Canadian ($150,000), 

The opportunity allowed her to 
direct the documentary film "Si le 
Temps le Permet." detailing the diffi- 
culties that today's Inuit face adapt- 
ing their traditional heritage to mod- 
ern culture. 



Echoes 
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shipped more than 300,000 copies in 
Germany, according to the label. 

Having unsuccessfully submitted 
demo recordings to labels across Ger- 
many, the Berlin-based band financed 
its own EP, " Guten Tag," in 2002. 
When that began getting airplay, it 
drew attention from those who had 
previously turned the act down. 

"I contacted them," Ellinghaus 
recalls, "and I think they were interest- 
ed because I had a different attitude. " 

The German arm of Labels launched 
under Ellinghaus' supervision in Octo- 
ber 2000. He owns Berlin-based indie 
label City Slang, which is now affiliated 
v\ith Labels. 

EMI Recorded Music Continental 
Europe president Emmanuel de Bure- 
tel says the launch of the Labels opera- 
tion in Berlin came about because he 
"came to the conclusion that |EMI| had 
a problem of structure in Germany." 



EMI Recorded Music Germany is 
based in Cologne, with Virgin located 
in Munich. "We had no presence in 
Berlin." de Buretel explains, "and I also 
needed a structure to develop an alter- 
ralhv to mainstream A&R." 

De Buretel says that the success of 
Wir Sind Helden proves that " there is 
creativity in Germany, that there are 
interesting artists. " 

Wir Sind Helden was not the only 
newcomer to claim an Echo Award: 
Hamburg-based band Wolfsheim, 
signed to Hamburg indie label Indigo, 
also won the best alternative national 
group award. 

CELIBRATION -NEGESSARV 

The succe.ss of Wir Sind Helden 
comes amid one of the worst cri.ses ever 
experienced by the German music 
industry. According to local estimates, 
the industr>''s revenue has halved in the 
past four years. 

But label executives at the Echo 
Awards were putting on a brave face. 

"Things are looking up again." Inter- 
national Federation of the Phono- 
graphic Industry Germany chairman 



Gcrd Gcbhardt said in his opening 
address. Gebhardt also chairs national 
labels body BPW and the German 
Phonographic Academy, which organ- 
izes the Echo Awards, 

Boris Lohe. managing director of 
Sony Music Germany's domestic 
division in Berlin, agrees with Geb- 
hardt. "It is precisely in times of cri- 
sis that it is important and appropri- 
ate to celebrate and praise artists' 
successes." Lohe says. " Ultimately, 
the evening stands and falls with the 
quality of the artists," 

The Echo gala took place in front of 
an audience of 4,500 at Berlin's Inter- 
national Congress Center. The event 
was broadcast with a delay "as live" 
March 6 by commercial TV' channel 
RTL. Al its peak, the show attracted 
5.8 million viewers, (ailing short of the 
previous year's peak figure of 634 mil- 
lion viewers. 

Echoes were awarded in 26 cate- 
gories. Other than some sales-based 
awards, members of the Phonographic 
Academy chose the winners. EMI and 
its acts picked up seven Echoes: BMG 
and Universal collected five each. 



NEWSLINE— 



THE INTERNATIONAL WEEK IN BRIEF 



Warner Music Benelux has laid off four of the 16 .staffers at its Brus- 
sels office and seven of its 38 employees at its Hilversum headquar- 
ters in the Netherlands. The moves are part of parent Warner Music 
Croup's global restructuring {Billboard, March 131. Four local Warn- 
er signings — Novastar and Gary Hagger from Belgium, plus Dutch 
acts Krezip and Use De Lange — have been dropped in related roster 
cuts. Hilversum-based managing director Albert Slendcbroek helms 
Warner Benelux. MARC MAES 

Italian digital music company Buonqlorno Vltamlnic is aiming to offer 
the world's largest digital music catalog by the end of this year. The 
company formed in 2003 when financially troubled Vitaminic — an 
early leader in digital music services — merged with Italian interac- 
tive mohile-.service provider Buongiorno. The Buongiorno Vitaminic 
catalog currently contains 400,000 tracks from 1,500 labels, avail- 
able to consumers through international partnerships with telecom 
companies and media groups as well as through the company's own 
Web sites. CEO Andrea Casalini .says Buongiorno Vitaminic aims to 
add 250,000 more tracks during 2004. mark worden 

Tower Records lapan is taking over the 30-store Wave music chain in a 
stock-swap deal with the latter's Tokyo-based parent, property and 
retail conglomerate Parco. Effective mid-April, all of Wave's outstand- 
ing debts will be transferred to Tower, which will increase its capital by 
allocating third-party shares to Parco of the same value as the Wave 
shares transferred to Tower. In May 2002. Tower Records Japan was 
sold to Nikko Principal Investments Japan, a w^holly owned subsidiary 
of securities company Nikko Cordial. Nikko .says it plans to make a 
public offering of Tower shares, although no schedule has been set yet. 

STEVE McaURE 



The British Phonographic Industry has confirmed that director general 
.Andrew Veates will exit at the end of April. 
News of Yeates' departure emerged last month 
(billboard.biz. Feb. 17). The London-based 
labels body says the move is part of "a signifi- 
cant restructuring." and the director general 
post will be discontinued. Yeates has held the 
role since July 2000, after spending one year 
as the BPl's legal affairs director. BPI execu- 
tive chairman Peter Jamieson describes him 
as "a great force for modernization." Yeates 
has yet to announce his future plans but says: 
"As the industry continues to face a period of 
change, 1 believe there will be an ever-sharper focus on the impor- 
tant role played by the BPI." LARS BRANDIE 

Female pop artist AvumI HamasakI (Ayex) was named domestic artist of 
the year at the Recording Industry Assn. of Japan's 18th annual Gold 
Disc Awards ceremony, held March 10 in Tokyo. The awards are based 
on net shipments for the period Jan. 1-Dec. 31, 2003. Hamasaki — who 
won the same award at the 2001 and 2002 Gold Disc ceremonies — 
won on the strength of shipping 4.5 million units (albums and sin- 
gles) during that period. Chinese pop/traditional crossover act 12 Girls 
Band (Platia Entertainment) won the international artist of the year 
honor. There were 10 winners in the best new domestic artist category 
and five in the best new international artist category. The latter 
included Russian female duo T.a.t.u. (Universal Music K.K.) and 
Jamaica's Sean Paul (Warner Music Japan). The ceremony was broad- 
cast live nationwide on NHK satellite T\'. STEVE McOURE 

Warner Music International has entered a deal to sell ring tunes 
through T-Mobile International, the cell-phone arm of German 
telecommunications giant Deutsche Telekom. WMI will make more 
than 200 ring tunes (also known as "real tones " and based on original 
master recordings) available to T-Mobile's 44 million customers in 
the United Kingdom, Germany, the Netherlands and Austria, In the 
United Kingdom, individual ring tunes are being offered for ,£4 
($7.30) each. Availability dates in other markets have yet to be final- 
ized, and prices will vary in each country. T-Mobilc already has a simi- 
lar contract in place with Warner Music Group in the United States 
and has Pan-European agreements with Universal Music Internation- 
al's wireless unit. Universal Mobile, and Sony Music Entertainment. 

JIHJANA KORANTENC 
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Sanremo 
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of annual sales in the Italian industry. 
The body has also been concerned by 
the event's failure to act as a major sales 
booster each March. 

The televised show traditionally 
attracts an average nightly audience of 
around 10 million viewers during its 
five-night span and generates substan- 
tial revenue for state-owned broadcaster 
RAl and the city of Sanremo. 

However, in recent years the festival 
has been viewed by the record industry' 
here as doing very little for business at 
a time of crisis. (According to FIMI, the 
trade value of recorded music ship- 
ments here dropped 7.69% in 2003 
compared with 2002.) 

RAl and the Sanremo authorities 
continued discussions with FIMI 
through 2003, but negotiations broke 
down in November, when RAl an- 
nounced it would no longer televise 
FlMl's Italian Music Awards (Billboard 
Bulletin, Nov. 4, 2003). 

Those awards, scheduled for Nov, 28, 
ewntually took place Dec. 1.5 and were 
televised live on national commercial 
network Italia Uno. 

Adding to the prefestival rancor, the 
Italian press had questioned Rcnis' 
suitability as artistic director, given 
what it called "undesirable friendships" 
with certain parties in the United 
States and with Italian prime minister 
Silvio Berlusconi. 

The ultimate winner of the festival 
was Marco Masini, signed to indie label 
MBO. The imprint was the only FIMI- 
affiliated label competing. In total, 22 
artists — many of them unknown — 
took part in the contest. Winners were 
chosen by popular vote, polled by 
phone and text message. Masini won 
295,000 votes (of 1,3 million cast) with 
his song "L'Uomo Volante," published 
by Mamadue/UVA. 

Renis took the Sanremo stage on the 



festival's final night and attacked the 
majors and artists that had stayed away. 
He made an exception of Universal, 
which sent Lionel Richie as a guest per- 
former and cooperated in the produc- 
tion of a compilation album of the new 
songs featured at the festival. 

The album, released through RAI s 
publishing division/recording label, RAl 
Trade, was distributed simultaneously 
in record shops through distributor Self 
and through newsstands as a supple- 
ment to the Sorrisi & Canzoni maga- 
zine. According to RAl Trade, it shipped 
180,000 units in hvo days following its 
March 4 release. Some 1 10,000 of those 
were distributed through newsstands, 
and 70,000 went to record stores. 

Universal's cooperation with the fes- 
tival was not welcomed b>' most other 
FIMI members, hwvever. "It was never 
our aim to kill the festival." Warner 
Music Italy president/CEO Massimo 
Giuliano says, "but to resurrect it as a 
vehicle for selling records. We're disap- 
pointed with Universal. They seemed to 
change their mind after agreeing to toe 
the FIMI line, but I guess every label is 
free to do as it pleases." 

FIMI director-general Enzo Mazza 
insists, "We did the right thing to stay 
away. It's a waste of time and money. 
Once again, music took second place 
to 'entertainment,' and this was re- 
flected in the ratings for the final night 
[an average of 9.27 million]: the worst 
since 1987." 

A spokesperson for RAl insists the 
broadcaster was "satisfied" with the rat- 
ings and that the door to reconciliation 
remains open to the majors. 

Renis proclaims himself "very satis- 
fied with the way it went. The compila- 
tion has sold very quickly: all the songs 
are getting plenty of airplay, and the 
average audience |8.9 million viewers 
nightly) was 0.1% up on last year. " 

La Falce says FIMI will 'undoubtedly " 
be back at Sanremo in 2005. 

Mazza. however, says. "It's not out of 
the question, but perhaps RAl and San- 
remo could make the first move by pay- 
ing the money they owe." 



SNEP 
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Grandlink has provided French radio 
stations with repertoire from EML Warn- 
er and BMG during the past two years, 
and it has supplied Universal repertoire 
since June 2003. It now faces virtual 
excliLsion fmm the market. SNEP mem- 
bers, who include the local affiliates of 
the five major labels, account for the vast 
majority of music sales in FrarKe. 

Yacast, a company that monitors air- 
play on French radio and provides 
streaming facilities for the country's 
main broadcasters, was the third con- 
tender for the contract. 

"We're surprised by the SNEP's deci- 
sion." Yacast music department man- 
ager All Moulioub says, "because we and 
Grandlink have already shown that we 
can provide this service. TITE Live has 



yet to show anything; it won the con- 
tract with a paper dossier. " 

Mouhoub suggests that SNEP's 
choice was simply "economic." SNEP 
would not divulge the size of the Live 
Network bid, but Mouhoub claims 
that it was 100.000 euros ($123,000) 
below Yacast's. 

Mouhoub says, "They've chosen the 
cheapest option: let's see if the cheap- 
est option works," 

TITE Live co-founder and co-CM 
Stephane Magnard points out that "the 
number of titles that can be sent to 
radio jstationsl depends entirely on bow 
much it costs to send them." 

Grandlink may have lost a slab of its 
core business, but Murray .says he is 
already looking at other opportunities. 
"Our initial client is the record indus- 
try," he says, ""but we"re looking into 
other fields, such as films and advertis- 
ing. We're also going international and 
are well-advanced with key players in 
the United Kingdom." 
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HELP WANTED 



PUBLICATIONS 



Airplay Monitor Editorial Director 

Airplay Monitor, the nation's leading music radio programming publication, is seeking an Editorial Director. In this 
position as brand steward, you are responsible for the overall editorial positioning for an integrated platform of content in- 
cluding a weekly magazine, daily fax and e-newsletters, Web site and annual conference. You will lead an editorial staff 
in producing timely content for the weekly print publication, daily email newsletters and Web site. As Editorial Director, 
you will coordinate with other departments, as well as other VNU divisions, including Billboard and Nielsen BDS and 
Soundscan. You will be the face to the brand in representing Monitor to the record, radio and allied industries. You will 
also supen/ise a national editorial staff with offices in NYC. LA and Nashville and assign and approve story assignments 
and editing. 

The ideal candidate must have a minimum of 10 years of media and journalistic experience in the record, radio, music or 
allied information industries. Qualified candidates must have the ability to lead an editorial staff and generate compelling 
story ideas tightly integrated across our electronic and print delivery platforms. You must maintain deadlines, possess 
strong interpersonal skills and have experience in analyzing news, trends and data in the music and business radio industry. 
Requirements include extensive knowledge of the radio industry and radio programming with an understanding of 
all music formats. This position will be based in either LA or NYC. Experience in Web development, email and fax newsletters 
and b2b trade publishing is essential. 



If this position sounds like an opportunity you wish to explore further, please send 
your resume, cover letter and samples of your writing and salary requirements to: 
vnuhrla@vnubuspubs.com. EOE. Due to the targe volume of resumes received, 
we will only contact candidates of interest. 



■ m AIRPLAY UM 

Monitor 

• We Listen To Radio • 



Manager National Retail Marketing 

Required for growing national independent distributor. We are seeking an 
experienced retail and marketing manager with great organizational skills 
to oversee and expand our current national field marketing team. Strong 
understanding of coop marketing programs at chain and Indie accounts 
essential. Responsibilities include the implementation of coop advertising 
compliance checks, inventory tracking, managing in-store appearances 
and handling P.O. P. in cooperation with the Director Of Marketing, 
sales reps and distnbuted labels. Must be setf-motivated with good 
communication and computer skills (Word, Excel, Access) essential. 
Please reply to: Box 691, Billboard Classified, 
770 Broadway. 6th fl.. NYC 10003-9595 



VOLUNTEERS 
NEEDED 

If you will be in the Miami area trom April 
24-29lh and would like to volunteer for 
the Biiit>oard Latin Music Conference 
and Awards, please contact- 
Rosa Jaquez bbevenl$@billboard.com 
64&454-4660 




MUSICRAMA 



Retail & Marketing Manager 

Growing naltonal tndependeni distributor 
seeks an experienced retail and marketing 

manager with good lalwl management 
skills Strong understanding ot sales and 

marketing integration essential. DVD 
expertise a plus, Responsibilrties include 
the creation, devetopment and implemen- 
tation ct retail sales allocations and coop 
advertising plans in cooperation with dis- 
tnbuted labels Coordinate and supervise 
sales reps compliance. Good communtca- 

tion and basic computer skills required. 

Independent Retail Marketing 
Associate 

IndeperKleni distributor seeks a motivated 

irKJividual to work with a senior retail & 
marketir>g manager servicing independent 
retail accounts. Must be selt-molivated 
with good telephone skills 
Basic computer skills (Word. Excel) 
essential 

Reply to: hr@musicrama.com 
w/resume and salary range 



MUSIC PRODUCER/ 
ARRANGER 

Are you experienced in arrar>ging magtcai 
children's musiC If you have successful 
experience in wnting/producing children's 
albums, contact us immediately. We are 
Kindermusik International, the words lead- 
ing publisher of music and movement cur- 
ricula for parents and their children, new- 
born to 7 years Please send your resume 
and nonretumable sample ccfcassette to: 
Kindflrmuslk Intemattonal, 
Attn: Mgr. Exec. Production 
P.O. Box 26575, Greensboro, NC 27415 



MUSIC BUYER 

Bentonville, AR. 

Job responsibilities include 

purchasing, negotlaling 
terms, and working closely 
with marketing team to deter- 
mine sales strategies. Candi- 
dates should have 2+ years 

purchasing experience, 
industry knowledge, and a 
proven history of success In 
negotiating/analytical/ 
problem solving skills. 

Submit resume salary requirements: 
Music Purchasing Manager 
Anderson Merctlandls«rs 
814 S.W. Raintree Lane 

Suite 12 
Bentonville. AR 72712 



PROFESSIONAL SERVICES 



WITH oven 60 YEARS OF EXPERIENCE ft IN-HOUSE FACILITIES. WE'LL PRODUCE 
YOUR CO, VINYL A CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVESI 

^ 300 $775.00 IHiiH^r- 

^ 1 000 p5J5.: $ 1099.00 'iBi^B^r"' 



300 pi5.5.: 
1 000 



$775.00 
$1099.00 



D.J. VINYL RROMO 

fOO 12" VINYl S775.00 *dd.f,or.o/lP, 51 JOro.h 

500 12" WNTi S1,249.00 fit<xoa u,99.qo 

1 OOO 12" viMYi S1.779.00 ffKWHir snovoo 

fHUQl% IHClUDf WHIH WCKn w/ HOLE - PiUSIERIHG - fUtl PROCESSING • 
IfSl PIH»mGS» ? (.OlOt lABtlS lilock bot).srw<ndl -SHRIMKWBAP ■ QUiC» lUK' 



0 



K FOR OURfRIf IIOOHIMI 



Rainbe Records and Cassettes 

I 738 Bcrtcclpy St. • Santa Monica, CA 90404 • {HO) 829-3474 
Fax: 41 10) BI1-87A5 ■ www.rainborvcordi.com • in(o@raint>or»cordt-Co(ii 



COMPLETE 
DIRECTORY 
OF MOSIC 
INOOSTRY 
CONTACTS 



tarrgsprormtoi 



WoflritKillieW!* 




ONLY $15.95 - 

includes shipping (S18.95 overseas) 

Includes: • City by city club directory • Tape/disc services • A&R directory 
• Music services directory • IVIusic industry ivebsites • PLUS-Exclusive: How 

rising bands get the most out of the jpte'iis! • And miinh more! 

ORDER BY PHONE: 800-745-89Z2 
OR ORDER ONLINE: www.opderbillboard.coin 



NOTICES/ANNOUNCEMENTS 



BILLBOARD CLASSIFIEDS MOVE LUXURY REAL ESTATE 
TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
IVIUSIC & ENTERTAINMENT 
Call Mark Wood - Real Estate Manager 
661-270-0796 - Fax; 323-525-2395 Billboard@musician.org 
1-800-223-7524 

Reach all the movers & shakers every week through the pages of Billboard 
a force in the music/entertainment industry for over 100 years 



PROFESSIONAL SERVICES 



REAL ESTATE 



^^■f GLASS MASniUNC 

bJV; CD/CDBom/DVDKmiCATlON 
™.."_r AUDIO/VIDtO OUPLICATION 

Mo.qMMU<>.. CRArHICS/PRimiNC 

>9]a&MifiMyTttoAv. f AST lURN-AltOUNO 
MonnwlA Ulfwnia 9<Mb 

M6i4-n7-i))o SlNCiigat 

f«.^&j«-IS7-i]» A MEDIA COMPANY 



1,000 CDs 

in full-color jackets for just 

$99 



Call today for 
your free catalog! 

1-800-468-9353 

www.dlscmakers.coin/bb 



~^DISC MAKERS' 



OLD HOLLYWOOD 
GLAMOUR 

Buill tor silent screen star in 1923. Updated 
With style, preserving the original details. 
Vaulted, beamed Living Room with 
massive fireplace. 2 masters with Europe- 
an tile, spa tubs. 2 guest bedrooms, one 
more bath. pool. spa. Fabulous enlerlain- 
ing. Sunset-Hollywood West. 

$1,475,000 
Kathryn Bishop 
Prudential - 213-400-1600 
kbishop9@eanhlink.nel 



WANTED TO BUY 



TOP $ PAID 

For: Cds. Lps Cassettes, 
Videos & DVDs 
Call (201) 986-(l»0'J 
Km (201) 986-77ii.'i 
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FOR LEASE 



THE BRILL BUILDING 

1619 Broadway. NYC 

Really Group, Ltd., Agent 
David rraiisoni 
Tel 212-286-3800 
Fax 2 1 2-286-4076 
Real tygroupl tdt^aoLcom 
www.brillbuilding.com 

8090 SQ. FT. AVAILABLE NOW 





FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.baek5taje-fashion.eom 

or call for a free price lisl/Jlyer (dealers only): 

800-644-ROCK 

(outside Ihc U.S. - 520^3-0100) 




COLLECTABLES 



Mustc Memorabilia, 
Awards, Lyrics. 
Posters. Gear. 
Autographs 



WWW.LEUtNDS.COM [5161 403-9700 



DUPLICATION/REPLICATION 



CDs • CMOM • (M • SHAPED CDs • AJDB ttSSETTES 

NEED CDs? 

the choice is 

icnce for over 30 years. 

-880-0073 

. crys talclearcds. com 



FOR SALE 



Looking for a 
record deal ?? 

Gelling signed is very hard lo tJo Bui we will 
gel the record deal you are tookirxi (or! Guar- 
anieed Service Call now to recen* your 
FREE inlotmaiion 



1 



TalantZOOO 

8004996335 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

While other people are raising thetr pnce*. ws 
are slashing ours. Ma^or label CD's, cassenes 
and LP's as low as 50t Your choice trom ih« 
most extensrva lislirigs available 

For free calotog caH (609) a»0-SOOO. 
Fax (609) WKUAJ or writa 
Scorpio Mm ale. Inc. 
P.O.BOX A Trenton, HJ. 0M91-O020 



HEAVY DUTY POSHR TUBES 

• End Plugs & UPS Included 
•Foctory Direct 

• 46 Sizes In Stock cau,toufm£ 

I -eOO- 342-511 6 




REACH FORTHE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 

TO THE STARS 
CLASSIHED SECTION 
EVERY WEEK IN 
BILLBOARD MAGAZINT. 



Gibson 

Continued from me 5 



The term ' single cutaway guitar" 
denotes that portion of the guitar 
between the neck and its lower part 
that appears to be missing from the 
natural, round body contour. The 
removal of this portion forms what is 
often referred to a.s the "horn." 

The U.S. Patent and Trademark 
Office (USITOI approwd Gibson's 1987 
application to register its design. Gib- 
son also filed a "Declaration of Use and 
Incontestability of a Mark." which the 
LISPTO approwd in September 11)99. 

Gibson claimed that PRS began pro- 
duction of its Singlecut in Januar>' 
2000 in an effort lo market a guitar 
that looked like the Gibson Les Paul. 

PliS reprcsentatires advanced mul- 
tiple arguments as to why its guitar 
design did not violate Gibson's regis- 
tered trademark sliape. but none of tlie 
arguments succeeded in convincing 



Judge Haynes. He ruled that "PRS was 
imitating the l.es Paul" and gave the 
parties 90 days "to complete any dis- 
cos-ery on damages or disgorgement of 
PRS' profits on the sales of iLs offend- 
ing Singlecut guitar" 

Outside counsel John Triggs and 
his team at Greenberg Traurig's New 
York office represented Gib.son in the 
case, along with Wayne Beavers of 
Nashville firm VVaddy & Patterson and 
Joel Cherry, general counsel for Gib- 
son Guitar 

A prepared statement released by 
PRS says, in part. "PRS Guitars is dis- 
appointed witli the court's ruling that 
its Singlecut guitar infringes a GiKson 
trademark. As the court itself noted, 
'personal inspection of these high- 
price guitars that are sold with clear 
markings of their origins would dis- 
pel [any] initial confusion.' Further, 
the court concluded that there are 
'various guitars in the market bearing 
the body shape similar to Gibson's l.es 
Paul model.' PRS Guitars is confident 
that iLs customers and dealers know 
the difference between a PRS guitar 



and other brands. ' 

Indeed, electric guitars designed 
and manufactured by both Gibson 
and Scottsdale, Ariz. -based Pender 
Musical Instruments have long been 
imitated. Fender manufactures the 
single cutaway Telecaster and double 
cutaway Stratocaster Several manu- 
facturers have emulated both solid- 
body electric guitars. 

A Fender spokesman declined to 
comment on ttie Gib.son/PRS case. 

"Fender and Gibson, as the most 
successful (electric guitar) companies 
in history^ have certainly been copied, 
emulated and imitated by many dif- 
ferent companies." says Keith Brawley. 
VP of merchandising, guitars and 
amplifiers at Westlake Village. Calif.- 
based retail chain Guitar Center 

Competing manufacturers. Brawley 
predicLs, will continue to manufacture 
instruments that emulate the iconic 
Gibson and Fender body shapes. 

"They'll probably get as close as 
they can." he says. "But Gib.son cer- 
tainly has a right to protect their 
trademarks." 



Hlp-O 

Continued from page 7 



Ijwrence .says. "If the ultimate mar- 
ket for some of these [packages! is 
only 2.500 or 5.000 or 7.500. it just 
doesn't make any economic sense to 
float them through retail." 

Hip-0 Select product will be avail- 
able, in numbered editions of 10.000 
copies or less, only at the label's Web 
site, hip-o.select.com. The first title 
will be available for sale April 1. The 
collection is "Tear It Up." the com- 
plete Coral Records output of '50s 
rockabilly unit Johnny Burnette & 
the Rock'n'Roll Trio. 

Other spring releases will include 
"Get It While You Can: The Legendary 
Sessions," an expanded edition of the 
out-of-print 1993 compilation of '60s 
sides by soul singer Howard T^te, and 
"96 in the Shade," a 1977 collection 
by reggae act Third World. The titles 
are yet to be scheduled. 

Thane Tierney, formerly of Rhino 
Records, will run day-to-day opera- 
tions of the label as Hip-0 Select 
director UME's A4iR staff will also 
have creative input for the collections. 

Lawrence says that Hip-0 Select 
will offer a terrific opportunity for 
UME to address Universal Music 



Group's enormous catalog. 

"IVVithj the ability to delve deeper 
in. for example. Island reggae or the 
Motown catalog or Che.ss blues, our 
A&R guys are just going berserk." 
Uiwrence says. 

I.awrence anticipates that once the 
imprint is up and running, it will 
deliver one or two new releases eveiy 
week. He believes Hip-0 Select will 
issue about 75 to 100 titles — from 
single-disc collections to boxed 
sets— in 2005. 

He notes that since production 
cosLs are the .same or even higher for 
the label's product, the cost to con- 
sumers will be around $20 per disc. 

However, Lawrence adds, that 
price lag is minuscule compared with 



what out-of-print titles are currently 
fetching on the Web. 

"Some fans might think $20 is loo 
much for a CD," Lawrence notes, 
"but not in comparison to (a CD 
going fori $200 on eBay" 

Resnikoff does not discount the 
idea of taking Hip-0 Select releases 
to brick-and-morlar retailers in the 
future. 

He .says. "It'll make money for us 
and for the artists who are not sell- 
ing records in many cases and open 
the door for opportunities lo bring 
this product to a broader retail envi- 
ronment after we show some mod- 
icum of success through Hip-0 
Select." 



Onda 

Continued front page 6 



For this project, due this summer 
Onda brought in Mos Def and Ihe 
Roots' Ahmir "?uestlove" Thompsion, 
among other artists, to rework clas- 
sic Isley Brothers recordings. 

.•\n Onda remix of.Akinyele's "Put 
It in Your Mouth" can be heard in 
the upcoming film "Rick" starring 



Bill Pullman. 

Onda also composed the score for 
"Office Party." a short that aired last 
year on HBO. The team recently 
scored portions of the "Daredevil" 
DVD (starring Ben jVfleck) for 20th 
Century Fox. 

"Everything that we do evolves into 
something else." .Arsenaull says. "The 
best pari of it is that we're not react- 
ing to what's going on. We're simply 
doing what we've always done. We are 
the new music business model." 



Korea 

Continued from page 7 



There are four major players in 
South Korea's mobile music market: 
record labels, phone companies, con- 
lent providers (CPs) and mobile music 
agencies. The CPs sell ring tones to 
the phone companies, as well as 
directly to consumers. The agencies 
.serve as intermediaries between the 
labels and the CPs. 

Recently, however, it has become 



more common for labels to bypa.ss the 
agencies and deal directly wilii tlie CPs, 

The way rewnue is split differs for 
each service, but in the case of ring 
tunes, they are divided 50-50 between 
the phone company and the CPs. The 
CPs pay the publishing and perform- 
ers' royalties, then .split the remaining 
money with the agencies and the 
record labels. In total, record labels take 
in 15%-25% of total reNvnue generated 
by ring tunes. 

Han Chung-su, A&R director of 
Seoul-based independent record label 
Flaxus. says the labels' mobile-phonc- 
related revenue now exceeds that of 



CDs. As the a\>erage mobile-music .ser\'- 
ices user lends to be wunger than Ihe 
average music consumer. Han sees a 
shift toward artists who appeal to a 
younger demographic and toward 
more local product. 

"If the payment system for Internet 
online music succeeds, it will replace 
CDs," K.^PP administration manager 
Park Ki Yong .says. That ambition has 
Park emphasizing the importance of 
KAPP's efforts. "We have to succeed as 
a collection group, " he says. 

For Ihe latest breaking news, go to 
billboanl.biz. 
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THE MOST-PIAYED CLIPS AS 
'New Ons " are those clips with 



Billboard 



MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
or more pliiys lor (he tir^ttime in the chart week. 
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JMHnr WmWE. I LOVE VOU TWS MUCH 

JOE MCHOIS. COOL TO BE A FOOL 
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DHRS lamFF, W LAST iMUt 
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nam cormr. TEXAS PLATES 
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TME COAST IS CllAR 
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SUSTEH. CAWU 
KANVI WEH. ALl FAUS DOWN 
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TKAFT. ECm 
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NEUr FURTAOO. TRY 
USHER. >f AH- 

DUTKAST. TM WAY 100 MOVE 
StACK EVEO PEAS. SHl/T UP 

"KLLA. SUPERSTAR 
JANET JACKSON. JUST A IFTTIE WMILE 
THE MSMUS. FUNEHAi SONO 

NITE MASS, NO 1 SWARISKAlLi 

FRANZ FEmiNANO. TUE ME OUI 
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UMH-UI. I MISS YOU 

BUCK mo PEAIMY MAAU 
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IQUE NUSUU, N01 IN LOVE 
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BRITNEY SPEARS n 
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OUTHAST II- '.lUMOVE 
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NYUE INNOCUC. Pf n BlOOHD WDAUN 
BUCK EYED PEAS, hfy UAMA 
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SIS. U BUllfl Mt UP 
V BASK SUGA SUCA 



Tesh Offers AC 
'Radio Intelligence' 



Against the backdrop of all the 
indecency controversy surround- 
ing radio. John Tesh hosts an AC- 
targeted syndicated radio show 
that is the antithesis of the 
Howard Stern generation. 

Top 40/AC managing editor of B/7/- 
bfjanl sister publication /Virplay Moni- 
tor Chuck Taylor 

spoke with Tesh 
about the show. It 
is a mix of music 
from the likes of 
Celine Dion. Paul 
Davis and Brian 
McKnight — up to 
12 songs per 
hour — ^wnth what 
the producers tag 
"intelligence for 
>'Our life." 

That can mean 
rules of thumb — like wearing red 
gets you better .sea'ice in a restau- 
rant — or that women mi.ss ki.ssing 
most in a mature relationship. 

Since its April 200.'! launch, the 
five-hour weekday program has 
picked up 76 affiliates. Most, but 
not all. of Tesh s affiliates air his 
show in the evening. One hundred 
and fifty outlets already air the 
weekend edition of the program, 
which began in 2000. 

One of the show's slogans is "If a 9- 
year-old can't listen to it. you won't 
hear it on this radio station." 

Tesh is considerabt>' pa.ssionate 



KKDJ (K-Litel Bakersficld. Calif., 
the first signed affiliate of the daily 
version of his show ranked No. 1 in 
the summer and fall 2003 Arbitron 
books with women 2.S-.54. That wal- 
loped longtime AC .syndicated 
evening-show staple Delilah, 
according to PD Kenn McCloud. 



Tuned In: 
Radio 



By Marc Schiffman 

mschiffnian@blllboard.com 





about the .show's mandate: "You can 
scream all you want about Kirst 
.Amendment rights, but someone had 
to pull in the reins. " he saw of recent 
actions Clear Channel took to squelch 
Bubba the Love Sponge and Stem. 

Tesh thanks Clear Channel, adding. 
"1 don't think there's any place for this 
stuff. 1 beliew in free speech until it 
goes against what the airwam were 
intended for. We've turned our backs 
on decency You can be funny without 
being disgusting and provocative. " 

It looks like Tesh has tapped into 
a widely shared ideal. In a number 
of markets, his show has posted dra- 
matic worst-lo-first ratings. At 



"It's one of few destination shows," 
.McCloud .says. "John's commitment to 
radio for the family is perfect for us. " 

Las Vegas affiliate KMZQ became 
the first .station to air Tesh during 
afternoon drive, WBHH Norfolk. 
Va„ put Tesh in morning drive ear- 
lier this month. 

""The shmv has turned into a real 
gold mine of information," Tesh says, 
"1 really believe that people start tun- 
ing in and jast get hooked. 

"I'm a friendly voice, but this isn't 
about me. The concept is so strong: 
We like to .say we offer "all the infor- 
mation you need to live your life a 
whole lot better — or just impress 
your friends at the water cooler,' " 

It was a major goal from the 
beginning to distinguish the show 
from relationship-focused competi- 
tors. Tesh explains, "We don't want to 
listen to the crying and whining, 
where you do nothing about it. We 
want to help people soU* their prob- 
lems, to give a purpose in their lives 
ind then to live that out," 

IN OTHER INDECENCY NEWS: Clear 

Channel continues its indecency- 
inspired PR a-ssault. I.ast week, the 
company announced it had spent 
more than S500,000 to purchase 
broadcast-delay equipment for its 
stations that could air potentially 
indecent material or broadcast live 
phone calls. 

La.stly. if you read Bill Holland's 
cover piece la.st \wek on the in- 
decency bills Congress is considering, 
you may remember this quote from a 
Senate Commerce Committee 
spokesperson: ""The intent of the bill is 
not to chill speech. " 

But the spokesperson goes on to 
warn that "artists who push the 
envelope are going to have to re- 
think what they do," 

That sure .sounds to me like a text- 
book definition of chilled .speech. 
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U.S. bow by 
Germany's 
Sarah Connor 
is No. 1 on 
Heatseekers 
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In Singles 
Minded: 
Matthew West 
leads Christian 
airplay chart 
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BMG Keeps 
Four In lap 10 



In the week of Pete Jones' retirement dinner, music con- 
sumers delivered an appropriate going-away gift. For the 15th 
consecutive week. BMG Distribution, the company over 

which he has presided since 
1987. holds four of The Bill- 
board 20n's top 10 albums. 

BMC's hand includes 
Evanescence, chalking up 

its 37th week in the top 10 

Ag\ A^^^S (No. 4): Kenny Chesney. 

x_ - i^^^BI winner of the Greatest 

Gainer trophy (No. 51: and 
OutKast. with the album 
that out.sold all others dur- 
ing the fourth quarter. 

Sweetening the pot is an 
exercise in patience. In its 
9()th week of release and its 44th on the big chart. MaroonS's 
debut album advances 11-7. 

MaroonS's jump caps one of the slowest climbs to the top 
10 since The Billboard 200 adopted Nielsen SoundScan 
numbers in 1991. Jewel's first album, released in March 
1995, needed 101 weeks to reach the top 10 in the Billboard 
dated Feb. 15. 1997. John Mayer's first for Columbia, which 
hit stores in April 2001. did not crack the top 10 until its 
101st week, in the issue dated March 15. 2003. 



lONES: EXITING ON A HIGH NOTE 



Overthe WT 
Counter l ^ 



By Geoff Mayfield 

gmay(ield@l>lllboord.com 



The ascent of Maroon5's "Songs About Jane " suggests that 
artist development remains an industry priority, even if mar- 
ket conditions make that mission a harder goal to attain. 

Meanwhile, as Jones turns over BMG's keys to worthy suc- 
cessor Jordan Katz I see story, page 51. he leaves on a high 
note. The current 15-week span of four or more top 10 
albums is the longest such run in BMG's history, beating a 
12-week run that it managed in the summer of 1999. 

This is the longest such streak by any distributor since 
market leader Universal Music & Video Distribution held 
court for 22 weeks in early 2002. 11 is also the longest by a 
vendor other than UMVD or BMG since Sony Music Distrib- 
ution assembled a 10-week stretch in 1996. 

SoundScan's "release to date" albums chart shows that BMC 
sold seven of the 1 1 best-selling albums since 1991. Jones 
would rightly credit that feat to BMG's labels and their artists, 
but that record suggests that Jones' team did not squander 
opportunities — and that nice guys need not finish last. 

... AND STILL CHAMPION: Norah Jones makes it look easy, 
chalking up her fifth week at No. 1. 

She doesn't get a lot of play from mass-audience radio for- 
mats. She had to overcome the onus of the sophomore jinx 
that has tripped up many a recording artist. And yet. with an 
album that defies cookie-cutter categorization as much as her 

(CimlinueJ on page 64) 
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A Weekly National Music Sales Report 
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Kim A 'Locke' 
On No. 1 

It won't be long before third-season ".American Idol" con- 
testants are appearing on liillboard charts, but the second-sea- 
son folks are .still making news. Kimberley Locke becomes the 
third finalist to have a solo recording reach No. 1 on Hot 1(K) 
Singles Sales, as "8th World Wonder" (Curb! sold more copies 
than any other single in the past seven days. 

The first "Idol" competitor to have a No. 1 hit on Hot 100 
Singles Sales was Kelly Clarkson. Her ".\ Moment Like This " 
debuted at No. 10 the week of Sept. 28. 2002. and shot to No. 
1 the following week. Next came Clay Aiken, whose "This Is 
the Night" opened at No. 19 the week of June 21. 2003. and 
rocketed to No. 1 the next week. 

That makes Locke the first "Idol" singer with a solo hit to 
debut at No. 1 on the sales chart. She is also the first "Idol" 
singer to have a No. 1 hit with a song that was not performed 
on a season finale of the T\' series — or performed on the series 
at all. Locke signed with Curb and recorded "Sth World Won- 
der" after the .second season of "Idol" was over. 

This is the 2.5tli week that an ".Vmerican Idol"-related sin- 
gle has topped the sales chart. Clarkson's "Moment" reigned 
for five weeks. In May 2003. "Cod Bless the U.S..A. " by the sec- 
ond-season American Idol Finalists ruled for eight weeks. 
Then Aiken's "Night" was on top for 1 1 weeks. 

Locke finished third on "Idol, " behind winner Ruben Stud- 
dard and runner-up Aiken. That puts the second season of 
"Idol " on par with the first season of "Pop Idol " in the United 
Kingdom, where the top three finalists — Will Young. Careth 
Gates and Darius — all had hit singles. 

After competing against each other on ".American Idol." 
Locke and Aiken moved to Los /Vngeles and rented a house 
together. With Aiken certain to debut at No. 1 on Hot 100 
Singles Sales next issue with 'The Way" (RCA), it should be 
the first time in this chart's history that roommates have 
had consecutive No. 1 titles. 



Chart 
Beat 



By Fred Bronson ^ 

lbronson@bniboard.com I— 



'GIRLS' POWER: Martina McBride earns her first solo top 10 
hit on the .Adult Contemporar>' chart, thanks to the 12-10 
move of "This One's for the Girls " IRCAI. 

McBride made her AC debut in 1997 as the vocalist on Jim 
Brickman's "Valentine." That song peaked at No. 3. 

"Girls" is McBride's first song to appear on the AC chart 
since "There You .Are" peaked at No. 15 in September 2000. 

'CUT'TO THE CHASE: With an 1 1 - 1 0 move on Mainstream Top 
40 for "The Fir.st Cut Is the Deepest " (A&.WInterscope). 
Sheryl Crow collects her first solo top 10 hit since ""My 
Favorite Mistake" peaked at No. 5 in December 1998. Crow 
last reached the top 10 when she was featured on Kid Rock's 
"Picture" in March 2003. 

" First Cut " continues to march up the Hot 100, reaching a 
new peak position of No. 14 this issue. Crow's version is the 
most successful of this song composed by Cat Stevens, pass- 
ing Rod Stewart's No. 21 peak in 1977. 
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FIVE FOR FIGHnNG 

AWARtCOtUMBM NUMONV MUSICIIZBEOCSI 






Ballla Far Evarytbing 


20 


42 


40 


36 




JOSH TURNER • 

UGA 1 O I'i'lllWrAlAWDt INI 






Long Black Traia 


29 


43 


44 


42 




AVANT • Private Room 

Mjr.ir .it-\-:iN nEE;E\ ni'!fiEMNitilSCOKIt»il» 


18 


44 


37 


38 




THE DARKNESS • 

|H| 






Permisuon To Land 


36 


45 


22 






VARIOUS ARTISTS 






Tha Down Low 


22 


U 


38 


29 




VARIOUS ARTISTS • 






2004 Grammy Nomineei 


4 


47 


42 


44 


YING YANG TWINS • 






Me & My Bnrtbtr 


11 


48 


50 


43 


f SARAH MCLACHLAN A' 
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PEAK 
POSITION 


45 


40 




SOUNDTRACK 

UAVEIIlGR<eB'VAAR^ERBROS IIBUGG' 




SO Htst Dates 


30 


-59 


3/ 




MICHAEL MCDONALD A MotDWII 


14 






CROSS CANADIAN RAGWEED 




Seal Gravy 


51 


71 


69 




KEITH URBAN A GoldnKoai 

CARIiaiVASMVIIlfr:'!" 


11 


54 


45 


gjl 3 DOORS DOWN A' 




Away Frem The San 


8 


43 


34 


ai 


KIDZ BOP KIDS 

uzDR A If tnniu Wilt ni 




KidzBof 5 


34 


69 


65 




STORY OF THE YEAR 

AUVERIGBWOkWAimEIIBRaS iiia(ci»[ii| 




PageAvaaiH 


55 


27 


- 


■ 


CUNT BLACK 

Eauirrjotiliaaaail 




Spend My Hum 


27 


74 


74 




CLAY AIKEN A' 




Measara Of A Man 


1 


56 


55 




JUVENILE • 

CASHEAaNfTWIMr'lAMOIIISaail 




Juve The Great 


28 


S3 


50 




DIDO A 




Life For Rent 


4 


66 


70 




T.L» 

GRAl«HUSn[;AILANTIC81Ul|-i'ACItNEI(1» 




Trap Mmifc 


4 


55 


57 




SOUNDTIiACK A 

ivAiTnt^vHOiN ■ - n 




TbeCbeetab Giris(EP) 


33 


c 


l: 




VARIOUS ARTISTS 

{MK:uii,FRayiDEvrAvim}ajiifiBE3aviMiiMnBiios 


111 SB CO 


WOW Worship (Red) 


62 


47 


68 




swrrcHFOOT* 

LL.l.VillA :t:«3Hi:i I'iRr.iaiGG 




The BaaulHul Letdown 


57 


65 


63 




JOSS STONE 

S CURVE AlIMilBB CD) IHl 




The Seal Sessions (EP) 


63 


72 


73 




YEAH YEAH YEAHS 

[EITIFtSCGPt BBOWB- IB 98 CD) 




Few To Tell 


65 


"17 


%S 




KEITH SWEAT 

ELIRERA llBSBdll 




Tlia Boat Of XoHh Sweat Make Yo« Swtat 


31 


70 


67 




UL JON a THE EAST SIDE BOYZ A 


Kings Of Crunk 


14 




46 


62 




SOUNDTIiACK 

jsrr»^MGii8 9«C0l 




Dirty Dancing: Havana Nights 


46 


73 


■iJ 




SOUNDTRACK 

INIERSCn^E OOIMS* SBBTIIW 




Barbarshop 2: Back h Bests ess 


18 


61 


51 




SOUNDTRACK 

WUVW0GOI«Mill2!8CSI 




Confessions Of A Teenage Drama Oueen 


51 


64 


60 




ROD STEWART A' 


As Tine 6o«s By ... The Gcaat American Songbook Vol. II 


2 








SUGA FREE 

lAliiV.flVPfjC'.iH,lNGA10illi«CDI 




Tha New Tastanwnt The Tnrtb 


72 


60 


52 




WESTSIDE CONNECTION • 

MCiD BASiiri , 




IkfTomtTferaili 


16 


63 


49 




MELISSA ETHERIDGE 

ISUENO COIBZlil&JRAC HI M COI 




lucky 


15 


87 


125 




YEUOWCARD Oemmkmrn 

CAmiX3BeA<ii:B8CDl 


75 


ta 


S, 




LUTHER VANDROSS A 

JSiBlbnMGii^wiaKi 




DaacaWMIiMyFellMi 


1 


88 


86 




MARTINA MCBRIDE A MartilM 

BCAHASH'HL,[ ■ . ■ ' 'II 


7 


78 


76 




AUDIOSLAVE A' Anlkiilno 

iMtRSCDPttPlG - . 1 ..lUMiaCD. 


7 


62 


- 




HOOTIE & THE BLOWFISH 

ATEJINIIC 7JffliBMHJG ItB SB Ol 




1lM BaM W Noalla AHw Mawlisli: 1993 Thn 2IB 


62 


86 


69 




KORN A 

VMl ^'f.L.i ■ amS-'SOHV MUSIC lllMEQGCi 




Tahe A look In The Mini 


9 


75 


64 




VARIOUS ARTISTS 

RA70H*Ilfe»"HBB8CDi 




Fiini Ufl 


14 


84 


96 




THREE DAYS GRACE • 

11} W GDI IHl 




Hhm Days Giaca 


76 


79 


84 




KID ROCK A 

rWDG&ATLANTlCIXBS-i'AGllSBBCDl 




KM Rack 


8 


90 


103 




ANTHONY HAMILTON 

SDSC QEE ^7ia7'ARISTAIIlB8CO) 




Cooria* From Whara Vm fnm 


33 


80 


75 




EAGLES A ' 

WANMH SIMtEG C UAflKEI ING TBTI l» tt CXtl 




Tha Very Baal Of 


3 


59 


114 




SOUNDTRACK • 

fltPmSt wVlG ^LjriL'RACA': itfitl.VMMttR BAOS n 




The LonI Of The Rings; The Return Of The King 


36 


93 


111 




CASTING CROWNS 

HLAGH SIHALl lUm'ntUNlIM 11818 CDl Wl 




Casting Crowns 


87 




85 




SEAN PAUL A' 

vr.ArtANTIC SWn-iAG IIIS»I8» 




Dully Rack 


9 


81 


SO 


58 


50 CENT A* 

-:,IIA[I' An!EWA:H»lJSU' AttRSC0l'ni)8'17«l 




GMRichOrDieTryin' 


1 


97 


66 


4 


INDIGO GIRLS 

EPIC IIOKAKINV MUSIC IIB9 CD COI 




AIIThelWeLalle 


35 


77 


71 




COLDPLAY A' 




A Rash 01 Blood To The Hesil 


5 


■ 


■ 


I 


BRIDES OF DESTRUCTION 

SANCtUARV8«»M8S8CVI 




Here Conies The Briile 


92 


76 


72 


Q VARIOUS ARTISTS • 




WOW Eosfiel 2004 


27 


85 


82 


H SIMPLE PLAN A 




No Pads, No Holniets...Jusl Balls 


35 








1 t>VA8S(<Aei7»'II1»|H| 








104 


102 


1 


TRAPT A 

/.AKMRei^^OaB i'^CCIINI 




Trap! 


42 


51 


159 


■ 


SOUNDTRACK 

1 DM^0(UUeiABB8A^SDV>MUSlCll818EllCI» 




Cold Moantoin 


51 


95 


107 


Q KENNY CHESNEY A' 




No Sheas, No Shirt, No Problems 


1 


94 


87 


f71 GOOD CHARLOTTE A ' 

iP^ nAy|ir,Hi [pii: «A*i->oM f/ i:;ir(iisB(QCDI 




The Yoeng And The Hopeless 


7 


100 


90 


RED HOT CHILI PEPPERS • 




Greatest Hits 


18 



62 
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a 
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100 


105 






GARY ALLAN* SaBlflCari 


17 


150 


127 


95 




SOUNDTRACK Ouear Eye Foi Tha Straight Giiy 

Cirf'ilnanDinnco. 


39 


101 


91 


R3 




NELLY A Ob Oerrty Venioits - ThB Reinvention 

10 RiaiJ'.r.'tftSAIMIlsWyVWOIIIHHH 


12 


151 


1 1 1 


136 




FEFE DOBSON Fefa Dolneii 

iSLiLNO CDlIM ICJMS 1 1: 91 CD< (Nl 


67 


102 


96 


79 




MURPHY LEE • Oa Skool Boy Presentt Murpdy's Law 


8 


152 








KELIS • Taaty 


27 


103 


102 


lOD 




ROD STEWART A' llHailTaBeVo<i...TliaGraatAin«ricanSon4b(>oli 

j!!le»'HMG i.'v isw 


^ 


153 


128 


91 




DRAG-ON Hell Ami Back 

RUfT AYDfRS IKiri%im]iN II W 


47 


104 


99 


78 




UMP BIZKIT • Rasalli May Vaiy 




154 








ALISON KRAUSS -I- UNION STATION A Urn 


36 


105 


98 


93 




TOBY KEtTH A ' Unlaashad 

EAUMrtORKS ■. 1, : tUJM'INlERSCOKit; win^Mi 




155 


155 
161 


145 
153 




ALAN JACKSON A ' Graaleil HHa Vblniae II AmI Sone Other Stuff 


1 


(ED 






SARAH CONNOR Saiali Connof 

EPIC 91 n; sovf MLSm ' 1 ! ic ta CDJ IN) 


106 


154 




OIERKS BENTLEY • DierllB Baatlay 


26 


107 


106 


99 




JOHN MAYER A HamiarTliiaga 

AWABl-'tDLUMUlft KinvSONT MUSIC I1H « L[i 


1 


157 


151 


144 


MICHAEL JACKSON • Nambar Oaei 

MUEPIC MM'SMY MUSIC 11] KHIW 


13 


108 


101 


117 




STING A SacrailLova 


3 


158 


120 


56 




TANTRIC Alter We Go 

MAvERICMKn-\VARri»BR6S tlBMCOl 


56 


(ED 






BILL GAITHER Wll Gaifliar'B All Taae FavoritB HoawcomtBg Soogs Aail ParionnaBces Voiuna 1 

G*ITM[« WJSIC G«'JUi' t;i2] 1 IHBIFJII 


109 


159 


1S8 


155 




3 DOORS DOWN Anelhai TOO Milas (EPI 

R!njHLll'CMV(R3Al OOiaaUMRG ISHCOi 


21 


110 








MISSY ELLIOTT A Thia IsNuATattI 


13 


€^ 






TOM JONES Daloailad: Graataat Hilt 

CECCA.UTV «li;iUM( 11131 CDI 


127 


111 

112 


107 


94 




LINKIN PARK • Uva la Taxaa 


23 




175 


193 




LED ZEPPEUN My Daya ft LaOar Dayt: Tke Beat Of Ud Zappalin Volana Qna And Two 


116 


109 


105 




SHANIA TWAIN Up! 

MERCLA' ira]UJMGMU9ICD> 


1 




172 


175 




ELVIS PRESLEY A ' Elula: 30 HI Hila 


1 




103 


92 




R. KELLY A The R. In R&B Collection; Volume One 


4 


163 


'39 






ZERO? Whee It Falls 

ULTMArE DIJMUA [LEtTRA GtUA UG IIIM CDl 


139 


99 


81 




THE WHITE STRIPES A Elaphanl 


6 


(Q) 






FRANZ FERDINAND liiiiiFai«Mii4 

COMtNCl'-ilrd CD IMI 


164 


115 




165 


108 


103 




VARIOUS ARTISTS DiBnaymaaia 2; Muaic Slara Sing Disnay ...Thair Way 1 


29 


1?1 


185 




LOS LONELY BOYS Los lonely Boyt 

SRiCKmi JHi'! WCCIMI 


165 




140 


140 




TIM MCGRAW A ' Tim McGraw And The Dancshall Docton 


2 


166 


148 


112 




RODNEY CARRINGTON GraaMat Hita 

WRlID.iSASK.i.lIiidM t! jecOi 


112 


117 


115 


123 




THE BEACH BOYS • The Veiy Ben (H The Beach Boys: Soiinila 01 Sunmei 

CAPiTn.HjiinniKCOi 


16 


167 


157 


147 




MATCHBOX TWENTY A ' Mora Tkan You Thlak Vo<i Are 

MtLlSMA AUA'.-iC USUAG iHWUMl 


6 


11B 


no 


BE 




CHRISTINA AGUILERA A' Stripped 


2 


tf^ 


185 






BUDDY JEWELL* Buddy Jewell 

'.in; idlJI.^gUi MIJ^ICi'HH'l IR'lt 


13 


(B> 


134 


137 




JEREMY CAMP Cairied Me: The Warship Project 

BEC»SI3IISaaCD'|H| 


102" 


169 


160 


168 


i 


EMINEM A' The Eiiiinaiti Show 

WEB AlTERUArx mjar mTERSCORE 3 41 1: » 


1 


120 


121 

i 


134 




RASCAL FLATTS MaH 

iVRiC STRfil iF'Jiii -ir'i.-',vr;.-jL ii:w[ 


5 


170 


152 


109 


y 


DAMAGEPLAN Naw Found Powar 

ELERTn*(»HEEGIt«nCOI 


38 


121 


1 13 


110 




JOE And Thtfl.. 


26 


171 


153 


152 




R. KEUY A' ChocolBle Factory 

J[VE41|U70MBA(I||ICDI 


1 


122 


116 


121 




THE CARPENTERS Carpentets Gold: ISlh Annhrerury Edition 

*aMu-voo'7T7 LW i;i »i 


116 


171 

173 
174 


150 


115 




SOUNDTRACK* VouGolSarvad 

I J,.. MUSIC ,,11CC 


34 


121 


129 


131 




FINGER ELEVEN Finger Eleven 

Mi'dC-uPinunanciDlNl 


123 


164 


157 




CHERA' TheVaryBastOtOier 

- - " :^--|C-^BROS ;aSI1MRNPISTIUTE«ICURJ«ETIIICIiR» 


4 


124 


131 


106 




MUSIQ • Mulitar 

.1 1 ■.i.jir.ipin- -ajMSiewusi 


13 


145 


149 




JASON MRAZ • Walling For My Rocket To Cone 

ii;nHA i!cai|M| 


ss 


® 

12t 






BILL GAITHER Bill Garthot't AN Tim Fawriia Homeccmii| Songt And Paifoinroncas Volnma 2 

Tiii 1 WF MUSIC SBOJP *a;4 nj »■! ' 


125 


® 






SOUNDTRACK School 01 Roch 

AriA/,TICU>MAG|11MCai 


95 


U3 


122 




KYLIE MINCX3UE Body Languafla 


42 


176 


154 


97 




KUTLESS Sea 01 Feces 
miH SNAIL 9mB(C iiaa COl 


97 


127 


122 


116 




THE OFFSPRING • Spliiitar 

iJuiuMUiJ-iMcaj- -MW MUEiCiri JitO CO) 


30 


177 


167 


177 




OlOMi STRAIT* Heokylonkullle 

MCANASIMUIB(1l«tM6NaMltM 


5 




142 


139 




TRACE ADKINS • Comin' On Strong 

cui-iii:. iSASHV .in*:5iriij it law: 


31 


178 


58 






THE GET UP KIDS Guilt Stow 

'.ASRA'.' ly.'-'neCDi 


58 




162 


154 




PACESETTER l<^r 

LEANN RIMES • GraalMtHlts 


24 


17« 


146 


130 




PROBOT Probat 

ROSViiaUf SC-JlHERMDROplJlMCD) 


68 








SOUNDTRACK Staraliy ft Hutch 

rcT iocsci'*,i«i'm'\T nmco 


180 


130 


123 


113 




PUDDLE OF MUDD • LHaOn Dtoplay 

!ifFfFS:<i'-fai'."F:r-,t.FiflM'i)iei 


20 


181 


179 


182 




GODSMACK A FKetess 

fiC'' =, r 1". M l^qM^MRCitM'lIWl 


1 


131 


112 


101 




SOUNDTRACK ▲ Tupac: Resurradion 

■ -HM Ill's ii:»tco- 


2 


182 


168 


16^^ 




JACK JOHNSON • On And On 


3 


112 


125 


124 




DIXIE CHICKS • Top m The World Tour Uva 


27 


<D 


197 


IBB 




KEB'MO' Keep II Simple 

ai£nEt>:BMigF4iwsicni»EacDi[N) 


149 


133 


118 


104 




AVALON ThaCraed 

SfAHNUWMSOtnlltCOl 


104 


184 


184 






JIMMY WAYNE Jimmy Wayne 

rjAEAMIVGRK^ lUAiXvilAl ' ISUU'lNIEflSCORE IIT 98 Ctl 


64 


114 


130 


133 




SEAL • Saal N 

wwuf Anai v»t 'i>*.COi 


3 


185 


174 


164 




BIG TYMERS * Big Money Heavyweiglit 

CAiMMONE' trotH- l;UNGll2MC0i 


21 


lis 


126 


128 




SOUNDTRACK Tha FighU'ng Tamptation* 

MUSIC ViiijRLD.CDLUMeiA KOahiOHl IMUSIC IIIH EQ COl 


19 




191 


180 




A PERFECT aRCLE* Thiileenlli Slop 


2 


® 


159 


169 




JAMES TAYLOR • Tba Bast 0( Jamas Taytor 

tVARMEF BADS 'lCIIWAR^(f) SIHATfeiC UMttTINIJ irSMCOl 


11 


187 


177 







VICTOR MANUELLE Tmaia 

S0MOlSCO£9^lll91EQCOI 


177 


137 


136 


132 




SOUNDTRACK • Fraaky Friday 

HDLIYIVDCO -Ji-J IE*rjl 


19 


188 


173 


160 




COUNTING CROWS • HIma About Ghosts: Hie Best Of.. 

G!P£SMIll6';*irERSC0Rtn;Si 13 


32 


13S 


135 


127 


BROOKS & DUNN • Bad Dirt Boad 

iU»StA >./i5HJIU t ttHJ «'1|«i 


4 


18? 


180 


196 




KEM KomiatiY 

MCICMNMTl-AUMNGIttB'lttlRIII] 


90 


11» 


132 


138 




API* Sing Tha Sorrow 

•iiti.,L :iH!i.M</ji:>(Sts:3v.ir4Tin£Ciyttl.«ICDi 


5 


190 


17C 


151 




INTOCABLE latiaiaaieme: En Vira live 

EA1lLATiM6]KiiE«C0l 


151 


140 


117 


118 




MEMPHIS BLEEK MAD.E. 

noc A ftuA D«F JAM EnunMOJUGumuil 


35 
6 


191 


176 


173 




THALIA Gtaaleit Hits 

ER* SRE ciAi uANUis gxafiui urm llUi CDI 


128 


141 


137 
141 


119 
141 




TRAIN A My Prima Nation 


19J 


166 


150 




MICHAEL BUBLE * Michael Bubto 

iii qc':'.-; !]■- 'c ubwc^ IH| 


47 


142 


LIL JON & THE EAST SIDE BOYZ Pari II 

BME rimv III siCaDVOi 


37 
48 


193 


169 

18<3 


156 

17fi 




JUSTIN TIMBERLAKE A' JintHied 


2 


143 


138 


120 




KABY BASH • Tha Smokin' Naphew 

LAi^inSAl iMRi".ilJ*ICDi 


194 


SOUNDTRACK Blue Collar Comedy Tour The Movie 

kVAR^fRBRdS '\A.SKt'l[l£ltRAnAVmil9CBI 


132 


144 


124 


135 




JAGGED EDGE • Hard 

:ULJMBiA|IUrrSOI«MUSIC(t}.WEai'1l.m 


3 
17 








SOUNDTRACK Pixel PbHbci (EPI 

VlAil ai3'*t' Sti:!e(T9iC8l 


133 


14S 


82 






JC CHA5EZ Schiiophrenic 

JIVEUf:(30MflAir(itCDi 


196 


1 '8 1 n 




BOB SEGER * Graataat Hita 2 


23 


14« 


149 


146 




DAVID BANNER MTA2: Baptizad In Dirty Watar 

SMCLS '.IHiAl MUW L'MG UlUCDl 


69 








THE VON BONDIES Pawn Sboppe Heart 

SIRE WAB-AAWiER BROS ItA R| COl {HI 


197 


147 


119 


129 




VARIOUS ARTISTS WOW Hits 20(M 

PBOi'iCEfJTViORC Cl,ftB FMI CHWnAN ■HH'SPAHHOWIll «COI 


51 








THE POSTAL SERVICE Give Up 

SUB R[]E 1< 91 Ci: IM] 


198 


14t 


114 


39 




BUNDSIDE About A Burning Fire 


39 








RON WHITE Druali In Public 

RARA^lfcR P C'Cil!*il;'« -fiACDillBl 


199 




M4 






BRAD PAISLEY • Mad On The Tiras 


8 


200 


182 162 




PAUUNA RUBIO a Pau-Ulina 


105 
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. NUMBER 1 


5 Weeks Ac Number 1 














3 WseksAtNunibtrl 




1 




NORAH JONES siuenoieswo 


Feels Like Home 


1 






1 




THE PASSION OF THE CHRIST 


INrE6BITV BSOil'SOW MUSIC 




2 




SOUNDTRACK inifghitvuciusov* music 


The Passion Of The Christ 


23 






2 




50 FIRST DATES 


MAVERICX mnWAHNOi BROS 




4 




EVANESCENCE A* wind-up iM3 


Fallen 


4 






5 




THE CHEETAH GIRLS (EP) A 


WAlTDISNEVttOm 






TESLA ii.>v. 


Into The Now 


31 






3 




DIRTY DANCING: HAVANA NIGHTS 






3 




JOSH GROBAN A* tawratSE wiowuNR mds 


Closer 


8 










BARBERSHOP 2: BACK IN BUSINESS 


iNTEflSCOPEOOIMS* 




10 




SHERYL CROW uMnmi/iNiERSiXPE 


The Very Best Of Sheryl Crow 


9 






7 




CONFESSIONS OF A TEENAGE DRAMA QUEEN 


HOLLVWOOOIfiHtZ 




7 




OUTKAST A* wMSTftHur 


Speakerboxxx/Ttie Lovt Below 


10 








THE LORD OF THE RINGS: THE RETURN OF THE KING • ffirnscwMG soinonucics asitwmiu BKS 




13 




SOUNDTRACK oiwcaiuMeiAnHVSONyMusic 


Cold MouMun 


96 






4 




COLO MOUNTAIN 


□MZ/COIUMBIA SBaOfSONV UUSIC 




S 




NORAH JONES A" uui Miitw |H| 


Come Away Whh Me 


28 






9 




TUPAC: RESURRECTION A 


AUAftu nisar/iNmscon 




9 




SARAH MCLACHLAN a' ut^Aiom 


AftBrglow 


48 






10 




THE FIGHTING TEMPTATIONS MUS 


C '/t'ORiD'COtiiUfiiA MOnPSONV MUSIC 




16 




SOUNDTRACK* =F«[r.rvAr i>,nTwjcs«5ii«i«tiiBWS TltlOfl 


il 01 Tie Rings: The Return Of The King 


86 






"12 




FREAKY FRIDAY* 


HOUVWOOD ISMM 






BRIDES OF DESTRUCTION ,A>.nuuTMM 


Here Conns The Bride 


92 






11 




QUEER EYE FOR THE STRAIGHT OUY 


CAf1T0L 999» 




18 




MAROONS A LC-uNLj^i'4V.UH| 


Sonqs About Jane 


7 






13 




YOU GOT SERVED* 


T.U.G;EnC *D74«SONV MUSK 




15 




INDIGO GIRLS ecichdusonvmusic 


All That We Let la 


90 




14 


23 




SCHOOL OF ROCK 


nUNnCI36iH'AO 




12 




ROD STEWART A' j xno-mn As TIiM Gots By ... The Grait American Songbook Vol II 


71 




15 




STARSKY & HUTCH 


TVTSaUNDTUUinvrVT 




23 




SOUNDTRACK himer kxm Kau^D1RACKs sgii/wGHER octave 


The Triplets Of BtAiviHa 


_ 




16 


14 




BLUE COLLAR COMEDY TOUR: THE MOVIE 


WAftNCn BnOS.(NASHVILU)46ti«WaN 




14 




HARRY CONNICK, JR.« cuumbw wsmsony music 


OnlyYot 


21 




17 


16 




PIXEL PERFECT (EP) 


WAUOISNIYaeilH 






VIENNA TENG sanfluNA rwviNi m 


Warm Strangert 


_ 






15 




THE LIZZIE MCGUIRE MOVIE A 


VMUOtSNCYMM 






KENNYCHESNEYa' B^uniKe 


Wbm The Sun Goes Dowa 


5 






17 




CHICAGO A 


mmi«siH«ruusic 




17 




MELISSA ETHERIDGE isimaodiuzvumg 


Lucky 


74 




?C 


25 




O BROTHER. WHERE ART THOUT a' 


LOST MBMMMV/MBICUirr IICOGS'IDJMG 




6 




NELLIE MCKAY cmumbia mMSOV music |H) 


Get Away From Ma 








24 




A WALK TO REMEMBER* 


EPKaun.'Sor^ music 




5 




JESSICA SIMPSON A columbu mmsony ujsic 


In This Skin 


3 






19 




CONCERT FOR GEORGE 


WAAIWn STRATEGIC UAflKHIHG Ttf« 




25 




KANYE WEST roc a kua'Dei jam tnni'iiojMG 


The College Dropout 


6 






20 




LOST IN TRANSLATION 


tUPERM NOHTON 7068* 




20 




DIDO A 


Life For Rent 


59 






22 




PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL 


WALTDtswvnoom 




22 




NO DOUBT A MtKscoPtooim 


The Singles 1992-2003 


3« 






21 




SOMETHING'S GOTTA GIVE 


COLUMBIA mil^SONY MUSIC 



Top Imenwl Album Sales reflects phvsicalaltHims ordered through Iniemet merchanls. basud on data collitcii;d by Niolsct^ SoundScan Unlike mosi Billboard oIOuit^ Chans, caiatogMles are included on the Iniemet and Soundtrack chsas vAfbums wnh ttie greatest sales gam tfiis week. •Recording Industrv Assn. 
01 Aflwrica ffilAAJ CfUfiutlon tor net stllpmeni of SOCIOOO album units IGoldf A RIAA certificaiion lot net shipment of 1 million units (Plabnum). ^ RIAA ceriificatiDn lor net shipniem o1 10 million unAs (Diamond) Numeia) tallowing Platuium or Diamond symbol indicsiBS album's r^ulihpJaonum level. For boxed sets, 
and double aHMans with B uininQtiRie of too mimiUs or more. Vie HIAA mutiiplies shiprrwits by t'lo niimlMir of Ascs and/t¥ tapes. RIAA Lstm awards: CertHicaiion lor net stiipmeni of 100.000 units lOro.) Gertificalionol 200,000 units IPlatnol. ^- CertihcatiDo of 400.000 unrtslMuttt-Platnol. 'Asiensk indicates virryl 
iivBAble.[H] indicates past or present Heaiseeker (itie ?0M, VNU Business Media. Inc and N>elsen SoundScan, inc. All nghts ressrvett. 



THE nmOARD ZOO A-Z (LISIEO BY ARTISTS) 



Trace Adkins 128 
ATI 139 

CArnlina A^ilera 118 
Clay AAen 57 
Gary Allan 100 
Audoslave 78 



Bal>yBash 143 
Odvid Elanner 1 46 
The Beach Boys 117 
Diertis Bentley 156 
BigTymers 185 
Clint Btack 56 
Black Ey«d Peas 37 
eiindSide 148 
Bltnh lSZ 30 
Biides Of Destniciion 92 
Broot^&Dunn 138 
MicluelBuble 192 
Jeremy Camp 119 
TheCarpenten 122 
Rodney CarringOn 166 



Cw lo 35 
jCChssei U5 
Cher 173 

Kenny Chesney 5, 97 
China 13 
CoUpiay 91 
Harry Connick, Jr 21 
Sarah Conrxx 106 
Counting CtNH 1 88 
Crcfis Carudiart Ragweed 51 
Sheryl Crow 9 
Oamagep^an 1 70 
The Darkness 44 
Dido 59 
Dixie Chicks 132 
FeleOobson I SI 
Drag-On 153 
HttaryOuff 25 
Eagles 85 
Eamon 12 
Missy Elliott 110 



Finger Eleven 123 
Froe For Fighliig 41 
Fraw Ferdinand 164 
Bill Gaithei 109. 125 
The Get Up Kids 178 
Godsniack ISl 
Good Charlolte 98 
JoShGrOban 8 
G Unil 20 

A/ilhony Hamilton 84 

Hootiastank S8 

Hoolie & The Blowfrsh 79 



169 



190 

Alan Jackson 27. 155 
Michael Jackscn 157 
Jigged Edge 144 
Jffy-Z 16 
Jet 40 

eudOirJmrall 168 
Joe 121 

Jackjolvison 182 
Norah Jones 1 , 28 
Tom Jones 1 60 



Juvenile 58 
ToDy Keith 22, 105 
Kelis 152 
R.Kelly 113,171 
Kern 189 
Alicia Keys 1 7 
Kid Rcok 83 
Kidi Bop Kids 54 
Beyonce 29 



Kom 80 
Alison Krau» + Un«n Station 154 
Kirtless 176 
t^ &ppelin 161 
Murphy Lee 102 
Ul Jon & The East Side Boyi 67, 
142 

UmpBiikrt 104 
LinkinPsrfc 34.111 
Loh Lone»y Boyi 165 
U&^DcnelS 39 
Uidacns 1 9 

Victor Manuelle 187 
Man3on5 7 
matcMxu twenty 167 
John Mayer 107 



Martina McSnde 77 
Michael McDonald 50 
Tim McGraw 116 
Sarah UcLacfilan 48 
Memphis Bieek 140 
KyiKMinogue 126 
Keb'Mo' 183 
Jason Mra; 174 
Musiq 124 
101 



Brad Paisley 1 49 

A Pertcd Circle 186 

The Postal Seivlce 198 

tlvii Presley 162 

Probot 179 

Puddle Of Mudd 130 

Rascal Flatts 120 

Red Hot Oiiii Peppere 99 

LeAnn Rimes 129 

Paulina RutHo 200 



Seal 134 
Sean Paul 88 
Bob Seger 196 
Simple Plan 94 
Je»a Simpson 3 

SOUNDTRACK 
50 First Dales 49 
Barbei^p 2: Back In Business 
69 

Blue Collar Comedy Tour: The 
Mom 194 

The Cheetah Girls <EP) 61 
Cold Mountain 96 
Confessions 01 A Teenage Drama 
Queen 70 

Dirly OafKing: Havana N«hts 68 

The FlBMlng Temptations 135 

Freaky Fnday 137 

The Lord Of The Rii^: The Return 

OfTtieKing 86 

The Passnn 01 T>w Christ 23 

PntelfWecHEP) 195 

Queer Eye For The Straight Gi^ 

150 

School 01 Rock 175 
Star^ky & Hulch 180 



Tupac: Resurrection 131 
VbuGotSanied 172 
Brimcy Spears 14 
RodSlewMt 71, 103 

Slins 106 

Joss Stone 64 
Story or The Vear 55 
George Strait 177 
Ruben Sluddan:! 24 
Sugs Free 72 
KeimSiMeat 66 
SMitctifoot 63 
Tantnc 158 
James Taylor 1 36 
Tesia 31 
T)\al>a 191 
Three Days Gi ace 82 
Tl 60 

Justin Timberlake 193 
Tram 141 
Trap! 95 

TrillvrilQfLjl Scrappy 32 
Josh Turner 42 
ShaniaTmin 112 
TwiUa 11 
Keith Urban 52 



Lirlher VandTOSS 76 

VARIOUS ARTISTS 

20O4 Grammy Nominefis 46 
Bad Boy^ lOtn Anniversary . The 
Hits 2 

Dsneymarvia 2 Mioac Stars Sing 
Disneji , .TheitWay' 115 
Fired Uo' 81 
Mow 14 33 
Tria Down Low 45 
WOW Gospel 2004 93 
WOW Hits 2004 147 
WOW Worship (Red) 62 
Tlie Von Boivlies 197 

Jimmy Wayne 184 
KanyeWest 6 
WeststOe Connection 73 
Ron While 199 
The White Smcns 114 

voah reah Veatis 65 
VeikMHcard 75 
Yii^YangTWIm 47 
YOungGun; IB 
Zero? 163 



Over The 
Counter 

Continued trom pdge 61 

first one did, "Feels Like Home" 
has quickly emerged as the best- 
selling set of this young year. 

That is not to say the top seller 
just among albums released this 
year but the top dog of 2004 — peri 
od. Her new one has been No. 1 a 
week longer than her first album, 
and it appears that streak will be 
extended next issue. 

"Home" has sold 2.1 million 
copies so far, according to Nielsen 
SoundScan. That easily surpasses 
Kenny Chesney's "When the Sun 
Goes Down." which has done 1 .3 
million in six weeks, or OutKast's 
"Speakerboxxx/The Love Below," 
which has scanned 1.26 million 



since the start of 2004. 

This comes on the heels of Jones' 
first album being the second-best 
.seller in 2003. with 5.1 million sold 
during those 12 months. "Come 
Away With Me" was al-so the best 
seller last year among mass mer- 
chants, doing 2.5 million in those 
stores during 2003. 

With her "Saturday Night Live" 
appearance and a T^et Stores cir- 
cular impacting the tracking week, 
the new album only sees a 10.6% 
decline from prior-week sales on 
this issue's big chart. It leads the 
field by more than a 22% margin. 

HAPPY ANNIVERSARY: The Hot Shot 
Debut on The Billboard 200 and Top 
R&B/Hip-Hop Albums belongs to 
the Sean "P. Diddy" Combs- 

a.ssembled compilation "Bad Boy's 
10th Anniversary . . . The Hits." 

With 149.000 copies sold in its 
first week, it opens at No. 1 on the 
R&B list and at No. 2 on the big 
chart. The set's 13 tracks include 



cuts from the Notorious B.I.G.. 
112. Carl Thomas. Craig .Mack 

and. of course. Combs. The pack- 
age includes a DVD with 1 1 clips 
and commentary by Combs. 




U)MliS: BAD BOY CELEBRATES 



This is a much faster start than 
Bad Boy's first compilation scored 
in 1998 but pales next to the first- 
week .sales the label's 2002 anthol- 
ogy garnered. 

"Bad Boy's Greatest Hits Volume 



1" entered The Billboard 200 at No. 
51 with a 29.000-unit opener. But 
the label's last .sampler before it 
moved from Arista's camp to Uni- 
versal Motown Records Group. 
"We Invented the Remix. " bowed at 
No. 1 on the big chart with 255,000 
sold in its first week. 

A LOOK AHEAD: While neither looks 
to threaten Norah Jones' hold at 
the top. next issue's Billboard 200 
will greet two albums that will start 
in the 100.000-plus club. 

First-day numbers cited by 
retailers suggest that rap rookie 
Cassidy will open at 110.000 or 
more with "Split Personality." 

A value-priced EP by Codstnack. 
"The Other Side." also looks good 
to cross the centur\' mark. The 
band's last full-length album, 
"Faceless," bowed at No. 1 last year 
with a start of 267,000 copies. 

LARGE AND SMALL SCREENS: It 

might be a reach to .say that coun- 



try star Kenny Chesney is a star of 
TV and film, but both mediums 
help him earn the biggest unit gain 
on The Billboard 200 and Top 
Countr>' Albums. His "When the 
Sun Goes Down " garners an 
increase of 6.000 copies (95,000). 

The burst follows his episode of 
A&E's "Live by Request," which 
first ran March 6 and will be 
repeated March 20. And on March 
8. a satellite feed of a Chesney 
acoustic concert ran in 32 movie 
theaters that Regal Entertainment 
Croup operates. 

DETAILS. DETAILS: With its seventh 
increa.se in 10 weeks, the Postal Ser- 
vice climbs 13-9 on Top Heatseekers, 
gathering that chart s Greatest 
Gainer cup. The 17% gain also 
prompts the act's first ink on The 
Billboard 200. almost 13 months 
after the album's release . . . Check 
the calendar. Tesla, the '80s rock 
band that last appeared on The Bill- 
board 200 in 1996. enters at No. 31. 
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i> Nielsen 

SoundScan 

ARTIST Trtl« 

IMPRINT & NUMBER/DISTRI8UTINC LABEL 




1 


1 




rjlJMRFR 1 6 Weeks At NumbL" 1 
JOSH GROBAN A' |„, Josh Grobar 




2 


2 




THE BEATLES A' 1 

Ai-m ajT-j WML it2«18 9l 


1 


3 


3 




MERCYME A Almost There 


% 




5 




LINKIN PARK A' (Hybrkl Theory] 




6 


6 




BOB MARLEYAND THE WAILERS ^ ' Legend 




7 


7 




BOB SEGER 1, THE SILVER BULLET BAND A' Greatest Hits 




4 


4 




JOHN MAYER A' Room For Squares 




8 


9 




PINK FLOYD Dark Side Of The Moon 




10 


12 




KENNY CHESNEY A* Greatest Hits 




9 


10 




Kip ROCK a' ^ Cocky 




11 


8 




MARTINA MCBRIDE A Greatest Hits 










D^r\ CTCUUADT a Ties U^m Baaf* f%f D»J C*A«Aiu* 










AC/DC ^ ' Back In Black 

.[[iAL- IF . !ij.';r- MWt lianfQO)) 










MFTAI 1 <f*A Matallirja 

iLinrnAu-iij- iij iimw M* 




16 


23 




b R b >' 

PRINCE • The Very Best Of Prince 




19 


18 




sflAiNiA 1 WAinJ ^ v>onie \jn uver 




17 


22 




uuccpi A oreaiesx niu 

•.nil-Yiniii iH-?h5 'I! IH7M! 




18 


14 




TIM MCGOAW A* Gr*atect Hitc 

■j.»s iirH.iJM) 








mjl bnUi DcbU 

MODEST MOUSE Thm Moon & Antarctica 

I.----- :■ ,11 ■■ ift'jiiniim 




15 


13 




JOHNNY CASH A 16 BJggeit Hits 


1 

i 
1 


23 


25 




LARRY THE CABLE GUY Lord, 1 Apologize 




20 




KID ROCK ^' Dttvil Without A Cause 


21 


17 




FRANKSINATItA A a>nicS«utrKHiiGfMtPtrfenrunut19S3-1960 

rirnsi i-jv; n w «■ 


1 


26 


26 




SYSTEM OF A DOWN A' Toxicity 

j.Mfti;:a'. . mme /.iir/«r-i3N*wj5ic it;)»((i,iiati 


J 


24 


21 




COLDPU^Y A Parachutes 

\n",vi^< vh; (j = loi r« I7M [H] 


1 


25 


19 




CELINE DION A^^ All The Way... A Decade Of Song 


i 


22 


24 




MICHAEL JACKSON Thriller 


i 


28 


27 




BROOKS & DUNN A' The Greatest Hits Collection 


29 


28 




ABBA a' Gold - Greatest Hits 




34 






TENACIOUS D • Tenacious D 

■-^11- (t,;-j- .-.-wt w,--^. .llHfQCOl 




31 


31 




PEARL JAM Ten 

.nL^w^-■ i.rrB.LiimilMl 




30 


37 




EMINEM A' The Marshall Math«rs LP 


1! 


32 


34 




msrrNYio A^^iWBMOii^ 


•1 


39 


40 




AL GREEN A Greatest Hits 




33 


29 




ALAN JACKSON A The Greatest Hits Collection 




35 


41 




GUNS N' ROSES ^ Appetite For Destruction 


■7 


49 






SOUNDTRACK A O Brother, Where Art Thou? 




41 


44 




DISTURBED A' The Sickness 




43 


47 




DEF^LEPPARD A^ Vault-GrMtest Hits 1980-1995 




47 






SOUNDTRACK • A Walk To Ramenibar 

Li'i:»i!i: '^i \r ".rvl-:; nlwfiiLO! 




40 


38 




JOURNEY Jourrwy's Greatest Hits 

LL.JWaia uiK £JN¥ MUSIC (UWEa'HW' 




38 


43 




INCUBUS a' Morning View 

iMMoMii, i~ , ir.T?- sciw' MUSIC itjHtaiBMi 




37 


32 




NICKELBACK A Sihrer Side Up 








JAMES TAYLOR Greatest Hits 


44 

— 
36 


36 




BARRY WHITE A All Time Greatest Hits 


33 




SIMON & GARPUNKEL Simon ft Garfunkel't Greattct Htti 


46 






AEROSMITH 4^^^ Aerosmith's Greatest Hits 








METALLICA A' Master Of Puppets 




45 


39 




JOHNLENN^ - The Very Best Of John Lennon 








POISON A Greatest Hits 1986-1996 



n 
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SARAH CONNOR 


Sarah Connor 


■ 


2 


3 




JEREMY CAMP Carried Me: The Worship Project 


I 


1 


2 




FINGER ELEVEN 


Finger Eleven 


I 


3 






ZEfKJ 7 ^^^^ ^ 


When It Falls 








FRANZ FERDINAND 


Franz Ferdinand 




6 


6 




LOS LONELY BOYS 


Los Lonely Boys 




10 


9 




KEB' MO' 


Keep It Simple 




















THE VON BONDIES 


Pawn Shoppe Heart 










S GREATEST GAINER S 




13 


18 




THE POSTAL SERVICE 


Give Up 




12 


13 




RON WHITE 


Drunk In Public 




4 


12 




ROONEY 


Rooney 




5 


5 




PASSION WORSHIP BAND 


Passion: Hymns Ancient And Modern 




14 


17 




SHINEDOWN 


Leave A Whisper 




9 


14 




LOS RIELEROS DEL NORTE 20 Alios De Fuerza Nortena 








TV ON THE RADIO Desperate Youth, Blood Thirsty Babes 


16 


7 


16 




NELLIE MCKAY 


Get Away From Me 


® 






MARK LOWRY 


Some Things Never Change 


18 


18 


30 




HIM 


Razorblade Romance 


19 


17 


19 




JEREMY CAMP 


Stay 


® 


28 


35 




ROBERT RANDOLPH & THE FAMILY BAND Unclassified 


21 


8 


10 




GAVIN OEGRAW 


Chariot 








AKWip^ ^ ^ 


Hoy, Ayer And Forever 


23 


20 


21 




DAMIENRICE 


O 


24 


15 


6 






The Ufe Of Joseph W. McVey 

CSI 


■ 


16 


15 




VAN HUNT ^ 


Van Hunt 




30 


34 




BYRON CAGE Byroit Caae 

nMKA«iS«Cdl 




21 


26 




MINDY SMITH 


One Moment More 




25 


31 




GRUPO MOJADO 


20 Greatest Hits 








TREE63 


The Answer To The Ouestion 




23 


25 




LA 0«EJA OE VAN GOGH Lo One Te ConU Miwtiii Ti HkIh U Oermkla 




29 


28 




JOHNNY VICIOUS 


Ultra.Trance:3 


€9 






THE BAD PLUS 


Give 


33 


38 


39 




OUT OF EDEN 


Love, Peace & Happiness 


® 






SISSEL 


My Heart 


35 


27 


23 




DAVID BISBAL^^ ^ 


Buleria 


36 


24 


4 




ROYCE DA S'»" 


Death Is Certain 


n 


41 


50 




CHRIS RICE 


Run The Earth, Watch The Sky 


1 


11 


7 




DAVID PHELPS 

1. JMB Fi,:tr.v.iRM« swos lu 


Revelation 

MCU- 


1 


26 


22 






Neighborhood Music 


1 


31 


29 




JUANES • Un Dia Normal 


1 






VIENNA TENG 


Warm Strangers 


1 


40 


40 




VICKIE WINANS 


Bringing It All Together 


w 


32 


47 




ALEXUBACO^^^ 


Fantasia O Realidad 








BARLOWGIRL 


Barlowgirl 


45 


19 






JOSH KELLEY 


For The Ride Home 


46 


43 


46 




TAKING BJkCK SUNDAY Tell All Your Friends 


47 


36 


36 




K PAZ DE LA SIERRA 20 EiKos Con La Fuerza DuranoueuM 

'^.^^A•. r 'j^tcc 


48 


34 


43 




jpSHUA BELL 


Romance Of The Violin 


<D 






SONDRE LERCHE 


Two Way Monologue 


50 


48 






MARTHA MUNIZZI 


The Best Is Yet To Come 
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2 


1 




NUMBER 1 ew»..i»Njwi 

YING YANG TWINS • Me S My Brother 




1 






CLINT BLACK 


Spend My Time 


1 


4 


2 




LIL JON 8. THE EAST SIDE BOYZ A Kings Of Crunk 




5 


4 




LIL JON & THE EAST SIDE BOYZ Part II 








lOTDEBd" " 

FRANZ FERDINAND Frant Ferdinand 

ii.sv.i . IMI 




7 


6 




LOS LONELY BOYS 
IHI 


Los Lonely Boys 


1 


3 






THE GET UP KIDS 


Guilt Show 




6 


3 




PROBOT 


Probot 








SOUNDTRACK 


Starsky & Hutch 




1 1 


10 




THE POSTAL SERVICE 
IMI 


Give Up 








TV ON THE RADIO Desperate Youth, Blood Thirsty Babes 

inirhA-. IMI 




10 


13 




DASHBOARD CONFESSIONAL* 

vMflAV-:,V iHWCC 


A Mark, A Msiion, A Brand, A Scar 


i 


8 






AIR 


Talkie Walkie 




9 


_ 




LOUIE DEVITO 


Dance Divas li 




12 


9 




SIMPLY RED ^ 


Home 


i 


14 


14 




SOUNDTRACK 


Lost In Translation 




16 


19 


MINDY SMITH 

r |«| 


One Moment More 




18 


16 




VARIOUS ARTISTS 


Crunk And Disorderiy 


(SI 


20 


28 




DEATH CAB FOR CUTIE 


TransatlAntidsm 




23 


21 




JOHNNY VICIOUS 

IMI 


Ultra.Trance:3 




13 


7 




WARREN ZEVON 


The Wind 








VARIOUS ARTISTS 


Definitive Jux Presents 3 




19 


5 




ROYCE DA 5'9" 

.^.."■■s.i ir'.. ::i IHI 


Death Is Certain 




22 


11 




""^^ 


Punk Statik Paranoia 




21 


17 




LIL ROB 

:.-.i[r!.'j,,a...IM| 


Neighborhood Music 




50 


41 




. GREATEST GAIM.- 

VIENNA TENG Warm Strangers 










■.;,.;t..'.;. ■:<j.".'i.n n « mi 






27 


23 




THE SHINS 

fOP to,."- n^'« ;r 


Chutes Too Narrow 




26 


26 




COHEED AND CAMBRIA In Keeping Secrets Of Silent Earth: 3 




30 


30 




TAKING BACK SUNDAY 

IMI 


Tell All Your Friends 




28 


22 




ANI DIFRANCO 


Educated Guess 








SONDRE LERCHE 

■>•. .•. ,.. .,, . .>.«,'.-||«l 


Two Way Monologue 




29 


24 




AMEL LARRIEUX 


Bravebird 




34 


38 




MARTHA MUNIZZI 

.i:ecrtMl 


The Best Is Yet To Come 




17 


27 




FALL OUT BOY 

: M CQi IHI 


Take This To Your Grave 








SOUAREPUSHER 


UKravisitor 




32 


31 




JOAN SEBASTIAN 


Coleccion De Oro 


& 


42 






PAUL WALL 


Chick Magnet 




15 


15 




EN VOGUE 


Soulflower 

T I'iSUCDI 


1 


33 


25 




THE CASUALTIES 

-.r ■!»caiIHI 


On The Front Une 


m 


24 


12 




TONY TOUCH The Piecemaker 2 


CD 


41 






GOAPELE Even Closer 


m 


37 


37 




RAVIN 

^rj«i,t V Mine Kittb tHl 


Buddha Bar VI 


m 


39 


35 




SEVENDUST 


Seasons 


o 


47 


45 




THE WIGGLES • 

.JD.*.t '.«U'.|H| 


Yummy Yummy 


45 


46 


33 




THE WALKMEN 

=ai:iiHi [:i.,ih:iicm»m:- .i*«::i:1H| 


Bows & Arrows 


o 






EL-P 

n.iH:> i/.w ''ii.i' >rw::i]i 


High Water 


47 


38 


29 




DIZZEE RASCAL 

i>«- MAnr.at^ ".iEcnlHI 


Boy In Da Corner 


48 


35 


8 




RICK SPRINGFIELD Shock/Denial/Anger/Acceptance 


CD 






MESSY MARV ^ 


Disobayish 


m 






VARIOUS ARTISTS Strawberry Shortcake: Strawberry Jams 



Cai«i3i) «!tiuim ate ? >«i( lilin thiU hjk'c laE«n bekm Mo 10D on The Bilbaaii] ZD or te-iULics a' alder ftKnira Total Weeks cahimn ietli>i:t& cambin«<l weeks trOe hai apcteiired or\ T)>e BMoaid 200 and Top Pop Catalog Albomi Th« H«atse«ke(s ch^n liu& the b«si-Mltt>g aitrunn try ne^ and devetopmg amsis, defined a Those who have iwiist 
itfi^iG.ved 1 ilie iDp 100 dI Tiie Bdlboafcl XD If aHoaUMkuriinlR teachinmaMiivd, Randineaci'isubMqiittriiBihumsarriiriTiediatHlvirMtliQib^^ Io(i Independeni Attjixna era cLjiienilitieimaEweiQlduiaMiMperKlemdislritibCian, nduilny llww)ll\aia(etiillilted viamaioi tiiancndisif'DiKort 9AltiumEwnMhe gieat- 

nst ulot gams tha week. • RecorOng Indusii^ Ajvi. 0( Airienca IRIAA! certihcaiian to' n«t stiipmenol HQ ODO album units IGoldl A KM ce<tiAcaD0fi tor net st^pfnam of I mdioo units iFiauiumI ^ RlAAcerulicatMn tai net tfiipmemot lOmidon units iDiamondi Nimeral taHowng ftatinum ot [S»niond s^bol md'calai aAum's itvn-plaijnixn tswsl 
For biMttdMla. anddoutila abumaweiaruiviinglimcDl tOO ininuiea or inore, iTie RIAAmuMpliM ■tiipmentabyOx nuntwr of aocsandi'oiUiMi RIAA Latin mwtft > CemlicMHintornstthfiinemof lOQAnurMt<Orol . CertAcibon at 20011)0 una (Pistnol .'. Cerfiltcition of 400.000 urKstMiA PlsHiol 'AstemJc indKalnwnvlLPit niilaWt MoB 
la{ie p(icevarKtCDp(>c»lar fiMGBtu]WEAlabd3.Bresuw3t'<''^l^^'PBP"^^'''BrkedE<lN<la*D8)er CSprcei.sreeouh^ priCH Greausi Gamer Stiowi ctiafTs largest uM increase IH] ndicanes pastor oresentHeatseetieraae £i 200<LVNUBusHies3 Media. Inc. and Nielssn Som]Scan.lnc AN 
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Billboard TOP BLUES ALBUMS - 





lASIWEEK 




Sal«s dnu compiled by A # 

Nielsen 

SoundScan 

ARTIST iVlPRlNT a NUMBEitDiSTRIBUTINGUBCL Title 




1 




NU^'IBE.■^ ' 5 Weeks A! Numbe- 1 
KE8' MO' Keep II Simple 




2 




STEVIE RAY VAlKiHAN AND DOUBLE TROUBLE Tbt EiSMilial SMit Rif V>iK|hH hi [)4iM Tniubit 




i 




VARIOUS ARTISTS Gel The Blues Vol. 2 


J 3 




SOUNDTRACK Martin Scorsese Presents The Best Of The Blues 




5 




WILLIE CLAYTON Changing Tha Game 


6 




THE HOLMES BROTHERS Simple Tnnhs 


f 

' 9 
10 


10 




KEB' MO' Martin Scorsese Presents The Blues: Keb' Mo' 






STEVIE RAY VAUGHAN Martin Scorsese Presenis The Blues:Stevie Ray Vanghm 


12 




TYRONE DAVIS Come To Daddv 


11 




SUSAN TEDESCHI Wart For Me 
r. ■ IHI 




BUDDY GUY Blues Singer 

IHl 


13 




X)HN HAYAU AND THE BLUESMEAJCESS Joli MffiNS Dielltn Miti And Fnevh: Mi Birthdiv Concart 


7 




ROBBEN FORD Keep On Runnma 


8 




JIMMY THACKERY AND TAB 6ENOIT Whiskey Store Live' 


JIMI HENDRIX Martin Scorsese Presents The Blues: Jimi Hendrix 






MARCH 27 
2004 


Billboard TOP REGGAE ALBUMS- 


% 


1 




SalflS data conipited by ■ • 

Nielsen 
SoundScan 

ARTIST lMI>»iNTfiNUMfi£«jDlSTfnBUT:NG LABEL Title 








t: NUMBER 1 i'; 5 W<iokiAtNuTbei l 
SOUNDTRACK 50 Rrsi Dales 


'0 


2 




SEAN PAUL A OunvRock 


3 




ELEPHANT MAN Good 2 Go 


4 




VARIOUS ARTISTS Slrictly The Be«t Volume 31 


5 




VARIOUS ARTISTS Reggae Gold 2003 


6 




VARIOUS ARTISTS Red Star Sounds Presents Oef Jamaica 




VARIOUS ARTISTS Power 96 PresenU: Osncehall Nice Again 2004 Reggae Y Reggaeton 


7 




ZIGGY MARLEY Dragonfly 


8 




WAYNE WONDER No Holding Back 


10 




VARIOUS ARTISTS Pulumayo Presents: World Reggae 


9 




BOB MARLEY AND THE WAILERS Bob Martey & The Waiters Uve At The Roxy 


12 




BERE5 HAMMOND The Utiinate Collection: Bares Hammond - Can't Stop A Man 


11 




VARIOUS ARTISTS Rasia Jamz 


14 




SIZZLA Da Real Thing 






SHAGGY* Lucky Day 



MARCH 27 
2004 



Billbood TOP WORLD ALBUMS 



1 


LAST W! IK 




Saivs data compiled by ■ 9 

1« Nielsen 

SoundScan 

ARTIST IMP<CN7 4 NUMMH/OIS™Dl/nNG LABEL Title 




1 




B NUMBER 1 -J 2v.vt.>A!r,i»M„.fi 
SOUNDTRACK The Tri|ileB Of Belleville 




2 




VARIOUS ARTISTS 


Celtic Circle 






GREAT BIG SEA 


Something Beautiful 






DANIEL O'DONNELL 


Daniel In Blue Jeans 






DANIEL O'DONNELL Clatsic Doublet: Songs Of Inspirariofl /I Believe 


15 




DANIEL O'DONNELL 


Greatest Hits 




4 




LADYSIHITH BLACK MAMBAZO 

IHI 


Raise Your Spirit Higher Wenyukela 




13 




DANIEL O'DONNELL 


The Daniel O'Donnell Show 




3 




H/IOYA BRENNAN 

' ■ ' ■ .v^.SirS GROUP 


IWo Horizons 




5 




CLANNAD 


In A Lifelinw: Tlie Best Of Clannad 


8 


6 




KEALI'I REICHEL 

=-iii.-FiFr:.-i|Hl 


Ke'alaokamaile 




10 




THE CHIEFTAINS 


Further Down The Old Plank Road 




8 




SOUNDTRACK 


Bend It Like Beckham 






THE COUNTDOWN SINGERS 


20 Irish Sing-Along Favorites 




7 




VARIOUS ARTISTS 


Putumayo Presents: Sahara Lounge 



MARCH 27 
2004 


Billboad TOP CHRISTIAN ALBUMS - 


1 1 


1 




Sales dsu compiled by A # 

*V Nielsen 






i 




SoundScan 










ARTIST iMPRiriT & number.'D.stributing label 


Title 


1 






'1^. KiUMBgRi 

SOUNDTRACK ■. srjirrYixuwnraciHB 


The Passion Of The Christ 






HOT SHOT DEBUT 

VARIOUS ARTISTS tv^Mfis^favioisraMwomi cu« 


WOW Worshiti (Red) 


3 n 


2 




SWITCHFOOT • .■.Hr,,v-s^y.iirM,-. 


The Beautiful Letdown 


4 B 


5 




CASTING CROWNS ef*ri- smfrTiiFLMON (^!.'jpRnLit;fM |h| 


Casting Crowrra 






BILL GAITHER :-=iiMi,iL:.r.flcyp.'KiEMicMo Bill Gatther's All Time favorite Homecominq Sonqs And Pertonnances Volume 1 


F'-f ' 


7 




JEREMY CAMP »nc.iirMr, |h) Carrieil Me The Worship Pio)ect 


■ ■ 4 


4 




BILL GAITHER wi^viLsi^ '^ncjpK^tEMicMG Bill Gaither's All Time Favorite Homecoming Sonqs And Performances Volume 2 
AVALON iiA^^.jA tai.iMicw The Creed 


mm s 


6 




VARIOUS ARTISTS FnmvictvT-Lvoiui cunB«MmtMiiEuicHrasiiAM«u,fUKMc 


WOW Hits 2004 


10 B 


3 




KUTLESS iGij-'H smileic irntMicwG 


Sea Of Faces 


a> m 


13 




VARIOUS ARTISTS 4 fw irfriii viflP.<TnrunM7nm*»*run Wnrxhin TrMAlhHr 1 nniiiri flinn fH Vniir 1 nvn Fnrnwcr 




9 




CECE WINANS ■■.ruti.fRisijE'itii'tLiNoiraiwc^'j tvft 


Throne Room 




18 




THIRD DAY. : , , -.^ - . 


OtferinaslLAIIIHawoToGive 




21 


VARIOUS ARTISTS m , 


Absolute Worstiip 




rrrl — 


VARIOUS ARTISTS A . . ! 


WOW Worship lYellowl 


16 BQH 


PASSION WORSHIP BAND • • |h| 


Passion; Hymns Ancient And Modem 


17 mmH 


STACIE ORRICO. ,i ■, v.,. < ihi 


Slacie Ottico 








MARK LOWRY - ^[=f v s c cr i p.^4fw ca-o |mi 


Some Things Never Change 




15 




RANDY TRAVIS ■. -hv. w*RNffiBflc> u-mvjr.to cjne 


Worship & Faith 


Mm 






VARIOUS ARTISTS ^f7.ymm?.'>T.im(wiw. 


X 2004: 17 Christian Rock Hits' 




31 




MICHAEL W. SMITH f^lv 3n w»Ffio.nMm 


The Second Decade: 1993-2003 


22 tn 


16 




JEREMY CAMP : i^wim cw (m 


Slay 


® m 


28 




ROBERT RANDOLPH ft THE FAMILY BAND MRE,v.JLR!ut<t eni>£ »^>i-i.rm ci*^ INI 


Unclassified 


24 IB 


14 




VARIOUS ARTISTS '.',mB>. p<:^,i:»miuzimcw3 


Here 1 Am To Warship 


2S IB 


20 




NEWSBOYS . -Miv-iCMt 


Adoralion: The Worship Album 


26 m 


12 




REBECCA ST. JAMES fo<i[(hi.>t«miiwh;mg 


Uve Worship: Blessed Be Your Name |EP| 


®m 






VARIOUS ARTISTS ' iwiimicmg 


Veqgie Rocks! 


mmm 




VARIOUS ARTISTS t5.stMiAi im^ rnmpr The Christ His Passion -- Remembering The Sacrihce 


29 Bl 


19 




P.O.D. • .J J>,-M-»-»iH,--,^'Hir>CirM 


pRvahlii nn Death 


30 B] 


26 




BYRON CAGE jUfa ctMi/: I'Hcyjt'j' (H] 


Byron Cage 


31 ^ 


22 




MERCYME INC iti't-wcn: cute 


Spoken For 






TREE63 ■>fop 'J!: EwicMc- |h| 


The Answer To The Question 


33 ^ 


29 




OUT OF EDEN r^mi iwitMicu-^ ihi 


Love, Peace & Happiness 


34 EQ 


38 




CHRtS RICE 1 . • , r. f« . iTM iH) 


Run The Eanh, Walch The Sky 


35 ^] 


25 




SMOKIENORPUL . to mi 


1 Need You Now 


36 IB 


10 




DAVIDPHELPS .. : ■ m . ^. »:jsY,t.HO-cuw |NI 


Revelation 


37 ^ 


24 




SMOKIE NORFUL sm, cu^rd s;tt^iM^MC 


Snwkie Norful: Limited Edition (EP) 


38 ES 


33 




JARS OF CLAY t^:,f^T1Ai■:.tMPFl'JVll:f^T 


Who We Are Instead 






BARLOWGIRL > rvMwlHI 


Bailowqirl 


mm 


36 




VARIOUS ARTISTS • NfMRrnaiaaiwaRD ruBB 


iWorshlp: A Total Worship Experience 
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Billboad TOP GOSPEL ALBUMS 




Sales data cotnallad bv 



1{ Nielsen 

SoundScan 



ARTIST IMPRINT a NUMBER'DtSTRlBUr.NG LABEL 



VARIOUS ARTISTS . ..j. M,v...ii,..i..i,iM«. 



SOUNDTRA CK 
CECE WINANS 



VARIOLJS ARTISTS 



wnwnnsiieiTtma 



The Fiflhtinq Te mpt ations 



iOSPOCIflTKiCtPICWH-SOlrTWilC 



BYRO N CAGE i 
SMO KIE NORFUL 
VICKIE WINANS 



Gotta Have Gospel' 



Byron Cage 



I Need Vou Now 



SMOK IE NORFUL ■, 
MICHE L LE WILLI AMS 
VARIOUS ARTIST S t 
MARTHA MUNIZ2I 



Bringing h All Together 



Smokie Norful: Umitad Edition lEP) 
Do Vou Know 



DONNIE MCCLURKIN 



fiREATE5T<",AIW!R 5 



wow Gospl^ l 2003 

The Bast |s Yet To C oma 
Donnie McClurkin.-, Again 



NEW DIRECTION 



VICKI YOHE 



IHI 



DEITRICK HADDON 

BISHOP PAUL S. MORTON & THE FGBC F MASS CHOIR 

MARVIN SAPP IK] 

KAREN CLARK SHEARD .■•.ilG 

RAMIYAH 



Lest And Found 



Let It Rain 



Dtiry Of A Psalmist 



The Heavens Are Telling 



r^'OMtwjsi: (HI 



THE BROOKLYN TABERNACLE CHOIR m:iwo»j CMneuiCimmmsMs 



Ramiyah 



Live... This Is Your House 



LADYSMITH BLACK MAMBAZO -lun iip««i|H| 



FRED HAMMOND 



HE2EKIAH WALKER S, THE LOVE FELLOWSHI P CRUSADE CHOIR mn 
LEE WILLIAMS AND THE SPIRIIUAL P C'S MCC- n^v.i^cil im 

TONY HIBBERT II .. ■. ,.i 



e Your Spirit Hrgher Wenyukela 
Nothing B ut The Hits 



Fawily Mfair II: Live Al Radio Crty Mu»c Hall 



Right On Time 



In His Presence 



SHIRLEY CAESAR 



SHIRLEY CAESAR /;wo cmisaiaMMAWHi* bbc; ihi 



Greatest Gospel Hits 



Shirley Caesar And Friends 



MARY MARY » 



TACH INA DANIELLE 
VARIOUS ARtfSTS 



■MAt-rVl MHy wisir 



Incredible 
SlillHere 



EDDIE RUTH BRADFORD ..n«>«r«r,»t j»>^u 
DONALD LAWRENCE S, THE T RI CITY SINGERS 
JOHNNY MO 1 11 . ... 



ATasleOfOiilitr 



Too Close To The Minor 



TheBauMDoealdlavitance&TheTri-CilySinoe rs Restoring The Years 
A New Direclion 



TURKS 8. CAICOS MASS CHOIR 'MUm- 



Behold! Live In Chicago 



SHARROND KING 



THE WILLIAMS BROTHERS 



RICHARD SMALLWOOD ..-.-i .i7i:7c«B» 

LUTHER BARNES & THE SUNSET JUBILAIRES iruumnTLiiiia; 



Tha Praiso & Worship Songs Of Rtchard Smallwood 



NATALIE WILSON & SOP sosPc ctmK ngunuu 



TktConlUh 



• Ubms Milh IhB or»tBS lalfli gsffis Ihis nesi • Racordmn Industry Assn Of Afflmca IRIAAI cemticiun lor net ihipmem of W.OOD atbum units ISoldl. A HIAA certification for net shipfflem of I ffliiiian units fPlatinuml. # RIAA cemficabon for net shipment of 10 million unin fOiemondl. tkiniflrat foilOMing Platinum or Diamond 
symbol indicBlet ailMim'f nxito-ptannum level For beted leti. end rlouble elbume witt e running time of 100 minutei or more. il>e niAA mulopliei liiipments by Ifie number of dries end/or lipe^ RIAA Latin ewerdt j l^niricebon for net sMwnenI of iOOtno unns (Ore) A Certifrcetron of 20(10(10 iMirts IPiebno) A' Le«tificetioi^ of eoOtOOO 
umlslMuRi Pletinol 'Astenst inAcetet LP is ivaileble Greeiesi Geaier shows cbirt's laigeii unA incresie Heetteelier Impecisbows slbums removed bom ileetseekeis Oris week. [Nlmdicetes pert or presern HeecseeLer ode 6 200e, VNU BiAmest f^erlre. inc . end Nielsen SoundScen, inc. AJI ngbts reserved 
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- Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot too Singles): IT (Hot Latin Tracks) and RBH (Hot R&B Hipfliop Singles). 
TITLE (Publisher • Licensing Org.) Sheet Music Dtst, Chart, Position. 



100 YEARS (EMI Blackwood. BMI/Five For Tighling, 
BMI|. ML, Hioo }<, 

STH WORLD WONDER (Shankel Soogs, ASCAP/lacob- 
«>ng.ASCAP/BEEBop Muslc.SOCANyBBCWottdwIdr, 
SOCAN)Hioo78 

-A- 

ABMZAR lA VIDA fOenJse Rich Songs. BMr/La/y Jo. 
ASCAP.'Wdfncf Tamerlane. BMI/Perez Soto. BMI) LTzj 

AGUANTAAHI (Nol li^ed) LT j<, 

AU FALLS DCWM (Sony/ATV Songs. BMI/EMI Black' 
wood. BMIiGimme M/ Publishing. BMI). HI. H10046; 
RBH JS 

ALONE (€MI Blackwood. BMI/Be's Songs. NV/A&5 
Productions, BVBA). HL. Htoo 91 

AMERICAN SOUHER CTokeco Tunn. BUI/Waclsu 
Riwr. BMl/BP). BMI). HL. CS 2; Hioo 

ANTES (EMI April, ASCAP) LT 19 

ARE YOU GONNA BE MY GIRL (Copyflsht Control) 
Hioo J2 

AUHOUE NO TE PUEOA VER fWB. ASCAP) LT 4 

-B- 

BABY I LOVE U (Sony/ATV Songs. BMiyNuvorican. 
BMI.'Cori Tiflanr. BMI/Dan Shea. BMI/EMI U Catalog. 
ASCAP/Barwin. ASCAP/ Zontba Songs, BMI/R.Kelly. BMI). 
HLi' WBM.RBH 74 

BACK IN THE DAY (PUFF) (Divine. BMI/Tribes Of 
K^dar. ASCAP ,'|a|aPo, ASCAP/I-NI Vibfallons. 
ASCAP,' Sjd'VJh'i. BMl/lankcCombs, BMI/EMI Black- 
wood. BMI.' )ol>ele. ASCAP/ Universal. ASCAP). HL. RBH 81 

BARAIA DE ORO [Zombi. ASCAP) LT 11 

BEAirriFUL U R tnrst A^,«nue. ASCAP;BMG Songs, 
ASCAP i Demis Hoi Songs. ASCAP/EMI April, ASCAP/E 
Two. ASCAP.'Javier Cake. ASCAPI. HL RBH 8* 

BEHIND BLUE EYES (ABKCO. BMI, Careers- BUG. 
BML'Sitolubat. BMI/Towset Tunes. BMl). HL. Hioo 77 

BLAME HON MAMA [Blame Manu. ASCAP/Hysom 
Walker. BMI) CS 51 

BOUNCE (Songs Of Booya Uus*C GMBH, GEMA/7 
Gemini, GEMA.'Hansealic Musikvedag, GEMA/SIandaid 
Mii^ikiierlag, GEMA,'£di|ion X-Cell#nt. GEMA/GeOJge 
Glurck. GEMA/Warrwf. Tamerlane. BMI). WBM. Hioo 

BREAK DOWN HERE (E Ml April. ASCAP /Willow lake. 
ASCAP). HL.CS 44 

BREAKUP 2 MAKEUP REMIX (Poohietoots, 
ASCAP/ftaew. ASCAP; Univetsd L ASCAP/Famous. 
ASCAP I Soldiefz Touch. ASCAP/Ensign. BMI/DJ In*. 
BIMI/UnKhappell. 8MI/Sw<ng Beat Songs. BMt/EWI April. 
ASCAP/)irtIin Combs. ASCAP/BIg Poppa. ASCAP). HL. 
RBH 79 

BLf LIRIA (Kike Sanlandei. 8MI/Saniander Melodies. 
ASCAP/Famous, ASCAP) LT 13 

BURN IShaniah Cymone, ASCAP/EMI Apnl. 
ASCAP/Babybov's Ullle. SE&AC/Noontlme Soulh. 
SESACy WBM. SESAC/U.R. IV, ASCAP). HL/WBM. Hioo 24; 
RBH 16 

-C- 

CERCA DEn (Thaly Songs. BMI/Peermusiclll. 
BMi/Waff>ec- Tamerlane. BMI/Milllon Dollar Steve. 
BMI.'Gerina Di Marto. BMI/lumping Bean, BMI/Sony/ATV 
Utin, BMI). WBM.lt 9 

CIJ35ER TO YOU (Zomba Songs. BMI/R.Kelfyi BMO, 
WBM. RBH 93 

THECOAST IS CEAR (Sorvy 'ATV Trpe, BMI/BIg YeUow 
Dog, BMI/fledairlane. BMI). HU CS 50 

COME aEAN (Ka/s Tuff. BMI; WB. ASCAP/Dylan Jatk- 
wn.ASCAP'tMl Bidckwood. BMI), WBM. Hioo 3s 

COMO FUl A EHAMORARME DE Tl <Cmma. SESAC) LT 

COMO PUDC EHAMORARME DE Tl (Universal Musica. 
ASCAP/Leo Musical, SACMl LT is 

CRANK IT UPfEMI Apnl. ASCAP/BLack Fountain. 
ASCAP/N Oa Trunk. ASCAP/CrumpTigtit. ASCAP/Herbili- 
cicKis. ASCAP). H L. RBH 8? 

CREO EN ELAMOR (Pilato. ASCAP.'UnivfrssI MusiCA. 
ASCAP) LT 17 

CUIDASTE ELALMA (Songs Of Castillo. BMI/ WB. 
ASCAP,' Universal-Uusica Unica. BMI) LT3 

-D- 

DALO POIt NECHO (Designee, BMt) LT 27 

DAMN! (Drugstore. ASCAP /'Ul Ion 00017 Music. 
BMI<'Wh<te Rhino. BMIi'LiI' Buddy Dewberry. BMI) RBH 3^ 

DE]A (Lrvi. ASCAP/ Sony,' ATV Discos. ASCAP/I KMC. 
ASCAP,'Univ«fsal Musica. ASCAP) LT 32 

DESPERATELY OiHawhirt. BMI/Moon Kiss. BMI) CS 
16: Hioo 73 

DIAMOND IN OA RUFF (Invfslbte. BMI/Nidhlist. 
BMI/Divine Mill. ASCAP/WB, ASCAP,'I Want My Daddy's 
Records. ASCAP/lahQae loinls. SESAC / Universal Tunes. 
SESAC /Bridgeport. BMI). WBM. RBH 65 

DIP mow (PoU Paul. BMI/SpenCow. BMI/Songs Of 
Universal. BMt/Havana Biown. BMI) RBH 91 

DIRTOFT YOUR SHOULDER (EMI April. ASCAP.'Carler 
Boys. ASCAP. Virginia Beatli, ASCAP), HL. Hioo 7; RBH 5 

DON'T TAKE YOUR LOVE AWAY Huff Huff, BMI Zomba 
Sonqs, BMI/Gri"dlime, BMI), WBM. Hioo 66; RBH 26 

DOS LOCOS (f^ot Usiedl LT 26 

DRMN' INTO THE SUN (Magic Mustang. BMI/Wiite 
Em C(ws"l. BMI/Cal IV. ASCAP/k>rgaSong. ASCAP) CS 55 

DUDE (EMI Blackwood, BMI). HL. H1006S; RBH 37 

DUELE VERTE (Sony/ATV Discos. ASCAP/Ar»on8 Musi' 
C*l. ASCAP) LT33 



tX (REINVENTION) (fackie Frost. ASCAP/8MG Songs. 
ASCAP/CrumpTighl. ASCAP) RBH 67 

CLLA TItNE fUEOO (5.r Gforge. A5CAP/Unh*rsal 
Musica. ASCAP/Piloio. ASCAP) IT 37 

ENCORE (Colter Boys. ASCAP/ EMI April. ASCAP/V^ 
World Music. ASCAP). HL RBH m 

ESTOY ENAMORADA (Arpa, BMI) LI 35 

-F- 

FALLS ON ME (Universal Songs Of PotyGiam Interna- 
tional, BMI/ Pener Pig, BMI). WBM. Hioo S4 

FIGURED YOU OUT (Warner Tamerlane. BMI/Arm Your 
Oillo. SOCAN/Zero G, SOCAN/Black Diesel, 
SOCAN/Udekiv. SOCAN). WBM, Hioo 69 

THE FIRST CUT IS THE DEEPEST (Mainstay 
BMl/Saiafa. ASCAP/Univfrsal-MCA. ASCAP). WBM. HiOO 
"I 

F"K IT (I OONTWANTYOU BACK) (Hot Buttei Milk. 
ASCAP.'Bal fiiidai.ASCAP'TooBilltn'. ASCAP; Zomba. 
ASCAP/, WBM, Hioo RSH 55 

FLIES ON THE BUTTER (YOU CANT 60 HOME AGAIN) 
(Wacissa Rrver. BMI,<Built On Rock. ASCAP/KG. 
BMI/Famous. ASCAP/Song Mattm. ASCAP/BPI Admtttis- 
tralion, ASCAP). HUC5 37 



FREEK-A-LEEK (Zomba. ASCAP/ Kumbaya, 
ASCAP/Walcfi My Muiic, ASCAP/Liljon 00017 Music, 
BMI). WBM. HiDO 29; RBH 19 

F.U.R.8. (E Controversy! ASCAP/Zomba,ASC*P/Hot 
Butter Milk. ASCAP/Bat Radar, ASCAP/Rrst Priority: 
BMI/Ryckomusk, ASCAP/Maniac Music. ASCAPAop 
Baiin-. ASCAP). WBM. Hioo 63 

-G- 

GALYUH AH LEAD CX.CAR.R., ASCAP/Musive 
Sounds. ASCAP/STB.ASCAF^ Hioo 89; RBH A9 

GAME OVER (FUP) (Nefc. SESAC/lucky, BMI) Hioo 
Si; RBH 2li 

GANGSTA NATION (Gangsta Boogie. ASCAP/Hoo Ban- 
gin' Music, ASCAP/DreamWorks Songs, ASCAP/Ba4S 
Pipe. ASCAP/lUram-s Kid. ASCAP/Nale Oogg, BMI/Uni- 
wersdl, ASCAP/Cherry Lane. ASCAP). CLM/WBM. Hioo 88 

GET 'EM GIRLS (Killa Cam. BMI/Copyrigfit Control) 
RBH 99 

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crtppler. 
BMI/ColliPark. BMI/EWC. BMI/EMI Blackwood. BMI). HL 
RBH 4B 

GIGOLO (Zomba Songs. BMI/R.Kelly, BMI/Nkk- 
etodeon. ASCAP,' N-Can-N. ASCAPy Famous. ASCAP), 
HL/WBM. Htoo 37 

GOOO irmi GIRLS (Mike Curb. BMI/Khs My Cash. 
BMI/Ensign. BMI/Fuzzy Di<e. BMO. HLAVBM, CS 18 

GOT IT TWISTED (BMG Songs. ASCAP, ' tiwenile Hell. 
ASCAP/Careers-BMG. BMI/P Noid. BMI/A. Maman Musk, 
ASCAP/ Btetistoc k, ASCAP/losi Toy People Music, 
ASCAP). WBM, RBH 76 

GUERILLA NASTY (Charies Williamson. BMI/Bubba 
Gee, BMI/Noonlime Tunes. BMl/Watner- Tamerlane. BMI), 
WBM. RBH 80 

GUY UKE ME (Greenhorse. BMI/EMI Blackwood. 
BMI/Cooke^ Trust. 5ESAC,'Bug. BMI). HL CS 33 

-H- 

HAPPY PEOPU (R.Kelly, BMI/Zomba Songs. BMI). 
WBM. RBH 47 

HA2ME OLVIDARLA (Vander. ASCAF^ LT 16 

HERE WITHOUT YOU (EMatav.T>a. BMI.' SongsOfUni 
versal, BMII. WBM. Hioo 2? 

HEY YA! (Gnat Booty. ASCAP /Chrysalis. ASCAP). HL 
Hioo 16; RBH 33 

HIT THAT (Underac Never, BMIVKing, Purtitb. Homes, 
Paletno & Berlinger. BMI). HL Htoo 100 

HOLD ON (Blackfire. ASCAP/Famous. ASCAP/Btue 
Erro SouL ASCAP/EMI April. ASCW/Tehuti. ASCAP/Ve 
World Music. ASCAP/Modal, ASOW>/Get Ya Frog On. 
BMI). HL RBH 53 

HOTEL (Ufslny, BMI/EMI April, ASCAP 1' R.Kelfvi 
BMI/Zomba Songs. BMI; Warner- Tamerlane. 
BMl/Sonv,iATV Songs. BMl/EMt Blackwood. BMl/Dead 
Gjme, ASCAP/Bemard'?. Other. BMI /Universal, 
ASCAP/Svcizz Beat!. ASCAP), HL/WBM. Hioo 1,. RBH 7 

HOT MAMA (Sony/ATV AcuH Rose. BMI/Wenonga. 
BMI).HLCS6;Hi00 59 

HOW'D I WIND UP IN lAMAKA (Sony/ATV Ac uff Rose. 
BMI). HL CS Sii 

HYPHY (CypbertWr. ASCAP/Momma Dot Muzik. 
ASCAP/Your Momma Lool(s Uke A Man, ASCAP/^^llow 
Twankte.ASCWEMI April, ASCAP/E-40, BMI/Zomba 
Songs. BMI). HL/WBM, RBH 94 

I AM TXE HIGHWAY (Disappearing One. 
ASCAP/Melee Sa^^ Music. BMI/Me 3. BMI/L6V Songs. 
BMI). HI. Hioo 79 

I CAN ONLY IMAGINE (Simpleville. ASCAP/Fun Attic. 
ASCAP) CS 56; Hioo 96 

I CANT SLEEP (Espirlu de Leon. BMI/Songs 04 Univer- 
sal. BMI^My Mulligan, BMI). WBM. CS 29 

I CANT WAIT (Otgany«l Notfe. BMl/Big Sexy. 
ASCAP/EMI fipr.l, ASCAP/Gnat Booty; ASCAP/ Chrysalis. 
ASCAP). HL Hioo i,o; RBH 2P 

I'D BE LYING (M^arh Hybnet. ASCAP/Cag'* Blue. 
A5CAP/BB3, BMI). WBM, CS t,j 

I DONT WANNA KNOW (Marsky BMl/Janice Combs. 
SMI;EMI Blackwood. BMI/Hot Heat. ASCAP/)ustln 
Combs. ASCAP/EMI ApnL ASCAP/ Done eno. ASCAP/337. 
ASCAP). HL Hioo u;RBH n 

IF HEARTACHES HAD WINGS (Son Of Gtia Monster. 
BMI ,' Bug. BMI/I^n Catcber. BMI) CS 52 

IF I AIHT GOT YOU (Lellort, ASCAP/EMI April, ASCAP), 
HL, Hioo 28. RBH 9 

IF NOBODY BELIEVED IN YOU (Cobum. BMO CS 60 

IF YOU EVER STOP LOVING ME (Sony/ATV Tree. 
BMIi'Lo« Monkey, BMI/Wenonga, BMI/Universal, 
ASCAP/Memphislo, ASCAPI, HL ,'WBM, CS 22 

I GOTA FIELIH- (Major Bob. ASCAP/Universal-Songs 
01 ^^^lvGram International. BMI Everything I low, 
BMIi'Sony.'ATV Tree. BMI), HL/WBM. CS 35 

(I HATE) EVERYTHING ABOUT YOU (3 Days Grace. 
SOCAN/EMI April. ASCAP.'Noodles For Everyone. SOCAN), 
HL Hioo 67 

I'LL BE AROUND (God Given. BMI/Virginia Beach. 
ASCAP/WB, ASCAP). WBM. RBH 70 

I LOVE YOU THIS MUCH (Nashville DreamWorks 
Songs, ASCAP/Paper Angels, ASCAP /Sunchaser. 
ASCAP/Cherry Lane. ASCAP ,'£MI April. ASCAP/Sea Gayle. 
ASCAP), CIM/HI . CS 11; Hioo 70 

I MISS YOU (EMI April, ASCAP/Fun With Goats. 
ASCAP/Beat Poet, ASCAP/Universal. ASCAP). HL, Hioo 6<, 

I'M REAUY HOT (Mass Confusion, ASCAP/WB. 
ASCAP /Vrfginia Beach, ASCAP/ Untversal-PolyGram Inter- 
national. ASCAP/UniverMl. ASCAP). WBM, Hioo 7S; RBH 

llO 

m 5T1U IN LOVE WITH YOU (Sparta Florida. 
PRS/EMI BLackwkod, BMI/EMI April. ASCAP). HL Hioo 
23; RBH 14 

IN MY DAUGHTER'S EYES (Songs CM Nashville Dream 
Works, BMI/ Diversion, BMI/Cheny River. BMI), CLM. CS 
10; Hiooss 

IN MYUFE (Money Mack, BMI). WBM. Hioo 72; RBH 

^0 

INVISIBU (Oesmundo, ASCAP/Deston. 
ASCAP/Andreas Catlsson. STIM,i WB. ASCAP,'Wamer 
Chappell. PRS). HL/WBM, Hioo 92 

IT ONLY HURTS WHEN I'M BREAI>IING (Unrversat- 
SongsOf PolyGram Inlemallonal. BMl; Loon EcfM), 
BMI/(X,1 Of Pocket, ASCAP/Zomba, ASCAP). WBM, CS 31 

irS MY LIFE (Universal-Songs Of PofyGram Interna- 
tional. BMI .'Zomba. ASCAP), WBM, Hioo 31 

I WANNA DO IT AU (EMI Blu<:kwood, BMI/Ty Land. 
BMI/1808 Music. BMl/BP). BMI/Mike Curb. BMI), 
HL.'WBM.HiooBo 

I WANNA MAKE YOU CRY (Big Red Traaoi. 
AS< AP/ Warner- lamerlane. BMIi'Smith Haven, BMI). 
WBM. CS 3t> 

I WANT TO LIVE (Memphwlo, ASCAP/Onlay. 
ASCAP.' Universal, ASCAP/ Sony/ATV Cross Keys. ASCAP), 



HL/WBM,CS« 

I WANT YOU (Uncle Bobby. BMI/EMI Blackwood. 
BMl/Newf Hr(Wen Valley, ASCAP/WB, ASCAP/Casa David, 
ASCAP). HL/WBM. RBH 29 

I WONT GO ON AND ON (Peermusk. BMI/Ma )ane. 
BMI), HLC5 48 

-J- 

lAMBAUYA (Sony;'ATV Songs. BMI), HL, LT tfS 

JESUS WALKS (EMI Blackwood. BMI/Gimme My Pub- 
lishing. BMI), HL. RBH 43 

lOOK GAL (WINE WINE) (Greensleeves.PRS/Liv- 
ingston, ASCAP/Drugstore. ASCAP/Lil (on 00017 Music. 
BMI/Slaying H^ Music. ASCAP/EMI April, 
ASCAP,' Bonecruslier. ASCAP/Abood. BMI), HL RBH 82 

JOSE PEREZ LEON {Jh Edicnnes, BMI/Beechwood. 
BMI) LT 2S 

JUSTAunUWHIU (Black Ice. 6MI,'Cyptfon, 
BMI/EMI Blackwood. BMI), HL Hioo 90 

-L- 

LA6RIMAS DC CRISTAL (Zomba. ASCAP) LT 21 
U MAS DESEADA (5ACM Latin. ASCAP) LT 39 
U f*GA (Peermusic ril, BMI.'Camaleon, BMI) LT u, 
LAST ONE STANDING (CN-Boy. ASCAP/ Feesongs, 

BMI), WBM. CS 32 

LET'S BE US AGAIN (Sony.'ATV Tree. BMI /Criterion. 

ASCAP/StiU Woriting For The Man. BMI/Tommy lee lames. 

BMI/KG, BMI),HLC5 27 

LET'S KlUSATURDAY NIGHT (EMI longitude. 

BMI/Songs Of DreamWorks, BMI.'Cheiry River. BMI). 

CLM,'HLCS57 

LETTERS FROM HOME [Famous. ASCAP/Ed And 

Lucille Songs, ASCAP/6M& Songs. ASCAP). HL CS ij; 

Hic»6i 

UTTLE MOMENTS (EMI Apnl, ASCAP/Sea Gayle. 
ASCAP). HLCS 3; Hioo (,2 

LOCO (OW Desperados. ASCAP/NjD. ASCAP/WB, 
ASCAP/Scott And Soda. ASCAP/ Beechtree. ASCAP). 
WBM. CS JO 

THE LONEUNESS (ECAF, BMI/Sony/ATV Songs. BMt). 
HL RBH 52 

LONG BLACK TRAIN (Sony/ATV Cross Keys. 
ASCAP.'Drwrs Ed, ASCAP), HL CS 15; Hioo 76 

LOVE ME RIGHT (OH SHEILA) (Songs Of Unr.«fsat, 
BMI/Ready For The World. BMI) Hioo 95 

LOVE'S DIVINE (Perfect Songs. BMI/Bat Future. BMI) 
Hioo 82 

LUV ME BASY (Young Dude. ASCAP/Uruversal, 
ASCAP/BuWm Gee. BMI/Hoon(ime Tunes. BMI/Wanwr- 
Tamerlane. BMI). WBM, RBH 57 

-M- 

MAKE IT ALRIGHT (Mike City. BMI, /Warner-Tamerlane. 

BMO, WBM. RBH 64 

MAKE fTUPWTH LOVE (Zomba. ASCAP/FoodSlamp 

M«2.k, ASCAP/Slrange Molel. ASCAP/David McPh«r- 

songs, BMI), WBM. RBH 5/, 

MAPS (Chrysalis. BMI), HL Hioo 97 
MAS QUE TU AMIGO (Crisma. SESAQ LT 6 
MAYBERRY (Good 01' Delta Boy. SESAC] CS 12; Hioo 

53 

ME AND EMILY (Castle Street. ASCAP/ Si nginrach 
Songs, ASCAP/Create Reat. ASCAP), WBM. CS 1,7 

ME CANSE DE Tl (F.I.P.R. BMI/EMI April. ASCAP) IT 12 

ME EQUIVOQUE (Copyright Control) LT 30 

MEGALOMANIAC (EMI Aptil, ASCAP/Hunglikeyora. 
ASCAP). HL. Hioo 56 

Mt. MYSELF AND I (Bryonce, ASCAP/Hitco South. 
ASCAP/Music Of Winds««p<. ASCAP/IVI, ASCAP/Scolt 
Slorch. ASCAP/Tuff Jew, ASCAP/Black Owned Musik. 
ASCAP/ Hotting Dale. ASCAP). WBM, Hioo 18; RBH 10 

MEN DONT CHANGE (Mosaic Music. BMI/Hold Jack, 
BMO.HLCS 40 

MIENTES TAN BIEN (Sony/ATV Discos. ASCAP) LT » 

MORE ft MORE (R.Kelly. BMI/Zomba Songs. BMI). 
WBM, Hioo 85: RBH 39 

MOVE YOUR BODY CTwoen^ ASCAP/Elitah Wells The 
3rd Musk, ASCAP/Cipha Sounds Music ASCAP/Lionel 
Bermingtwm Music. ASCAP/Abood, BMI) RBH 6] 

MY BAND (Eight Mile Style. BMI [ nsign, BMI E Ml 
April. ASCAP; Runyon Ave. BMI/McVey. ASCAP/ldiotic Bi2. 
ASCAP/Derty Works. ASCAP/tMi Blackwood, BMI.'Full- 
prool, BMI) Hioo 36; RBH 56 

MY IMMORTAL (Zombies Ate My Publishing. 
BMl/ForthefaUen. BMI/Dwight Frye. BMI), WBM, Hioo 10 

MY lAST NAME (Cobum. BMI/Sony/ATV Cross Keys. 
ASCAP), HL/WBM. CS 2i 

-N- 

NAUGHTY GIRL (Beyonce.ASCAP/Hitco Soulti. 
ASCAP/Music Of Windswept. A5CAP/TVT, ASCAP/Scott 
Sto*ch. ASCAP/Black Owned Musik. ASCAP.-' Angela Bey- 
ince. ASCAPi'WB, ASCAP/ Sutnmei Night Music. 
BMI/Kidada. BMI,'Shugiterius.BMI/Warnef-Tametlat>e. 
BMI .'Rubber Band. BMI/Univer^I-Songs 0( PolyGram). 
HL/WBM. HicwftH; RBH 38 

NEVA EVA(Swole. ASCAP) Hioo Bi; RBH 34 

NEVER (EMI BUtcknood, BMIi'UnrverSJl, 
ASCAP/Blondie Rockwell. ASCAP). H L RBH 85 

NO BETTER LOVE (EMI Aprit, ASCAP/Uncle Ronnie's. 
ASCAP/Dillard, BMI/Copyri^ Control). HL. Htoo 44; RBH 
17 

NOT YOUR AVERAGE JOE (Little Mahkyas. 
ASCAP/Missing Link. ASCAP/|ell/5 lams. ASCAP/)oseph 
Cartagena. ASCAP/Songs Of Universal. BMI/Zomba. 
ASCAP/S63. ASCAP/EMI Full Keel. ASCAP). HL.i'WBM, 
RBH 63 

NUM6 (Zomba Songs. BMI/Chesterthaz, ASCAP/Big 
Bad Mr. Hahn, BMI/Nondisclosure Agreement. BMi/Rob 
Bourdon, BMI/Ken]i Kobayashi, BMI/Pancakey Cakes, 
BMI). WBM. Hioo 19 

-O- 

THE ONE (God Given. BMI/Bubba Gee, BMI/t4oon4ime 

Tunes. BMI/Ya-Malesty^ Musk, ASC/W/EMI April. 
ASCAP/Reachdobal, BMI/Songs Of Universal. BMI). HL 
RBH 83 

ONE CALLAWAY (Almo, ASCAP; Trak Starz. ASCAP/ Irv- 
ing, BMI/Jackpot. ASCAP/Ching Chong. BMI). HL Hioo 2; 
RBH 3 

ONE DAYATATIME (Unnwfsal. ASCAP/Brottwrs 
Sheet. ASCAP; Malik 8 Milan^ Money. ASCAP/Thug 
Nation, BMI/EigMMile Style, BMIi'|ace(f.ASCAP/Resto 
World. ASCAP). WBM. RBH B6 

OVERNIGHT CELEBRITY (Slayin High. ASCAP/EMI 
April ASCAP;*VeWorid Music. ASCAP/Mirimode. 
BMI/Songs Of Unrversal. BMI/Len-lon. BMI/Slone Dia- 
mond. BMI). HL Hioo 60; RBH 31 



-P- 

PAIKT ME A BIRMINGHAM (Songs Of DreamWorks. 
BMI/Princetta. SMI/Mama's House. BMl/Cherry River. 
BMI), CLM. CS 20 

EL PALOMFTO (Edimura, ASCAP) LT 47 

PARA QUE ME HACE5 LLORAR (BMG Songs, 
ASCAP/Alma.BMI)LT46 

PARATODALAVlOA (IGA. BMI) IT 28 

PASSENGER SEAT (Emerto. ASCAP/ EMI April. 
ASCAP/Lltlle Ci«:kel. ASCAP). HL CS 25 

PERFEQ (Sony/ATV Tree. BMI/Wenonga, BMI/GoW 
Watch. BMI), HL/WBM. CS S; Hioo 48 

POPPIN'THEMTHANGS (soCenl.ASCAP/Lloyd 
Banks. ASCAP/Moutb Full 0' Gold. ASCAP/Universal. 
ASCAP/AioT Nuthin"Go.n'On But Funking, ASCAP/WB. 
ASCAP; Music Of Windswept, ASCAP/Elvis Mambo, 
ASCAP; TVT. ASCAP/Scon Stoich, ASCAP). HL RBH 71 

POR QUE NO (Uderes. ASCAP) LT 42 

PROTOTYPE (Gnat BooticASCAP/Chrysalis. ASCAP). 
HLRBH92 

PULL UP (Mudslide, BMI /Abood, BMI) Hioo 98: RBH 

68 

PUSH (D. Trotman. BMl'Starks. BMI/Rich Kid, 
BMI/Pleasure Music. BMI) RBH 75 

-Q- 

QUE LIDRO (Sony/ATV Discos. ASCAP) LT 7 
AQUE NOTEVAS (Branlunes. ASCAP/Maximo 

Aguirre. BMI/Mark Portmann. BMI/Unrversal-Musica 

Unica. BMI)LT34 

QUESTIONS (Zomba Songs. BMI/R.Kelly. BMI), WBM. 

R6H4S 

QUICK TO BACK DOWN (Zomba. ASCAP/III Will, 
ASCAP/Lil Ion 00017 Music, BMI). WBM, RBH 9s 

QUIEN TE DIJO ESO? (Brantunes. ASCAP/Maximo 
Aguirre. BMI/Fonsi. ASCAP] LT 36 

QUriEMONOS LA ROPA ISonyVATV DfSCos. 
ASCAP/World Deep. BMI/Sony/ATV Latin. BMI/Blueplat 
inum. ASCAP) LT so 

-R- 

READ YOUR MIND (\uff Huff. BMI/Cnndlim«. 
BMI/PayTown. BMI) Htoo 39; RBH 21 

THE REASON (Spread Vau> Cheeks And Push Out The 
Music. ASCAP). WBM, Hioo 57 

REDNECK WOMAN (Sony/ATV Cross Keys, 
ASCAP/Gracie Girl. ASCAP/WB. ASCAP), HL;WBM. CS 34 

REMEMBER WHEN (EMI April, ASCAP /Tri- angel 5. 
ASCAP). HL CSS; Hioo 47 

RIDE WIT U (Universal. ASCAP/Tetragrammaton, 
ASCAP/Nivrac Tyke. ASCAP/JesseJaye, ASCAP/BIG 
JAMES. ASCAP/famous, ASCAP/50 Cent. ASCAP/Higti On 
Ufe, ASCAP/Moulh Full 0' Gold. ASCAP). HL/WBM, Hioo 
87; RBH 46 

RIGHT HERE FOR U (Da Twelve. ASCAP/luslin Combs. 
ASCAP/EMI April. ASCAP; Danger Zone. ASCAP/ DeSwing 
Mob. ASCAP), HL RBH 100 

ROSAS (Sony/ATV Discos. ASCAP) LT j8 

ROSES (Gnjt Bool^iASCAP/Chtysalis.ASCAP/Seven 
Sax, ASCAP). HL H 100 62; RBH 42 

ROUND HERE (Vat's Child. ASCAP/F.O.B.. 
ASCAP/Domani And Ya Majesty's Music. ASCAP/Copy- 
right Controll RBH 5B 

RUBBER BAND MAN (Domani And Ya Majest/s Music. 
ASCAP/CrumpTight,ASCAP) Hioo 30; RBH 15 

-S- 

SABANAS FRIAS fTulum. ASCAP/EMI April. ASCAP) LT 

40 

SALT SHAKER (TVT, BMI/ColliPark. BMIi'£WC.BMI/Da 
Crippler. BMl.'C'Amore, BMI/Me & Matrj, ASCAP/EMI 
April. ASCAP/EMI BlackvMwd, BMI). HL Hioo 17; RBH 13 

SAYAYAYAV(Melara.BMI/Dutty Rock, ASCAP/EMI 
April. ASCAP), HL RBH 77 

THE SET UP (Obie Trice. ASCAP,'WB. ASCAP,' Ain't 
Nuthrn' Goin' On But Funking, ASCAP/Music OC 
Windswept, ASCAP/ Blotter. ASCAP/Etvis Mambo. 
ASCAP; Nate Oogg. BMi;Atmo. ASCAP), Hi;WBM. RBH 97 

SHAKE THAT MONKEY (Zomba Songs. BMI/T Shaw, 
BMI/LiI Fon 00017 Music. BMI). WBM. Hioo 94 

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks. 
BMI/API Country Music. BMI; ETickel. BMl/Cherry River. 
BMI/Slill Working For The Woman. ASCAP,' MXC , 
ASCAP;1CG. BMI/EMI 61ackv«)od. BMI/Shane Minor. 
BMI|.CLM,'HLCS4I 

SICK AND TIRED (ShartCan. BMI) CS 46 

SIDE SHOW (Ghetto Pop 2000. ASCAP/EMI ApriL 
ASCAPI. HL RBH 66 

SIMPU LIFE (Nashv>1le DreamWorks Songs. 
ASCAP/Monkey Feet. ASCAP/Cherry Une. 
ASCAP/Famous. ASCAP/ Animal fair. ASCAP,' Careers- 
BMG. BMI/Sitverkiss. BMI/ Songs Of Unlv«rsal. 
BMl/Songs From The Engine Room. BMI), CIM/HL/WBM, 
C5l9 

SLOW DOWN (E Class. BMI;Virgini3 Beach. 
ASCAP ,'WB. ASCAP). WBM. R BH 73 

SLOW JAMZ fStayin High. ASCAP/Konman Enterlain- 
menl. ASCAP/Roc Da World. ASCAP/ Diplomat. ASCAP; Ye 
Woitd Music. ASCAP/EMI April. ASCAP), HL Hioo s; RBH 
8 

SLOW MOTION (Money Mack. BMI) RBH 51 
SOMEBODY (WB. ASCAP /Giavition. SESAC). WBM. CS 

2& 

SOMEDAY (Warner- Tamerlane. BMI/Ami Your Dillo, 
SOCAN/Zero G. SOCAN/Black Diesel. SOCAN). WBM. 
Hioo 22 

SONGS ABOUT RAJN (Sony/ ATV Timber. SESAC/Hills- 
boro Valley, SESAC .'Sony. 'ATV free. BMl/Cake Taker. 
BMI,'Com Country, BMI). HL CS 14; Hioo 71 

50RRYjO04(Hry Avenue. ASCAP,'BMG Songs. 
ASCAP/ Demis Hot Songs. ASCAP/EMI April. ASCAP/Ein- 
noi. ASCAP,' Antonio D«on^ Mu/ik, ASCAP/E.D. Du/ lt. 
BMI,'AnIhony Nance Miwik. ASCAP/E Two, ASCAP). HL 
Hioo 13; RBH 6 

SO SEXY (R.Kelly. BMI/Zomba Songs, BMI/Stayin 
High, ASCAP,'ALmo, ASCAP). HL/WBM. RBH 60 

SOY UN NOVATO (Ser Ca. BMI) LT 20 

SPEND MY TIME (Blackerted. BMI), WBM. CS 17 

SPLASH WATERFALLS (Ludacris. ASCAP,'EMI April. 
ASCAP/CopyrighECofitrol,'Aliudv.ASCAP/Alnio. ASCAP). 
HLH1006; RBH 2 

STAND UP IN IT (High Votlage. BMI/ MusiC Golry. BMI) 
RBH 90 

STEP IN THE NAME OF LOVE (Zomba Songs. 
BMI/R.Kelty: BMI), WBM. RBH 38 

STIU FRAME fWBM. SESAC/Traplism. SESAC). WBM, 
Hioo 99 

STia IN LOVE (Aliarose Music, BMI/lnnng. BMI ;AI 
Green. BMI), HL RBH 50 

SUGASUGA (Idlino Velvet. BMI/SoulSickMufik. 
BMI. 'lumping Bean. BMI r'Songs Of Unrversal. BMI/Univer- 
sal,ASCAP,'Amjya Sophia. ASCAP) Hioo 49 

SWEET SOUTHERN COMFORT (Warnei- Tamer lane. 
6M),'WrrtefS Extreme, BMl/EMIApril, ASCAP/Brad ToThe 
Bor»e. ASCAP). HL/WBM. CS 7; Htoo 52 



-T- 

TAKE ME AS I AM (Sony , 'ATV Turws. ASCAP/Huss 
Zwingli. ASCAP/EMI Blackwood. BMl/Te Bass. BMl/Assir- 
ah's Music. ASCAP/ Henchmen, BMI). HL RBH 96 

TARDES NEGRAS (Cure i. ASCAPI IT 38 

TE LLAME (Rubet.ASCAP,<Universal Musica, 
ASCAP/20OO Amnr. ASCJU';Son¥;ATV Discos. ASCAP) LT8 

TENGO 6ANAS fVMR, ASCAP/ F.I. PP., BMI) LI 5 

n QUISE OLVIDAH (BMG Songs. ASCAP) LT 29 

TE QUISE TANTO (Doble Acuarela Songs. ASCAP) LT 3 

THANK GOD I'M A COUNTRY BOY (Cherry Une. 
ASCAP/Dream Works Songs, ASCAP). CLM. CS 42 

THAT'S WHAT SHE GETS FOR LOVING ME (Sony/ATV 
Tree, BMI.'Showbilhy. BMI), Hl.CS 23 

THEM JEANS (One Up. BMI) RBH 69 

THINK ABOUT YOU (Uncle Ronnie's, ASCAP/EMI April. 
ASCAP/Ghosi Manor. BMI). HI, RBH 37 

THIS LOVE (Angel Pip, BMI/Mike Curb. BMI/Sony/ATV 
Tree, BMI,'0nalv.8M];'Warner- Tamerlane, BMI/Makeshilt 
BMI). HL/WBM, CS 53 

THIS LOVE (Careers-BMG. BMI/Febiuarv Twwty Sec- 
ond. BMI/Valentine Valentine. ASCAP). HL Hioo 12 

THIS WAY (ChappeU & Co., ASCAP /DouUe Vinyl. 
BMI/Triclops Media. BMI/DiUted Junk^ ASCAP/Little A 
Music. BMI , Ye World Music. ASCAP/EMI April ASCAP). 
HL./WBM,RBH 72 

THROUGH THE WIRE [Dyad, BMI /Warner- Tamerlane. 
BMI; Neropub, BMI). HL/WBM, HlOO 26; RBH 18 

TIPSY Uerrell jones, ASCAP-'Tarpo. ASCAP/Notting 
Dale. ASCAP) Hioo j; RBH 4 

TOUGHER THAN NAILS (Songs Of Daniel Musk, 
BMI;Tanasi Island Music, BMI/Sony/ATVTree. BMl/Big 
Yellow Dog. BMI/Etta Baby Music. BMI/Copyrigtil Solu- 
t>or<s, BMI),HLC5 3B 

TO)UC(Colgems EMI.ASCAP/Murtyn.ASCAP/Unrver- 
sal-PolyOram International. ASCAP), HI; WBM. H1009 

TU FOTOGRAFIA (Estefan. ASCAP/F.l.P.P.. BMI) LT 10 

-U- 

UN DIA NORMAL (Peermusic III. BMt/Camaleon, BMI) 
LT44 

UN TE AMO (lAaniamusic. ASCAP) LT 4s 

UHWEli (Sidnis, BMI/EMI Blackwood. BMIJ, HL Hioo 

-V- 

VANIDOSA (fiipa. BMI) IT 43 

VKHWY 3004 (Big Poppa, ASCAP,' Justin CombS. 
ASCAP/ EMI April. ASCAP/Jae-wons. ASCAP/Sleven A. tor- 
dan. ASCAP/EMI-Ur>3rt Catalog. BMi;Un»ersal. ASCAP), 
HLRBH78 

VTTAMIN S (EMI Blackwood. BMI). HL RBH 59 

-W- 

WALKED OUTTA HEAVEN (WBM. SESAC/ Babyboy^ 
Little, SESAC ,' Hoont ime South, SESAC ,'EMI April. 
ASCAP/Black Baby, SESAC ,' Ihem Damn Twtns. ASCAP/Aif 
Comrol. ASCAP), HL/WBM. RBH 32 

WANNA GH TO KNOW YOU (50 Cent. ASCAP,' Lloyd 
Banks. ASCAP/Moulh Full 0' Gold. ASCAP/Universal. 
ASCAP/Webstylc.BMI/Beller-half.ASCAP/leonWare. 
ASCAP). WBM, Hioo 20; RBH 12 

WATCH THE WIND BLOW BY (Unrversal -Songs Of Poly- 
Gram InlernalionaL BMI/Slowborne. BMI/Hope-N-Cal. 
BMI). HL/WBM, CS i; Hioo 41 

THEWAYIAM(Kno( Tum-AI.ASCAP/Mi||ion Dollar 
Game Ain't Free. ASCAP; Scott Slorch, ASCAP/ TVT. 
ASCAP) RBH 89 

THE WAY YOU MOVE (Gnat Booty. ASCAP/ Chrysalis. 
BMt;Carl Mo, BMI /Organised Noife, BMI/Hilco, BMI). 
HL/WBM. Hioo 8; RBH 23 

WE ALL FALL DOWN [Lone Palm. ASCAP/Music Of 
Wi-idsrtvpt.ASCAP/lsland Pacific.ASCAP),WBM.CS49 

WEAR IT OUT (Divided, BMI ,' Unrversal. BMI/Ramal. 
6Mi;Warnei-Tamerlane. BMI). WBM. RBH 62 

WHArS IT UKE (EMI April. ASCAP; Air Control. 
ASCAP/Them Damn Twins. ASCAP; EMI Blackwood. 
BMI.'MC Infinity. BMI). HL, RBH 36 

WHAT WOULD YOU DO (Baby ftee Toon^. 
BMI ; Sony; ATV Tree. BMI ' Rye Songs, BMI .' Fox F\\m. 
6MI,'H Hersh H. Bomb. ASCAP; Dogg Foundation. BMI/N 
With the Woids. ASCAPI, HL. RBH 88 

WHEN I LOOK TOTHE SKY (EMI April. ASCAP/Blw 
Ump. ASCAP), HL Hioo 83 

WHEN THE SUN GOES DOWN (Sony/ATV Cross Keys, 
ASCAP/Onaly. BMI), HLC5 4. Hioo 33 

WHISKEY GIRL Ookeco Tunes. BMl/Sony/ATV Tree, 
BMl/Big Yellow Dog. BMI), HL CS 58 

WHITE FLAG (Warner Chappell. PRS/WB. 
ASCAP/f uture Furniture. ASCAP,' EM I April. ASCAP/8MG 
Songs, ASCAPI, HL/WBM, Hioo 25 

WHO GIVES A...WHERE YOU FROM (Tefrioise. BMI) 
RBH 98 

WHOKNOWS (Soulchild. ASCAP/ Universal. 
ASCAP/Nivrac Tyke. ASCAP 'Tetragramma ton, 
ASCAP/Jesse (aye. ASCAP) RBH 41 

WHY CANT WE AU JUST GET A LONG NECK? (Of 
Music. ASCAP/Song Calchers. ASCAP) CS 59 

WILD WEST SHOW (Big Love. ASCAP .'WB. 
ASCAP; Music Of Combustion, BMI 'Songs Of Wmdswept 
Pacini:. BMI). WBM. CS 24; Hioo 86 

WITH YOU (Jess, ASCAP/World 01 ArvJy Music. 
ASCAP ;Universal. ASCAP/ Sony; ATV Timber, SESAC /Tur- 
tle Victory. SESAC). HL'WBM. Hioo 15 

WORK IT (REINVENTION) Uackie Frost. ASCAP/BMG 
Songs, ASCAP/Tennman Tunes, ASCAP/Zomba, 
ASCAP;|jyberT8 Son.ASCAP;unfversal.ASCAP/|ay 
BaseriHfK, ASCAP). HL,'WBM. Hioo 84 

THE WRONG GIRL (Sony/ ATV Timber, SESAC/HillS- 
boro Valley, SESAC /Sony/ATV Tree, BMI/Cake Taker. 
BMI/Com Coumry; BMI). HL CS 39 

-Y- 

YEAH1 (TVT. BMI/UI Ion ooui; Music. BMI/Chtlslo- 
pher Garrett. ASCAP/HiKo South. ASCAP/Music Of 
Windswept. ASCAP/Christopher Mattiew. B Ml/ Ludacris. 
ASCAP;EMIApril.ASCAP).Hl,'WBM,Hioo 1; RBH 1 

YO TE ENSENE (Not Listed) LT 49 

YOU (RID, BMI .'Money Madness. ASCAP) Hioo 93 

YOU DONT KNOW MY NAME [Lellow. ASCAP; EM I 
April ASCAP/Ve Worid Music. ASCAP/Uncle Bobby, 
BMI/EMI Blackwood, BMI.'A Oish-Of-Tunes. BMI).HL 
Hl0O43;RBH22 

VOUll THINK Of ME (Almo, ASCAP/Original Bliss. 
AS< AP;EMt April, ASCAP/Ty Me A Rivet. ASCAP/lesKar. 
ASCAP). HLCS9; Hioo 45 

YOU RAISE ME UP (Peermusic. ASCAP/ Universal, 
ASCAP), HL Hioo 74 

YOU'RE IN MY HEAD (EMI Blackwood. BMI/Shane 
Minor. BMI/Gottahaveable. BMI; Songs Of Windswept 
Pacific. BMI/Songs Of Bud L>og, ASCAP/MuSic Of 
Windswept. ASCAPI. HL 'WBM.CS 26 

Y QUE (SongUbra. ASCAP) LT 31 

YTODOQUEDAEN NAOAlWorid Deep. 
BMi;Sony;ATV Latin. BMI/Bluepblinum. 
ASCAP/Sony ,'ATV Discos. ASCAP) LT 1 
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R&B Radio Follows Kanye West's Direction 



Dilated Peoples make their second 
appearance on the Hot R&B/Hip- 
Hop Singles & Tracks chart, debut- 
ing at No. 72 with 'This Way." The 
song, which features vocals by Kanye 
West, enters higher than the group's 
previous peak of No. 84 with "Worst 
Comes to Worst" in February 2002. 

West is heard on five other 
tracks on the chart. Only R. Kelly, 
with seven, has had more entries 
in a single week this year. 

.Additionally, West produced or co- 
pnxiuced 10 songs currently residing 
on Hot R&B/Hip-Hop Singles & 
Tracks, which is the third-most in the 
Nielsen Broadcast Data Systems era. 
Only Kelly ( 121 and Timbaland III) 
have produced more songs on this 
chart in a single week. The Neptunes 
also hit with 10 tracks in January and 
Fehnjao'of2003. 

R&B radio has a tendency to 
overplay a particular sound by an 
artist, an artist's proteges or a pro- 
ducer, if not all of the above. 50 
Cent. Kelly, Pharrell Williams and 
now West have been the flavors 
dominating the airwaves recently. 

With R&B and hip-hop stations 
continuing to pull strong ratings, 
it appears the audience loves to 
overindulge in the "hot sound" — 
and these stations are more than 
happy to oblige. 

IMMORTALIZED: After peaking at No. 
2 on the Adult Top 40 chart with its 
debut single. "Bring Me to Life." 
Evanescence earns its first No. 1 at 
the format. "My Immortal" moves 5- 
1 and posts the bigge.st detection 
gain on the chart (up 204). 

The four-place leap is, surprisingly, 
the biggest jump to No. 1 in the 
eight-year history' of the .Adult Top 40 
list. Three songs have climbed 4-1 on 
the chart, the last being Avril Lavi- 
gne's "Complicated" in July 2002. 

"Immortal" marks the third No. 
1 on the Adult Top 40 chart in the 
past three weeks, something that 
has not occurred on this usually 
stable chart since June 2001. In 
that month, llncle Kracker's 'Fol- 
low Me," Train's "Calling All 
Angels" and Lifehouse's " Hanging 
by a Moment " occupied the No. 1 
slot for three successive weeks. 



LOCKED UP: Kimberiey Locke 

debuts at No. 1 on Hot 100 Singles 
Sales with 
■■8th World 
Wonder.'" 
while also 
entering 
The Bill- 
board Hot 
100 at No. 
78. Locke 
finished as 
the .second runner-up in la.st sea- 
son's edition of ■ .American Idol" 
behind Ruben Studdard and Clay 
Aiken. 

The single scans 4,500 units. 



LOCKE: 8TH" COMES HIKT 



which is the lowest total for a No. 1 
debut in the history of the chart. 
Last year, the Rolling Stones' 
"Sympathy for the Devil (Remixes)" 
and "Nothing Fails" by Madonna 
were the first titles to debut at No. 
1 with less than 10.000 units. 

Locke will give way to Aiken 
atop the sales chart next issue 
when his single "The Way" charts. 

Aiken would have to scan more 
than 170,000 units of the single, 
which includes the never-before- 
released "'Solitaire," to have a 
chance to overtake "Yeah!" by 
Usher Featuring Lit Jon & 
Ludacris on The Billboard Hot 100. 
His last single. ""This Is the Night," 
sold 393,000 in its opening week. 



2003, issue. This week, Matthew 
West becomes the first Christian 
artist to top billboard.com's Hot 
Christian Adult Contemporary and 
Hot Christian Singles & Tracks 
charts with a single issued on a 
country music label. 

West's "More " is the lead track 
from his Universal South debut set 
" Happy, " and EMI Christian Music 
Group is working the song at Chris- 
tian radio. Although Univer.sal 
South's primar>' business is country 
music, the label has signed several 
noncountry artists, including West. 

WEATHER REPORT: Tim McCraw's 

"Watch the Wind Blow By" rides 
the top wave on Hot Country Sin- 
gles & Tracks for 
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CROSS-TOWN CROSSOVER: Last 
year. Randy Travis became the first 
artist to achieve a No. 1 country 
single from a religious music label 
when "Three Wooden Crosses " 
(Word-Curb) topped Hot Country 
Singles & Tracks in the May 24, 
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a second week. 
But Kenny 
Chesncy & 
Uncle Kracker's 

■'When the Sun 
Goes Down" 
ousted it from 
No. 1 on the 
Nielsen Broad- 
cast Data Sys- 
tems audience 
tally. The duet 
stacks 33.4 million estimated audi- 
ence impressions, a gain of more 
than 3.3 million, while McGraw's 
single is pushed to No. 3 with 32.9 
million listener impressions. 

Toby Keith's former chart- 
topper "American Soldier" is the 
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Falls On Me ^ 
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Sunrise ^ 
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Devils And Angels 
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second-most-listened-to title with 
33 million and also holds at No. 2 
on the detections chart. 

"Sun " is making a run on Sin- 
gles & Tracks as well, climbing 9-4 



with the greatest detection gain on 
the chart (up 447). A continuation 
of that momentum would likely 
lead "Sun" to rise to the top of that 
chart next Issue. 



NEW RELEASES WITK TOP 10 CAUOUI POTENTIAL 
FRANKEE o, c 



D12 FEAT. EMINEM 
My Band irjiLKi^Lif'L 



69.3 
E9.3 



BECEtmy TESTED SONGS MTH TOP 10 MaOUT POTENTIAL 
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Ate You Gonna Be My Git! ll .> 
3 DOORS DOWN 
Away From The Sun jVRf, 
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■11. ■ i r- -,. v^M.MEnscctti 


© 


45 




She Wants To Move 


12 




Harder To Breathe 


40 


36 




The Way You Move {Radio Mix) 


10 




The Way You Move (Album Version) 


© 






FU.RB 


19 




The First Cut Is The Deepest 


42 


40 




Stacy's Mom 


27 




Did Off Your Shoulder iAIbun Version) 


43 


38 




Fallen lAlbum Mix) 


16 




It's My Life 


© 






Figured You Out 


IT 




Take My BreaHi Away lAlbum Vertioitl i 

:f :l .j,sjmfsi;p. iCCLuMHiA' 


© 


46 




Everything 1 Love 

1.. 1 .■ jI.\';aS"viuti 


24 




Gigolo 


46 


42 




Suga Suga 

... ,.; .. .-a-.h^e j ,J^^.^Rs•>Lyvwj^ 


18 




1 Fought Tfie Law 


© 






1 Don't Wenna Know 

',1.\itliJ Vi-'iAMS^flAD flOV UMRJi 


"2J 




Come Clean 


© 






Bounce 


35 




The Reason j 


© 






Sunrise lAlhum Version) 


17 




Where Is The Love? (Radia Edit) 


SO 


43 




Splash Waterfalls 



|lAST WEEK 1 




2^ Nielsen 

SoiinoScaf 

TITLE 

AP-I-,! IN'PKrr PROMOTION LASEL. 






8th World Wonder > 


1 




Me, Myself And 1 


2 




Maps 


3 




I'm Still In Love With You 


4 




The Way You Move/Hey Ya! 


13 




Fallen 


8 




Yeahl 


5 




Stand Up In It 


7 




Tipsy 

. 'V.r-. iSCSCHPSBlS™; 


6 




F**k ft II Dont Want You Back) 


11 




Me Against The Music 


9 




Dude 


18 

"zcT 




Splash Waterfalls 


Love's Divine 


10 




Hotel 

■..-■■■•11 •■- ■[,.■ ifUliSimttiUMGt 


12 
14 




Fronlin' 

■ iSTWTRM.*HISrjtl 




Turn Me On 


32 
19 




Salt Shaker 

■I'. , .. .. ■ JPA^Tl" 


Din Off Your Shoulder/Encore 


Ifi 




Neva Eva 

■HI.- .[ iMf l'Lt't(.>tWi(t:*L'IB«Oii 


2B 




Freek-A'Leek 


15 




Waltted Ouna Heaven 


69 
24" 




Gel 'Em Girts/Hey Lady 


I'm A Cuckoo 

■A,.:-..'. .- - v. =(iijgh nuxsiMTuiw- 


1 ; 




With You 
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Billboard's SO-* Music for Grownups 
spotlight reports on music con- 
sumers, age 30 and older. We high- 
light demographic and sales trends, 
and explore how the majors and 
indies target this audience. Plus we 
take a look at radio formats that 
serve the 30* marl<et. 

issue date: april 24 • ad close: march 30 
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PRA ISE & WO RSHIP 



V 




Billboard's inaugural Praise & Worship 
spotlight focuses on the praise and wor- 
ship music scene, including key inde- 
pendent labels and the groiving impact 
of major labels and core artists. We will 
examine label brands and senes and 
how they are marketed to consumers 
and also take a kx)k at touring and con- 
ferences driven by the music. 



jssue date: april 24 • ad close: marcli 30 

Cynthia Mellow 615.321.9172 • cmellow@blllboard.com 



LUXURY HOMES 




Billboard spotlights Luxury Homes 
lor an inKlepth look at the luxury real 
estate mari<et. We report on luxury 
properties sought by top artists and 
executives in major domestic music 
capitals and individual properties 
recently put on the market. Plus we 
get the inside scoop from private 
banking officers providing mortgage 
services to high«nd clients. 

.issue date: april 24 • ad close: march 30 . 

Jeff Serrette 646.654.4697 • jserrette@billboard.com 
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Broaocast Data f^^^^^^^^^^^^^^'^jjl^ff^^^'^ SoufXjScan 

Syfltemi monrtoiad radio stations 

TITLE Artist 

PRODUCER :SONGWRlTERl IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


THIS WEEK 1 


2 
t 

3 


2 WKS AGO 1 




TIT! C Ar*i<!» 

f'RCJDuCER iSONGWRITERi IMPRINTS NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


o 


1 


1 




i^t NUMBER 1 S 5 Weeks At Number 1 
YEAH! o Usher Featuring Lil Jon 8i Lutlacris °v 

'1. M-.^rtlrlT- iSMiri.C8«OGESSGa«tTT,JQLtl ©iHiriMirr 


1 1 


50 


49 


45 




UNWELL matchinx twenty 

'■ !- ■"" F= *ii>f.i^ *i(ntM :ji 


5 


o 


57 


67 




GAME OVER (FLIP) 0 Ul' Hip f 


51 


o 


2 


2 




ONE CALL AWAY Chingy Featuring J Weav v 


2 1 


& 


54 


64 




SWEET SOUTHERN COMFORT Buddy Jtweil v 


52 


o 


4 


5 




TIPSY o J Kwon •? 

"-i '.v.'t. i: J jt-'itSj«tvrMiVt^l»MSi O ' - - Mr.-.-. 


3 1 


& 


55 


63 




MAYBERRY RaicalFlatti 

■M-A^f^KLAnSiiswiM. LTBic STWii aisuM cut 


S3 


o 


5 


6 




HOTEL 0 Cassidv Feaiurinri R Kelly v 

:VruVM-I. :."t(:C' Ilfi'lPHliYafEkwmOS.XMGIflSI O -Iim; 


4 I 


54 


52 


55 




FALLS ON ME Fuel v 

. : I'LL EPirAiSI.WniT 


52 


5 


3 


3 




SLOW J AMZ o Twisia Featuring Kanye West & Jamie Foxx v 

.,\t ... -iruiHHDftrtii O^A'.-ii«:t!' 


1 1 


55 


47 


42 




IN MY DAUGHTER'S EYES Martina McBride v 


39 


o 


6 


8 




SPLASH WATERFALLS 0 LiHlacris V 

r;]f--- 02ii'iiBfi)HE'Kspt«;LO[f j*Msa;Inajm7*il.\ir^ 


6 1 


& 


56 


56 




MEGALOMANIAC Inciitlus V 

Ml-, -1 ■ ■ ''iV^KHiMnre jFusiiiAsiit i^^ : 


55 


o 


8 


12 




DIRT OFF YOUR SHOULDER O Jay-Z s> 
■I'.ifi.' Ornx aFfiiA.(irT^Maiiwii:.ir.ir. 


7 1 


& 


62 






THE REASON Hoobastank 


57 


8 

e 


7 


4 




THE WAY YOU MOVE A OutKast Fealuring Sleepy Brown 

1/ I- - 1. -M-i -.i - ■ ■ „ (O O ■ - - 


1 1 


& 


58 


60 




BOUNCE Ssrah Connor ■? 

f, .'.(".iP :-,. i 1 r -i-iiiAAFflEi'MS EPi;*i6UMUI 


58 


10 


11 




TOXIC o Britney Spears 

■.>..',:::iM-.'iili'.af^j"jjrjaA-'. o. 


9 1 


59 


51 


51 




HOT MAMA TracaAdkiiis v 

'jt^NDNILlLl^lltRuaiCfiWMV^ IS^mC' CAPITDl^\ASFfV1UEl U81IM CUT 


51 




9 


13 




MY IMMORTAL Evanescence v 

run'-' ■ Tjin WlCraSr ■.V.\D i.FAifijMCU- 


9 1 


o 






silt HOT SHOT DEBUT 

OVERNIGHT CELEBRITY o Twisia 


60 


■ 


22 


26 




,. GREATEST GAINER/AIRPLAY , . 

1 DON'T WANNA KNOW Mario WInans Featuring Enya & P. Oiildy v 

. ■. 1 ,! [-liV.-iVC IIWA ^i^ iJHI,IC\^5MI'M BAP tov A,Bi.M cuTjMnn 


11 1 


& 


66 






LETTERS FROM HOME John Michael Montgomery '61 


& 


19 


24 




THIS LOVE Maroons v 

•.u'.A.. ' •■ ccin'iL'.n.pi'Mri^'iMr, 


12 1 


& 


64 


81 




ROSES O OutKast 


62 


13 


11 


9 




SORRY 2004 Ruben Studdard 


9 1 


& 


67 






FU.R.B. Frankea 


63 




16 


19 




THE FIRST CUT IS THE DEEPEST Shciyl Crow ■. 


14 


G> 


70 






1 MISS YOU Blink-112 v 

II'-', hLi'^* 1^'' GtFVtN JkJIl-M cut 


64 


15 


14 


16 




WITH YOU O Jessica Simpson v 


14 


& 


71 


78 




DUDE O BMiiia Man Futuring Ms. Thing n 

[i < [I Li i^i "Elivpt SL'Vl a O ''1B€S 


65 


16 


12 


10 




HEY YAl * o> o ' OolKasI ■S' 


1 


66 


63 


74 




DON'TTAKE YOUR LOVE AWAY Avanl V 


63 


® 


17 


17 




S GREATEST GAINER/SALES $ 

SALT SHAKER O Ving Yang Twins Fealunng L(l Jon & The East Side Boyz V 

:;vi.:Hi.i;,i.irNr "iJLi.-r^' ^:ii. r .r,t i .f'H^.: .i'- O : .'.^^^ -.ufrT.- 


9 1 


& 


68 


70 




(1 HATE) EVERYTHING ABOUT YOU Three Days Grace v 


55 


& 






NAUGHTY GIRL Beyonce 


68 


18 


13 


7 




ME, MYSELF AND 1 O Beyonce '■ 


4 1 


69 


65 


66 




FIGURED YOU OUT Nickelback -v 


65 


1» 








■3'', :[ ' ::SSTOfltH.RA«Uift WW 1 


70 












15 


14 




NUMB LInklnPark . 


11 1 


53 


54 




1 LOVE YOU THIS MUCH Jimmy Wayne V 


53 


& 












Q» 












25 


28 




WANNA GET TO KNOW YOU G-Unil FesUiing Joe 

^i.>'L" -1 r •, . ■[ ! UBr.'^AlMl.aSMAjHtllAWJi IVifltl li J'dir AlBUM CUT INHW^II 


20 


73 


73 




SONGS ABOUT RAIN Gary Mian V 

1 I'lKlW MU WSHVltltJUBM cur 


71 




18 


20 




F*«K IT (1 DONT WANT YOU BACK) O Eamon v 

Mli Lti t." '"ii:-' 'tOOVJ.lPOBIU53tir*l'lST'> 0*0 > • 


16 


72 


69 


57 




IN MY LIFE o Juvenile Featuring Mannie Fresh 

" . 1 O ■■ '1 ■•! ■ I' . ' "-ll 


46 


22 


21 


18 




SOMEDAY Nickelback 


7 


& 






DESPERATELY George Strait 

1,- '1,. '. " .'.'^'i-si;! O'.'.-'.-i i!ti.Ji.-.-..ii 


73 


& 


27 


30 




I'M STILL IN LOVE WITH YOU O Sean Paul Fealuring Sashe v 

Ill -. i ■, - f II i.'.-.f r.'t: Ai, i,\f,,ii 1. 1'K'JWJlifSWJOirjSllNCBifCVlVi 9 O 8*,'iJ itLAfjTC 


23 


& 


75 






YOU RAISE ME UP Josh Groban 


74 


& 


32 


65 




BURN Usher 


24 


75 


59 


59 




I'M REALLY HOT Missy Ellion v 

1"-. ■ '." "' --ii.'-i .'.',-: ii '.I- II -M -|.SiiIni«AJIi T-IEriOlBMiSCi!lFfTR*i.Bl»*Cl)IfP5 


59 


25 


23 


23 




WHITE FLAG O Oillo V 

"iiii -II' I.II-' . ■■■I'l, 1. © O Owr--" 


IS 


76 


74 


72 




LONG BLACK TRAIN O Josh TucMt 1 

'1.' '" ■ ■■'11 w o MCA 'itSB'.mi mriM 


72 


26 


20 


15 




THROUGH THE WIRE O KanyeWestv 

I ■ ,\i.-i. .M i; ■ .HP ■i.iA'.i Ow: AfiuAIiciw Jill- iiiLir. 


15 


77 


77 


71 




BEHIND BLUE EYES Limp Bilkil 

■ -■ i.'.i.-i'i'.. 1 K'MiivrijT .^TIa3r^I^ 


71 


27 


24 


21 




HERE WITHOUT YOU 3 Doors Down s> 

H FSAASBA- fi ABi.ailj M =iJHf BTS ' lUBnjll.l4tJUlKS0»i flEr-JfiUClMVWiftl MEW Cu' WBG 


5 








8TH WORLD WONDER O Kimkerley Lochs 

"II ' ii-»£S' <»curiBn-u 


78 


& 


28 


37 




IF 1 AIN'T GOT YOU O AlicieKeysv 

Aii'S.Aif^ OOJWrM>i; 


28 


79 


79 


76 




1 AM THE HIGHWAY Audlosliye 

I]-.' . II'' ..L .. INilBSCO'lJkBlA'Cl.Tl.lC 


66 


& 


34 


40 




FREEK-A-LEEK O Peley Pablo v 

:;M'-Hii,'gj=is" i Lr.AS^jSMiiwi O nviyuv 


29 


80 


76 


62 




1 WANNA DO IT ALL Tern Clark v 

I lU.llSr' '.( II', ';i":i.£0SlllSGGCOiU>Di O VliBaW tBUVi CUT 


38 


& 


30 


33 




RUBBER BAND MAN 0 TL v 

•'I' , .oajwi OGrwMiKuimiam'f lAM'L 


30 


81 


83 


80 




NEVA EVA o Trillville v 

" ' ... '(iUrrCfLEDWiLRDSDBICHABCSlMi O O nCPnsC lUA'AARriOl BBCd 


77 


31 


26 


22 




IT'S MY LIFE NoDoublv 

■..1 II 1 r' ■,M.n,iKirB<rf HBrflfi ifl^BBSCBMAiBlW till 


10 


& 


87 


88 




LOVE'S DIVINE O Sul<7 

1.. '.ri^l'.'lM 9 O OWABNIRBBSS IIEU 


82 


& 


44 


47 




ARE YOU GONNA BE MY GIRL Jel V 


32 1 


83 


84 


82 




WHEN 1 LOOK TO THE SKY TIMn 

".villi COlLMaiAMiiMCUT 


74 


& 


43 


48 




WHEN THE SUN GOES DOWN Kenny Chesney & Uncle Kracker v 


33 


84 


80 


68 




WORK IT (REINVENTION) Nelly 

,1 .'..|Arjji^.Mi'.yMlJim«SWi (0 <«[l.l.r(frtftiV BnttlliOAO «>l;M'- '. . '.ni' ■ ■ i- 


68 


& 


45 


46 




100 YEARS Five For Fighting 

:.IVi-E'.L(=i3l.iCM:«SKI lii'l ■ I'M.Mf* 


34 


85 


81 


79 




MORE 8, MORE Joe . 


48 


& 


41 


41 




COME CLEAN Hilary OuH v 

>--.■■..• •. ■i:jifli>jSMAS«i iv. .■"i.>ii, -.1.1.1 ■ •T.r.|..v,.r''.:i 


35 


C9 


88 


92 




WILD WEST SHOW O Big & Rich 


86 


& 


72 


— 




MY SAND D12 Featuring Eminem 

• HI'. lBllSlLDWOl^D»(,OM0«^lDPC^^T[^KJ0M^^OS ,i.Miw. iii i.' i '.Tm .i n? 


36 


87 


86 


86 




RIDE WIT U O Joe Featuring G-Unit 

" ■''. .." ii.i. .1 ".'.r'Ms',rRDMA^0J5^.l^THCJJl»s1l*lCucvn ^BBw,'.' o .I'n'.i- 


86 


37 


29 


27 




GIGOLO o Nick Cannon Featuring R. Kelly 

sfd.. 1 ■ O'.ini y.t 


24 


88 


82 


77 




GANGSTA NATION 0 Westside Connection Featuring Nate Dogg v 

.'. .AiKlurtrNASWRNMAlfi O' '*' 


33 


38 


33 


32 




AMERICAN SOLDIER Toby Keith v 

i:ii. I . OorvAMA^mESiiusK.iiifiMBiivri^i T 


28 


89 


91 


85 




GAL YUH AH LEAD O TDK. 

• 1 . = QAMCjiMVIDSOHAMaMlABKmMRSIISnWOIMajIBKNmi. O O .^Mli- ill JMr 


85 


39 


39 


31 




READ YOUR MIND O Avant V 


13 


90 


78 


58 




JUST A LITTLE WHILE Jane! Jackson ■? 


45 


& 








itii'.i 'I.' -.^'.1 . .. "1 <Bt,u;ir i.-.K-.ii''. i:iM..--.Fi^in 




91 








:i.'. ii'. ii iijii '','.'. .«iii,4jBiiu :ir 




42 


43 




1 CAN'T WAIT Sleepy Brown Featuring OutKast 

HtUii.itL 'ii.i.'! 1lV■^;ltl■&«^^^^^MlW^^BBE^^4mAB<t^JAM^ftf«TT0M cw(jM//r*« .. -l. i - ■.--=:.rr-^ 


40 


92 


83 




ALONE 0 Usgo v 

pii -^ :i '.f Bi'ni"^\»nii~t'!'rf n.ifHi.'fii :;jKfcUMfB'BiLitsa'.T«v'nnfiTi o ORnfle'sSTjrir 


83 


41 


35 


34 




WATCH THE WIND BLOW BY Tim McGraw 

Sii;.i." ' ■' .-. ISBCWSEDMVIAM .-■ 'PH ^.B-iM d l 


32 1 


72 


90 


89 




INVISIBLE Clay Aiken v 

n '.Hull 3rHnli*ci.m5soiiCBHAor c#| ' " 


37 


42 


37 


36 




LITTLE MOMENTS Brad Paisley v 


35 


93 


93 


87 




YOUO RyanDuane , 61 


43 












94 








H,.-.'.fi. l,r.WPnM,.,iM, <» :.'. 


31 


25 




YOU DON'T KNOW MY NAMED Alicia Keys-; 

>.ti ' . 1 iii<j«Baii(>r/uriTi iVU AW' O O i 'r.-^n- n^i^ 


3 


89 


91 




SHAKE THAT MONKEY O Too Short Featuring Ul Jon & The East Side Boyz 

i:-.-ii. - .I'j,', ',M'-'.' o ' '■"'-. ' '.i 


34 


44 
& 


36 


38 




NO BETTER LOVE Voung Gum Featuring Roll ^ 

li-A'.' 1 1 ivy.tMlDHB«SSOrU-Va««SSJ«J«10£lU*J«l BOlAII T 'W 


36 


& 

96 


97 






LOVE ME RIGHT (OH SHEILA) O Angel City Featuring Lara McAllen 95 

! ".'nfOGfBlBiRUYJlt.OWU£irTI''E.BSIKa{ai o 


48 


53 




YOU'LL THINK OF ME Keith Urban 


45 


94 


95 




1 CAN ONLY IMAGINE O MeicyMc . 71 


& 








3K.i:i . 1 .I.L-LIAV'KaSl'l ... ■.•' ' • . '■ ' '.1 '! '.IT 




® 

98 
99 
100 








i-i'i' i. 'ivili.;. II O ' 


60 


75 




ALL FALLS DOWN o Kenye West Featuring Syleena Johnson v 

' i^ti' • /.-I'.iL'. ... O pii" ■■' -niA-iii .(.i.iiii.'r.i* ir.iMr. 


46 1 


100 


98 




MAPSO VeehVeahVealis . 

If. ITC ilAKlTArlVlAllSlVIAHltAH^AMSl OOi'i'i 


97 
98 


47 


40 


35 




REMEMBER WHEN Alan Jackson V 


29 1 


98 






PULL UP O Mr Vegas 

O O OtUClCUS i"Jt\.Ofl£MrM»ii »ir iLICBSC^Bl 


& 


50 


52 




PERFECT Sara Evans v 


48 


96 


93 




STILL FRAME Trapl v | 69 


49 


38 


29 




SUGA SUG A 0 Baby Bash Featuring Frankie J sr 

■l=t«l.-'P BliYi'.tl. BA.II-SH' ® '.MP '..t. inill)^ iMBt 


7 


95 


90 




HIT THAT ThoOllsiiiinii . 64 

BlJ3fll^'||^llEC^'5Ml^Cl 
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States Could Become Next Battleground Vs. P2Ps 



BY BILL HOLLAND 

WASHINGTON. D.C.— The battle 
against unauthorized file sharing 
could be moving Irom the federal 
courts to the states, where peer-to- 
peer services would face the formida- 
ble task of defending themselves on 
iiHiltiple fronts. 

A draft letter from the National 
Assn. of Attorneys General (N-AAG) to 
P2I' companies indicates that state 
law-enforcement officials might probe 
the alleged role of file sharing in the 
spread of pornography, computer 
viruses and identity theft, as well a.s 
copyright infringement. 

Kchoing testimony on Capitol Hill 
by the Recording Industry .-Xssn. of 
.America (RIAAl. the letter accases the 
compiinies of facilibting activities that 
put the public at risk. 

"We write to express our growing 
concern over the risks posed to con- 
sumers in our states from the use 
of your company's peer-to-peer 
I P2P'I file-sharing software and 



your firm's inadequate response to 
those risks. " said the draft, which 
was leaked to the press during the 
March 13-14 weekend. 

The draft continued: ".As the chief 
law enforcement officers and primary 
con.sumer adHX'ale.s for our stales, we 
share a unique responsibility to 
ensure our laws are respected and our 
consumers are informed about and 
protected from dangerous products 
and sem'ces." 

A le;iding member of the House of 
Representatives tells Billboard he is 
happy that tlie attorneys general are 
poi.sed to look at P2P concerns. 

"The\' will be valuable allies in pro- 
tecting the privacy and security of I'il' 
software users against violations by the 
distributors of that software." Rep. 
Howard Berman. D-Calif.. .says. 

"State .AGs have often deliwred for 
consumers w-hat the federal govern- 
ment and other authorities would 
not." says Chris Murray, legislative 
counsel for the Coasumers Union. 

He adds. "If a company is big 



enough to do business in the 5^ slates 
and threatens the well-being of con- 
sumers, then state-by-state lawsuits 
are an effective t(H)l." 

NAAC SMOKES BIG TOBACCO 

N.AAG won an impressiw legal vic- 
tory' in 1998. when its lawsuits against 
U.S. tobacco companies on behalf of 
coasumers resulted in a S2{)() billion 
settlement, plus additional annual pay- 
ments to anti-smoking groups. 

In 21102. attorneys general in 41 
states and three U.S. commonwealths 
negotiated a S143 million settlement 
of price-fixing charges against tlie fiw 
major U.S. record distributors. a.s well 
as retailers Trans W'orld Kntertain- 
ment. Tower Records ajid Musicland 
Stores. .-Mthough the companies newr 
admitted any wrongdoing, they 
ponied up the money for consumer 
cash pavbacks and free CDs [liill- 
hoanl. Oct. 12. 2002). 

Recently. NAAG president Bill Lock- 
yer, the .second-term California attor- 
ney general, and his fellow .AGs have 



been focusing some of their efforts on 
the dimly lit crossroads of high tech 
and crime. 

To date, the P2P services have been 
the target of legiil actions by the RLAA, 
based on authority granted by Con- 
gress in the Digital Millennium Copy- 
right .Act of 1K«. 

SHARING THEIR RESPONSE 

.An organization repre.senting sev- 
eral P2P services fired a pre-emptive 
strike agaiast the N.AAG draft. 

In a written response to N.A.AG. 
.Adam Eisgrau. executive director of 
P2P United. Uie D.C.-ha.sed public rela- 
tions/lobbying group representing 
Morpheus. Hlubster and four other 
P2P ser\ices. claims the draft is full of 
"misinformation" and requests thai 
P2P I United be given a chance to tell iLs 
sideofthestorv'. 

P2P United also was quick to point 
out tliat Uie leaked e-mail of the NMG 
letter indicates that the draft was pre- 
pared with Ihe involvement of Vans 
Stevenson, senior \T of stale legisla- 



tive affairs for the Motion Picture Assa 

of America. 

It is common in public policy dis- 
putes for trade groups to submit such 
drafts to regulators and members of 
Congress. These are often written in 
the voice of the government. Policy- 
makers sift through .such drafts, .study 
conflicting opinions and come up with 
Uieirown letter. 

A Lockyer spokesman tells Bill- 
hoard that the draft was not an oflicial 
N.AAG letter and does not yet consti- 
tute a formal warning shot 

"There is no letter on which to 
comment." spokesman Tom Dresslar 
says of the leaked draft. "No letter has 
been sent. But it's no news that the 
attorney general is concerned about 
certain issues connected with peer- 
to-peer services; kids being exposed 
to pornography, to copyright in- 
fringement and |the possibility of) 
identity theft. He's expressed those 
concerns before, and he's shared 
those concerns with his colleagues 
across the countrv'." 
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of the timetable. "I think you'll see both 
(reformed P2P nehvorks and new P2P 
networks! happen." 

Details are limited on which compa- 
nies have an eye on the legitimate mar- 
ket. Nor is it clear what the business 
model of a legal P2P offering would be. 

This much is known: The key to 
every commercial F2P distribution sce- 
nario is the inclusion of content-filter- 
ing technology. 

Kiltering will play an integral role, 
says Vance Ikezoye. CEO of Los Gatos. 
Calif.-based Audible Magic, a specialist 
in the field. 

Filtering technologies are intended to 
keep unlicensed files out of P2P environ- 
ments, track content consumption on 
the network and focilitate transactions. 

The buzz surrounding filtering cen- 
ters on two companies: Audible Magic 
and Snocap. a San Francisco startup 
ft-om Napster creator Shawn Fanning. 

Sony Music chairman/CEO Andrew 
Lack cited both in a February speech at 
the National Academy of Recording Arts 
and Sciences' Entertainment Uw Ini- 
tiative luncheon in Los Angeles. 

Audible Magic has been making the 
rounds on Capitol Hill with the Record- 
ing Industry Assn. of America (RIAA), 
showcasing a technology designed to 
identify and block the distribution of 
files that run afoul of label copyrights. 

Snocap has yet to launch, but the 
company is quietly demonstrating a 
similar solution to the major labels 
and others. 

Snocap officials did not return calls 
for comment 

Sources familiar with Snocap say it 
also has a transaction engine. That indi- 
cates that Snocap would block illegal 
content on a P2P network but simulta- 
neously give users an opportunity to 



acquire the content legally. 

Ikezoye says Audible Magic is also 
exploring transaction capabilities. 

"You can easily envision [using the 
technology! to sell consumers legiti- 
mate content or other services," he says. 

DIFFERENT STROKES 

Not all potential busine.ss models for 
P2P networks require the consumer to 
pay for music files. 

Commercial P2P ideas under con- 
sideration range from free, .sponsored 
services to more traditional pay-per- 
download and subscription models, 
label sources say 

But before the labels sign on for any 
commercial PiP concept P2P network 
operators first need to agree to rid their 
systems of unlicensed content. 

Major-label sources say they are not 
interested in allowing their content to 
be sold through P2P networks unless 
the operators enforce filtering of unli- 
censed content and flood their services 
with commercial files. 

P2P operators — embroiled in copy- 
right-infringement lawsuits with the 
recording indusby — have long held that 
they cannot control the flow of content 
through their networks. The argument 
is a key component in their defense. 

P2P operators are also balking at sug- 
gestions that they build filtering tech- 
nologies into their systems. 

The operators are concerned that 
such moves are the precursor to a leg- 
islative push by the entertainment 
industry to require P2P nehvorks to use 
filtering technologies. 

Adam Eisgrau. executive director of 
P2P United. Ihe Washington, D.C.-based 
public relations/lobbving group repre- 
senting Morpheus. Blubster and four 
other services, sent letters on March 10 
to the heads of all five major labels, RLV\ 
chairman Mitch Bainwol and Audible 
Magic's Ikezoye calling for independent 
testing of Audible Magic technologv'. 

".Audible Magic is shmving everytxxl>' 
besides the people who know better," 



says Wayne Rosso. CEO of Optisoft. 
which operates Blubster 

Rosso and others contend that filter- 
ing technologies can be hypa-ssed. They 
also maintain that filtering changes the 
nature of decentralized P2P systems. 

In his letter. Eisgrau called on Audi- 
ble Magic to "stop misleading the public 
and policy-makers by characterizing 
your 'fingerprinting' software as a filter as 
if it might simply be installed . . . with- 
out the forced and fundamental redesign 
of decentralized peer-topeer prograras." 

Rosso says the labels' interest in fil- 
tering comes as they face an uncertain 
fate in trying to overturn a federal court 
ruling last year in Los Angeles that 
operators of P2P networks are not 
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piracy and a better understanding, 
and respect for, copyright." 

Alison Wenham, chairman of 
trade body the Assn. of Independent 
Music, says: "This is very important, 
as the remit is huge and points to 
the fact that the government lhas! 
realized 'copyright' is not just a bor- 
ing word we all harp on about — it's 
the building in which we all live." 

Intellectual property issues are 
dealt with by many different depart- 
ments, such as the Department of 
Trade and Industry (DTI), the 
Department for Culture. Media and 
Sport (DCMS), the Exchequer or the 
Foreign Office. 

The forum, led jointly by the DTI 
and the DCMS, aims at better coor- 
dination among all departments. 

"We've long been arguing for 
this," says Andrew Yeates, outgoing 
director general for music trade 
body the British Phonographic 



responsible for the actions of users of 
file-sharing technology. The case, part 
of an RIAA-led copj'right infringement 
suit agaiast StreamCast Nehvorks and 
Grokster. is under review by the U.S. 9lh 
Circuit Court of Appeals of California. 

The labels and Audible Magic are 
adamant that filtering can work in a 
P2P environment 

"Legitimate peer-to-peer sj'stems are 
possible today," Sony Music Entertain- 
ment chief technolo©' officer Phil Wi.ser 
says. "It really just comes down to 
whether these services are truly inter- 
ested in going legitimate and are willing 
to implement a solution that does that " 

That's why Wiser and others see a 
commercial opportunity for companies 



Industry (see story, page 56). "This 
will be the place to reconcile the 
different points of view and act 
more efficiently." 

Yeates sees the initiative as a 
sign that governments throughout 
the European Union are treating 
the intellectual property issue 
more seriously. 

"'There's such a creative history 
in Europe that there is a need to 
allow people to live from their cre- 
ativity," he says. "Governments can 
provide the framework for creativity 
to thrive." 

INTERNATIONAL EFFORT NEEDED 

In Mumbai. Jowell highlighted 
the need for joint international 
efforts to tackle piracy and discussed 
the opportunities and threats facing 
the global creative community. 

"Intellectual property is a global 
issue, and we will only be able to 
tackle it by working together," she 
said. 

She also called on creative indus- 
tries to better engage and inform the 
consumer. 

"Piracy threatens the very future 



that offer a P2P nebvork using filtering 
technology. 

""You really need an in-the-applica- 
tion solution, which does require the 
peer-to-peer service to implement the 
technology'. " Wiser says. 

'The longer they resist," he contin- 
ues, "the more there is an opportunity 
for somebody else to come in and cre- 
ate a legitimate peer-to-peer service that 
competes with them. " 

The important thing Is that .someone 
makes the first move, according to Ted 
Cohen, senior VP of digital development 
and distribution for EMI Music. 

"Coming up with a monetized peer- 
to-peer system is to everyone's bene- 
fit," he says. 



of creativity in our world," she .said. 
"Without profits, there can be no 
investment in new talent. And with- 
out copyright income, there is no 
incentive for new talent to develop. 

""We have to get the consumer on 
our side," she added. "Theft of intel- 
lectual property rights is not a vic- 
timless crime. But that is often how 
it is portrayed." 

According to the DCMS. creative 
industries arc estimated to con- 
tribute more than 8% to Britain's 
gross domestic product. Piracy cost 
the U.K. industry nearly £10 billion 
IS18.1 billion) in 2002, more than 
,£700 million ($1.26 billion) of which 
affected the music industry directly, 
according to the Alliance Against 
Counterfeiting & Piracy, a cross- 
industry trade body. 

The alliance estimates that in 
2002. intellectual property crime 
cost the British government the 
equivalent of approximately £1.7 bil- 
lion (S3.1 billion) in lost value-added 
tax and taxes. 

For the latest breaking news, go to 
hillbimrd.hiz. 
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cast of the Super Bowl. 

Jackson has kept a low profile since 
the incident. Other than an inter\'iew 
in Ebony, her only public re5p0n.sc to 
date has been a taped apolog>' serviced 
to TV news outlets. 

Some obsea-ers say that's the right 
approach. 

"You make your first statement 
and move forward with nothing 
more to say," contends entertain- 
ment attorney Orin Snyder, a part- 
ner with Los Angeles-based Manatt. 
Phelps and Phillips, 

"Scandal in pop is not new, and this 
album is extremely strong," BET .senior 
VP of music programming Stephen 
Hill adds, 'Jerry Lee l^wis and others 
haw prowd that if the music is strong, 
people will buy." 

But not evmone agrees that Jackson 
has handled the situation correctly 

Image specialist Ann Stephenson 
says that the incident is not a "career 
buster" for Jackson but contends "there 
has been way too slow an uptake by her 
handlers." 

"They don't seem to be doing any- 
thing proactive {and are] still an,s\wr- 
ing the same questions and trying to 
explain the incident," adds Stephenson, 
CEO of New Jerse>'-based communica- 
tions and image consulting firm the 
Stcpheason Group. "Janet ha.s to take 
control and manage her image." 

Jackson declined to comment for 
this story. Her manager. Lindsay Scott 
of LA-based Lind-say Scott Manage- 
ment, referred calls to Jackson's PR 
representative, Stephen Huvane, The 
L,A.-based Huvane .says his client 
"always keeps a low profile." 

"Personally, she's not comfortable 
with being Janet in public," he says. 
"When she's performing, that's a dif- 
ferent thing. We always planned that 
when the album came out, we would 
do the proper promotion," 

With the album's release fast ap- 
prtaching, Jackson is re-emerging. She 



will be honored March 20 for lifetime 
achievement at the 18th annual Soul 
TVain Music Awards in Los .Angeles, 

That appearance will be followed 
March 29 by a guest turn on "Late 
Show With David Letterman." a 
March 31 inter\'iew and live perform- 
ance — with a five-second delay — on 
"Good Morning America ' and an April 
10 stint as host/performer on "Satur- 
day Night Live. " 

Hu\'ane saifs Jackson and her team 
have been in talks with these TV shmvs 
for months. "It's all part of the promo- 
tion strategy." he says, 

I le adds that Jackson has not im- 
posed any restrictions on "SNL" in 
terms of addressing the Super Bowl 
debacle during her show. "That hasn't 
been discassed," Huvane .says. 

ONE MISTAKE ALLOWED 

Media and PR professionals concur 
that a celebrity is generally allowed one 
error of judgment along the lines of Jack- 
.son's nationally televised breast baring. 

That's especially true if the star's 
career has been scandal-free. 

"Jackson embodies grace, stj'le and 
integrity," publicist Marvet Britto says, 
"She has never been known as a bad 
person," Britto, head of New York- 
based Britto Agency, represents Seal, 
actress Kim Cattrall and basketball 
player l,atrell Sprewell, among others, 

Britto describes Jackson's videotaped 
apology as "imper.sonal," "She has 
never been an impersonal arti,st, so it 
made it seem like she was guilty of 
something, and she wasn't. I would 
have had her and Timberlake apolo- 
gizing side by side right from the begin- 
ning, since they performed side by side. 
Otherwise, it made the whole lapolo 
gi'l seem calculated and contrived," 

In a cover story for the /\pril issue of 
Ebony, Jackson .says of the apologj', "I 
probably should have done it live. But 
there was so much going on at the time 
that 1 needed to just get it done. It is 
what it is. And it will pass, and I'm fine 
with it." 

That interview precedes forthcom- 
ing appearances on the covers of 
Upscale and Essence magazines, 

Britto believes Jackson should be 



ewn more visible, 

"There has been no setup for this 
album," she says. "If the label is capi- 
talizing on the incident's momentum 
and the increased attention Jackson is 
getting, that's smart. But ,setting up a 
record the right way is smarter. She 
should be on the cover of all major 
music magazines right now. " 

Jackson is amply displayed on the 
cover of "Damita Jo." She is bare from 
the waist up, with her arms strategi- 
cally covering her chest. 

TTie cover photo already has drawn 
substantial media attention, although 
it is no more provocative than her 
image on previous albums "Al I for You" 
and "Janet." 

Bes-ond all the criticism, the incident 
has cost Jackson the starring role in 




yVBC's Lena Home biopic. 

"I thought the Super Bowl talk 
would die down by the time the 
album's release date came, " says an 
R&B music buyer at a major retail 
chain, "But you have the (Federal 
Communications Commission], Clear 
Channel, Howard Stern — all going 
back to that incident And some people 
may feel the cowr is rubbing people's 
faces in it," 

Huvane points out, however, that 
the shoot for the co\«er was done before 
the controwrsy erupted, 

Jackson can bank on receiving wide- 
spread coverage through her upcom- 
ing TV appearances, 

"Going on Saturday Night Live,' 
Leno or Letterman is very smart." 
attorney Snyder says, '"It helps defuse 
the situation and put it into context 



against the more important things that 
are happening in the world. The press 
wants to make this incident into .some- 
thing, but the fans don't care." 

Courtney Barnes, head of l/» Ange- 
les-based PR firm the Courtney Barnes 
Group, agrees that Jackson is heading 
in the right direction, 

"Among television shows, the only 
two that people can look to on a regu- 
lar basis and see proven sales value are 
Saturday Night Live' and I'The Oprah 
Winfrey Show"]." 

VIRGIN'S PLAN 

As if it was not enough to deal with 
the Super Bowl fallout. Virgin's mar- 
keting plans were also affected by Jack- 
.son's changes to the new album. 

"Because she is a perfectionist this 
thing went down to the wire." Virgin 
executive VP Lionel Ridenour says. "'So 
we've built [the campaign) to the set of 
circumstances we had. For the next 30 
days, it's going to be Janet's world in 
terms of the media," 

The campaign got off to an unfore- 
seen start when pop radio jumped on 
the track "Just a While" immediately 
after the Super Bowl, 

According to Ridenour, that track 
"was never intended to be the single. It 
got leaked, and afterward we couldn't 
pull pop Iradio] off of it" 

But the song lost momentum and 
never got past No, 45 on The Billboard 
Hot 100, Part of the problem was the 
lack of a video for U.S. outlets, although 
Virgin did release a video in Europe. 

"The song did not strike a chord 
with the ma.sses."" .says Rico Brooks. 
Atlanta district manager for the Pep- 
permint Music chain. 

For the second single. Virgin chose 
to target Jackson's core R&B audience 
with "I Want You," a track pr<HJuced by 
hot R&B/pop commoditv' Kanye West. 

"I Want You " has yet to dent the Hot 
100, but it has shown strength on the 
Hot R&B/Hip-Hop Singles & Tracks 
chart, where it climbs to No, 29 this 
issue, in its fourth week on the list 

TV PART OF THE PUSH 

BET is expected to play a big part in 
pushing ""I Want You" further up the 



chart. The network premiered a clip for 
the single March 16 on its " Access 
Granted" program. 

Next. BET will begin airing "About 
. , , Janet," a pretapcd interview during 
which Jackson talks only about her 
music and life iruspirations. That will be 
follow-ed bv an appearance March 30 on 
BETs "106 & Park" 

Sister Viacom channel MTV. which 
produced the Super Bowl halftime 
show and disavowed any pretelecast 
knowledge of the breast-baring stunt, 
also plans to run the video once it is 
"submitted and goes thmugh the prop- 
er channels," a spokeswoman says. 

Peppermint's Brooks likes the early 
response to the new single. ""Since so 
much of Janet s appeal is visual. I look 
foAvard to this song getting a boost 
when the video kicks in," he says. 

Still, an R&B buyer for a major 
national chain remains " skittish " about 
the new album, "Usually with a Janet 
record, yx)u say "There's that smash bal- 
lad, that smash R&B or club track' I've 
lowered my estimate. We're support- 
ing this album as a superstar act but 
not as heavily as we did the last one." 

That album, the 2001 release "Ail for 
You." sold 3 million units, according to 
Nielsen SoundScan. 

Sources predict that "Damita 
Jo" — which takes its title from Jack- 
son's middle name — will sell around 
200.000 copies its first week. 

The label also is targeting interna- 
tional markets for the new album. Jack- 
son recently wrapped a promotional 
visit to France and the United King- 
dom, and subsequent visits to Europe. 
Japan and .Australia are being planned. 

Observers generally feel overseas 
audiences will not be affected by the tel- 
evised incident. 

Which brings us back to the ques- 
tion of how the Super Bowl brouhaha 
will affect U.S. sales. 

"I would be surprised if anyone's 
decision to buy the album was changed 
by what happened |at the Super Bowlj," 
BETs Hill sa>-s. 

Brooks adds, ""Virgin has what every 
label dreams of in terms of publicity. 
It's up to them to spin that publicity 
into sales," 
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artists' latest merchandise. Trunk 
prides itself nn being retro. The vast 
majority of Trunk's merchandise comes 
from the 1960s, 1970s and 1980s. 

Because Trunk T-shirts are consid- 
ered collector's items, they carry high- 
end price lags to match. Most Trunk T- 
shirts have retail prices of S7,S to $200. 
Some retailers sell the most in-demand 
Trunk items for up to $300. 

Trunk's limited-edition T-shirts can 
be found at such upscale retailers as 
Barneys New York. Fred Segal. Ron 
Herman and Theodore. The shirts are 
also available online at trunkltd.com. 

""People pay for things that are aspi- 
rational brands."' Cinq CEO/creative 
director Brad Beckerman explains. 
"These T-shirts are very special. The 
retail price is justified because if people 
found the original T-shirts, they should 



expect to pay at least $400." 

Trunk says that many of its items are 
on back order. 

CELEBRfTYFANS 

The shirts have become popular 
among celebrities, including John 
Mayer, Dave Matthews, Liz Phair, 
Enrique Iglesias and Jason Mraz. 

Meg Ryan reportedly insisted on 
wearing a Trunk vintage Motley Crue 
T-shirt for her photos in Jane maga- 
zine's March 2004 issue. Strokes gui- 
tarist Nick Valeasi wore a Billy Idol T- 
shirt from Trunk when he appeared on 
Spin s December 2003 cover. 

Trunk also counts Kid Rock. Britney 
Spears, Dido, Mya, Nas, Jewel, Coldplay 
and Sheryl Crow among its customers. 

Beckerman adds, ""At ,some point we 
may have a mid-tier product that we 
could bring to the masses. But right 
now. our philosophy is to start at the 
higher end."' 

So how did a startup business get so 
many top artists for its T-shirts? 

"I'm not going to tell all my trade 



.secrets," Beckerman says with a laugh. 
He credits the relationships he has built 
over the years, 

Beckerman was previously GM for 
sports licensing firm the Starter Corp., 
which was founded by his father. David 
Beckerman. 

From 1994 to 1999. the younger 
Beckerman also gained experience as 
president/CEO of Groove Track Pro- 
ductions, an entertainment consulting 
company whose clients included the 
Hard Rock Hotel, Universal Studios 
and Di.sney World. 

Beckerman .says that Trunk's guar- 
antee of quality is what attracts people 
to the brand, 

UPDATED DESIGNS 

"Artists are also tired of having their 
brand names associated with low- 
quality apparel. We put a lot into our 
garments . . . We even use a lot of the 
same fabrics as the original shirts." 

Trunk has also updated the rock T- 
shirts of yesteryear to include custom 
fits for women. 



"Back then, rock T-shirts were made 
mostly for guys. Trunk's T-shirts are 
made to uniquely fit the shapes of men 
and v\'omen," Beckerman notes. 

One of the retailers selling Trunk 
merchandise is the boutique Dari in 
Studio City, Calif The store was fea- 
tured on MTV"s "Newh-weds" when 
the reality show's co-star, Jessica 
Simpson, bought a Doors T-shirt 
there for her husband, Nick Lachey, 
Simpson wore the T-shirt at a con- 
cert in Georgia last year, 

Dari manager Tiffany Wendel 
reports, "The Trunk merchandise is 
doing better than average for a new 
brand. The Trunk items are very 
authentic and have a good fit They also 
have some of the best bands for their 
shirts, and they have great graphics." 

Beckerman says the Trunk name 
was inspired by the idea that people 
keep their most prized possessions 
in trunks, 

Wendel agrees that the vintage look 
is in demand, which she says is why 
Trunk T-shirts are selling well. 



"No one wants to look like they have 
a brand-new T-shirt." Wendel ,says. 
"They want things that look like 
they've been in a closet for years," 

TVunk will be e.xi>anding in the com- 
ing months, Beckerman says the com- 
pany is launching a children's spinoff 
brand, mini-Trunk, later this year. It is 
also developing vintage denim appar- 
el, such as jackets, head wear, belts and 
other accessories. 

Pop/rock singer Phair has also 
signed on to launch Trunk's modem 
classic line. The marketing campaign 
for the clothing will include cross- 
promotions of Phair's current self- 
titled album in selected stores that 
carry TVunk, as well as a print-ad cam- 
paign in such national magazines as 
Rolling Stone. 

" Vintage is hot," Beckerman con- 
cludes. "When people wear vintage 
clothes, it s not about being trendy. It's 
about a lifestyle." 

For the latest breaking news, go to 
billboard.biz. 
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idea— like an underground, five-dol- 
lar thing. It kind of turned into some- 
thing completely different" 

Instead of a hit radio single, music 
TV channels MTV and VHl picked up 
Stone's version of the White Stripes' 
"Fell in Love With a Girl" — renamed 
"Fell in Love With a Boy " — last month. 

Since being added to video rota- 
tion. Stone has sold 31% of her 
263,000-unit total in the United 
States, according to Nielsen Sound- 
Scan. Her label says the record has 
shipped 570,000 units. 

"It zoomed for us. Sales tripled dur- 
ing the post-Grammy, Valentine's Day 
period," says Vince Szydlowski, senior 
director of product for Virgin Enter- 
tainment Group. He adds that the 
video airplay has been "phenomenal. 
Getting her in front of millions of view- 
ers has certainly helped." 



Amazon.com group merchandising 
manager Jeff Somers says that Stone 
jumped from No. 20 to No. 13 on its 
top-seller list in one day. 

"With MTV and VHl building her 
presence in the U.S., we're seeing a 
resurgence in her popularity," he says. 
""For us, she's been popular since her 
release in September. Our customers 
tend to look for an artist that has 
something unique about them, and 
she certainly falls into that category." 

The video sparked TV appearances 
on "The Tonight Show VVHth Jay Leno. " 
"Last Call With Carson Daly " and a fea- 
tured segment on MTV's "Total 
Request Live." 

Stone also performed with Elton 
John at the pop icon's request during 
his annual Oscar bash with "In Style" 
Feb. 29. 

RADIO HEARS A SINGH 

S-Curve did not aggressively solicit 
radio play for "Fell in Love With a Boy." 
But that does not matter at triple-A 
KMTT Seattle. Music director Shawn 
Stewart says the song has been a big 



record for the station since being 
added in December. 

""It's been in and out of heavy to 
medium rotation consistently," she 
sa>'s. " I don't know what it is about her 
voice or her delivery, but it's reall)' con- 
necting with our audience." 

KMTT recently added Stone's 
" Super Duper Love (Are You Diggin' 
on Me?) " to excited listener response, 
Stewart says. 

Co-produced by soul veteran Betty 
Wright, the release is long for an EP, 
with 10 tracks. It is a foray into soul 
from the '60s and '70s with classics like 
the Isley Brothers' "For the Love of 
You" and more obscure cuts like Caria 
Thomas' " I've Fallen in Love With You. " 

"We wanted to pick songs that she 
could do radically different from the 
original," explains Greenberg, who 
recalls that the whole recording 
process took just four days. " We really 
tried not to do a karaoke record." 

Though it's not every day that a 
teenage ingenue records with veteran 
backing like Latimore and Timmy 
Thomas. Stone says, "I don't really 



know any different. Everyone's saying, 
'Oh, it must be weird being 16 and 
doing this,' but I really have no idea 
what it's like to be any older." 

ALiTERRITORiES ON BOARD 

Virgin subsidiar>' S-Curve is han- 
dling matters stateside. However. Lon- 
don-based Matthieu Lauriot-Pre\'ost, 
senior VP of global marketing for EMI 
Recorded Music, says the project is a 
woridwide priority. 

Responsible for marketing Virgin's 
repertoire around the world. Lauriot- 
Prevost forecasts that by June the EP 
will have shipped 3 million units 
woridwide. 

Currently at No. 5 on the European 
Top 100 Albums chart. ""Sessions'" 
already has a worldwide total of more 
than 1 million units shipped, accord- 
ing to Lauriot-Prevost. 

The support of traditional retailers 
and such specialized chains as HMV, 
Virgin and FNAC in Europe has helped 
the record overseas. That is now 
branching out to mainstream retailers 
like hypermarkets and mom-and-pop 



stores. 

The Pan-European release for "Ses- 
sions" was unveiled Feb. 2. while Asian 
territories and Latin America followed 
this month. 

Stone has performed showcases in 
Germany, France and Italy and will 
open for Sting at London's Royal 
Albert Hall in May. 

""I can't wait to do tJiat. " Stone says. 
"Royal Albert Hall is really posh, so it's 
going to be funny — a bit of a laugh. " 

Stone's "Fell in Love With a Boy " is 
also starting to hit mainstream top 40 
stations like BBC Radio I in the Unit- 
ed Kingdom and Europe 2 in France. 

"The beauty of this record." Lauriot- 
Prevost says, "is that it has a cool 
appeal, which generates good press, 
and it has an incredibly efficient radio 
track. We have a lot of room for action. " 

Stone's album of original material 
is slated to arrive in September. The 
singer says she has been writing the 
material for it since she was 14. 

Additional reporting by Emmanuel 
Legrand in London. 



Safety 

Continued from page 6 



super-scale events (as opposed to specif- 
ically designed stadia and arenas). 

Chris Kemp and Ian Hill from the 
United Kingdom's Buckinghamshire 
Chiltems University College and Mick 
Upton, founder of crowd-management 
company Showsec. compiled the study, 
called "Health and Safety Aspects in the 
Live Music Industry. " 

The report is based on 1,800 ques- 
tionnaires spectators completed at an 
Eminem concert at the National Bowl 
in Milton Keynes near London and the 
Robbie Williams shows at Knebworth 
last summer. 

SAFETY, SANITATION ARE ISSUES 

" While the accident rate for mass- 
crowd concert events might be low in 
terms of injury, it would be foolish to 
ignore jthat] there are hidden dangers 
within a crowd that can surface very 
quickly," Upton warned. 

For example, the report takes issue 
with the two-persons-per-square- 



meter guideline. 

It says the guideline "is fundamen- 
tally flawed, as it does not take into 
account how people will interpret space 
for sitting, lying down or migrating." In 
the wrong circumstances, potential 
physical forces on the human body can 
be fatal. 

Panelists at the Royal Garden Hotel 
venue agreed that the 21st century has 
ushered in super-scale concerts. Last 
year, hundreds of thousands of fans saw 
the Rolling Stones at Downsview Park 
in Toronto and Williams at Knebworth 
and Phoenix Park in Ireland. 

On the ILMC panel called " Safety in 
Numbers," Deborah Rees presented her 
Web site, safeconcerts.com. Rees. who 
is a concert fan. was invited by the 
ILMC's Safety Focus Group (SFG). 

"The site aims to give ticket buyers 
a voice," she explained. 

"The concert industry has few con- 
sumer rights. There is no recourse if 
you don't get value for money and, 
mostly, the audience is blamed if any- 
thing goes wTong," Rees added. 

Williams' Knebworth concerts, 
which attracted 375.000 people over 
three days, illustrates the difficulties 
fans face at super-scale shosw. 



While the shows were hailed as a 
public success. Rees said they did 
not meet the health and safety code 
of practice. 

"'I was fueled by anger at the Robbie 
Williams concert last year, because 
there was no one to complain to,'" she 
said. London-based Metropolis Music 
organized the Knebworth shows. 

"Do these super-scale events benefit 
fans? We're herded around like cattle 
and given no information. We're ex- 
pected to put up with sanitary stan- 
dards that would be shameful in a 
developing country." she continued. 

Addressing promoters in the audi- 
ence, she recommended downsizing 
super-scale events. 

Some attendees — such as Melvin 
Benn. managing director of Mean Fid- 
dler Music Group — felt the criticisms 
were unnecessarily harsh. 

"This is an industry of highly pro- 
fessional people who work very hard, 
and I always reply to anyone who con- 
tacts me about issues they have with 
our concerts," he said. 

WORKING TOWARD IMPROVEMENT 

Chris Ueriings. operations manager 
at Cologne-based promoter Peter 



Rieger Konzertagentur and an SFG 
committee member, said the rock con- 
cert business will always involve risk 
and stressed that the industry' must 
minimize them. 

He pointed out that the SFG was 
considering harmonizing Europe's var- 
ied legislation and practices for pro- 
moters and venue owners. 

To this end, the SFG recently 
received 160,000 euros ($203,000) 
from the European Union's European 
Agency for Safety and Health at Work. 

"What was reassuring was that the 
EU took us seriously as an industry. Of 
the 600 applications it rece^'ed in the 
same year, only 14 were accepted, 
including the SFG." he said. 

At another session, former Under- 
tones frontman Feargal Sharkey 
pledged to examine crowd-safety 
issues. The U.K. government's Live 
Music Forum recently named 
Sharkey chairman. 

The Live Music Forum was estab- 
lished in February following the pas- 
sage of the U.K.'s Licensing Act 
2003. It includes representatives 
from the music industry, the Arts 
Council, local authorities, small 
venues and government. 



Sinfonia 

Continued from page 6 



During that conflict, producers 
planned to use "virtual orchestras" 
to replace striking musicians. Pro- 
ducers had also sought to abolish 
minimums, arguing that such 
requirements resulted in prohibi- 



tively high costs associated with 
large orchestras. 

"This isn't about minimums, and 
this isn't about jobs," Lennon 
counters. "This is about art versus 
corporate greed." 

Lennon says the machine's sole 
purpose is to eliminate live music 
by destroying the essence of live 
performance for the sake of profits. 

Off-Broadway theaters are not 
subject to minimums. One musi- 



cal, "The Joys of Sex," will open in 
May at the off-Broadway Variety 
Theatre using Sinfonia. 

For co-composer David Wein- 
stein, it is not an enemy of musi- 
cians. Weinstein himself is a 
member of AFM's Local 47 in 
Hollywood. 

"I'm using the Sinfonia as a tool 
to play these funky, wacky electric 
sounds that I've made." he says. 
"It's a mix between electric key- 



boards and sound effects. The show 
is not orchestral in nature at all." 

But Lennon is unmoved. He says 
"The Joys of Sex " is merely an indi- 
rect way of bringing the virtual 
orchestra to Broadway. 

"Last year they did it directly and 
couldn't get away with it. Now, 
they're trying to get it in through 
the back door, which is just a 
heartbeat away from Broadway," 
Lennon says. 



Menudo 

Continued from page 6 



The original Menudo was created 
in Puerto Rico in 1977. It targeted 
the preteen market, and members 
had to exit when they turned 16. 
Menudo went on to become an inter- 
national phenomenon, selling more 
than 20 million albums and breaking 
attendance records worldwide. 
Menudo was renamed MDO in the 
1990s, and the age limit on its mem- 
bers was raised. 

All told, some 30 kids rotated 
through the original Menudo. Al- 
though many attempted solo ca- 
reers, the one major success was 
Ricky Martin. 

Robi Rosa, a Menudo member dur- 
ing Martin's tenure, went on to pen 
many of Martin's hits and deN'elop as an 
alternative act. He's currently promot- 
ing an English-language album, " Mad 
Love" (Epic). 

Weiner says that Menudo Enter- 
tainment is reviewing offers from 
labels, producers, sponsors and TV 
networks for TV specials. An album 
is planned for the beginning of 
next year. 

Although Menudo will remain at 
heart a Latin group, "vx plan to play in 
the general market." Weiner says. 
"Menudo had as many Anglo fans as 
they had Latin fans when they reached 
their heighL" 

Menudo Entertainment is head- 
quartered in fiew York, with offices in 
Boston and Miami. 

For the latest breaking news, go to 
billboardbiz. 
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'The Live-Music Business 
Is Very Much Alive And Vibrant' 



BY SUSANNE AULT 

LOS ANGELES — Peter C.rosslight has been immersed in the live- 
event scene for nearly three decades. 

The co-founder of Triad Artists, Grosslight has been senior VP 
and vvorldwide head of music for the William Morris Agency since 
WMA acquired Triad in 1992. 

From his office in Los Angeles. Grosslight oversees 63 WMA 
agents handling an elite roster that includes the Eagles, Eminem, 
Snoop Dogg, Sheryl Crow, Willie Nelson, Hank VSIIIiams Jr., Brooks 
& Dunn and Simon <S Garfunkel. 

With Grosslight at the music helm, WMA has maintained its posi- 
tion as arguably the uwld's most powerful talent agency — even as 
the competition has grown. Among Grosslight's WMA innovations 
are the opening last year of a Miami office aimed at attracting Latin 
music talent. Recent wins include top-grossing tours by Simon & 
Garfunkel and the Eagles and such signings as Van Halen and TVans- 
Siberian Orchestra. 

Clear Channel Entertainment VP of touring Brad Wavra is 
steadfast in his admiration for Grosslight. "Peter has that deli- 
cate balance of being tough, smart and fair. That's why he's at the 
top of the heap." Wavra says. "When the things |artists| ask for are 
unreasonable, at the risk of losing the client, Peter will tell them 
the truth." 

Ql Your agency held its first Grammy Awards parly in Febru- 
aiy. What does this signal to the music industry? 

Al I think it adds an element to the music industry that empha- 
sizes the fact that, notwithstanding the \voes that are common- 
place in the record business, the live-music business is very much 
alive and vibrant. Audiences want to go to concerts as much or 
more than eN^r. That there's been a downturn in record sales has 
nothing to do with the live experience. We wanted to celebrate 
that we are a healthy industry. 

Ql With touring growing in importance to a musician's career, 
are there new responsibilities that agents have for their acts? 

Al I think we've always had the same responsibilities. 1 don't 
think that part has changed. I think there is probably a height- 
ened attitude in the minds of artists and managers that the bulk 
of their income in current times is going to come from touring. 1 
do think the agent's role, while always important, has become 
even more important in the current climate. 

Ql WMA has a reputation for having a strong stable of rock, 
hip-hop and country acts. Is that shifting in any way? 

Al We are expanding. We have a large client roster and a very 
large music division. And we focus on virtually every area of 
music — contemporary, adult contemporary, country', urban and 
Latin (among others). For example, we are the first agency ttiat 
opened up an office in Miami. There are 35 million-plus Hispan- 
ics I in the United States], which makes this one of the largest 
Spanish-language-speaking countries in the world. 

Ql As miuor labels cut their rosters and reduce tour support, 
wUl WMA be taking fewer risks in terms of artist development? 

Al \S'e have always been in the artist-development business. The 
agency's artist-development im'estment is svs'eat equity. But we 
have a very large infrastructure and overhead to book developing 
artists. We are losing money at that stage. That's how we invest. 

With diminishing tour support, artists are having to make 
compromises on the road. Some are having a more difficult time 
getting on the road. But we provide everything we can to make 
that possible. 

Ql How will the market fare this year with the summer con- 
cert season? 




The Last 

Woid 

A Q& A With Peter GrossI iglit 



Peter Grosslight: Career Highlights 

2003: Rcsunects Lollapalooza tour with founder Peny Farrcll. 
2003: Opens William Morris Agency office in Miami to focus on Latin 
music market. 

1994: WMA act the Eagles kick off landmark reunion tour 
1992: Named scniorVP and worldwide head of music for WMA, 
following WMA's acquisition ofTriad Artists. 
1984: Launches Triad Artists with several partners following merger of 
Regency Artists and two other companies. 
1975:Teams with fomier law partner Richard Rosenberg to create 
Regency Artists, which becomes one of the largest personal- 
appearance agencies in the United States. 



Al 1 think it is going to be a healthy market — certainly as good as 
last year and rmybe better. The economy is strong enough, so 
there's no general economic conditions that would indicate any 
negative impact on the concert market Every concert year depends 
substantially on which artists tour. Some years are bigger than 
lothers]. Tfat's been my experience in nearly 30 years of doing this. 

Ql Which WMA acts will go out in 2004? 

Al The Eagles; Van Halen; Luis Miguel; Kom; Snoop Dogg; 50 
Cent; Simon & Garfiinkel; Crosby, Stills & Nash; Ludacris; the 
Roots; Cypress Hill; a Stray Cats reunion. Whitney Houston will do 



a few shows in Germany. The Pixies reunion will be very exciting. 

We are [working] on developing a number of new touring 
properties, in addition to Lollapalooza, which we've been involved 
in since my days at Triad. One is being in business with the Mar- 
ley family to put out a festival tentatively called Marley Family 
Presents Roots, Rock, Reggae. Smokin' Grooves may go out again 
this year. We're also working on a children's package. We're 
attempting to develop properties that can be annual events. 

Ql Even though Lollapalooza had dates canceled last year, it is 
returning this summer. Any key changes planned for 2004? 

Al There are a couple of key changes in the works, and we are 
trying to do some things that are very unique. (At press time, 
Grosslight said details would be announced soon.] 

Ql who is on your wish list to come out on tour? 

Al We would love OutKast to tour. That's No. 1 on the wish list 
But 1 can't speculate on the possibility of them touring. 

Q* High ticket prices are an issue within the industiv. Promot- 
ers blame high artist guarantees. With agents working to deter- 
mine guarantees, what do you think of pricing these days? 

Al It's unfair for promoters to say that the only rea.s(in for high 
ticket prices are high guarantees. The general cost of producing a 
major tour on the road and the local cost of producing and pro- 
moting a show on the promoter side also contribute to the escala- 
tion of ticket prices. And there's also surcharges and Ticketmaster 
convenience fees. All these things have combined tn raise ticket 
prices to record levels. 

It is true tfiat we are very sensitive to ticket prices when we are 
making deals. We certainly advise our clients as to what we think 
is the appropriate ticket price in the marketplace. Let's put it this 
way: Auction outlets like eBay are selling tickets (worth) a quarter 
of a billion dollars. For the best tickets, consumers are willing to 
pay substantially over face value. 

So, ticket price isn't the issue — supply and demand is the issue. 
The artists get a bad rap for being the only cause of high ticket 
prices when they are only part of the equation. 

Ql What other key challenges does the touting industry face? 

Al To present a first-class show by a major artist, the actual pro- 
duction costs have skyrocketed. That makes it more difficult to 
put out as many shows with a first-class production at relatively 
reasonable ticket prices. 

Ql Will tliat problem be resohwd anytime soon? 

Al 1 think it's just a fact of life. Technology increases, and artists 
want to have the latest and greatest and the audience wants to 
see the latest and greatest And the latest and greatest is expen- 
sive. It's hard to avoid those rising costs. 1 do think that we'll see 
more varying ticket scaling h-om front to the back of the house. 1 
think possibly that the best tickets will be sold for higher than 
they currently are, and the less attractiw tickets will be less than 
they are. 

Ql What changes do you see in the WMA music department 
during the next five years? 

Al 1 see an expansion in the role of the agent and the agency 
into additional areas of service to our clients. 1 see growth and 
diversification as the mantra for the future. For example, perhaps 
managing data on artists' behalf, helping manage their Web sites. 

We're a focal point for a lot of their activities. We have a bigger 
inhcistruchire than management companies, so most nvinagement 
companies have to go outside their company to obtain additional 
services artists require. So why not just come to your agency? 
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BILLBOARD BASH! 

The 2nd annual Billboard Bash will feature awards 
presentations and performances by some of 2004's 
Billboard Latin Music Award finalists. 
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LIVE MUSIC SHOWCASES^ 

presented by ASCAP, OLE MUSIC 
& MACARENA RESTAURANT 
DIMELO! RECORDS presents 



AWARDS SHOW AFTER-PARTY 

Sponsored by CWIX LATIN 

Don't miss the party of the year at BONGOS!! 
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Byron Brizuela, Brizz Productions 

Richard Bull, AOL 

VicoC, EMI Latin USA 

Akwid, Univision Records 

John Echevarria, Universal Music Latino 

Eddie Fernandez, Sony/ATV Music Publishing 

Luis Fonsi, Universal Music Latino 

Doug James, EMI 

Andy Kleinman, EMEPE3.com 

Jorge Pino, EMI Latin USA 

Franc Reyes, Loiza Films 

Gustavo Santaolalla, Surco/Vibra/Seminal 

Adoifo Valenzuela, Twiins Enterprises 

Omar Valenzuela, Twiins Enterprises 

Francisco Villanueva, Mock & Roll 

Jeff Young, Disa 
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